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*  Though  7  of  10  Chicagoans  read  a  news¬ 
paper  every  weekday... you  now  miss  from 
62.7^  to  81.9^— over  three- fifths  — of  Chi¬ 
cago’s  young  adults  with  any  single  Chicago 
daily  newspaper.  The  source?  ’’Chicago 
NOW,”  a  revealing  new  market  study  made 
in  consultation  with  A.  R.  F.  If  you  don’t  al¬ 
ready  have  a  copy,  ask  your  Sun-Times  and 
Daily  News  representative  today. 
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SCIENTIFIC 


CAMPAIGN  FOR 


My  uncle  livefi  in  our  house  an«l  lies  on  the  couch  most  of  the  time  Me 
IS  not  sick,  he  is  just  tired  Me  eats  a  lot  My  daddy  says  my  uncle  eats 
so  much  you  d  think  he  uas  HurkmK  My  uncle  says  he  is  Koing  to  f{et  a 
job  as  soon  as  he  finds  the  njcht  thing  Me  reads  the  newspaper  everv 
day  to  look  for  the  right  thing  Me  reads  the  news,  the  features,  the 
.sports,  the  ads  and  the  comK-s.  hut  he  skips  over  the  help  wanted  part 
Mis  favorite  paper  is  the  Cincinnati  Post  and  Times-Star  because  there  s 
so  much  more  in  it  to  read  My  daddy  says  that  s  the  only  thing  my  uncle 
IS  right  about  Mud  7  out  «/  iO  i/reufer  Cinromatraus  agree  u’lth  him' i 


PROMOTION 


WITH  A  PURPOSE 


ONE  OF  A  SERIES  OF  TWENTY 


The  purpose  ...  to  build  a  more  pleasant  image  for  your  newspaper.  The  campaign 
...  20  distinctively  illustrated  advertisements  based  on  reader  attitudes  revealed 
in  a  national  research  study  of  newspapers,  TV,  radio,  and  magazines. 

This  uniquely  original  Newspaper  Promotion  Service  was  created  to  fill  an 
essential  newspaper  need — better  self-promotion.  The  series  is  based  on  a 
scientific  survey  conducted  by  Scripps-Howard  Research,  Inc.,  which  proved 
the  necessity  for  newspapers  to  develop  a  more  "Pleasant"  image  with  readers. 

"Pleasant"  is  the  theme  through  which  these  attractive,  professionally- 
prepared  ads  will  sell  your  newspaper's  message.  You  can  use  them  on  a 
convenient  time  schedule  to  run  any  size  from  3-coiumns  to  a  full-page. 

We  are  pleased  to  make  this  tested  advertising  campaign  available 
as  another  enterprising  service  from  NEA.  Write  today 
for  rates  and  a  complete  set  of  20  proofs. 


1200  West  Third  Street,  Cleveland  13,  Ohio 
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You  need 


DEPTH  OF  PENETRATION 

when  digging  into  a  market 

If  you  wish  to  secure  acceptance  for  a 
new  product,  depth  of  penetration  in  this 
market  is  of  major  importance.  THE 
CHRISTIAN  SCIENCE  MONITOR  is  rec¬ 
ognized  for  the  quality  and  character  of 
the  merchandise  advertised  in  its  pages. 
And  MONITOR  readers  ask  for  and  buy 
these  products  by  brand  name  in  very 
gratifying  numbers. 

Both  the  news  and  advertising  columns 
of  this  international  daily  newspaper  are 
"preferred  reading”  in  all  MONITOR 
homes.  If  you  are  launching  a  new  prod¬ 
uct  —  or  endeavoring  to  stimulate  the  sales 
of  an  old  one— try  a  planned  program  of 
MONITOR  advertising. 

We  will  gladly  submit  a  proposal  tailor- 
made  to  the  requirements  of  your 
business.  THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston 
15,  Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK.:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House 
163/4  Strand 
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MAY 

28-31— Advertising  Federation  of  America.  Sheraton-Park  Hotel,  Wash¬ 
ington,  D.  C. 

28-June  2— International  Federation  of  Newspaper  Publishers.  Copenhagen. 
Denmark. 

3(LJune  I— International  Press  Institute,  tenth  General  Assembly,  Sheraton 
Hotel,  Tel-Aviv,  Israel. 


JUNE  f 

1- 3— Mississippi  AP  Association,  Biloii.  | 

2- 4— Wisconsin  Press  Association,  Milwaukee.  I 

3-  Canadian  Press  French-Language  meeting,  Grartby,  Que.  I 

4- 10— Outdoor  Writers  Association  of  America,  Jackson  Lake  Lodge,  Jack- 

son,  Wyo. 

5- 7 — AN  PA  Research  Institute  Production  Management  Conference.  Palmer 

House.  Chicago 

S-lfr— American  Press  Institute,  management  and  costs  seminar  (on  news¬ 
papers  under  75,000  circulation),  Columbia  University,  New  York. 

8- 9— United  Press  International  conference  for  editors  and  publishers. 

Statler  Hilton  Hotel,  Washington. 

9—  ANPA  Research  Institute  Offset  Seminar.  Palmer  House,  Chicago. 

9-11— South  Carolina  Press  Association,  Sapphire  Valley  Inn  and  Golf  Club,  i 

Cashiers,  N.  C.  ! 

11-13 — New  York  State  Dailies,  Advertising  Managers  Bureau,  Treadway  I 
Otesaga,  Cooperstown,  N.  Y.  | 

13-lfr— Short  Course  in  Photography.  Kent  State  University,  Kent,  O.  r 

15-17— Oregon  Newspaper  Publishers  Association,  Hotel  the  Dalles,  The  [ 
Dalles,  Ore.  | 

15-17 — Interstate  Advertising  Managers  Association,  Hotel  Hershey,  Her-  , 

shey.  Pa. 

15- 17— Illinois  Newspapers  Safety  Seminar,  Leland  Hotel,  Springfield. 

16—  New  Mexico  AP  Publishers,  Toas,  N.  M. 

16— Massachusetts  UPl  Editors.  Somerset  Hotel,  Boston. 

16— Canadian  Press  West  regional,  Kamloops,  B.  C. 

16-17 — New  Mexico  Press  Association,  Taos,  New  Mexico. 

16-17— Oklahoma  Press  Association  convention.  Western  Hills  Lodge, 
Wagoner,  Okla. 

16-17 — Pennsylvania  AP  Managing  Editors,  The  Fernwood,  near  Stroudsburg. 

16- 18— Utah-ldaho  AP,  Lewiston,  Idaho. 

17- 18 — Virginia  Press  Association  News  Writers  Seminar,  Charlottesville. 

17- 19 — Wyoming  Press  Association,  Jackson  Lake  Lodge,  Moran. 

18- 22 — Association  of  Newspaper  Classified  Advertising  Managers,  West- 
ward-Ho  Hotel,  Phoenix,  Ariz. 

19- 23 — National  Press  Photographers  Association.  Wichita,  Kansas. 

19- 23 — Librarians'  Workshop,  Syracuse  University.  Syracuse,  N.  Y. 

20- 23 — International  Circulation  Managers  Association,  Statler-Hilton 

Hotel,  New  York.  ’ 

21- 24— National  Editorial  Association,  Hotel  Utah,  Salt  Lake  City,  Utah. 

22-  Northern  California,  UPl  Editors.  Rickey's  Studio  Inn,  Palo  Alto. 

22-24— California  Newspaper  Advertising  Executives  Association,  Cata¬ 
maran  Inn,  Mission  Bay,  San  Diego.  ' 

22-24— Texas  Press  Association,  Baker  Hotel.  Dallas. 

22- 26— PN PA  Summer  Conference,  Bermudlana  Hotel,  Bermuda. 

23- 24— California  Newspaper  Publishers  Association,  Editors  Conference.  5 
Stanford  University,  Calif. 

23- 25— Colorado  Press  Association  Summer  Outing,  South  Fork,  Colo.  j 

24-  Canadian  Press  East  regional,  St.  John's,  Nfld. 

25- 27 — New  York  State  Society  of  Newspaper  Editors.  Gideon  Putnam 
Hotel,  Saratoga  Springs,  N.  Y. 

25-28 — New  England  Newspaper  Advertising  Executives  Association,  Mt. 

Washington  Hotel,  Bretton  Woods,  N.  H.  I 

25-29 — American  Academy  of  Advertising,  University  of  Washington,  j 
Seattle.  I 


JULY 

9-12 — Newspaper  Advertising  Executives  Association,  Statler  Hilton  Hotel, 
Detroit. 

13-15 — Virginia  Press  Association,  Cavalier  Hotel,  Virginia  Beach. 

24-28 — American  Newspaper  Guild,  Vancouver,  B.  C. 
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The  St.  Petersburg  Times  readers  share  this  new  honor 


America’s 

Distinguished 

Newspaper 

of'  1960 


by  the  University  of  Missouri  School  of  Journalism  . . .  one  of  the  most  cov¬ 
eted  awards  in  American  journalism  .  .  .  previously  won  by  such  out¬ 
standing  papers  as  The  New  York  Times,  the  Wall  Street  Journal,  the 
Los  Angeles  Times,  the  Christian  Science  Monitor  and  others.  This  Medal 
for  Distinguished  service  is  not  alone  a  tribute  to  The  Times  staff  but  also 
mirrors  the  vigor  and  initiative  of  the  people  of  the  Suncoast  whose  as¬ 
pirations  are  reflected  in  this  urge  toward  the  finest  in  journalism.* 


The  Citation  presented  to  The  St.  Petersburg  Times,  reads; 

'’To  The  St.  Petersburg  Times,  in  recognition  of:  its  record  of 
serving  aggressively  and  courageously  the  true  functions  of  a 
daily  newspaper  for  more  than  three-quarters  of  a  century; 

"its  faith  in  the  future  of  the  state  of  Florida  and  particularly 
in  its  own  locality,  which  it  has  helped  develop  into  an  ideal 
home  and  business  community; 

"the  development  of  a  planned  training  program  for  young 
journalists,  while  at  the  same  time  providing  educational  incen¬ 
tive  through  the  granting  of  Poynter  Fund  college  scholar¬ 
ships;  and 

"an  enlightened  employer-employee  relationship  which  has 
made  the  production  of  this  newspaper  the  result  of  a  truly 
exceptional  team  effort.” 


‘More  people  read  The  Times 
daily  and  Sunday  in  Pinellas 
County  than  all  other 
newspapers  combined. 


(^t.  |^eter5bur0  Simca^ 

FlOatOA  S  tlST  NtWSPAPEt 


★  ★  ★ 


When  you  have  a  new  product,  a  new’  package,  a  new’  ad 
campaign  to  try  out  .  .  .  look  at  Altoona,  Pa.,  a  test  market 
that’s  strictly  big  lea^e.  Completely  isolated  from  big 
city  influences  mediawise,  it  boasts  retail  dealers  and  dis¬ 
tributors  that  w’ill  cooperate  w’ith  your  sales  planning. 
Buying  habits  here  are  typical,  too. 

You’ll  boost  your  sales  batting  average,  with  your  adver¬ 
tising  in  the  Altoona  Mirror,  read  by  3  out  of  4  families 
in  Blair  County,  and  in  98%  of  the  homes  in  the  Altoona 
city  zone. 

TEST  BEST  IN  PENNSYLVANIA  WITH  THE 

Eltoona  flRirror 

Altoona  Pennsylvania's  Only  Daily  Newspaper 
Richard  E.  Beeler,  Adv.  Mgr. 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 


•  INVESTIGATIONS  AND  REPORTS 
.  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC- 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 
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'  •  ’  /^/ 

rwin  J  l^olumn 

'k  'k  it  it  it  if 

KADY  MEAUI.1NK:  Oil  a  front-page  storv  on  castigation  of 
American  newspapers  by  Cecil  Harmsworth  King,  pub¬ 
lisher  of  the  London  Daily  Mirror,  as  “a  zing,  zip,  zowie  con¬ 
coction  of  the  tart,  the  tawdry,  the  tall  headline  and  the 
tantilizing  photograph,  which  even  the  most  respectable  of 
Londoners  will  hide  within  the  pages  of  his  Times  or  Telef'raph 
for  a  few  moments  of  daily  lowhrowing”  (as  Joseph  1{.  L.  Sterne 
reported  from  Washington!,  the  Baltimore  Sun  headlined: 
“fleet  Street  Baron  Lords  It.  Finds  1.  S.  Papers  No  Peer.’ 

Perpetual  Motion 

My  race  is  run,  the  ileudline's  past. 

The  i-hM-k  and  I  were  ruiiiiing  fast; 

Bui  just  about  ihe  lime  I’m  slowing^ 

1 1  keeps  going! 

—John  Kaymond 

Iterkeley  (Calif.)  Daily  (Gazette 

— Columnist  Neil  Morgan,  San  Die^o  Evening;  Tribune,  re¬ 
ports:  “When  Herb  Klein  and  his  family  returned  from  Wash¬ 
ington  to  San  Diego,  they  came  hv  <‘ar.  Everyone  except  for 
Freckles,  the  family  Cocker  Spaniel;  Freckles  returned  by 
jet.”  .  .  .  Irrepressible  City  Editor  Ken  Murphy,  Waterloo 
( Iowa  I  Daily  Courier,  refused  to  he  dealt  out  on  May  .S 
when  the  astronaut  story  took  over  page  1  and  he  caused  this 
item  to  appear  in  the  paper’s  “locals”  column:  “Navy  Comdr. 
Alan  B.  Shepard  Jr.  returned  to  Earth  Friday  from  a  short 
business  trip  to  Outer  Space.  (See  page  1).”  .  .  .  Robert  P. 
(ioldman.  associate  editor.  Parade,  and  his  wife  are  celebrating 
the  birth  of  their  second  son.  .  .  .  Sports  columnist  Boh  Frisk, 
Arlington  Heights  (111.)  Herald,  reports  headline  writers  are 
happy  that  a  high  jumper  from  Ceylon  has  graduated  from 
I  SlA.  His  name:  Nagalingam  Ethirveerasingham. 

— The  New  York  Public  Library’s  Newspaper  Division,  which 
has  more  than  1,000,000  issues  of  4,000  foreign  and  domestic 
newspapers  in  bound  volumes  and  on  microfilm,  moved  to  new 
quarters  at  .‘>21  W.  43rd  -St.  .  .  .  Kobert  Mounlsier,  formerly 
aviation  editor  of  the  ISew  York  Sun,  has  given  his  extensive  col- 
liH-tion  of  aviation  memorabilia  to  the  new  Aviation  High  .School 
in  Queens,  New  York.  .  .  .  The  large  Japanese  newspaper  Asahi 
replaced  carrier  pigeons  with  modern  communications  equipment, 
but  Mainichi  and  Yomiuri  an-  keeping  their  flcH-ks  of  winged 
messengers  for  the  present.  .  .  .  The  Louisville  Courier-] ourmi 
has  a  successful  and  ‘‘seedy”  promotion  program,  thanks  to  Allan 
M.  Trout,  barnyard  philosopher.  In  four  years,  Mr.  Trout  has 
distributed  63,626  free  bushel  gourd  st-eds  to  readers  of  his  column. 
The  pniject  began  when  he  paid  $3  for  10  seeds  of  the  nearly 
extinct  bushel  gourd.  .Successful  gourd  raisers  have  provided  him 
with  seed  ever  since.  Mr.  Tmul,  dean  of  state  government  reporters 
when  not  philosophizing  in  the  farmyard,  claimed:  “I  can  take 
half  a  wash  tub  full  of  bushel  gourd  seed  and  about  $63  of  the 
(Courier-Journal’s  money  and  generate  more  interest  in  the  news¬ 
paper  business  than  any  one  year’s  class  of  journalism  graduates 
could  hope  to  attain  with  twice  the  elTort  and  1,000  times  the  cost.” 

— Prof.  Kenneth  R.  Byerly,  University  of  North  Carolina 
School  of  Journalism,  in  a  new’  textbook,  “Community  Jour¬ 
nalism”  (Chilton  Co.,  Philadelphia),  advises:  “A  young  editor 
should  strive  to  be  kind  and  considerate  rather  than  a  crusader 
sniffing  for  smelly  dirt.  It’s  right  that  a  newspaper  should  be 
a  watchdog  of  the  community,  but  it  should  he  a  watchdog  that 
wags  its  tail  most  of  the  time,  but  barks  and  bites  when  a 
burglar  tries  to  climb  in  the  window  or  raid  the  watermelon 
patch.”  ...  A  Cleveland  chorus  girl,  Gloria  DeWolfe,  advised 
Peter  Bellamy,  Cleveland  Plain  Dealer  columnist,  how  girls 
detect  would-be  Casanovas,  cads  and  bounders;  “In  the  first 
place,  never  tell  a  chorus  girl  you  are  a  newspaperman  unless 
you  are.  Claiming  to  be  a  newspaperman  is  a  dodge  used  by 
many  phonies  these  days.  1  can  spot  them  quickly.  They  don’t 
tell  straight  stories,  they  get  confused,  and  they  don't  have 
the  relaxed  air  of  newspapermen.” 
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Birmingham  is  a  progressive  center  of  education.  Citizens  of  Birmingham  recently  subscribed 
a  major  share  of  the  new  $14  million  Howard  College  Campus  .  .  .  have  pur  up  money  for  many 
of  the  new  hospitals  and  facilities  in  the  14-block  University  of  Alabama  Medical  Center  .  .  . 
will  pay  a  big  chunk  of  the  $10  million  10-year  expansion  program  in  the  works  for  Birmingham- 
Southern  College. 

These  are  some  of  the  reasons  why  Birmingham  is  the  accepted  metropolitan  center  of  Ala¬ 
bama  .  .  .  why  it  has  become  known  as  the  "youngest  of  the  world's  great  cities"  .  .  .  with  a  tre¬ 
mendously  rapid  grawth  ta  635,000  metropolitan  population  since  its  founding  in  1871. 


“J/ie  Most  Powerful  Selling  Force  in  Alabama'’ 

(She  •  Birniingliaiii  Fost-Herald 

•  Morning  •  Evening  •  Sunday 

Notional  Representatives:  Kelly-Smith  Company 


BIR^MINGhtAM 

i  ...  Y(^UNGEST 
\  OF  THIWOKLD'S  7 
^  \'  GREAT  CITIES  / 


A  (jty  Neetls  Engineers  ' 

. .  .  And  How 

Mol  Tlio  !\ood 


Forward-looking  Birmingham  businessmen 
took  the  lead.  Here's  what  they  did. 


1.  Decided  that  Birmingham  needed  a  four-year 
Engineering  School  to  train  their  own  employees  .  .  . 
to  turn  out  more  graduate  employees  ...  to  help  this 
city  move  forward  at  a  more  vigorous  rote. 


2.  After  contocting  University  of  Alabama  President 
Fronk  Rose,  launched  a  campaign  with  all-out  news¬ 
paper  support  to  raise  $650,000  before  May  1st.  If 
goal  was  reached  local  Meyer  Foundation  would 
donate  the  other  $200,000  needed. 


3.  Went  over  the  top  in  subscribed  donations  by 
$21,116  on  April  19,  1961  The  Engineering  School 
will  begin  classes  in  September,  1961,  with  construc¬ 
tion  of  a  building  to  begin  as  soon  as  possible. 


editorial 


Human  Rights 

^  I  'he  joyous  scenes  of  honieconunt^  in  Miami  hv  American  reporters 

who  fietl  from  asylum  in  Culia,  tlieir  stories  of  imprisonment  in 
filthy,  crowded  cells,  ami  their  accounts  of  Castro  agents’  confiscation 
of  their  private  property  take  us  back  to  the  10th  of  December,  19-48, 
when  the  General  Assemblv  of  the  Cnitc*tl  Nations  adopted  the 
Universal  Declaration  of  Human  Rights.  .Artide  19  states:  “Every¬ 
one  has  the  right  to  freedom  of  opinion  and  expression:  this  right 
includes  freedom  to  hold  opinions  without  interference  ami  to  seek, 
receive  and  impart  information  and  ideas  through  any  media  and 
regardless  of  frontiers.” 

We  might  not  expect  the  less  civilized  nations  to  abitle  by  the 
principles  s{>elled  out  in  one  of  the  UN’s  most  respected  dcKuments. 
The  triliesmen  who  murdertxl  young  Henry  Taylor,  despite  his  wear¬ 
ing  of  the  informal  khaki  uniform  of  the  foreign  correspondent,  in 
the  Congo  uprising  last  year  probably  never  heard  of  the  Declaration 
of  Human  Rights.  Other  nations  that  have  been  making  it  |)erilous 
for  objective  rejiorters  are  signers  of  it. 

There  are  also  treaties  of  Friendship,  such  as  that  between  the 
Ibiited  States  and  Belgium,  which  contain  a  clause  saying:  “Nations 
of  either  Party  shall  be  permitted,  within  the  territories  of  the  other 
Party,  to  gather  information  material  for  dissemination  to  the  public 
abroad  .  .  .  and  they  shall  l)e  |>ermitted  to  communicate  freely  with 
other  jtersons  inside  and  outside  such  territories  by  mail,  telegraph 
and  other  means  ojxm  to  general  public  use.’’ 

The  pietv  of  these  international  declarations  sulfers  corruption  at 
the  hands  of  tyrants  and  all  those  who  can’t  stand  the  light  of  honest 
reporting.  Are  the  facts  of  the  world’s  trouble  areas  to  lie  left  to  the 
rejXM'ters  who  are  nationals  subject  to  purge  on  the  s|x)t?  Is  the 
United  Nations  powerless  to  implement  its  Declaration  of  Human 
Rights  to  guarantee  the  safety  of  corres|x)ndents  in  foreign  lands? 
The  alternative  may  be  hit-and-run  rejxirting  which  is  exciting  at 
times  but  falls  short  of  the  tom|x.*tence  of  U.  S.  newsmen  in  residence 
at  the  principal  capitals. 


Prestige  Awards 

Tf  Ai.i.  awards  in  the  field  of  news  writing  and  photography  were 
like  those  given  by  selfish  interests  for  the  lx:st  story  of  a  man 
eating  a  hot  dog  cjr  the  best  picture  showing  a  man  smoking  a  cigar, 
we  would  agree  with  Editor  Bill  Babel’s  wariness  of  payola  in  this 
form.  But  they  aren’t  and  we  will  readily  defend  any  editor  who 
directs  his  staff  to  work  on  a  story  dealing  with  highway  safety,  al¬ 
coholism,  science,  medicine,  administration  of  law,  public  health, 
and  many  other  awards  topics  with  an  avowed  purpose  of  winning 
a  prize  and  recognition  by  the  public  interest  groups  that  sjxtnsor 
them.  Study  the  exhibits  that  are  submitted  in  these  comjjetitions 
and  you  find  many  fine  examples  of  pidilic  .sendee  re|X)rting.  What 
is  sneaky  or  unethical,  then,  in  reaping  the  rewards  that  bring  prestige 
to  the  newspaper? 


.411  things  are  latcful  unto  me,  hut  all 
things  are  not  e.vpedient:  all  things  are 
lawful  for  me,  hut  I  will  not  he  brought 
under  the  power  of  anv.—l,  C.orinthians, 

VI;  12, 
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REPORTERS,  ARISE! 

(llieers  for  E&P:  it  has  acknowledged 
the  existence  of  reporters!  (May  13). 

\  reporters  association?  A  revolution? 
|{»Hailing  days  at  the  University  of 
Minnesota  (Graduate  School  of  Journalism 
when  I  and  my  colleagues  were  not  quite 
as  blase  as  we  are  today  about  the  estate 
of  the  real  Fourth  Estate.  I  fairly  bubbled 
as  1  read  the  late  Hey  wood  Broun’s 
column  in  which  he  declared  he  would 
create  a  reporters’  professional  organiza¬ 
tion. 

After  the  glow  of  reading  Mr.  Broun’s 
piece  subsided.  I  somehow  drifted  into 
writing  a  thesis  on  the  uncertain  topic  of 
professionalism  in  journalism.  I  recall 
reacliing  the  conclusion  that  any  profes¬ 
sionalism  that  might  exist  in  the  ranks  is 
due  to  craftsmanship  of  the  individual  and 
has  little  to  do  with  a  professionally 
organized  ethic.  In  addition,  I  recall  reach- 
I  ing  the  conclusion  that  whatever  ideal  Mr. 
Broun  held  up.  the  .American  Newspaper 
Guild  forgot  and  drifted  into  lazy-l)ones 
unionism. 

The  British  reporters  have  two  profes- 
'ional  groups.  In  one.  they  mix  with  pub¬ 
lishers  and  editors.  In  the  other,  they  may 
ver>'  well  be  “socializing  with,  or  bleating 
about  publicity  agents’’  as  E&P  describes 
the  doings  of  specialized  associations. 

Reporting  is  not  so  much  “why,”  “when” 
and  etc.  ttnlay  as  it  was  years  ago.  It  is 
reporting  and  analysis.  .As  such  it  demands 
vision  and  professional  skill. 

An  assoi’iation  might  provide  the 
mechanism  for  the  pursuit  of  excellence 
and  its  encouragement,  and  it  might  even 
provide  an  opportunity  for  the  highly 
individualistic  bunch  of  us  to  socialize 
i  and  talk  almut  something  else  than  pub- 
;  licity  agents. 

j  Jon  V.  .Shkrwoou 

I  Greenuich  (Conn.)  Time. 

«  «  * 

PROFESSIONAL  NEED 

Your  suggestion  of  a  national  news¬ 
paper  re|)orters’  association  is  a  welcome 
one.  I  have  always  thought  one  of  the  liid- 
den  strengths  of  the  .American  Newspaper 
(iuild  was  that  it  gave  reporters  status 
through  membership  in  a  national  organ¬ 
ization.  However,  the  Guild’s  concern  has 
always  been  principally  economic.  Thus 
;  the  (irofessional  need  remains  unfilled. 

'  William  Lindley 

;  Tacoma.  Wash. 

*  *  * 

PRESS  FOLNDATION 

The  Newspaper  Reporters  .Association 
of  New  York  City,  founded  July,  1948. 
has  always  taken  the  position  that  prob¬ 
lems  affecting  the  coverage  of  any  story 
must  necessarily  affect  the  reporter  on 
assignment  either  locally  or  nationally  and 


therefore  he  deserves  to  have  a  voice  in 
improving  his  profession. 

We  agree  that  it  is  high  time  the  re- 
IMvrter — the  hard  core  of  journalism — came 
into  his  own. 

Two  years  ago  our  organization,  with 
some  .SOO  working  newsmen,  spearheaded 
with  the  News  Photographers  .Association 
and  the  Radio-Newsreel-TV  W«>rking 
Press  Association  the  formation  of  the 
Working  Press  Foundation  representing 
all  facets  of  the  working  press  in  Greater 
New  York. 

In  forming  this  group  the  door  was  left 
ajar  for  other  press  groups  that  express 
interest  in  the  Foundation  to  join. 

Thus  you  have  the  nucleus  of  a  national 
as.sociation  with  major  emphasis  on  the 
working  press. 

James  Anyone 

■New  York.  N.  Y. 

*  ♦  * 

‘SHCHVr  TO  KILL? 

.After  viewing  the  UPI  ad  (May  6) 
which  announces  the  Pulitzer  Prize  to 
Japanese  photographer  Yasushi  Nagao. 
my  conscience  was  assailed  by  a  question 
which  you  might  want  to  put  to  your  read¬ 
ers.  The  question  is  this: 

“If  there  is  an  opportunity  for  a  news 
photographer,  by  his  personal  interven¬ 
tion.  to  save  a  life  or  prevent  a  tragedy,  is 
he  justified  in  not  doing  so  in  order  to  get 
a  picture  of  the  tragic  act?” 

After  carefully  reading  the  various  ac¬ 
counts  of  the  assassination  of  .Asanuma.  I 
am  not  certain  whether  Nagao  or  the 
Kyodo  Agency  man  could  have  stopped 
the  as.sassin.  Judging  by  Nagao’s  prize 
winning  shot,  the  Kyodo  man  was  close 
enough,  with  a  35  mm  camera  in  his  hand, 
to  clobber  the  assassin  with  a  well  aimed 
throw  of  the  camera  or  a  direct  blow, 
possibly  preventing  another  sword  thrust 
and  the  demise  of  Asanuma.  From  Nagao’s 
own  description  of  the  event,  it  sounds  as 
if  he  might  have  intervened  as  well,  and  a 
well  directed  Speed  Graphic  is  no  mean 
weapon ! 

This  is  not  meant  in  any  way  to  criticize 
either  photographer,  since  I  am  sure  they 
were  fulfilling  their  duty,  and  never 
thought  to  intervene.  But  if  they  could 
have  done  so.  should  they?  Do  we  some¬ 
times  go  too  far  in  the  role  of  spectator, 
when  human  values  demand  intervention? 

Bob  Parker 

Denver,  Colo. 

*  *  * 

PICTURE  VARIETY 

The  page  of  pictures  by  Rick  Friedman 
( Page  21.  April  29)  at  the  editors’  meet¬ 
ing  in  Washington  was  a  beautiful  illus¬ 
tration  of  the  variety  which  is  possible  to 
get  into  pictures  of  people. 

Laurence  B.  Johnson 

Trenton.  N.  J. 
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PRESCRIBED  TRAPPINGS 
Runfi,  Bangor  (Me;)  Daily  News 


Short  Takes 

Police  Beat 

He  was  acquitted  when  the  prosecu¬ 
tion  forgot  to  establish  that  he  had  no 
license  to  sell  his  peanuts,  popcorn  and 
lice  cream.  —  New  York  World-Tele- 
f/ram  &  Sun. 

• 

The  vigil  was  an  effort  to  catch  break- 
in  suspects  who  had  left  a  large  amount 
of  loot  beneath  the  bride.  —  Muscatine 
(Iowa)  Journal. 

• 

The  bandits  wrapped  a  rubber  kitchen 
horse  around  her  neck.  —  Chicago's 
(Ill.)  American. 

• 

He  bore  down  hard  on  mandatory  jail 
sentences  for  drunken  diving.  —  Bur¬ 
lington  (Kas.)  Daily  Republican. 

• 

He  was  arrested  by  the  FBI  on  charges 
of  aiding  and  agetting.  —  Tampa  (Fla.) 
Tribune. 
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THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Promotion,  Research  Hailed 
As  Effective  Sales  Tools 


Tfc  •  •  ment  does  not  understand 

INeWSpaperS  J^OW  KeglTining  sampling?  and  other  phases  of 

research.  Biased  results  will  be 

To  Use  Them  Extensively 

I  research  will  increase,  all  news- 

By  Ray  Erwin  papers  agreed.” 

Don  Klein,  research  manager, 

Newspapers  are  beginning  to  mit  to  telling  the  people  less  f (Ill.)  Tribune,  report- 
utilize  to  a  fuller  extent  three  when  they  need  information  to  Bureau  of  Adver- 

all-important  tools  for  their  keep  from  utter  confusion,”  he  rising  Research  Advisory  Coun- 

hc  ¥f  greater  growth  and  service —  said.  said  the  40  members, 

public  relations,  promotion  and  “Newspapers  must  insure  that  professional  researchers,  need 
___•  research.  citizens  know  about  their  gov-  support  of  journalism 

dllgl  rpi^jg  promising  report  w’as  ernment  and  should  not  try  to  schools.  Leo  Bogart,  vicepresi- 

made  by  speakers  at  the  31st  end  the  tug  of  war  between  ^eot.  Marketing  Planning  and 

C.  Tn  conference  of  the  National  government  and  newspapers  be-  Research,  Bureau  of  Adver- 

Newspaper  Promotion  Associa-  cause  out  of  it  can  come  a  fair  ANPA,  said  nine-tenths 

__  L.  tion  this  week  at  the  Waldorf-  flow  of  information,”  he  added.  research  presentations 

gS  I1C|  .\storia  Hotel,  New  York.  “We  should  still  consider  n^^de  to  advertisers  are  tailored 

,  ,  The  association  insignia  is  a  whether  secrecy  is  not  as  great  Bureau. 

!S  ba^  triangle  whose  sides  appropri-  a  danger  as  a  too  open  mouth.”  (k>mics  Readership 

ately  are  inscribed :  Public  Rela-  v  i  »  i»  i 

iting  I  tions.  Promotion,  Research.  A  Value  of  Keseareh  ^  panel  on  research,  Ed  T. 

®  day’s  program  was  devoted  to  Paul  Deutschmann,  direc-  McClanahan,  promotion  director, 

speeches,  presentations  and  tor  of  the  Communications  l^enver  (Colo.)  Pont,  told  of  a 
,  panels  dealing  with  each  of  these  Center,  Michigan  State  Univer-  stirv’ey  made  by  an  independent 
three  related  fields.  sity,  reported  on  a  study  of  10  research  firm  of  readership  of 

-fM  M  newspapers  that  spent  $35,000  in  the  Post  by  children 

.>60  Members  $45,000  a  year— from  3c  to  from  8  to  12  years  of  age.  It 

Bernard  D.  Feld  Jr.,  lUrm-  .50c  per  subscriber — in  research  found  that  ;>9'f  read  the 

'  ingham  (Ala.)  \ewi^  and  Post-  which  helped  to  sell  advertising  paper  and  98V<  of  those  read  the 
Herald,  president,  reported  that  and  circulation  and  to  deter-  comics.  The  .surv’ey  showed  news- 
NNPA  has  grown  from  150  mine  editorial  content.  paper  reading  time  increase<l 

member  newspapers  at  the  last  “The  trade  press,  particularly  among  TV  viewers.  The  children 
New  York  meeting  12  years  ago  Editor  &  Pi'blisher,  was  men-  Rag  and  humor  columns 

to  560  now.  He  added  that  the  tioned  most  as  a  source  of  infor-  and  did  not  like  continuity 

,  ,  ^  association  raised  $32,000  for  mation,”  Dr.  Deutschmann  said,  strips.  Of  those  surveyed,  79'^c 

ISIBCtl  the  budget  year  and  expended  “It’s  clear  that  newspapers  have  preferred  a  tabloid  size  comic 

'  $21,000.  a  problem  because  top  manage-  paper  to  standard  size. 


Bv  Rav  Erwin 


iting  i 


uanger  as  a  too  open  moutn.  Readership 

Value  of  Researeli  ^  panel  on  research,  Ed  T. 

Dr.  Paul  Deutschmann,  direc-  McClanahan,  promotion  director. 


.560  Members 


isfacti  the  budget  year  and  expended  “It’s  clear  that  r 
'  $21,000.  a  problem  becat 

in  wl|  .  “We  are  holding  our  first  in- 
;  temational  conference  next  year 
in  Montreal,”  he  announced. 

V  Ollll  “We  must  attain  our  goal  of  a 
l)ermanent  office  and  permanent 
since  ti  *®®cetary  as  soon  as  we  can. 

Emphasis  now  is  on  research.” 
j.  David  E.  Henes,  Detroit  Free 
indlDgl  Press,  was  advanced  to  the  office 
of  president  at  the  annual  busi- 
fKang  ness  meeting  Wednesday. 

Other  officers  elected  are: 

I  I  First  vicepresident — Richard  S. 

I^OU  IHl  White,  Montreal  Gazette;  second 
'  vicepresident — Daniel  K.  Stem, 
ertisf  San  Jose  Mercury  and  News. 

In  the  keynote  speech  of  the 
rk  Tim  conference,  John  Hay  Whitney, 
publisher  of  the  New  York  Her- 
.  ,  aid  Tribune,  discussed  President 

Witn  Kennedy’s  request  for  news¬ 
papers  to  use  restraint  in  divulg-  TUIM/~C 

\  it  vnl  that  might  be 

I  useful  to  an  enemy.  Wbi+*  left 

“We  have  a  right  not  to  sub-  the  Well  S 
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THINGS  ARE  LOOKING  UP  to  David  E.  Henes,  promotion  director 
of  the  Detroit  (Mich.)  Free  Press,  in  conversation  with  Richard  S. 
White,  left,  of  the  Montreal  Gazette,  and  Francis  X.  Timmons,  of 
the  Wall  Street  Journal.  Mr.  Henes  is  NNPA's  new  president. 


Francis  J.  Kenny,  New  York 
Herald  Tribune,  reported  that 
comparisons  showed  that  inter¬ 
views  by  telephone  produce  the 
same  research  data  that  can  be 
obtained  by  personal  interviews. 

The  John  Bolger  method  of 
measuring  public  opinion  in  re¬ 
gard  to  32  image  traits  of  a 
publication  was  described  and 
praised  by  Francis  X.  Timmons, 
advertising  promotion  director. 
Wall  Street  Journal.  Punched 
cards  are  selected  by  the  person 
interviewed  and  these  are  tabu¬ 
lated  in  a  Univac  machine.  The 
Journal  surv’ey  cost  the  paper 
$3,000. 

Dan  E.  Clark  II,  president  of 
Dan  E.  Clark  &  Associates, 
Stanford,  Calif.,  who  has  done 
research  for  15  newspapers  in 
12  cities,  said  jiapers  are  losing 
the  cold  war  with  their  compe¬ 
titors  through  lack  of  research 
and  aggressive  selling. 

He  said  80  newspapers  have 
developed  market  data  and 
several  hundred  have  made  edi¬ 
torial  surveys.  He  mentioned 
that  80  television  market  studies 
had  been  paid  for — $5,000  to 
$100,0(K) — by  individual  stations. 

“You  must  challenge  this  and 
stop  letting  other  media  set  up 
their  own  ground  rules  and 
place  strange  interpretations  on 
findings,”  Mr.  Clark  cautioned. 
“TV  stole  the  word  ‘circulation’ 
out  of  your  books  and  is  steal¬ 
ing  dollars  and  misleading  ad¬ 
vertisers.” 

Newspaper  images  and  audi¬ 
ences  were  described  by  Dr. 
Burleigh  B.  Gardner,  executive 
director.  Social  Research,  Inc., 
Chicago. 

“We  can  give  you  volumes  of 
research  but  the  problem  is  to 
reach  the  minds  of  the  decision 
makers,”  he  said.  “There  are  a 
lot  of  stupid  presentations  of 
data  that  does  not  say  anything. 
How  to  bring  it  to  life  and  make 
it  meaningful  is  the  problem.  A 
census  report  does  not  set  any¬ 
one  afire. 

“Each  newspaper  has  an 
image,  a  set  of  mind,”  he  con¬ 
tinued.  “Sometimes  this  set  of 
mind  eliminates  you.  You  have 
to  fight  to  make  the  image  a 
vivid,  living  thing — not  just  a 
statistical  table.  This  is  a  subtle 
problem  to  get  through  to  the 
minds  of  men  a  better  under¬ 
standing  of  the  functions  of  a 
newspaper.  You  have  a  powerful 
media  which  has  been  misused 
from  within  and  kicked  around 
from  without.” 

A  panel  discussed  how  to  use 
{Continued  on  page  10) 


Sales  Tools 

(Continued  from  page  9) 

the  19fi()  census  reports.  D.  F. 
McCarty,  sales  and  promotion 
manaf^er,  Abilene  (Tex.)  Re¬ 
porter-News,  said  his  city  had  a 
98.3%  population  increase  from 
19.')0  to  1960  and  his  paper  has 
told  the  story  in  folders  and  in 
trade  paper  advertising. 

Availability  and  value  of  city 
block  reports  by  the  Bureau  of 
the  Census  was  discussed  by 
J.  W.  Diederich,  research  direc¬ 
tor,  Norfolk-Portsmouth  (Va.) 
Virginian-Pilot  and  Ledger-Star. 
He  said  photocopies  of  maps 
showing  the  boundaries  of  each 
of  the  270,000  enumeration  dis¬ 
tricts  are  available  at  small 
cost.  Hal  Neitzel,  research  man¬ 
ager,  Cinrinnati  (Ohio)  En¬ 
quirer,  said  of  all  house¬ 

holds  have  newspapers  delivered, 
the  census  shows,  and  79%  of 
professional  and  technical  people 
have  papers  delivere<l,  while  one- 
third  of  all  hou.seholds  have  no 
TV  sets. 

Infurmatiuii  .Ser\ice 

In  an  editorial  promotion  and 
public  relations  session,  William 
Dwight,  publisher,  Holyoke 
(Mass.)  Transcript-Telegram,  a 
former  president  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation,  described  the  new 
ANPA  Newspaper  Information 
Service,  the  idea  for  which  was 
sparked  in  NNPA. 

“Our  duty  is  to  make  news¬ 
paper  people  realize  its  value,” 
said  Mr.  Dwight.  “Some  mem¬ 
bers  of  the  ANPA  contributetl 
$50,000  to  operate  the  NIS  for 
two  years. 

“The  ANPA  which  spent  $1,- 
300,000  last  year,  has  got  to 
raise  its  dues  in  the  not  too 
distant  future  and  I  want  you  to 
convince  your  publishers  of  the 
necessity  for  this  move,”  said 
Mr.  Dwight.  “Follow  through 
and  help  us  pay  the  bill  for  the 
information  service  and  re¬ 
search.  Sell  it  to  the  boss.” 

Clarence  Harding,  public  re¬ 
lations  director.  South  Bend 
(Ind.)  Tribune,  reported  that 
NNPA  directors  had  decided  to 
contribute  $2,000  more  to  NIS. 

Perwn-to-Persoii 

In  a  panel  on  editorial  pro¬ 
motion,  Mrs.  Patricia  LaHatte, 
Atlanta  (Ga.)  Journal  and 
Constitution,  recommended  in¬ 
troduction  of  staff  writers  to 
readers  in  pictures  and  stories. 

J.  Montgomery  Curtis,  direc¬ 


tor,  American  Press  Institute, 
Columbia  University,  told 
.several  success  stories  in  news¬ 
paper  public  service. 

“A  newspaper  has  to  do  all  it 
can  to  make  its  town  a  better 
town,”  he  said.  “If  it  does  not 
do  so,  it  is  a  shopper,  a  throw¬ 
away  and  does  not  deserve  the 
protection  of  the  Constitution.” 

Boy  .Si'out  Promotion 

Les  Fleck,  Charlotte  (N.  C.) 
Observer  and  Charlotte  News, 
described  how  some  newspapers 
carrying  a  Boy  Scout  column 
once  a  week,  promote  Scout 
camps  and  fund  campaigns  and 
provide  leadership. 

“A  year  ago  you  launched  a 
program  of  newspaper  coopera¬ 
tion  designe<l  to  encourage  Iwys 
to  work  for  journalism  merit 
badges,”  .said  F.  L.  Hines,  as- 
si.stant  national  director.  Boy 
Scouting  Service.  “Journalism 
merit  badge  com])letions  in  1960 
jumped  4(i'r  over  1959 — the 
fourth  largest  percentage  in¬ 
crease  among  the  100  av'ailable 
merit  badges.  You’ll  be  happy  to 
know  that  with  your  cooperation, 
the  retjuirements  and  the  pam¬ 
phlet  for  journalism  merit  badge 
have  l)een  brought  up  to  date 
and  will  Ik;  released  to  the  field 
by  the  end  of  the  year. 

I'ravel  Promoliim 

Virginia  W.  Wilton,  Camden 
(N.  J.)  Courier-Post,  descril)e<l 
travel  promotion  through  forums 
attended  by  from  600  to  1,000 
persons.  The  paper  participates 
in  educational  exchange  pro¬ 
grams.  Members  of  the  staff  are 
sent  abroad.  Tours  of  Europe 
for  readers  are  sponsored. 

“If  you’re  looking  for  a 
miracle,  why  not  try  the  magic 
of  travel  promotion?”  she  asked. 
“It  really  works.” 

In  a  session  on  circulation 
promotion,  Mel  Barker,  assistant 
promotion  director,  Ch  icago 
(Ill.)  Sun-Times  and  Daily 
News,  broadcast  some  .sample 
radio  and  television  spot  adver¬ 
tisements  for  v'arious  news¬ 
papers,  most  of  them  introduced 
with  singing  commercials. 

James  H.  Couey  Jr.,  vicepresi¬ 
dent  and  general  manager, 
Birmingham  (Ala.)  News  Com¬ 
pany,  found  fault  with  existing 
circulation  promotion. 

Circulation  Faults 

“We  have  an  untapped  field 
in  circulation,”  he  declared.  “We 
have  not  done  the  job.  You  have 
to  share  the  guilt  with  manage¬ 
ment  for  tired  old  ideas.  Circu- 
(Continiied  on  page  56) 


NOTHING'S  OFF  THE  CUFF  at  promotion  meetings.  Listeners  are 
Al  McLellan  of  the  Vancouver  (B.C.)  Sun,  Arthur  Keeney  of  the 
Houston  (Tex.)  Post,  and  Les  Hecic  of  the  Charlotte  (N.C.)  Observer 
and  News.  (Pictures  by  Bob  Warner,  E.  &  P.). 
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NO  TIME  TO  LOSE  YOUR  HEAD,  opines  Joe  Mitchell  of  the  I  ^ 
Paducah  (Ky.)  Sun-Democrat  as  he  scans  the  shocking  headlines  I  |^, 
away  from  home.  | 
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PACE-SETTER  in  newspaper  promotion  and  women's  fashions,  Paula 
Kent  of  the  San  Diego  (Calif.)  Union  and  Tribune  managed  to 
wear  a  different  hat  at  each  NNPA  event.  "Paula's  always  using  her 
head,"  say  male  colleagues. 


I 


f  the 
dlines 


Mad  Ave.  Takes  Dim 
View  of  Trade  Ads 


Xfwspaper  promotion  men 
caught  hell  this  week  from  a 
.Madison  Avenue  copywriter  who 
iK-rated  them  for  “eoverinp  and 
recovering  old,  trite,  familiar 
>;round,  rather  than  breaking 
new  ground.” 

Whit  Hobbs,  associate  copy 
director  of  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.,  told  the 
NNPA  Wednesday  session  that 
it’s  too  bad  newspaper  promo¬ 
tion  isn’t  “as  lively  and  as  fresh 
and  as  timely  and  as  full  of 
magic  as  the  product.” 

“So  much  of  it,”  he  said, 
“clings  to  the  old  rules  and  the 
tried-and-trite  formulas  and  the 
old  headlines  and  type  faces  and 
corny  illustrations  and  stock 
layouts  and  stock  phrases  .  .  . 
It  doesn’t  say  anything  new  or 
fresh  or  exciting;  it  just  ♦akes 
up  space  and  is  interchangeable 
with  a  lot  of  other  promotion 
that  <loes  the  .same  thing.” 

.Mr.  Hobbs  said  newspaper 
promotion  isn’t  as  good  as  it 
could  or  should  be  for  the  same 
reasons  why  most  national  ad¬ 
vertising  isn’t. 

“Because  the  aim  is  too  low 
and  too  w'ide,”  he  .said. 

.Mr.  Hobbs  charged  that  new.s- 
paper  promotion  “persists  in 
underrating  the  intelligence  and 
the  sophistication  and  the  capac¬ 
ity  and  the  vitality  of  its  audi¬ 
ence  ...  it  |)ersists  in  talking  in 
the  plural,  rather  than  in  the 
singular.  And  it  keeps  shaking 


its  finger  at  people,  rather  than 
using  that  finger  to  beckon.  It 
keeps  selling  numbers  rather 
than  selling  reward.  Newspaper 
promotion  hasn’t  joined  the 
revolution.” 

The  “revolution”  he  referred 
to  concerned  the  fact  that  people 
“are  one  helluva  lot  smarter 
than  they  used  to  l)e.” 

Mr.  Hobbs  said  that  once  pro¬ 
motion  men  realize  that  they’ve 
got  a  new  kind  of  customer  on 
their  hands,  they’ll  start  selling 
“up.”  “He’s  got  to  be  talked  to 
in  a  new  kind  of  way.  On  the 
level.  Simple  and  clear  and  bold. 
Flattering  as  all  get-out. 
Friendly  as  can  l)e.  Absolutely 
honest  and  believable.  Not  a 
cliche  in  a  carload.” 

The  agency  executive  urged 
promotion  men  to  sell  “the  fasci¬ 
nation  and  color  and  the  excite¬ 
ment  of  your  newspaper.  Sell 
the  wonderfully  interesting  men 
and  women  who  put  it  together.” 

Mr.  Hobbs  suggested  that  the 
promotion  men  read  the  promo¬ 
tion  ads  currently  appearing  in 
the  trade  press.  “They’re  a  cry¬ 
ing  shame.  Week  after  week, 
the  same  old  toothless  dogs  doing 
the  .same  old  toothless  tricks. 

“Page  after  page  after  page 
of  Blah.  One  does  it  in  Blah 
City.  It  takes  two  in  Blahsville. 
Nothing  sells  Blah  like  Blah  .  .  . 
First  in  the  14th  Market  .  .  . 

“Everybody  wins,”  Mr.  Hobbs 
noted. 


THOUGHTFUL  comment  about  promotion  holds  the  interest  of  Mer¬ 
ritt  lerley,  circulation  manager  of  the  Passaic-Clifton  (NJ.)  Herald- 
News. 
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CHECKING  IN,  literally-Kenneth  McMillan,  circulation  manager  of 
the  Toronto  Star,  pays  his  fee  to  attend  the  promotion  conference. 


He  urged  that  in  selling  news- 
]>apers  to  Madison  Avenue,  pro¬ 
motion  men  make  sure  they’re 
l)eaming  their  .story  to  the  right 
people.  “To  all  the  people  who 
make  media  decisions  these  days 
— I  am  not  suggesting  that  the 
media  man  is  less  important  in 
the  agency  than  he  used  to  be, 
l)ecause  just  the  reverse  is  true 
— But  I  am  suggesting  that  he 
is  no  longer  the  only  man  who  is 
important  to  you,”  Mr.  Hobbs 
said. 

Results  of  a  study  of  both 
television  and  newspaper  color 
in  terms  of  media  efficiency  were 
revealed  by  Harold  H.  Jaeger, 
president  of  Newspaper  Color 
Advertising,  Inc. 

The  study,  although  pin¬ 
pointed  to  color  advertising,  was 
in  effect  a  comparison  of  the 
newspaper  medium  with  tele¬ 
vision.  It  was  based  on  the 
premise  that  the  current  method 


NOTED — Magda  Leuchfer  of  tho 
Vineland  (N.J.)  Timas-Journal  jots 
down  some  ideas  gathered  in 
promotion  discussion. 


of  measuring  media  efficiency 


in  terms  of  cost  per  M  provides 


the  advertiser  with  only  partial 
criteria;  that  three  other  criteria 
must  be  included,  in  addition  to 
cost  of  distribution  of  messages: 
1)  Cost  of  selling  product;  2) 
Cost  of  reaching  homes;  and  3) 
Distribution  of  message  pres¬ 
sure. 

“We  contend  merely  that  cost 
per  M  has  become  so  overwhelm¬ 
ingly  the  basic  measurement  fac¬ 
tor  that  equally  important 
standards  have  nearly  dropped 
out  of  focus,”  Mr.  Jaeger  said. 
“We  will  put  them  back  in.” 


REPORTING— on  comics  survey 
among  young  readers:  Edward 
T.  McClanahan  of  the  Denver 
(Colo.)  Post. 
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Newsmen  Attacked 
In  Alabama  Rioting 


A  band  of  rioting  Negroes 


Three  persons  were  arrested 
on  charges  of  assault  with  in¬ 
tent  to  murder  in  the  beating 
of  one  of  the  integrationists  at 
a  Birmingham  bus  terminal  a 
week  earlier.  The  arrests  were 
made  after  publication  of  pic¬ 
tures  taken  by  Tom  Langston. 


Montgomery,  Ala.  ..  -  - „  .  «  ,  n  *  u  1 1  u 

Out-of-state  newsmen  suffered  smashed  a  window'  in  Gordon’s  Btrmm^ham  Pont-Hemld  pho- 
casualties  in  the  coverage  of  the  car  in  a  Montgomery  suburb  tographer,  who  was  beaten  se- 
May  20-21  race  rioting  sparked  while  he  w-as  on  his  way  back  when  the  mob  turned  on 

by  arrival  here  of  a  bus  load  to  Birmingham  after  covering 

of  “Freedom  Rider’’  Integra-  Sunday  night’s  rioting  during  Although  his  camera  was 
tionists.  which  martial  law  was  declare<l  smashed,  the  film  was  recovered 

One  of  the  white  mobsters  by  Gov.  John  Patterson.  Gordon  and  blown-up  head  shots  of  in- 
bragged  after  the  first  battle  was  showered  with  glass  but  dividuals  were  published  in  both 
Saturday  that  “some  of  those  w’as  not  hurt.  the  Post-Herald  and  the  Bir- 

yankee  reporters  and  photog-  Neal  Brogdon,  Tnmpn  (Fla.)  mingham  News, 

raphers  went  to  the  hospital.’’  Ti/ncs  reporter,  arrived  in  Mont-  Clancy  Lake,  former  city  edi- 
None,  however,  was  seriously  gomerj'  by  bus  on  a  vacation  tor  of  the  New’s  and  now  news 
hurt.  trip  just  ahead  of  the  Freedom  director  for  WAPI-TV,  Bir- 

Maurice  (Moe)  Leavey,  NBC  Riders’  bus  from  Birmingham,  mingham,  was  manhandled  by 
newsman,  was  beaten  to  the  Brogdon,  a  former  Montf/omery  the  mob  and  the  microphone 
ground  with  fists,  then  kicked  A  d  r  e  r  t  i  s  e  r  reporter,  w'as  ripped  from  his  mobile  trans¬ 
in  the  back.  After  mobsters  got  punche<l  in  the  face  several  mitter.  He  was  not  badly  hurt. 
Leavey’s  camera,  10  or  12  of  times  by  one  of  the  white  mob- 
them  turned  on  Don  Uhrbrock,  sters.  He  wrote  tw’o  stories  on 
Life  photographer.  He  was  his  exiieriences  for  the  Adver- 
clubb^  to  the  ground  and  tiser- Journal, 
kicked.  Both  of  his  cameras  were  Another  casualty  of  Satur- 
smashed.  Norman  Ritter,  Time-  day’s  rioting  was  John  Seigen- 
Life  reporter  from  Atlanta,  was  thaler,  32,  an  administrative  as- 
clubbed  while  seeking  to  aid  sistant  to  U.  S.  Attorney  Gen. 

Uhrbrock.  Herb  Kaplow,  NBC  Robert  F.  Kennedy.  Seigen- 

thaler,  a  former  reiwrter  for 
the  Nasliville  TentieHsetiti,  was 
hit  on  the  head  while  trying  to 
protect  a  girl  who  was  being 
chased  during  the  rioting. 

Seigenthaler,  who  received 


AP  Group  ('.oiidemiis  Violence 


reporter,  was  beaten  and  Calvin 
Tillin  of  Time  escaped  in  a 
taxi. 

Ritter  and  Uhrbrock  came 
here  on  the  Freedom  Riders’ 
bus. 


Laurens  Pierce,  local  TV  cam-  hospital  treatment,  was  in  Mont- 
eraman,  suffered  facial  lacera-  gomery  to  talk  to  Gov.  Patter- 


tions  in  the  melee.  One  of  his 
cameras  was  taken,  but  he  man¬ 
aged  to  escape  with  another. 


MesM»nger  .Slugged 


son  on  l)ehalf  of  President  Ken 
nedy  in  seeking  police  protection 
against  racial  disturbances. 
Montgomery  police  arrested 


The  Alabama  Associated  Press 
Association  passed  a  resolution 
at  a  meeting  Sunday  condemn¬ 
ing  mob  violence  in  the  state. 

The  association  also  praised 
Public  Safety  Director  Floyd 
Mann  as  “the  one  notable  ex¬ 
ample  of  an  officer  who  made 
an  obvious  effort  to  carrj’  out 
his  police  duties.’’ 

Fifty  representatives  of  the 
news  me<lia  were  here  to  cover 
the  arrival  of  the  Freedom  Rid¬ 
ers.  Facilities  of  the  Advertiser- 
Journal  newsroom  were  made 
available  to  the  visitors,  and 
when  their  labors  were  over,  the 
Montgomerj’  Chamber  of  Com- 


Paschal  Pike,  18,  an  employee 
of  the  Montgomery  Advertiser- 
Journal,  was  slugged  when  he 
went  to  the  bus  station  to  pick 
up  an  express  package  in  the 
baggage  room.  He  said  he  was 
attacked  when  he  identified  him¬ 
self  as  an  employee  of  the  pa¬ 
pers. 

Jim  Atkins,  former  Birming¬ 
ham  Post-Herald  reporter  and 
now  news  director  for  WBRC- 
TV,  Birmingham,  was  saved 
from  a  beating  by  Alabama  Pub¬ 
lic  Safety  Director  Floyd  Mann, 
who  pulled  his  pistol  and  held 
off  a  gang  pursuing  Atkins.  At¬ 
kins  lost  his  camera  and  film. 

Tom  Lankford  and  Bud  Gor¬ 
don,  Birmingham  News  report¬ 
ers,  and  Norman  Dean,  News 
photographer,  were  threatened 
on  several  occasions  by  mobs, 
but  were  not  hurt. 

Gordon  said  his  car  was 
among  several  stoned  by  a  crowd 
of  Negpx)es  on  the  outskirts  of 
town  when  he  stopped  at  a 
traffic  light.  He  reported  a  stone 
the  size  of  a  grapefruit  crashed 
through  the  rear  window  and 
he  was  showered  with  broken 
glass  but  not  hurt. 


Claude  Henley,  37,  on  charges  merce  treated  them  to  a  cock- 
of  assault  and  batterv  in  the  tail  Party  and  full  measure  of 
attack  on  Leavey  and  H.  W.  southern  hospitality. 

Riser,  NBC  sound  technician.  An  Advertiser  photographer. 


Mike  Smith,  assisted  by  a  girl 
staff  mc-mber,  Valerie  Fulmer, 
succeedinl  in  getting  pictures  by 
climbing  a  tree.  The  girl  hid  the 
expo.sed  film  in  her  blouse  and 
made  it  back  to  the  newsroom. 

A1  Dempsey,  WTVJ-TV,  Mi¬ 
ami,  rejiorted  a  National  Guard 
officer  stopped  him  from  taking 
pictures  at  the  bus  station,  and 
warned  him  if  he  made  pictun'.s 
he  would  l)e  “taken  in.”  Bill 
Street,  Memphis  Commercial 
Appeal,  suffered  from  tear  gas 
in  one  of  the  riots. 

UPI  is  represented  by  Jerome 
Brazda,  Atlanta;  William  Tome, 
Birmingham;  Loyd  Jeffers,  At¬ 
lanta;  and  photographers  Fred 
W.  Lyon  and  Emil  Morone,  At¬ 
lanta,  and  Frank  Beatty,  Mi¬ 
ami;  Zygmunt  Broniarek,  War¬ 
saw,  Poland ;  and  local  members 
of  the  staff. 

In  addition  to  the  local  staff, 
.AP  has  Horace  Cort,  Atlanta, 
photographer;  R.  W.  Tolbert, 
New  Orleans;  Jim  Laxson,  At¬ 
lanta;  Perr>’  Aycock,  Raleigh; 
Neil  Gilbridge,  Atlanta;  Hoyt 
Harwell,  Mobile;  Hugh  Mulli¬ 
gan,  New  York;  Jack  Stillman, 
Joe  McKnight,  Birmingham. 

Others  here  are:  Elsie  Carper, 
Washington  Post;  Neal  Brog¬ 
don,  Tampa  Times;  Sam  B. 
Armstrong,  St.  Louis  Post-Dis- 
imtrh;  Charles  Whiteford,  Balti¬ 
more  Sun;  Henry  Suydam,  Dick 
Billings,  Jack  Fincher,  and  pho¬ 
tographers  Joe  Schershel  and 
Paul  Schutser,  Life;  Harry 
Arouh,  Charles  Kuralt,  Bob 
Hess,  Sy  Wolen,  CBS. 

Also  Jim  Atkins,  WBRC-TV, 
Birmingham;  Joe  Koenenn,  Bill 
Streetz,  Memphis  Commercial 
Appeal;  A1  Mann,  ABC;  Murray 
Kempton,  New  York  Post;  Joyce 
Eggerton.  London  Daily  News; 
Stuart  Lorry,  New  York  Her¬ 
ald  Tribune;  Don  Oberdorfer, 
Charlotte  Observer;  Claude  Sit- 
ton,  New  York  Times;  Tom 
Lankford,  Birmingham  News; 
H.  W.  Risser,  NBC;  Joe  Cum- 
ming,  Newsiveek;  Calvin  (Bud) 
Trilling,  Spencer  Davidson, 
Time;  Douglas  Kiker,  Atlanta 
Journal;  Bruce  Galphin,  Atlanta 
Constitution;  Jim  Atkins, 
WBRC-TV,  Birmingham. 


Field  Now  Editor 
Of  Cliicajso  News 


CUBA'S  BEHIND  THEM— Robert  Berrellez,  left,  and  Harold  Milks 
of  the  Associated  Press  show  their  joy  on  arriving  in  Miami.  Berrellez 
spent  26  days  in  La  Cubana  prison  and  Milks  took  asylum  in  an  em¬ 
bassy  when  Castro's  police  rounded  up  newsmen  just  before  the  ill- 
fated  invasion  by  anti-Castroites  last  month. 


Chicago 

Marshall  Field  Jr.  will  assume 
the  editorship  of  the  Chicago 
Daily  News,  June  1,  when 
Basil  L.  Walters  relinquishes 
the  post  to  engage  in  newspaper 
consulting  work.  (E&P,  Feb.  4 
page  16). 

Mr.  Field,  43,  who  purchased 
the  Daily  News  in  January, 
1959,  from  John  S.  Knight,  con¬ 
tinues  as  publisher  of  the  News. 
He  is  also  publisher  of  the 
Chicago  Sun-Times  and  presi¬ 
dent  of  Field  Enterpri.ses,  Inc. 
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i  British  reporter  talks  back  to  Cecil  Harmstvortli  King- 


FLEET  STREET  STANDARDS 

Aren ’t  the  Very  Best 


Tnnihlf  hi  iltilitiino-l'iill  Ciiri'riiao 


NEW  ^  YORK 


Kcralb 


STribunt 


Sfrifco  fail  tn  tiop  Hrit€hn*$ 


PINTO  IS  BIGGEST  BLOT 

'wo-bob  charge  ON 
slashes  the  IJirui'T' 

-bill  for  Dills— i  VVmi 


SHE'S  WHIT  HOT 
THIS  HOLIDAY 


IMIOCLVIM  MVIM'IVL  LAW 
IN  HIOTINC;  MONTCOMLin 


Hunt  for 
maskod 
gunman 


iirlunt  h#  Krojxwi, 
h«Mi‘f  Tttik  inun 


^l»^r»ltnU'  I'HtritUS 
Moh  oi  KtHltl 
1/  o  Nfsrro  i  hurrh 


MM 
for  p«N« 
m  4/|«rr« 


¥§iiish$d 

pubikan 

mystery 


I  Sal>balli 
l’<»r  Al(Mlcrali*!H' 


MARTELL 


IKMTIIS 
(K  KtT 
I1A\ 


How  does  the  Oenson  Design  stack  up 7 


Our  In-Depth  Reporting 
Can’t  Be  Touched 


An  English  makeup  editor's  playground? 


By  David  English  spondent  stationed  in  New  York. 

I  have  found,  moving  about 

Cecil  Harmsworth  King,  that  is  how  he  sees  American  America,  and  talking  to  Ameri- 
owner  of  the  Longron  Daily  Mir-  newspapers.  And  he  said  so  in  p^n  journalists,  a  great  debate 
ror,  the  paper  with  the  ‘world’s  a  speech  to  the  National  Press  j^to  the  merits  of  Transatlantic 
largest  daily  sale,’ controller  of  Club  in  Washington.  (E&P,  journalism  as  compared  to  Fleet 
the  world’s  greatest  publishing  May  20).  Street.  In  this  article  I  hope  to 

empire,  makes  no  secret  of  his  TV  producer  David  Susskind  make  objective  comparisons  and 
contempt  for  American  journal-  equally  makes  no  attempt  to  show  how  we  can  both  learn 
ism.  conceal  his  loathing  of  the  from  each  other. 

“Incredibly  bad  headlines,  British  press.  “Vicious,  venal  Xhe  press  of  each  country  has 
ludicrous  handling  of  pictures,  and  inane,’’  he  declared  on  a  developed  along  different  lines 
acres  of  soggy  verbiago,  cubic  TV  programme.  “Tho^  papers  because  of  geographical  and 
miles  of  repetition  and  without  over  there  are  appalling.”  financial  differences, 
a  new  idea  for  forty  years  .  .  .”  Who’s  right  and  who’s  wrong?  Britain  you  have  a  na- 

- n^haip  tional  press  —  a  press  with 

(Mr.  English  is  U.  S.  corre-  million-sale  newspapers  which 

spondent  for  the  Associated  I  have  lived  with  both  presses  can  be  pushed  through  every 
Newspapers  of  I.ondon.)  for  years.  I  am  a  British  corre-  letter  box  in  the  land  before 
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Wall  Street 
Journal  Is 
Loeb  Winner 

The  University  of  Connecti¬ 
cut  Loeb  Newspaper  Award  for 
distinguished  business  and  finan¬ 
cial  journalism  was  presented 
May  18  to  staff  members  of  the 
Wall  Street  Journal  for  a  series 
entitled  “New  Millionaires.” 

Because  14  reporters  worked 
on  the  series,  a  $2,000  check  will 
be  divided.  The  check  and  a 
bronze  plaque  were  accepted  by 
Lindley  H.  Clark  Jr.,  news  edi¬ 
tor.  A  staffer  who  helped  on  the 
series  and  who  recently  won  a 
I^ulitzer  Prize  for  national  re¬ 
porting  for  another  series,  Ed¬ 
ward  R.  Cony,  was  introduced. 

Special  achievement  awards 
for  newspaper  writers  were 
given  to  M.  Cohn,  Washing¬ 
ton  (D.  C.)  Star,  and  Sidney 
Fish,  New  York  Journal  of  Com¬ 
merce. 

The  Loeb  Magazine  Award 
went  to  Leonard  S.  Silk,  Busi¬ 
ness  Week.  Special  awards  for 
magazines  were  presented  to 
Hobart  Rowen  and  Sandford 
Brown,  Newsweek,  and  Tait 
Trussed,  Nation's  Business. 

The  speaker  at  the  awards 
luncheon  was  Walter  W.  Heller, 
Chairman  of  the  President’s 
Council  of  Economic  Advisers, 
who  asserted  the  business  re¬ 
cession  has  been  halted  and  an 
upturn  is  under  way.  Presiding 
was  Laurence  J.  Ackerman, 
dean  of  the  University  of  Con¬ 
necticut  School  of  Business  Ad¬ 
ministration. 

• 

Mrs.  Murphy  Quits 
Newspaper  Work 

Denver 

Mrs.  Vi  Murphy,  Colorado 
Springs  Cazette-Telegraph  farm 
and  ranch  editor  who  recently 
served  a  30-day  jail  term  for 
contempt  of  the  Colorado  Su¬ 
preme  Court,  has  resigned  her 
job. 

Mrs.  Murphy,  who  now  lives 
in  Lakewood,  a  Denver  suburb, 
said  her  notice  was  given  be¬ 
cause  of  the  commuting  prob¬ 
lem.”  Lakewood  is  about  65 
miles  northwest  of  Colorado 
Springs. 

Mrs.  Murphy  said  she  has  no 
newspaper  job  plans  for  the 
present  and  intends  to  spend 
more  time  with  her  family  and 
home  duties. 

She  said  one  of  her  main  jobs 
now  would  be  trying  to  answer 
about  300  letters  she  received 
during  her  jail  stay,  some  com¬ 
ing  from  as  far  away  as  Japan 
and  Iran. 
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A  foot  in  the  door  for  fearless  photo9rapher.  ( Record-American  photos 
by  Renahan). 


Cambridge,  Renahan  set  his 
camera  for  1/50  of  a  second. 

The  informer  had  showetl  up 
and  offered  to  take  ix)lice  to  his 
apartment  where  Cook  was 
staying. 

A  cavalcade  of  cars  headed 
for  Kenmore  Square.  And  with 
them  were  Martin,  Sullivan  and 
Renahan. 

Renahan  followed  the  jiolice 
up  to  the  third  floor  apartment. 
He  was  right  there,  .shutter 
open,  when  a  iioliceman  raised 
his  foot  to  kick  in  the  door. 

“You  damned  fool!”  Lt.  John 
Moriarty  of  the  state  iiolice 
snapped  at  the  photographer  — 
“get  out  of  the  line  of  fire!” 
But  Renahan  shot  first  and  re¬ 
treated  later. 

Just  as  the  police  officer’s 
foot  went  up  in  the  air  to  kick 
in  the  door,  a  shot  came  from 
inside  the  apartment.  It  was  the 
killer  who  had  shot  himself. 
Renahan  went  in  with  the  de¬ 
tectives  and  made  several  pic¬ 
tures. 


Photographer  Has  No  Fear 
As  Police  Corner  Killer 


By  Guy  Livingston 


and  of  the  killer  bleeding  with  the  same  revolver  he  used  to 

detectives  standing  over  him  kill  David  Robinson  while  escap- 

with  drawn  guns  were  published  ing  from  East  Cambridge  jail 

exclusively  in  the  f?ecorr/-/lmeri-  last  Sunday.” 
can  as  the  result  of  quick  think-  The  stage  for  the  dramatic 
ing  by  Eddie  Martin  and  the  photos  was  set  when  Martin 
fearlessness  of  Leo  Renahan.  was  sitting  in  the  office  of  Cam- 
“Comered  Cook  Kills  Him-  bridge  chief  of  detectives,  John 
self”  ran  the  streamer  headline  J.  Grainger, 
in  the  Record  on  May  18.  The  Calls  w’ere  coming  in.  One 
story  by  Eddie  Martin,  Tom  was  from  the  Middlesex  County  NewllOUse  Papers  Will 

Sullivan  and  Bob  Davidson  told  Sheriff  with  a  tip  that  a  man  TT.*-  1  T** 

how  “Escaped  killer  Edgar  W.  had  just  phoned  saying  he  had  tloiiors  I  tlira  lime 

Cook  was  trapped  in  a  Back  Bay  information.  “This  is  real  hot,”  University  Park,  Pa. 

apartment  last  night  by  a  huge  the  sheriff  said.  “I  think  he’s  The  Harrisburg  Patriot-News, 
squad  of  jKjlice  and  FBI  agents  got  .something.  Not  a  crackpot.”  the  Reading  Times  and  the 

who  found  the  slim  wanted  man  The  man  wanted  to  know  if  the  Centre  Daily  Times  won  top 

sheriff  would  pay  $5,000  for  the  honors  in  the  Keystone  Press 

capture  of  the  killer.  “I’ll  make  Awards  competition, 
it  $10,000  —  I’ve  got  the  cash  The  newspaper  awards,  as 
right  here  in  my  office.  Come  well  as  citations  for  164  in- 

down  here  and  tell  me  what  you  dividual  .staff  members,  were 

^  know,”  the  sheriff  .said.  distributed  at  the  annual  Penn- 

Several  detectives  drifted  into  sylv’ania  Press  Conference  here 
'J  Grainger’s  office.  The  chief  sent  last  week. 

a  them  to  the  jail.  Martin  went  The  Patriot-News  and  Sun- 


a  suicide. 


Leo  Renahan 


PHOTOGRAPHY 


Agency  Photo  Work  Is  Free-Time  Outlet 


Old  Marker,  New  Sfudeni 
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By  Tom  E.  Walter* 


By  Fred  Powledge  Children's  Modern  Dance  Class 


Local  News  Overtime 
Profitable  Headache 


Full  ’round-the-clock  coverage  headache  —  overtime.  While 
of  local  news  was  the  principal  other  departments  manaKe<l  to 
key  to  sustaining  circulation  in  control  overtime  to  a  minimum, 
the  face  of  a  falling  economy  editorial  expenses  soarcd  but  the 
and  materially  accounted  for  a  results  helped  to  justify  this, 
net  profit  of  $(58,604  for  a  18,-  Total  income,  due  to  growth 
OOO-class  daily.  in  .surrounding  areas  and  a  rate 

The  1960  statistics  for  this  increase,  rose  to  $734,137  from 
newspaper,  which  is  nameless  $686,222  in  1959.  Operating  ex¬ 
in  the  annual  series  of  financial  penses  totalled  $584,799  and 
reports  presented  by  E&P,  have  jjrofit,  before  taxes,  was  $1 27,- 
just  been  made  available  for  877 — up  about  $20,000. 
publication.  Illness  and  day-to-  The  paper  netted  $62,863  for 
day  duties  preventeil  the  pub-  Uncle  Sam  in  income  taxes.  This 
lisher  from  getting  them  into  was  $12,000  more  than  the  tax 
shape  at  the  customary  time  in  for  1959. 

April.  Net  income  was  higher  than 

The  local  coverage  charactei’-  that  of  1959  by  about  $9,000. 
istics  of  the  pai)er  gave  the  The  full  story'  is  told  in  the 
management  its  chief  cause  for  following  chart: 


NON-CLASSIFIED  records  of  the  Springfield  (Mass.)  Newspapers 
are  delivered  from  a  circulation  truck  to  the  courthouse  where  trial 
of  lawsuits  involving  the  management  is  under  way.  In  four  weeks  the 
court  has  taken  60  exhibits  and  1100  pages  of  testimony,  dealing  with 
pension  funds. 


Statement  of  l3,(K)(M]ireulation  Daily 

%  Tot.  %  Inc. 

Operating  Revenue  I960  Oper.  Rev.  Over '59 

Local  advertising  .  433,028  59.20  9.09 

National  advertising  40,805  5.58  4.16 

Classified  advertising  31,010  4.24  6.46 

Legal  advertising  .  8,802  1.20  16.15 

Tot.  Adv.  Revenue  513,645  70.22  8.63 

Circulation  .  217,776  29.78  3.29 


396  959  Reporter  Takes  $270,000  Cash 
2’ Xip  from  Judge  Guards  Against 

472,839  On  Bribe  Story  ^Bank’  Failures 

210,845 

-  Minneapolis  Springfieij),  Mass. 

^^2  538  federal  judge’s  hint  that  Fear  of  bank  failures  was 

'  Minneapolis  city  officials  had  given  as  a  reason  for  keeping 
686  222  fiitancial  dealings  wdth  convicted  $270,000  cash  on  hand  in  opera- 
members  of  a  liquor  syndicate  tion  of  the  Springfield  Repub- 
led  the  Minneapolis  Star  to  one  lican  Company  in  testimony 

77.742  of  the  year’s  biggest  local  stories  May  24  before  sjtecial  master 

111,192  last  week.  George  N.  Beauregard. 

94,142  Seven  members  of  the  syndi-  The  witness,  Bernard  M. 
47,004  cate  appeared  before  Judge  Ed-  Crosby,  assistant  treasurer  of 
72  707  in  St.  Paul  for  the  Republican  Company  and  its 

11084  sentencing  on  perjury  charts,  subsidiaries,  was  being  exam- 
12908  pre-sentence  questioning,  ined  by  David  Burstein,  attor- 

171689  Judge  Devitt,  primed  by  proba-  ney  for  S.  I.  Newhouse,  on  the 
19,443  tion  office  reports,  asked  a  mem-  entries  in  a  ledger. 

12,658  ber  of  the  syndicate,  Harry'  Asked  about  an  item  of 

37.814  Bloom,  whether  he  had  ever  $270,000  cash  on  hand,  Mr. 

17,721  bribed  a  public  official.  Crosby  said  he  had  been  told  it 

Bloom  denied  bribing  anyone,  was  carried  because  of  Sidney 
__ ,  but  admitted  he  once  loaned  R.  Cook’s  concern  over  the  clos- 


Tot.  Oper.  Revenue 
Misc.  Income  . 


TOTAL  INCOME 


EXPENSES 
Paper,  Ink,  Cartage 
Composing  Room  . 
Editorial  Dept.  .  .  . 
Advertising  Dept.  . 
Circulation  Dept. 
Admin.  &  General 

Building  . 

Stereotype  Dept.  . 
Business  Office  . 

Press  Room . 

Photo  4  Engraving 
Depreciation 
Business  Taxes  .  .  . 
Doubtful  Accts. 


TOT.  OPER.  EXP. 


OPER.  PROFIT 


Income, 


TOTAL  PROFIT 


Federal  Income  Tax 


NET  INCOME 


%  E*P-  to  Oper.  Rev. 
%  Payroll  to  Expense 
Net  Paid  Circulation 

Yield  per  copy . 

Yield  per  adv.  inch 
Cost  per  adv.  inch 

Profit  per  adv.  inch  . 

%  Advertising  . 

Pages  . 

’  %  of  Oper,  Inc. 

’  Tot.  Inc. 


317,518 

13,106 

.05395 

1.0539 

.7475 
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Advertising  News 


SECTION 

Edited  by  Robert  B.  McIntyre 


Divided  TV  Audience 
Factor  in  Media  Use 


.Separate  analyses  of  TV  sets 
in  use — and  how  they  are  used 
— coincidentally  provide  a  unique 
sequel  to  a  story  on  divided  TV 
audiences  originally  published 
in  Editor  &  Pi'busher  eight 
months  ago. 

One  was  an  analysis  of  view¬ 
ing  habits  conducted  for  the 
Campbell-E wald  advertising 
agency  of  Detroit  by  Social  Re¬ 
search,  Inc.  (E&P,  May  13, 
page  19).  The  other  is  a  break¬ 
down  of  set  sales  in  1960  made 
by  Frank  Mansheld,  marketing 
research  director  for  Sylvania. 

The  Campbell-E  wald  check-up, 
designed  to  determine  impact  of 
TV  on  the  general  public  par¬ 
ticularly  from  the  programming¬ 
advertising  standpoint,  made  255 
separate  interviews  in  nine  cities 
— with  interviewees  and  the 
numbers  of  them  chosen  on  the 
basis  of  membership  in  Upper 
.Middle  (10%),  Lower  Middle 
(30%),  Upper  Lower  (35%) 
and  Lower  Class  (25%)  cate¬ 
gories.  In  analyzing  answers  to 
questionaires,  the  SR  checkers 
tound  that  approximately  33% 
of  their  subjects  had  two  or 
more  sets  in  their  homes — re¬ 
gardless  of  income-group  from 
which  they  hailed  (85  of  the 
255). 

Mr.  Mansfield’s  analysis  of 
1960  sales  cites  that  30%  of  the 
1960  overall  in  TV  set  sales  were 
for  additional  sets  in  homes. 

Rapidly  Mounting  Factor 

Radio  and  newspaper  re¬ 
searchers  now  realize,  as  a 
result  that  the  number  of  two- 
or-more-set  homes — with  result¬ 
ant  audience  division  and 
greater  selectivity  in  program¬ 
ming  choices — becomes  a  more 
rapidly  mounting  factor  today 
in  analyzing  media  usage  than 
ever  before. 

Last  fall,  E&P  noted  results 
of  an  Advertising  Research 
Foundation  projection  of  mul¬ 
tiple-set  television  homes  based 
on  the  May  1960  canvass  by  the 
Census  Bureau.  (E&P,  Sept.  17, 
'60,  page  16).  The  ARF  re¬ 
searchers  then  demonstrated 
such  multiple-set  homes  ranged 
between  11.4%  and  17.6%  of  the 
total — dependent  on  areas  of  the 
I  country  and  with  the  higher 
figures  in  the  Northeast  and 
■  Mid-Atlantic  sections. 


To  the  radio-newspaper  re- 
■searchers,  then,  it  has  become 
apparent  the  big  jump  in  de¬ 
mands  for  more  sets — in  the 
amount  of  divided  audience — 
occurred  last  year. 

The  C-E  survey  adds  pro¬ 
gramming  weight  to  this  an¬ 
alysis  since  it  found  the  Upper 
Middle,  Lower  Middle  and  Up¬ 
per  Lower  classes  using  its  TV 
sets  more  for  news,  information 


and  sports  programming  than 
for  mere  entertainment,  with 
the  Lower  Lower  class  doting 
on  the  westerns,  comedies,  var¬ 
iety  shows,  etc. 

Similarly,  the  three  higher 
income  groups  spend  less  time 
per  weekday  and  less  week-end 
before  the  phosphor  screens  than 
the  lower-income  people.  The 
last-named  indicated  their  view¬ 
ing  habits  were  from  two  to  six 
hours  weekdays  and  double  those 
amounts  on  week-ends.  The  three 
higher  income  categories  viewed 
TV  weekdays  from  one-half  to 
four  hours  weekdays  and  from 
two  to  12  hours  on  week-ends. 

A  TV  newsletter.  Television 


Paper  Cup  Taste  Test  Puts  Head 
On  New  Ortlieb  Beer  Ad  Campaign 


Philadelphia 

The  Henry  F.  Ortlieb  Brew¬ 
ing  Company  here,  in  a  com¬ 
pletely  new  and  intensified  ad¬ 
vertising  -  promotion  -  merchan¬ 
dising  campaign,  is  challenging 
beer  drinkers  in  its  sales  area 
to  try  “Ortlieb’s  paper  cup 
taste  test.” 

According  to  Ortlieb’s  Gen¬ 
eral  Sales  Manager,  James  F. 
Ivers,  the  paper  cup  will  not 
only  serve  as  a  vehicle  for  the 
actual  test,  but  will  also  be¬ 
come  an  identifying  symbol  as¬ 
sociating  such  a  “daring  experi¬ 
ment”  only  with  Ortlieb’s. 

In  full-page  Philadelphia  and 
Wilmingfton,  Del.,  newspaper  ad¬ 
vertisements,  the  brewery  ex¬ 
plained  to  consumers  that  the 
pleasing  visual  appearance  of 
beer  in  a  glass  or  stein  may 
sell  the  fiavor  of  the  beverage 
before  it  touches  the  lips. 

One  newspaper  ad  read:  “In 
glass  or  stein  all  beer  looks  fine. 
The  golden  glow,  the  sparkling 
bubbles  are  so  pleasing  to  the 
eye,  they  seem  to  add  to  the 
flavor.  But,  in  a  paper  cup 
there’s  no  eye  appeal  to  give 
the  flavor  a  helping  hand.  In  a 
paper  cup  you  truly  test  the 
Ortlieb’s  taste.” 

Mr.  Ivers  said  Ortlieb’s  doesn’t 
want  to  take  part  in  the  battle 
of  beer  superlatives  employed 
by  the  majority  of  brewers  in 
their  advertising.  “The  claims 
of  superior  flavor,  color  descrip¬ 
tions  and  excellence  of  brewing 
are  too  much  the  same  and  tend 
to  confuse  the  consumer,”  said 
Mr.  Ivers.  “We’re  trying  a  dif¬ 
ferent  approach  —  an  approach 
that  will  be  remembered." 

The  different  approach  and 


the  suggestion  that  Ortlieb’s 
stay  off  the  “noisy  claims  band¬ 
wagon”  came  from  Ortlieb’s 
Philadelphia  agency  for  adver¬ 
tising  and  public  relations, 
Lewis  &  Gilman,  Inc. 

At  a  recent  meeting  in  Phila¬ 
delphia  of  Ortlieb’s  sales  rep¬ 
resentatives,  agency  vicepresi¬ 
dent  Frank  J,  Callahan  out¬ 
lined  the  brewery’s  advertising 
campaign  for  the  coming  year 
built  around  the  paper  cup 
taste  test. 

“We  are  encouraging  beer 
drinkers  to  make  the  paper  cup 
taste  test.  But  whether  they  do 
or  don’t,  the  idea  of  the  test 
should  convince  them  that  Ort¬ 
lieb’s  is  that  sure  of  its  beer 
flavor  to  offer  this  challenge,” 
said  Mr.  Callahan. 

John  C.  Belfield,  Lewis  &  Gil¬ 
man  president,  said  that  in  addi¬ 
tion  to  a  thorough  schedule  of 
full-page  and  1,000  line  ads  dur¬ 
ing  the  year  in  Philadelphia 
area  newspapers,  ads  will  also 
appear  in  brewery  trade  pub¬ 
lications. 

Ortlieb’s  paper  cup  taste  test 
commercials  will  be  aired  on  21 
radio  stations  in  Pennsylvania, 
New  Jersey  and  Delaware,  and 
the  company  will  have  a  full 
showing  on  outdoor  billboards 
in  its  sales  area. 

During  the  summer  months, 
aerial  advertisements  will  cover 
southern  New  Jersey’s  heavily 
populated  coastal  resorts. 

The  paper  cup  taste  test 
theme  was  creat^  by  Harold 
A.  Langerman,  Lewis  &  Gilman 
vicepresident  and  copy  director, 
and  Thomas  Irons,  agency  art 
director. 


Digest,  in  its  “Consumer  Elec¬ 
tronics”  section  notes  “multi-set 
TV  homes  are  now  increasing 
by  about  2  percentage  points  per 
year.” 

Inrrcaited  Circulation 

Newspaper  space  salesmen, 
accordingly,  now  are  pointing 
to  increased  circulation  figures 
(largest  in  U.S.  history  last 
year).  Radio  time  salesmen,  too, 
point  to  increased  sales  of  radio 
.sets — also  largest  in  history 
last  year.  To  which  a  Mutual 
Radio  Network  spokesman  com¬ 
mented:  “And  they  wouldn’t  be 
buying  to  many  sets — unless 
they  were  listening  to  ’em.” 

Prompted  by  the  explosion  of 
major  news  stories  the  early 
part  of  this  year.  Mutual 
checked  six  major  retail  chains 
on  radio-set  .sales  in  the  Greater 
New  York  area:  Macy’s,  Stem’s 
Davega,  Vim,  Master’s  and  Kor- 
vette.  All  outlets  reported  radio 
set  sales  higher  the  first  part  of 
this  year  than  last — the  record 
setter.  What  Mutual  was  trying 
to  determine  was  whether  or 
not  there  was  a  relationship 
between  major  headlines  and 
radio-set  sales. 

The  Stem’s  buyer  was  most 
responsive:  a  20%  hike  in  radio 
sales  between  mid-March  and 
mid-April.  These  were  the  weeks 
of  the  crisis  in  Laos,  the  tense 
situation  in  Algeria  and  the 
Cuban  anti-Castro  invasion. 

Similarly,  newspaper  circula¬ 
tion’s  measurably  were  greater 
during  these  tense  periods,  too. 
• 

TvB’s  Cash  Notes 
Increased  TV  Budgets 

PiTTSBtJRGH 

Leading  national  newspaper 
advertisers  who  are  using  TV 
successfully  are  increasing  their 
TV  expenditures  at  a  faster 
rate  than  their  newspaper  ex¬ 
penditures,  according  to  Nor¬ 
man  E.  Cash,  president.  Tele¬ 
vision  Bureau  of  Advertising. 

Speaking  here  at  the  first  of 
TvB’s  1961  sales  clinics  to  be 
held  in  18  cities  during  May  and 
June,  Mr.  Cash  noted  that  the 
top  100  national  newspaper  ad¬ 
vertisers  in  1960  increased  their 
newspaper  expenditures  0.2% 
over  1959,  rising  from  $360,- 
912,000  to  $361,633,000.  Mean¬ 
while,  he  said,  the  same  group 
increased  its  TV  advertising  by 
3.7%  from  $670,588,000  in  1959 
to  $695,539,000  in  I960.  The  TV 
expenditures  by  the  leading 
newspaper  advertisers  is  92% 
greater  than  their  newspaper 
billings,  he  added. 
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AD’lines 

Bv  Robert  B.  Mointvre 


Media  Serve  Market 
Role,  Says  deBevec 


They  say  we  imitate  only  what  Chicago  other  advertising  media  are. 

we  believe  and  admire,  so  it  isn’t  Media  selection  is  not  a  “buy  “We  are  not  as  aware  that 
surprising  that  the  suggestion  has  it  by  the  pound  business,”  but  it  newspapers  hav’e  made  efforts  to 
been  made  in  magazine  and  radio  does  provide  a  vehicle  offering  increase  their  impact  and  to 
fields  to  copy  the  joint  Ameri-  “ideas  for  marketing,”  John  de-  adapt  themselves  to  changing 


advertising  process.  It  attempts 
to  interpret  media  values  in 
terms  of  the  end  result  which  is 
to  effectively  expose  the  mes- 
.sages  to  the  minds  of  the  people 
intendetl.  This  is  always  coupled 
with  an  economic  equation.” 

• 

‘Puck’  .\iiiiouiices  2iul 
‘A<l/Utopia’  Contest 

Puck — The  Comic  Weekly  has 


can  Ass«K’iation  of  Newspaper  Bevec,  vicepresident  and  media  conditions  in  comparison  with  announced  its  second  annual 


Representatives  -  Bureau  of  Ad-  director  of  J.  Walter  Thompson  other  media,”  he  asserted 


.\d/Utopia  contest  opened  to 


vertising.  ANPA,  National  Sales  Company’s  Chicago  office,  told  “I  am  not  suggesting  any  advertising  agency  creative 


Force  program. 


The  NSF  is  too  good  an  idea  recently. 


newspaper  representatives  here  change  just  for  the  sake  of  teams  of  an  artist  and  writer 


not  to  be  copied  by  other  media.  Mr.  deBevec,  using  as  his  text,  the  basic  newspaper  vehicle  can  and  laying  out  ads  designed  for 
*  *  *  “Figures  Be  Damned,”  reminded  never  lie  taken  for  granted  in  specific  use  in  Sunday  comic 

At  tliP  rfppnt  vr-ijra/in#.  Pnb-  Chicago  Chapter  of  the  these  rapidly  changing  times.  A  sections. 

American  Association  of  Nevvs-  couple  of  years  ago,  McCall’s  Purpose  of  the  contest,  ac- 
ventinn  Alfred  ^^Stanford  nresi-  Representatives  that  if  magazine  re-did  its  editorial  cording  to  J.  Hugh  E.  Davis, 

dent  Stanford  A^soeiat^  emphasis  is  given  to  just  coming  format,  taking  on  a  completely  vicepresident  and  general  man- 

eested  that  the  matrazine  indiis-  "P  bigger  and  bigger  num-  different  appearance.  Has  this  ager  of  Puck,  is  to  bring  to  light 

bcrs,  there  is  a  danger  that  happened  for  newspapers?  Does  advertising  ideas  designed  spe- 
nf  an  fndnetrv  «al#»a  forr»»  «’mi-  "^iH  be  encouraged  to  it  ever  happen?  What  is  here  cifically  to  take  full  advantage 

1 •  j'  become  bigger  without  accom-  today  may  or  may  not  be  gone  of  the  advertising  characteristics 


change,  but  I  am  saying  that  who  enter  the  contest  by  writing 
the  basic  newspaper  vehicle  can  and  laying  out  ads  designed  for 


lar  to  the  newspaper  industry'’s 
NSF,  especially  trained  to  pro¬ 
mote  magazines  with  advertisers. 

“I  don’t  see  how  you  can  help 
considering  it.  wdth  utmost  earn¬ 
estness.”  Mr.  .Stanford  said. 
“There  are  differences,  of  course. 


become  bigger  without  accom-  today  may  or  may  not  be  gone  of  the  ac 
panying  development  of  values  tomorrow.  But  it  ivill  certainly  of  Puck, 
neces.sary'  to  make  advertising  be  changed!”  The  i 

effective.  .  _  over  $2i 


The  prize  structure,  totaling 
over  $25,000  in  value,  provides 
awards  for  both  winning  artist 


.Not  .Separate  Things  awards  for  both  winning  a 

Deeper  Examination  Important  as  the  advertising  and  writer  team  members. 

This  will  mean  fewer  media,”  message  may  be,  he  added,  mes-  * 


UlllCl  AA/All.-'A.  -  - - -  - r  ^  •r  '  —  -  ^ 

Newspapers  have  some  1700-odd  be  said,  “but  those  that  remain  sage  and  medium  are  not  sepa-  Home  section  L.Olor 
potential  membership  while  Mag-  will  be  larger,  -will  carry  higher  rate  things  in  themselves,  but  Francisco 

azine  Advertising  Bureau  mem-  Price  tags,  but  will  be  less  effec-  together  they  form  advertising  Duotone  color  mats  are  being 
bership.  I  am  told,  is  around  30.  tive  for  the  advertiser.  This  communication.  available  for  newspaper 

including  some  trade  papers.  The  would  injure  the  advertising  “The  art  of  media  is  esen-  home  sections  in  an  offer  an- 

operation  gets  very  costly  per  m^ia  systems.  The  increasing  tially  a  pit-of-the  stomach  feel-  nounced  by  Simpson  Timber 

publisher.  price  tags  of  media  invite  deeper  ing,”  he  declared.  “You  can  call  Company  of  Seattle,  Wash.  A 


will  be  larger,  will  carry  higher  rate  things  in  themselves,  but 
azine  Advertising  Bureau  mem-  price  tags,  but  will  be  less  effec-  together  they  form  advertising 
bership.  I  am  told,  is  around  30.  tive  for  the  advertiser.  This  communication, 
including  some  trade  papers.  The  would  injure  the  advertising  “The  art  of  media  is  esen 


publisher.  price  tags  of  media  invite  deeper  ing,”  he  declared.  “You  can  call  Company  of  Seattle,  Wash.  A 

“.\s  a  way  of  extending  the  examination  of  all  of  the  values  it  a  skilled  intuition,  but  skilled  five-column  by  8%  inch  duotone 

(Bureau  of  Advertising.  ANPA)  that  actually  make  up  a  medi-  intuition  of  course  is  the  price-  of  a  decorated-designed  room 

staff  sales  force,  newspapers  um.”  less  ingredient  of  our  business,  jg  available  on  a  first-come,  first 

draft  salesmen  from  newspaper  Discussing  the  are  of  media,  it  is  a  disciplined,  experienced  served  basis  on  application  to 

and  representative  selling  staffs,  deBevec  pointed  out  that  intuition  which  looks  at  media  in  Sta-Hi  Color  Service,  Fullerton, 

select  target  accounts,  then  de-  unfortunately  the  words  “crea-  j.Qjg  piayg  in  the  Calif, 

sign  presentations  to  specific  ad-  media  today  connotate  such 
vertisers  .  .  .  Most  of  the  (maga-  space  tricks  as  inserts,  checker- 
zine)  salesmen  I  talked  to  would  board  ads,  gatefolds  and  per- 
be  proud  to  work  on  one  of  these  fumed  ink.  Actually,  he  added, 
teams.  As  these  men  gradually  good  media  programs  start  with 
took  part  in  more  and  more  soli-  good  ideas,  and  “this  is  some- 
citations.  I  think  they  would  thing  that  cannot  be  pumped  out 
automatically  become  much  more  of  calculator.” 
conscious  of  what’s  at  stake  for  “There’s  quite  a  difference 
magazines  as  a  whole.”  between  conveying  market  fig- 

^  ^  ^  ures,  circulation  and  rate  data,” 

he  continued,  “and  in  coming  up 
And  down  in  Washington,  with  ideas  of  selling  opportuni- 
David  ,T.  Mahoney,  president  of  ties  which  invmlve  the  employ- 
Good  Humor  Corp.,  advised  the  ment  of  your  newspaper. 


National  .\ssociation  of  Broad¬ 
casters  to  sell  their  industry  as 
a  medium  to  advertisers,  instead 


Competitive  Qioices 
“In  order  to  do  this  it  is  neces- 


of  following  the  present  practice  ^^^y  to  view  vour  medium  in 
of  selling  one  radio  station  m  relationship  with  competitive 
competition  with  other  radio  sta-  ghgjggg  available  to  the  adver- 
tions.  He  call^  on  the  industry  j  j^^ve  seen  some  of  the 

to  understand  the  advertisers  ^jg„g  Tom  Binding  and 

marketing  ne^s  and  to  present  j^is  associates  in  the  AANR  and 
radio  as  a  medium  that  wil  solve  ^e^g^g  ^.^at  they  have  come  up 
their  adverusmg  and  marketing  some  top  grade  efforts 

pro  lems.  along  this  line.  They  are  some 

*  *  *  of  the  best,  practical  studies  and 

Why  not  a  one-stop  media  buy-  proposals  I  have  seen  on  the 
ing  operation  some  day — ^like  a  newspaper  medium.” 


Bureau  of  Advertising  Media — 
where  media  buyer  can  buy  news- 


Earlier  in  his  talk,  Mr.  de¬ 
Bevec  noted  that  newspapers. 


paper  schedules  on  the  10th  generally,  are  not  associated 


floor;  TV  on  the  third,  etc.??? 

18 


with  change  to  the  degree  that 


PHILADELPHIA  STORY — Newly-elected  officerf  of  the  Philadelphia 
Chapter  of  the  American  Association  of  Newspaper  Representatives 
are  shown  (left  to  right):  Raymond  T.  Wiley,  New  York  Times,  vice- 
president;  William  H.  H.  Neville,  Ward-Griffith  Co.,  president;  and 
Ralph  Kline,  Kelley-Smith  Co.,  secretary-treasurer. 
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of  Buenos  Aires 

is 

BY  FAR  THE  MOST  IMPORTANT 
NEWSPAPER  PUBUSHED  IN 
THE  SPANISH  LANGUAGE 

Below  are  listed,  by  language  of  publication,  the  twelve  top  overseas  newspapers  in 
order  of  their  selection  by  the  leading  publishers  of  the  United  States  as  reported 
in  the  recent  Bernay’s  Nationwide  Poll. 

1.  English 

2.  English 

3.  Spanish 

4.  English 

5.  English 

6.  French 

7.  Japanese 

8.  French 

9.  English 

10.  French 

11.  Japanese 

12.  English 

You  will  note  that  of  the  top  dozen,  only  one  newspaper  is  published  in  Spanish 
Need  we  identify  the  paper?  Naturally,  it  is: 

LA  PRENSA  of  Buenos  Aires 

By  far,  the  most  important  newspaper  published  in  the  Spanish  Language 

Joshua  B.  Powers  inc. 


551  FIFTH  AVE. 


NEW  YORK  17,  U.S.A. 


RETAIL  SURVEY 


NEA  Ad  Package 


For  Shop  Centers 


Cleveland,  Ohio 
A  year-round  advertising  and 
promotion  service  for  shopping 
centers  was  offered  to  news¬ 
papers  this  week  by  Newspaper 
Enterprise  Association. 

Plan-Packaged  Promotions  is 
designed  to  help  newspapers 
obtain  more  linage  and  help 
shopping  centers  move 
merchandise. 

The  service  consists  of  12 
tabloid  advertising  sections  per 
year,  each  supporting  a  shop¬ 
ping  center  promotional  event. 
Pre-printed  dummies,  to  be  used 
as  sales  tools  by  space  salesmen, 
are  furnished  for  all  releases. 
The  service  includes  all  mats 
necessary  to  print  the  tabloid 
sections,  except  for  actual  mer¬ 
chandise  illustrations.  Color  is 
available  on  an  optional  basis 
for  front  and  back  covers. 

Mailed  To  Oients 

The  first  release  is  on  a  “Back 
to  School”  theme,  for  August. 
Other  promotions  include:  Pre- 
Christmas,  Christmas,  January 
Clearance,  Washington’s  Birth¬ 
day,  Anniversary  Sale,  Easter, 
Mother’s  Day,  Father’s  Day, 
Sidewalk  Sale,  Crazy  Days  and 
Dollar  Days. 

Meade  Monroe,  NEA’s  vice- 
president  for  product  develop¬ 
ment,  said  NEA  conducted 
extensive  research  before  de¬ 
signing  the  new  service.  Experts 
in  the  shopping  center  adver¬ 
tising  field  were  consulted,  and 
Nyburg  Advertising,  Inc.,  of 
Baltimore,  Md.,  was  selected  to 
produce  the  theme  artwork  and 
assist  in  preparing  each  tabloid 
section. 

Robert  Nyburg,  president  of 
the  agency,  is  author  of  the  book 
“Shopping  Center  Merchants’ 
Associations”  and  is  consultant 
to  the  International  Council  of 
Shopping  Centers. 

*  *  * 

DISCOUNT  GROUP  STARTS 

The  new  nationwide  organiza¬ 
tion  representing  discount  store 
operators,  the  National  Associa¬ 
tion  of  Discount  Merchants,  Inc., 
has  begun  its  long-awaited  mem¬ 
bership  drive  aimed  at  enlisting 
the  support  of  all  elements  of 
the  discount  retailing  industry. 

The  association  is  the  only 
one  representing  the  reportedly 
more  than  $5  billion  a  year, 
3,000-store  industry. 

Stephen  Masters,  president  of 
the  Masters  chain  of  discount 
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stores,  has  been  acting  as  tem¬ 
porary  president  of  the  new 
trade  association.  Some  50  of 
the  nation’s  top  discount  chains, 
with  about  250  stores,  are 
already  members  of  the  associa¬ 
tion.  It  was  predicted  by  Jay 
Weston,  executive  director,  that 
annual  sales  of  the  membership 
more  should  total  $750  million  by  early 
Fall  of  this  year  and  well  over 
$1  billion  by  the  end  of  1961. 

The  association  was  originally 
formed  in  mid-1960  under  the 
name  of  the  National  Associa¬ 
tion  of  Discount  Department 
Stores,  but  has  recently  under¬ 
gone  a  name  change  and  the 
appointment  of  a  new  executive 
director  who  is  guiding  the 
membership  drive  and  the  asso¬ 
ciation’s  program  of  activities. 

The  NADM  has  definetl  “dis¬ 
counter”  as  any  retailer  who 
sells  a  broad  variety  of  goods  at 
prices  less  than  conventional 
retail  markup. 

In  a  letter  sent  to  a  majority 
of  the  country’s  discount  stores 
this  week,  Mr.  Masters  presente<l 
the  association’s  current  pro¬ 
gram,  which  included  a  public 
relations  drive  to  foster  greater 
understanding  on  the  part  of 
the  buying  public,  manufac¬ 
turers,  government  officials  and 
legislators  of  the  anti-inflation¬ 
ary  character  of  the  discount 
retailing  movement. 

The  association  will  also  take 
active  stands  in  the  hotly-con¬ 
tested  issue  of  Sunday  closings 
and  against  proposed  fair  trade 
legislation. 

Officers  of  the  new  National 
Association  of  Discount  Mer¬ 
chants  are  at  50  Central  Park 
West,  New  York. 

*  *  * 

PET  SHOP  ADS  PAY-OFF 

Valley  Forge,  Pa. 
A  50  %  boost  in  volume  in 
one  year  at  one  of  his  two  pet 
shops  is  credited  to  a  constant 
weekly  program  of  newspaper 
advertising,  by  Norman  Rosen 
Jr.,  proprietor  of  the  Hobby  and 
Pet  Centers  in  Philadelphia’s 
western  suburbs. 

Mr.  Rosen,  whose  two  column 
by  six-inch  weekly  display  ad 
on  one  of  the  comic  pages  of  the 
Philadelphia  Bulletin,  said  that 
in  Kerry  Drake,  Winnie  Winkle, 
Mutt  and  Jeff  and  a  dozen 
equally  well-known  comics  char¬ 
acters  he  has  a  star  sales  staff 
working  for  him. 

“It’s  the  one  page  that  every- 


FINAL  OK — A  page  one  layout  for  NEA's  "Plan-Packaged”  promotion! 
gets  final  OK  from  (loft  to  right):  Robert  Cochran,  NEA  editorial  art 
director;  Meade  C.  Monroe,  vicepresident  for  product  development; 
and  Edward  R.  Kennedy,  project  coordinator. 


body  reads,”  he  said.  “Even  the 
intellectual  who  might  profess 
to  snicker  at  the  ‘funnies’ 
usually  reads  them  religiously.” 

Ads  Attract  Kids 

In  addition,  Mr.  Rosen  con¬ 
tinued,  it’s  the  number  one 
media  to  attract  the  youngsters. 
“It’s  the  child  who  points  to 
our  99c  week-end  special  of 
tropical  fish  that  has  started 
many  a  family  as  fish  hobbyists 
and  brought  a  new  customer  into 
our  shop.” 

In  addition  to  pets  and  pet 
supplies,  hobby  kits  are  also  pro¬ 
moted  in  the  ads,  for  which  Mr. 
Rosen  prepares  the  copy. 

Pets  and  pet  supplies,  how¬ 
ever,  are  the  big  draw  in  the 
ads,  which  appear  weekly  except 
for  the  summer  months. 

At  the  older  shop,  opened  at 
Broomall,  10  miles  west  of  Phil¬ 
adelphia,  in  1956,  volume  jumped 
50%  in  1957,  the  year  he  inau¬ 
gurated  his  ad  program,  al- 
though  population  remained 
pretty  much  the  same  in  this 
established  neighborhood,  Mr. 
Rosen  said. 

At  his  newer  shop,  opened  at 
the  Valley  Forge  Shopping  Cen¬ 
ter  in  September,  1959,  business 
has  increased  proportionately 
higher  than  most  of  the  neigh¬ 
boring  shops,  with  many  of  the 
new  customers  bringing  in  a 
copy  of  the  weekly  special  ad 
on  their  first  trip. 

“In  our  pet  business  the  draw 


of  the  ads  is  especially  notice¬ 
able,”  Mr.  Rosen  said.  “Custom¬ 
ers  from  as  far  away  as  Cape 
May,  N.  J.,  100  miles  distant, 
have  dropped  in  saying  they 
read  our  ad  and  were  in  the 
neighborhood  and  wanted  to  see 
the  shop.” 

In  September,  the  Valley 
Forge  Hobby  &  Pet  Center  will 
leave  its  present  2,500  sq.  foot 
quarters  to  occupy  another, 
twice  that  size,  in  the  same  j 
shopping  center,  a  move  that 
Mr.  Rosen  credits  to  the  success  I 
of  a  steady  newspaper  advertis¬ 
ing  program. 

“Newspaper  advertising  is  I 
just  as  important  to  the  little  j 
fellow  .  .  .  the  specialist  who! 
wants  to  grow  ...  as  it  is  to  i 
the  big  merchant.  Perhaps  eveni 
more  so,”  he  said. 

• 

Morris  Promoted 

Mac  G.  Morris  has  been 
appointed  assistant  advertising 
sales  manager  of  This  Week 
magazine,  John  R.  O’Connor, 
vicepresident  and  advertising 
sales  manager  announced  thisf 
week.  Mr.  Morris  was  previously) 
Eastern  advertising  manager. 


Papers  Join  AFA 

The  Journal  of  Commerce  aniij 
the  Pueblo  (Colo.)  Star-Joumd^ 
and  Chieftain  have  joined  th«; 
Advertising  Federation  of; 
America. 
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THE 


NEWS  SERVICE 


fringe  the  world  beneath  the  6urlace 
of  the  eea  to  the  comic  page  with 


...ANP  BV  THE  FARROT  PISH, 
CONCH  PISH,  BJTTERPLV  PISH, 
REEF  FISH,  GROUPERS  ANP 
INNUMERABLE  OTHER  SPECIES 
PRESENT  IN  ABUNPANCE— 


....THORN  ISTHRILLEP  BV  THE 
SAUPY  AAA&NIFICENCE  OF  THE 
CORAL,  ITS  INFINITE  FORMATIONS 
ANP  COUNTLESS  ANIAAALS  A/V^KING 
THBR  HOMES  ON  IT- 


Few  subjects  fascinate  people  the  way  the  sea  does.  It  s 
an  entirely  new  world  for  them  to  explore.  That’s  why 
“McBride”  attracts  readers  to  the  comic  page  day  after 
day.  Thorn  McBride’s  smooth  story  line  assures 
continuity. 

mW  CIKULATIOM  WITH  THORN 

SEND  FOR  SAMPLE  PROOFS  TODAY! 


Send  me  sample  proofs  of  McBride  in  4  □,  5  □ 
column  widths. 

Your  Name  _ 

Name  of  Newspa|)er  _  .  _ 


.Zone _ State- 


Rembert  James,  Editor 


NEWS  SERVICE 


940  Third  Avenue  •  San  Diego  12,  California 


AD  CAMPAIGNS 


Alpine  Seeks  Climb 
With  ‘Menthol  Men’ 


Full-page  insertions  in  mar¬ 
kets  from  coast-to-coast  will 
make  up  one  of  the  largest  news¬ 
paper  schedules  in  the  history 
of  Philip  Morris  Inc.  for  Alpine 
filter  cigarets. 

The  campaign  (via  Leo  Bur¬ 
nett  Co.,  Chicago)  reflects  the 
brand’s  accomplishment  in 
broadening  the  menthol  smoking 
market.  It  broke  May  22  in 
newspapers,  magazines,  radio- 
TV. 

Print  phase  of  the  “Men  in 
Menthol  Smoking”  campaign 
will  dramatize  Alpine’s  flavor 
appeal  with  photographs  of  men 
shown  in  a  variety  of  settings. 

The  new  multi-million  dollar 
campaign  will  address  it.self  to 
smokers  of  all  types  of  cigarets 
with  the  query:  “Who  Put  the 
Men  in  Menthol  Smoking?”  The 
answer:  “Alpine — That’s  Who!” 
*  *  * 

NEW  'PAI/  BLADE  BLAST 

A  specially  mappe<l-out  pro¬ 
gram  of  large-space  black  and 
white  newspaper  ads  (via  Bent¬ 


on  &  Bowles,  Inc.)  will  provide 
optimum  saturation  for  ASR 
Products  Company’s  new  Pal 
Premium  Edge  Injector  Razor 
Blades,  according  to  Sidney 
Weil,  ASR  Products  president. 

“Our  advertising  department,” 
he  said  in  announcing  national 
distribution  of  the  blades  follow¬ 
ing  tests  in  selected  markets, 
“working  with  the  agency,  broke 
the  country  down  geographically 
into  almost  80  marketing  terri¬ 
tories,  then  picketl  the  most 
suitable  neAvspaper  sche<lule  for 
each  one.  In  addition,  we’re  re¬ 
inforcing  these  newspaper  im¬ 
pressions  with  national  magazine 
and  TV  advertising.” 

The  campaign  started  with 
the  May  26  issue  of  Life  maga¬ 
zine.  Newspaper  ads,  beginning 
June  5,  use  the  same  basic  copy 
idea  as  that  in  magazine  inser¬ 
tions.  White  space,  in  the  maga¬ 
zine  version  of  the  ad,  becomes 
copy-filled  in  the  newspaper 
version. 

This  is  in  keeping  with  ASR 
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Product’s  feeling  that  the  dra¬ 
matic  impact  of  a  really  signifi¬ 
cant  pr^uct  innovation  is 
heightened  when  its  details  are 
presented,  in  newspaper  adver¬ 
tising,  in  a  news  format  with 
abundant  explanatory  text.  The 
added  copy  in  the  newspaper 
ads  describes  more  fully  the 
improved  edge  and  “Liquid  Ball 
Bearing”  features. 

*  «  * 

•STAR  LITE*  FOODS  DEBUT 

Armour  and  Company,  Chi¬ 
cago,  has  formed  Armour 
Freeze-Dry  Foods  as  part  of  its 
Grocery  Products  Division  and 
will  start  marketing  of  its  new 
Star  Lite  freeze-dried  foods  line. 
The  initial  line  of  foods  is  de¬ 
signed  specifically  for  outdoors- 
men  and  accordingly  will  be  ad¬ 
vertised  (via  Foote,  Cone  & 
Belding)  in  sporting  publica¬ 
tions.  The  line  is  currently  dis¬ 
tributed  through  retail  sporting 
goods  stores. 

Late  this  year.  Armour  plans 
to  expand  production  and  dis¬ 
tribution  facilities  to  meet  a 
variety  of  anticipated  consumer 
needs.  At  that  time.  Armour 
will  use  newspapers  in  test  mar¬ 
kets  not  yet  determined. 

*  «  * 

CAMPAIGN  ROUNDUP 

•  Prizes  valued  at  more  than 
$154,000  will  be  awarded  con¬ 
sumers  and  dealers  in  a  na¬ 
tional  “Holiday  From  House¬ 
work”  contest  to  be  conducted 
by  the  Proctor-Silex  Corp., 
Philadelphia,  from  September 
through  December.  All  dealers 
carrying  the  Mar>’  Proctor  and 
Silex  lines  have  available  for 
their  use  large-space,  two-color 
newspaper  ads  to  be  run  on  a 
cooperative  basis. 

*  * 

•  Marketing  of  Schick,  Inc.’s 
new  $12.95  electric  razor  “Schick 
Compact,”  will  be  backed  with 
newspaper  advertising  schedules 
in  all  major  markets.  Magazines 
and  TV’  are  also  .scheduled. 

• 

Group  Stores’  Ads 
Exempt  from  Reset 

Union  City,  N.  J. 

Ad  copy  prepared  by  a  cen¬ 
tral  agency  for  locally  owned 
grocery  stores  that  operate  un¬ 
der  a  common  name  is  not  sub¬ 
ject  to  the  typographical  union’s 
reproduction  (bogus)  clause,  an 
arbiter  has  ruled  here  in  favor 
of  the  Hudson  Dispatch. 

The  reset  requirement  does 
not  apply,  Charles  F.  Murphv 
ruled,  where  local  stores  became 
members  of  a  central  agency 
and  advertised  under  the  name 
of  Shop-Rite  Super  Markets. 
The  arbiter  found  that  “Shop- 
Rite”  ads  covered  more  than  100 
stores  in  several  states  and 
therefore  they  could  not  be  con¬ 
sidered  as  “distinctively  local.” 

EDITOR  ac  P 


Promotion  Ad 
On  ^ White  Space  ^ 

New.spapers’  record  adver¬ 
tising  volume  of  1960 — $3,650,- 
000,000 — is  depicted  in  an  ad 
prepared  by  the  Bureau  of  Ad¬ 
vertising,  ANPA,  in  its  News¬ 
paper  Promotion  Adv’ertising 
Campaign  .series. 

The  ad  (see  cut)  features 
white  space  and  makes  it  the 
theme  of  the  copy:  “What  you 


1/ 


see  above  is  known  as  ‘white! 
space.’  It’s  what  newspaper  ad- 1 
vertisers  buy.  It’s  what  they  | 
Ijought  to  the  tune  of  $3,650,-  i 
000,000  in  1960.  They  l)ought  it  j 
for  one  purpose — to  sell  more 
goods  and  services.  Must  be  a  ; 
good  investment,  because  adver-  | 
tisers  put  more  money  into  news-  ; 
paper  white  space  last  year  than  ; 
ever  before,  more  than  in  tele-  1 
vision,  radio,  magazines,  and 
outdoor  combined  .  . 

Mats  of  the  ad  have  been  sent  , 
to  Bureau  member  newspapers,  j 
They  are  also  being  offer^  to  j 
non-participating  members  at  I 
cost  price.  The  mats  have  been  ; 
prepare<l  in  three  sizes — full 
page,  1000  lines  and  600  lines. 

•  I 

Correction 

A  total  of  398  newspapers 
published  in  the  U.  S.  do  not 
accept  beer,  wine  or  liquor  ad¬ 
vertising,  according  to  a  com¬ 
pilation  by  the  research  depart¬ 
ment  of  the  Bureau  of  Adver¬ 
tising,  ANPA.  Last  week  it 
w’as  erroneously  reported  that 
the  total  number  of  papers  was 
837.  (E&P,  May  20,  page  28). 
Of  the  398  total,  181  do  not  ac¬ 
cept  beer  copy,  265  refuse  wine 
ads,  and  391  do  not  accept  liquor 
advertising.  The  three  sets  of; 
figures  add  up  to  more  than  398 : 
because  some  newspapers  refuse  i 
one  or  more  types  of  advertis- ; 
ing 

UBLISHER  for  May  27,  1961 

_ J. 


22 


letters, 

phone  calls  and  visits 
from  readers  were  received  by  the 
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Reader  Response 
SCORECARD 

670,000  bought  Fashion 

Patterns  &  Books,  Needlework  Patterns 
and  Designer  Dollar  Patterns. 

1,069,000  entered 

The  News  Football  Consensus. 

806,000  contacted 
The  News  Information  Bureau. 

37,000  wrote  to  the  Editor. 
65,000  made  Food  Inquiries. 
247,986  sent  entries 

in  The  News  World  Series  Contest. 

113,725  contributed  to  News 

Features,  “Bright  Sayings",  “yoice 
of  the  People",  “Household  Helps", 
“Inquiring  Fotographer",  “Embarrassing 
Moments",  “Real  Life  Stories”. 

86,272  asked  about 

Interior  Decorations. 

83,175  queried  "Correct  Thing”. 
78,000  sent  photos  to  the 

Beautiful  Child  Contest 

135,000  attended 

News-sponsored  events. 


Here  is  dramatic  evidence  that  The  News  has  the  most 
responsive  audience  in  the  world. 

Here  is  a  newspaper  that  provokes  thought,  stimulates  action, 
elicits  reader  response  in  numbers  unmatched  by  any  other 
newspaper  in  the  country.  By  mail,  by  phone  and  in  person, 
News  readers  by  the  millions  contacted  their  favorite 
newspaper.  They  mailed  in  money  for  patterns,  cook  books, 
weather  almanacs  and  income  tax  books . . .  bought  tickets  to 
News-sponsored  events  . . .  flocked  to  The  News  Information 
Bureau  for  help  on  a  score  of  subjects,  and  wrote  thousands 
of  letters  to  the  Editoi-s  for  insertion  in  The  News  itself. 

Here  is  tangible  proof  that  News  readei-s  respond 
enthusiastically  to  News  features  and  seiwices.  And 
market-wise  Adveitisei-s  know  they  respond  just  as  eagerly 
to  the  advertising  columns,  which  is  one  big  reason  why 
FOR  30  CONSECUTIVE  YEARS  THE  NEWS  LED  ALL 
NEW  YORK  NEWSPAPERS  IN  RETAIL  ADVERTISING! 

THE  S  NEWS 

NEW  YORK'S  PICTURE  NEWSPAPER 

More  than  TWICE  the  circulation,  daily  and 
Sunday,  of  any  other  newspaper  in  America. 


AD  AGENCIES 

3  Cigaret  Brands 
Leaving  McCann 


After  Aug.  18  you  probably 
won’t  find  any  Chesterfield, 
Oasis  or  Duke  cigaret  butts  in 
the  board  room  ashtrays  at  Mc- 
Cann-Erickson,  Inc,  That’s  the 
date  when  Liggett  &  Myers  To¬ 
bacco  Co.  moves  its  three  brands 
over  to  J.  Walter  Thompson  Co. 

The  three  brands,  representing 
some  $10,000,000  in  billings, 
have  been  at  McCann  for  five 
years.  Acquisition  of  the  ac¬ 
count  by  Thompson  will  be  that 
agency’s  cigaret  account  in  15 
years  following  loss  of  P.  Loril- 


lard’s  Old  Gold  cigarets  right 
after  World  War  II. 

The  L&M  switch  marks  the 
second  time  in  two  weeks  that 
McCann  has  lost  a  major  ac¬ 
count.  Only  last  week  Colgate- 
Palmolive  Co.’s  $4,000,000 
“Ajax”  cleanser  account  went  to 
Norman,  Craig  &  Kummel,  Inc. 
(E&P,  May  20,  page  28).  On 
April  9  the  $4,000,000  Bulova 
Watch  Co.  account  ran-down  on 
McCann  and  wound-up  at  Sulli¬ 
van,  Stauffer,  Colwell  &  Bayles, 
Inc.  (E&P,  April  15,  page  22). 


In  almost  the  same  period  of 
time  Thompson  has  picked  up 
several  lush  accounts  including 
additional  Lever  Brothers  bill¬ 
ings  of  some  $2,500,000;  Con- 
goleum-Naim  business  worth 
$1,500,000;  and  chunks  of  vari¬ 
ous  Chunky  candy  products 
worth  $750,000. 

»  *  i|( 

AMERICAN  AIRLINES 
TAKES  OFF 

The  $7,000,000  American  Air¬ 
lines  advertising  account  has 
taken  off  from  Young  &  Rubi- 
cam,  Inc.,  and  within  90  days 
must  find  a  “landing  strip”  in 
one  of  five  agencies  it  has  asked 
to  pitch  for  the  account. 

The  agencies  involved  are: 
Ted  Bates  &  Co.;  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  Inc.; 
Doyle  Dane  Bembach  Co.;  Len- 
nen  &  Newell,  Inc.,  and  Ogilvy, 


Benson  &  Mather,  Inc. 

The  account  previously  had 
been  with  Lennen  &  Newell 
where  Tom  Ross,  who  recently 
joined  American  as  vicepre.si- 
dent  for  advertising,  had  been 
the  account  man,  under  William 
Smith,  brother  of  the  president 
of  American,  C.  R.  Smith.  Bill 
Smith  is  now  at  BBDO. 

«  ♦  «  ' 
_ELLINGTON  NAMES  SMITII^ 

Paul  Rr  Smith  has  been  named 
.senior  vicepresident  of  creative 
services  at  Ellington  &  Com¬ 
pany,  Inc.  He  was  formerly  ex¬ 
ecutive  vncepresident  in  charge 
of  creative  ser\’ices  at  Grant 
Advertising,  Inc.,  and  was  also 
president  and  creative  director 
of  Calkins  &  Holden,  Inc. 

♦  ♦  ♦ 

AGENCY  ROUNDUP 

•  Bennett  &  Chase  &  Co., 
New  York,  has  been  appointed 
to  handle  a  newspaper  and  radio 
campaign  for  Natural  Gas 
Sendee  Co.,  Fredericksburg,  Va. 

*  «  * 

•  John  Cole  and  Donald 
Moone  hav’e  been  elected  vice- 
presidents  of  Sullivan,  Stauffer, 
Colwell  &  Bayles,  Inc. 

♦  ♦  * 

•  Bill  Sansing,  vicepresident 
of  McCann-Marschalk  Co.,  has 
been  appointed  manager  of  the 
firm’s  office  in  Cleveland.  He 
succeeds  Robert  Cole,  a  senior 
vicepresident  of  the  company, 
who  continues  in  Cleveland  to 
supen’ise  expanded  activities  in 
the  Midwest. 

*  «  * 

•  George  Oswald,  a  senior 
vicepresident  and  coordinator  of 
the  Geyer,  Morey,  Madden  &  i 
Ballard,  Inc.,  regional  offices  in 
Chicago,  Los  Angeles,  Omaha 
and  Portland,  Ore.,  has  been  : 
elected  a  director  of  the  agency,  t 

•  I 

When  Is  Advertisement 
MgX.  Advertising  Mgr.  ? 

G.  E.  McCadden,  U.S.  man¬ 
ager  of  News  Limited  of  Aus¬ 
tralia,  reports  that  Jack  Riseley, 
chief  ad  executive  of  the  Perth 
Sunday  Times,  has  the  title  of 
advertisement  manager,  instead 
of  advertising  manager. 

He  said  he  asked  Mr.  Riseley 
why,  and  received  the  following 
explanation:  “Advertising  man¬ 
agers  are  fellows  in  charge  of 
handling  of  advertising  for  a 
company,  as  for  example,  a  de¬ 
partmental  store,”  Mr.  Riseley 
said.  “Whereas  fellows  like  my¬ 
self  who  handle  advertisements 
for  newspapers  are  rather  ad¬ 
vertisement  managers.  i 

“I  hope,”  Mr.  Riseley  added,  ; 
“that  this  is  clear  to  you  because  i 
it  isn’t  to  me.” 


What’s  Under 


the  Niagara  FaUs  Gazette  Umbrella? 

J 


A  CITY 

of  102,394  people  (larger  than  Binghamton,  Schenectady,  Troy 
or  Utica)  ...  in  fact.  New  York  State's  7th  largest  city; 

A  COUNTY 

of  242,269  .  .  .  65%  of  whom  live  within 

A  RETAIL  TRADING  AREA 

with  a  total  population  of  216,375; 

A  RETAIL  SALES  AVERAGE 

of  $4,616.42  per  household. 


COVERAGE? 

In  the  official  A.B.C.  City  Zone,  a  tremendous  91.9% 

In  the  Niagara  County  portion  of  the  R.TA.,  a  whopping  78.7% 

It  is  impossible  to  cover  this  market  without  the 

Niagara  Falls  Gazette 

f Evenings  &  Sunday) 

Member:  Gannett  Group  Representatives:  Gannett  Advertising  Sales,  Inc. 

REMEMBER-NIAGARA  FALLS  IS  A  MIGHTY  MARKET-UNTO  ITSELF! 
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NOTHING  SELLS  BIG  D 
UKE  THE  NEWS! 


added, 

ecause 


BELIEVABILITY,  reader  confidence,  trust  .  .  . 
these  are  the  things  strong  selling  c/Zmafe  is 
made  of.  These  are  the  things  that  give  an  extra 
puli  to  an  advertisement  in  The  News.  Like 
black  velvet  enhances  a  diamond.  The  tinkle  of 
ice  in  your  tea.  The  frame  to  a  picture.  The  word 
of  a  friend.  Whatever  your  product,  it  will  appear 
and  appeal  more  favorably  in  the  c//mafe-right 
Dallas  News. 

That  is  why  Big  D's  big  department  stores 
favor  The  News  with  66.7%  of  their  women’s 
clothing  linage.  For  high-ticket,  high  fashion 
they  use  The  News  almost  exclusively. 

More  than  to  show  your  wares  before  more 
people  through  The  News’  larger  circulation  .  . . 
specify  The  News  for  the  extra  sell  when  your 
product  is  seen  in  the  more  favorable  climate 

of  The  News.  Media  Records,  1960 


The  climate's  the  thing! 

Dallas,  known  for  its  well- 
dressed  women,  is  a  favorable 
climate  for  high  fashion. 
Its  stores  are  fashion  famous. 
Its  women  have  the  money  to 
indulge.  And  The  Dallas  News 
is  c//mafe-right  to  sell  high 
fashion! 


CRESMER  &  WOODWARD.  INC..  National  Representative 
THE  LEONARD  CO.,  Florida  Travel  Representative 


FASHIONS  BY  NEIMAN-MARCUS 
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Link,  Procter 
Elected  To  Ad 
Hall  of  Fame 


ods,  shown  in  his  use  of  adver¬ 
tising  and  salesmanship,  swept 
the  small  family  business  into 
the  “big  time”  within  20  years. 

He  retired  from  active  partici¬ 
pation  in  P&G’s  management  in 
1907,  traveled  extensively,  and 
died  in  1920. 

Elon  G.  Borton,  fonner  AFA  copies  of  newspapers  in  April, 
Barney  Link,  instrumental  in  president,  was  chairman  of  the  making  it  the  second  largest  ad 
forming  the  Outdoor  Advertis-  jury  of  judges  who  named  Link  month  in  Rambler  history,  ac- 


305  Million  Ads  Regional  Sale 
Run  For  Rambler  AndAdBonus 

In  This  Week 


Detroit 

Rambler  advertising  was 
printed  in  a  total  of  305  million 


Ben  Wright  wound  up  his  first 
year  as  president  of  This  Week, 


ing  Association  of  America,  and  and  Procter  to  the  Advertising  cording  to  E.  B.  Brogan,  Ram-  the  Sunday  supplement.  May  1, 


Harley  Procter  who  played  a 
major  role  in  the  growth  of 
Procter  &  Gamble  Co.  and  who 
pioneered  in  the  use  of  large- 
space  and  color  advertising, 
have  been  named  to  the  Ad¬ 
vertising  Hall  of  Fame. 

C.  James  Proud,  president  and 
general  manager  of  the  Adver¬ 
tising  Federation  of  America, 
said  formal  pre.sentation  of  me¬ 
morial  scrolls  to  sur\'ivors  ^vill 
be  made  May  30  during  AFA’s 
5  7th  annual  convention  in 
Washington,  D.  C. 

Mr.  Link,  who  died  in  1917, 


Hall  of  Fame  which  is  per¬ 
manently  located  in  the  Adver¬ 
tising  Club  of  New  York. 

• 

L.A.  Times  Tops 
Color  Leaders 

The  Los  Angeles  (Calif.) 
Times,  with  646,421  lines  moved 
to  first  place  among  newspaper 
ROP  color  standings  for  the 


bier  advertising  manager. 

The  record  month  was  Octo¬ 
ber,  1960,  when  the  new  1961 
Ramblers  were  announced  and 
when  American  Motors  ran  spe¬ 
cial  ads  announcing  the  exten¬ 
sion  of  the  warranty  on  new 
Ramblers  to  12  months  or  12,- 
000  miles. 

The  Rambler  newspaper  ad¬ 
vertisements  in  April  cost  more 
than  one  million  dollars,  Mr. 
Brogan  said.  More  than  2,600 


first  quarter  of  1961,  according  newspapers  are  on  the  regular 
to  Me<lia  Records,  Inc.  The  Rambler  ad  schedule. 


Milwaukee  (Wis.)  Journal 


“Rambler  is  now  in  third 
place  among  all  individual  prod¬ 
uct  names  advertised  in  news¬ 
papers,”  Mr.  Brogan  said.  “This 


announcing  new  plans  for 
brightening  a  recession-dark¬ 
ened  picture. 

The  program  includes  a  sales- 
force  organization,  a  bonus  plan 
for  advertisers,  and  an  ex¬ 
panded  “something  of  value” 
concept  in  editorial  approach. 

Mr.  Wright  told  most  of  the 
publishers  of  the  43  newspapers 
that  distribute  the  supplement 
at  a  New  York  meeting  April 
25  that  linage  was  off  14%  for 
the  first  half  of  1961.  At  the 
same  time  he  noted  that  This 
Week  had  increased  its  share  of 
the  Sunday  market  from  46.7% 
to  49.4%  in  1960.  Here’s  his 
program. 

1.  A  sales  staff,  broken  into 


spent  most  of  his  career  in  the  ,iroppe<l  to  second 'with  606,768 
outdoor  advei'tising^  industry.  In 

1904  he  was  one  of  the  group  ^he  Miami  (Fla.)  Herald  re- 

feJera«ro'f.llad“rtisinrin-  (  mS  ‘--If-  widely  advartiaed  ,aak  force  teams  dealgaed  .0 

terests,  representing  the  pro-  p,  automobiles,  soaps,  sell  different  product  categories, 

ducers,  users  and  creators,  nncitinn  in  mrn  fnnrtVi  foods  and  others.  Each  team  has  four  or  more 

which  resulted  directly  in  the  position  in  1960  to  fourth  Likewise,  our  sales  have  climbed  salesmen  and  a  manager,  and 

organization  of  what  is  today  fhf'^vear  bv^eJisSrin'r^^^^  Rambler  is  now  out-  each  is  backed  by  a  marketing, 

the  AFA,  to  work  together  on  color  ^fnage  InJUasT  and  the  ^  nromotion.  and  research  exnert. 

New  Orleans  (La.)  Times-Pica- 
yune  shot  from  32nd  to  fifth 
position  with  a  49.5%  increase 
in  color  linage. 

Total  color  linage  for  the  first 
three  months  of  1961  hit  38,613,- 
359  lines,  a  gain  of  10.2%  over  • 

the  35,030,280  lines  tallied  in  the 
same  period  of  1960.  For  the  West-Holliday 
gan  “99  44/100%  pure.”  As  far  month  of  March,  color  linage 

hanlr  tVio  1880’=  V>o  ,icc>yl  full-  j.,  ^  lO  i^elSOll  KODertS 


common  purposes. 

Named  ‘Ivory’  Soap 

Mr.  Procter,  who  joined  a 
small  family  business  as  sales¬ 
man,  when  there  were  only 
three  of  them  with  P&G,  named 
the  soap  that  became  famous 
as  “Ivory”  and  coined  the  slo- 


selling  all  but  three  of  the  15  promotion,  and  research  expert. 
U.  S.  car  makes.”  Emphasis  is  on  marketing. 

Mr.  Brogan  praised  newspa-  2.  Modified  regional  selling 
pers  because  of  the  great  flexi-  with  east  and  west  editions.  One 
bility  possible  and  the  speed  client  has  bought  26  pages  in 
with  which  news-type  ads  can  the  east  and  comparable  space 


be  scheduled. 


back  as  the  1880’s,  he  used  full 
page  advertising  when  small  no¬ 
tices  were  the  standard  practice. 
Mr.  Procter  used  the  best  maga¬ 
zine  illustrators  of  the  day  for 
his  advertising,  as  well  as  testi¬ 
monials,  verse  and  humor.  He 
was  one  of  the  first  to  use  pre¬ 
miums.  His  other  contributions 


First  Full  Color  Ad 

The  Mansfield  (Ohio)  News- 
Journal  carried  its  first  full- 
color  ad  on  May  10  for  Colgate- 
Palmolive  Co.’s  new  Choice 
beauty  .soap  being  introduced  in 


included  the  notched  soap  bar,  Ohio.  The  News- Journal  is  rep- 
and  use  of  packaging.  resented  by  Shannon  &  Associ- 

Mr.  Procter’s  unique  meth-  ates  Inc. 


\ 


THE 


SUN 


Morning  •  Evening  •  Sunday 


San  F’rancisco 

West-Holliday  Co.,  Inc.  be¬ 
comes  Nelson  Roberts  &  Asso¬ 
ciates,  Inc.,  effective  June  1. 
W-H  and  predecessor  companies 
has  been  in  the  newspaper  rep¬ 
resentation  business  for  50 
years. 

The  name  change  is  due  to 
the  fact  that  Nelson  Roberts  is 
now  president  and  sole  owner. 
He  purchased  the  interests  of 
Paul  A.  West  in  1949  and  ac¬ 
quired  full  ownership  on  the 
death  of  Robert  P.  Holliday.  The 
company  operates  eight  offices 
nationally. 


Alleii-Klapp  Changes 

Patrick  J.  Hoarty,  vicepresi¬ 
dent  in  the  Chicago  office  of  the 
Allen-Klapp  Company,  has  been 
apiK)inted  manager  of  the  firm’s 
New  York  office  following  the 
resignation  of  Henry  A.  Erbach. 
Mr.  Hoarty  at  one  time  worked 
for  the  William  Esty  Agency 
in  New  York.  He  joined  Allen- 
Klapp  nine  years  ago. 


is  being  filled  by  western  ad¬ 
vertisers. 

3.  A  cycle  advertising  plan, 
whereby  advertisers  can  buy 
into  one  of  four  cycles  —  A, 
B,  C  and  D  —  agreeing  to  buy 
space  once  every  four  weeks 
during  the  year.  Those  buying 
a  13-time  schedule  get  one  addi¬ 
tional  insertion  of  comparable 
size  as  a  bonus. 

Mr.  Wright  predicted  This 
Week  will  get  some  of  the 
“block-buster”  ads  like  those 
placed  by  Batten,  Barton,  Dur- 
stine  &  Osborn  for  General 
Mills  last  year.  These  six  full 
pages  in  one  issue  of  This  Week 
and  other  Sunday  magazines 
were  given  credit  for  increasing 
the  whole  cake  mix  business 
11%  and  moving  General  Mills 
from  third  to  first  place. 

Mr.  Wright  not^  that  This 
Week’s  circulation  as  of  March 
was  13,777,000  with  a  print  or¬ 
der  of  about  14,500,000.  In  ad¬ 
vertising  linage  This  Week  is 
fifth  among  weekly  magazines. 
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8c  National  Rate 

Effective  July  1,  the  national 
advertising  rate  of  the  Kirks- 
ville  (Mo.)  Daily  Express  will 
be  8c  per  line,  according  to  E.  E. 
Swain  Jr.,  adv’ertising  manager. 
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A  rare  talent  for  making  sense  out  of  chaos 


Smith  Hempstone 
Chicago  Daily  News 


The  Chicago  Daily  News 
Foreign  Service  has  top-flight 
correspondents 
all  over  the  world. 

Copyright,  1961,  Field  Enterprises,  Inc. 


. . .  has  brought  another  national  award  to  the 
Chicago  Daily  News  Foreign  Service 

Few  newsmen  have  gotten  down  to  explaining  the  real  issues,  the  real  prob¬ 
lems,  the  real  solutions  to  unrest  in  places  like  the  Congo,  Algeria,  Angola, 
Nyasaland. 

But  then  Smith  Hempstone  is  no  ordinary  newsman.  He  knows  Africa, 
knows  its  history.  He  drew  on  both  to  write  a  series  of  dispatches  that  put 
Africa's  emerging  states  clearly  into  focus  —  a  series  that  brought  him  the 
Sigma  Delta  Chi  award  for  Distinguished  Foreign  Correspondence. 

Hcmpstone's  dispatches  are  typical  of  the  kind  you  get  from  all  Chicago 
Daily  News  correspondents.  These  men  are  pros.  They  tell  you  what  has 
gone  before,  what  is  happening  now,  what  to  expect  in  the  future  from  world 
trouble  spots. 

This  is  why  there  are  60  newspapers  in  America  using  Chicago  Daily 
News  Foreign  Service  dispatches  every  day.  May  we  send  you  some  samples? 
No  obligation,  of  course.  Just  call  or  wire: 

SUN-TIMES  ^DAILV  NEWS 
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Robert  Cooper,  General  Manager,  401  N.  Wabash,  Chicago  11,  III. 
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Religion  Writers  Salute 
Founder,  Debate  Sermons 


BI'FFAU) 

Frank  Stewart,  who  retires 
this  summer  after  23  years  as 
religion  editor  of  the  Cleveland 
Preifs  &  News,  was  honored  at 
the  13th  annual  meeting  of  the 
Religious  Newswriters  Associa¬ 
tion  last  week. 

The  membership  gave  him  a 
clock-barometer  as  a  token  of 
appreciation  for  his  role  in 
founding  RNA.  Twenty-four  re¬ 
ligion  writers  were  present  at 
this  meeting  w'hich  coincided 
with  the  national  Presbyterian 
Assembly. 

It  was  here  in  194S)  when 
church  editors  gatheretl  to  cover 
the  Presbyterian  Assembly, 
formed  their  organization.  Mem¬ 
bership  now  stands  at  75.  Mr. 
Stewart  was  given  the  special 
title  of  “founding  president.” 

Views  »»n  StTinons 

In  a  discussion  of  the  value 
of  covering  sermons,  the  editors 
divided.  Some  said  sermons  were 
a  good  source  of  news.  Others 
felt  that  coverage  tends  to  en¬ 
courage  the  overambitious 
preacher  who  will  submit  “a  few 


strong  quotes.”  It  also  jiuts  a 
premium  on  sensational  titles, 
they  said. 

“Sermons  are  news,  or  can  be 
news,”  said  Richard  Wager,  re¬ 
ligion  editor  of  the  Cleveland 
Plain  Dealer.  He  argued  that  a 
good  sermon  can  no  more  be 
ignor«l  than  any  other  Sunday 
morning  event,  such  as  a  fire  or 
accident. 

Mr.  Wager  said  that  each 
Sunday  he  covers  one  to  three 
.sermons,  often  by  phoning  a 
minister  on  the  basis  of  a  title 
or  a  tip.  Laymen  now  often  call 
and  tell  him  they  heard  a  news¬ 
worthy  sermon,  he  said.  He 
spoke  disparagingly,  however,  of 
preachers  who  think  they  rate  a 
story  simply  bec-ause  they  “spout 
on  Communism.” 

Sundays  Off 

Several  editors  indicattnl  that 
the  jjroblem  is  l»est  solved  by 
having  the  church  (nlitor  pay  a 
visit  to  a  different  church  each 
Sunday.  A  number  of  them  testi¬ 
fied  that  mail  and  calls  indicate 
that  sermon  stories,  when  use<l, 
are  read  and  appreciated. 


Frankly  underlying  the  discus¬ 
sion  was  recognition  that  church 
editors  who  don’t  cover  sermons 
now  are  unenthusiastic  about 
giving  up  Sundays  off. 

Les  Heins,  religion  editor  of 
the  Toledo  Blade,  discussed  a 
tour  he  made  in  Africa  and 
India  covering  such  diverse 
stories  as  missionaries  in  the 
Congo  and  Easter  in  Jerusalem. 

Richard  Philbrick,  religion 
editor  of  the  Chicago  Tribune, 
continues  as  RNA  president. 
William  A.  Heck,  Dayton 
Journal  Herald,  is  secretary. 
The  organization  voted  to  have 
its  next  meeting  at  Detroit  in 
June,  19t!2,  in  connection  with  a 
merger  meeting  of  Lutheran 
l)odies. 


Newsprint  Usage 
Near  1960  Level 

Newspapers  reporting  to  the 
American  Newspaper  Publish¬ 
ers  Association  consumed  479,- 
317  tons  of  newsprint  in  April, 
or  0.5%  more  than  the  476,888 
tons  used  in  April,  1960,  and 
2.7''<  more  than  the  466,533 
tons  consumed  in  April,  1959. 
There  were  five  Sundays  in 
.4pril,  1961  and  four  Sundays 
in  each  April  1960  and  1969. 

In  first  four  months  of  1961, 
.4NPA  newspapers  consumed 
1,763,210  tons  or  1.8%  under 


Talk  of  Women 
Gaining  Entree 
To  SDX  Society 

University  Park,  Pa. 

Women  in  SDX? 

Two  events  may  be  paving 
the  way  for  this  innovation  in 
Sigma  Delta  Chi: 

1.  SDX  is  now  a  “Society,” 
not  a  “Fraternity.” 

2.  Women,  generally,  are  be¬ 
coming  a  majority  in  J-schools 
and  this  trend  might  be  ex¬ 
pected  soon  to  reach  the  general 
staffs  of  newspapers. 

In  any  event,  no  one  said 
“no,”  when  the  subject  was 
broached  at  a  May  21  joint 
meeting  of  the  Central  Pennsyl¬ 
vania  Professional  Chapter  and 
the  Pennsylvania  State  Univer¬ 
sity  Undergraduate  Chapter  of 
the  Society  here. 

Even  Warren  Agee,  SDX  ex¬ 
ecutive  officer,  appeared  willing 
to  talk  about  the  possibility,  al¬ 
though  he  skillfully  avoided  any 
definite  commitment  on  the  is¬ 
sue. 

Jack  Smyth,  publisher  of  the 
Dover  (Del.)  State  News, 
touched  off  the  discussion  of  ad¬ 
mitting  ladies  to  SDX  during 
a  question-and-answer  session 
following  a  speech  by  Agee. 


If  you  wish  to  build 
recognition  for  your  newspaper, 
remember: 

Everywhere, 

men  whose  advertising  influence 
is  recognized  by  all, 
read  The  Wall  Street  Journal 
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the  1,794,802  tons  consumed  in 
1960  period  and  3.5%  over  the 
1,703,599  tons  used  in  1959 
period. 

Production  of  newsprint  in 
North  America  during  April 
amounted  to  711,935  tons  and 
was  0.5%  below  that  in  April, 
1960.  Shipments  totaled  735,- 
921  tons  in  April,  1961  and  were 
3.3' c  lower  than  shipments  in 
the  same  month  of  1960. 

Production  of  newsprint  pa¬ 
per  in  North  America  in  the 
first  four  months  of  1961 
amounted  to  an  all-time  peak 
for  this  period  of  2,874,524  tons, 
which  was  13,764  tons  or  0.5% 
above  the  level  attained  in  1960. 


Police  Official  Asks 
Youths  Be  Identified 

Memphis 

News  media  have  been  urged 
by  the  Memphis  police  commis¬ 
sioner  to  print  the  names  of 
juveniles  arrested  for  crimes  of 
violence. 

Commissioner  Claude  Armour 
complained  that  a  citizen  could 
read  a  news  story  of  a  crime 
involving  a  next-door  neighbor, 
and  never  know,  except  through 
rumor,  the  youth  was  involved. 

It  has  been  the  policy  of  news 
media  here  to  use  only  the 
names  of  youths  18  and  older 
j  in  reporting  arrests,  except  in 
I  highly  unusual  cases. 


The  executive  officer  said  SDX 
has  always  been  an  all-male 
organization. 

Bachelur'it  Viewpoint 

Bern  Sharfman  (a  bachelor) 
of  the  editorial-writing  staff  of 
the  Harrisburg  (Pa.)  Patriot- 
News  noted  that  SDX  is  no 
longer  a  fraternity  and  might 
well  lie  opened  to  women  mem¬ 
bers. 

Mr.  Agee,  apparently  unruf¬ 
fled,  indicated  the  subject  could 
come  up  for  discussion  at  the 
next  SDX  convention. 

On  the  more  prosaic  side,  he 
reported  that  the  Internal  Reve¬ 
nue  Service  has  recognized  SDX 
as  a  “professional”  society. 
Heretofore  it  has  been  regarded 
by  Uncle  Sam  as  a  social  group. 

This  means,  he  said,  that 
membership  dues  and  expenses 
of  members  attending  meetings 
may  properly  be  deducted  as  a 
professional  expense  for  income 
tax  purposes. 


Foley  Changes  Jobs 

Toronto 

M.  J.  Foley  has  been  elected 
a  director  and  vicepresident  of 
Anglo-Canadian  Pulp  and  Paper 
Mills,  Ltd.  He  resigned  recently 
from  the  presidency  of  Mac¬ 
Millan,  Blo^el  &  Powell  River, 
Ltd. 
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‘Sure  it’s  good  —  but  is  it  economicai?’’ 


How  MANY  TiMKs  Iiavc  you 
heard  that?  And  the  question 
makes  sense,  too  .  .  .  because 
no  matter  how  concerned  the  stereotype 
foreman  is  with  improving  speeds,  appear¬ 
ance,  etc.,  he  constantly  strives  to  run  his 
department  as  econoviically  as  possible. 

Super  Flong  one-piece,  no-pack  mats  offer 
an  improvement  in  operation  AND  direct 
savings.  With  no  need  for  hand-packing, 
\’ou  save  material  costs  and  man  hours.  You 
save  time  between  lock-up  and  casting.  And 


better  utilization  of  the  saved  man  hours 
provides  still  another  economy. 

Super  Flongs  have  more  than  adequate 
space  depth,  producing  a  better  plate  and 
saving  routing  time.  Replating  is  speeded 
up  for  late  news.  The  newspaper  plates 
print  clean. 

Wood  Flong’s  quality  control  gives  every 
newspaper  a  tailor-made  mat  to  fit  its  indi¬ 
vidual  needs.  That’s  why  the  list  of  Super 
Flong  customers  is  growing  by  leaps  and 
bounds! 


ONE-PIECE  SUPER  FLONG  no  pack  mat 

A  NEW  ERA  IN  STEREOTYPING 

WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK 

NEW  YORK  OFFICE:  551  FIFTH  AVE.;  PHONE:  MU  7-2950 
SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


Trusteeship  Change 


For  Montreal  Paper 


Montreal 

Sales  of  the  French-lan^age 
daily,  La  Presse,  has  become 
practically  impossible  for  the 
next  15  years. 

This  is  the  result  of  approval 
in  the  Quebec  Legislative  As- 
•sembly  of  a  bill  aflFecting  the 
administration  of  the  newspa¬ 
per  company. 

The  bill  removes  from  the 
newspaper’s  present  president, 
Mme.  Angelina  DuTremblay,  the 
double  trusteeship  she  has  held 
as  a  result  of  legislation  passed 
in  1954,  changing  the  provisions 
of  the  will  of  her  father,  Treffle 
Berthiaume,  founder  of  La 
Presse. 

The  trusteeships  will  liecome 
vacant  when  the  bill  is  given 
Royal  Assent.  It  will  then  be 
up  to  Quebec  Superior  Court  to 
appoint  trustees. 

The  bill,  was  presented  by 
grandchildren  of  Mr.  Berthi¬ 
aume.  A  number  of  amendments 
were  made  before  its  adoption, 
however.  Some  were  aimed  at 
carrj’ing  out  suggestions  of 


Premier  Jean  Lesage  who  said 
control  of  the  newspaper  should 
conform  to  the  last  wishes  of  the 
founder. 

Attorney-General  Georges  La- 
palme  also  sponsored  an  amend¬ 
ment,  providing  shareholders 
will  be  able  to  sell  their  shares 
among  themselves  only.  The  re- 
•strictions  will  apply  until  the 
youngest  of  the  great-grand¬ 
children  of  Mr.  Berthiaume 
reaches  the  age  of  21.  (It  was 
indicated  this  meant  the  re¬ 
strictions  would  be  in  force  for 
approximately  15  years). 


National  Institution 


Mr.  Lapalme  said  that  “La 
Presse  had  become  not  only  a 
family  institution — but  a  na¬ 
tional  one,”  and  that  in  present¬ 
ing  his  amendments  it  was  be¬ 
cause  there  have  been  rumors 
for  some  time  that  foreign  in¬ 
terests  are  interested  in  buying 
the  newspaper.” 

Counsel  for  Mr.  Berthiaume’s 
grandchildren  and  for  Mme.  Du¬ 
Tremblay  congratulated  Mr.  La- 


This  is 
24  pt. 
Hobo . . . 


Teletype 


Don’t  let  anyone 
give  you  a  bum  steer. 
Teletype  needs 
a  cap  “T” 
because  it’s  a 
registered 
trademark. 
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Department  54E,  5555  Touhy  Avenue  •  Skokie,  Illinois 


palme  and  quickly  accepted  the  by  Montreal  Superior  Court  to 
amendment.  hold  the  double  trusteeship. 

The  bill  was  one  of  two  pre-  In  1954,  the  Quebec  legisla- 
pared  for  submission  to  the  ture  passed  a  bill  stipulating 
legislature.  Mme.  DuTremblay  that  Angelina  Berthiaume, 
announced  earlier  this  year  that  daughter  of  Treffle  Berthiaume 
she  was  submitting  a  bill  to  and  wife  of  Mr.  DuTremblay, 
have  the  administration  of  the  would  succeed  her  husband  in 
newspaper  placed  in  the  hands  the  double  trusteeship.  She  took 
of  a  foundation.  It  was  to  pro-  over  in  1955  and  became  presi- 
vide  for  compensation  of  the  dent  of  the  newspaper. 
Berthiaume  grandchildren  for  • 

their  interests  in  La  Presse  to  Hiimiail  Heads 

be  taken  over  by  the  foundation.  ^  i  •  r* 

Mme.  DuTremblay  later  de-  ^Oliadiail  Paper  LiO. 
cided  not  to  present  the  bill  Montreal 

when  it  appeared  clear  there  The  appointments  of  Vernon 
was  little  chance  of  its  accept-  E.  Johnson  as  chairman  of  the 
ance.  Board  and  of  E.  B.  Hinman  to 

At  about  the  same  time,  the  succeed  him  as  president  and 
grandchildren  —  Gilles,  Andre  chief  executive  offleer  of  Can- 
and  Charles-Arthur  Berthiaume  adian  International  Paper  Com- 
and  Mrs.  Marie  Lord — sub-  pany  were  announced  after  a 
mitted  a  bill  asking  the  le^isla-  meeting  of  the  board  recently, 
ture  to  declare  that  retention  of  Also  involv'ed  in  the  realign- 
a  double  trusteeship  by  one  per-  ment  of  responsibilities  were 
son  was  incompatible  and  that  I.  H.  Peck,  president  of  Inter- 
Mme.  DuTremblay  be  deprived  national  Paper  Sales  Company, 
of  the  right  to  act  as  a  trustee  Inc.,  who  is  appointed  vicepresi- 
under  the  will.  She  had  taken  dent  and  general  manager  of 
over  the  double  trusteeship  and  Canadian  International  Paper 
presidency  of  the  newspaper  Company,  and  R.  C.  Neely,  who 
from  her  husband.  Senator  P.  R.  succeeds  him  as  president  of 
DuTremblay,  on  his  death  in  I.P.S.  Co.,  the  nevrsprint  sales 
1955.  subsidiary. 

„  .  .  .  ,  At  47,  Mr.  Hinman,  a  natural- 

Res.gnat.ons  >n  bevance  Canadian  citizen,  takes 

In  a  surprise  statement  April  over  the  top  executive  post  of 
19,  La  Presse  announced  the  Canada’s  largest  enterprise  in 
resignations  of  Mme.  DuTrem-  forest  products.  Some  25  years 
blay,  three  other  members  of  the  aifo.  he  joined  the  company, 
board  of  directors  and  the  news-  after  graduation  from  Dart- 
paper’s  editor-in-chief.  Mme.  Du-  niouth  and  the  Harvard  School 
Tremblay  said  the  resignations  of  Business  Administration.  His 


were  due  to  the  fact  the  govern 
ment  had  not  .seen  fit  to  put 
through  her  legislation  placing 
administration  of  La  Presse  in 
the  hands  of  a  foundation. 

The  resignations  were  to  have 
l)een  considered  at  La  Presse’s 
annual  meeting  April  27.  How- 


first  job  was  at  the  Gatineau 
mill  as  a  laborer. 


Stock  Market  Story 
Booklet  Is  Popular 

Toronto 

The  Stock  Market  Story  pub- 


ever,  the  meeting  was  adjourned  hshed  recently  in  10  articles  in 
indefinitely  pending  action  by  the  Toronto  Globe  and  Mail  and 
the  legislature  on  the  grand-  reprinted  in  a  56-page  booklet 
children’s  bill.  in  heavy  demand  by  stock 

Premier  Lesage  said  he  will  brokerage  firms,  investment 
consult  government  lawj'ers  to  houses  and  the  general  public, 
determine  how  the  administra-  More  than  10,000  orders  were 
tion  of  La  Presse  can  be  made  received  in  advance  of  the  re- 
to  conform  to  the  last  wishes  of  Print  which  was  highly  comple- 
the  founder.  mentary  to  staff  writer  Betty 

Mr.  Berthiaume,  who  died  hee  and  the  Globe  and  Mail.  On 
Jan.  2,  1915,  disposed  of  his  the  basis  of  daily  requests  pour- 
property  and  holdings  in  two  iJ^>  distribution  of  the  book- 
ways— by  a  will  dated  June  23,  ^et  may  eventually  hit  100,000 
1913,  and  by  fiduciary  gift  Dec.  copies. 

26  1914.  Booklets  are  available  from 

The  will  turned  over  property  th® 
to  his  oldest  son,  Arthur  Berthi-  King  St, 

aume,  while  the  gift,  consisting  ^^t,  at  25c  for  each  copy.  Bulk 
of  La  Presse  stock,  was  made  to  of  more  than  10  are  at 

this  son  and  to  Joseph  R.  Main-  ^  copy, 
ville  and  Zenon  Fontaine.  ^  * 

Each  deed  provided  for  the  Bowater  Aide  Dies 
appointment  of  a  trustee.  Mr.  John  H.  S.  MacDonald,  61, 
Berthiaume’s  son  filled  the  vicepresident  of  Bowater  Paper 
double  trusteeship  until  his  Company,  died  May  19  in  New 
death  in  1932.  Subsequently  P.  Rochelle  Hospital  after  a  brief 
R.  DuTremblay  was  appointed  illness. 
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YOUR  TAX  DOLLARS  GO  FURTHER-WHEN  ROADS 


ARE  ASPHALT-PAVED  IN  THE  FIRST  PLACE! 


Most  concrete  roads  become  Asphalt-paved  even¬ 
tually.  For  example,  the  original  Pennsylvania 
Turnpike,  paved  with  concrete,  is  now  almost 
completely  resurfaced  with  Asphalt  paving.  And 
it  is  barely  20  years  old! 

If  a  road  is  going  to  be  Asphalt-paved  eventually 
why  pay  the  extra  tax  money  for  more  expensive 
concrete  pavement? 

Why  not  pave  with  total  DEEP  STRENGTH 
Asphalt  Construction  in  the  first  place  and  make 
tax  dollars  go  further? 

Over  $15  million*  were  saved  by  building  the 
Massachusetts  Turnpike  with  Asphalt  pave¬ 
ment,  a  saving  of  $123,425  per  mile.  And  build¬ 
ing  the  Richmond-Petersburg  Turnpike  with 
Asphalt  pavement  saved  nearly  $2  million,  or 
$50,700  per  mile.** 

And  most  important,  the  initial  savings  of  DEEP 
STRENGTH  Asphalt  pavement  will  pay  its  low- 
cost  maintenance  for  as  long  as  40  years. 


^Based  on  Engineering  estimates. 
♦♦Based  on  actual  competitive  bids. 


THIS  IS  AN  EXAMPLE  OF  DEEP  STRENGTH  ' 
ASPHALT  CONSTRUCTION 

Its  laminated,  multi-layer,  heavy-duty  construction  will  out¬ 
last  all  other  types  of  pavement,  even  those  claiming  to  last 
50  years  or  more. 

And  Deep  Strength  Asphalt  construction  has  lower  mainte¬ 
nance  costs.  De-icing  salts  don't  harm  the  surface.  There  are 
no  porous  slabs  to  freeze  and  crumble.  No  sawed-in  or 
built-in  cracks  to  admit  damaging  moisture.  No  brittle  slab 
to  fracture  even  under  the  pounding  of  heaviest  traffic- 
no  lane  joints  to  swerve  your  car. 

A.  Asphalt  Surface  Course.  B.  ZVi’  Asphalt  Binder 
Course.  C.  4*  Asphalt  Base  Course.  D.  6' Subbase  Course 
with  Asphalt  Prime  Coat.  E.  Subgrade  Soil  or  Improved 
Subgrade. 


THE  CASE  OF  THE  DISAPPEARING  CONCRETE  HIGHWAYS 


coNCiKTt  wamtrs  mk  utimut  aumum  fmm  nc  kumb 


SOURCE:  U.S.  BUREAU  OF  PUBLIC  ROADS-HIGHWAY  STATISTICS 


EXPLANATION:  Figures  represent  total  mileages  of  high- 
type  Asphalt  and  concrete  pavements  built  by  State  Highway 
Departments  on  state  primary  systems;  municipal  extensions 
to  state  primary  systems  and  secondary  and  local  roads 
built  by  State  Highway  Departments.  See  U.S.  Bureau  of 
Public  Roads  HIGHWAY  STATISTICS— SUMMARY  TO  1955— 
table  SMB-201  and  tables  SMB-2,  1956  to  1958  inclusive. 


^"‘ASPHALT 

IHSmUTE 

College  Park,  Maryland 


NEWSPAPER  LAW 

Matters  of  Criticism 
And  Right  of  Privacy 

By  Albert  Woodruff  Gray 


WHO  mjzzij;D  gra>d  jury? 

Criticism  by  the  Miami  (Fla.) 
Herald  of  the  efforts  of  the 
State’s  Attoraey  to  suppress  an 
interim  report  of  a  prand  jury 
was  made  the  subject  of  a  libel 
action  that  ended  in  a  judgment 
against  the  Herald  for  $100,000. 
That  verdict  has  been  affirmed 
by  an  appellate  court  (127  So. 
2d  718) 

The  article,  published  on  a 
Saturday,  said,  in  part: 

“Why  does  the  State’s  At¬ 
torney  muzzle  the  grand  jury? 
The  action  of  George  A.  Brauti- 
gam.  State’s  Attorney,  in  throw¬ 
ing  a  roadblock  in  front  of  a 
hard-working,  conscientious 
grand  jury  raises  two  immedi¬ 
ate  questions:  Is  he  afraid  of 
something  or  someone?  Is  he 
trying  to  protect  someone? 
Neither  may  be  the  reason  but 
the  State’s  Attorney  has  invited 
both  questions. 

“As  long  as  Brautigam  stands 
in  the  untenable  position  of 
asking  the  court  to  keep  the 
grand  jury’s  findings  from  the 
people  he  invites  suspicion.  He 
can  remove  it  only  by  reversing 
his  course,  by  making  av'ailable 
to  the  people  who  have  the  right 
to  know,  what  the  grand  jury 
has  uncovered.  As  it  stands 
Brautigam,  the  man  the  people 
elected  to  represent  them,  has 
run  out  on  them.” 

The  Miami  Herald  Publishing 
Co.  contended  that  under  the 
court  decision  it  had  been  de¬ 
prived  of  the  right  of  free  speech 
and  fair  comment  guaranteed  by 
the  First  and  Fourteenth 
Amendments  of  the  United 


States  Constitution  as  well  as 
by  the  Declaration  of  Rights  of 
the  Florida  Constitution. 

The  Florida  appellate  court 
said:  “In  the  United  States  and 
this  state  every  citizen  is  guar¬ 
anteed  the  right  of  fair  expres¬ 
sion.  This  right  includes  fre^om 
of  speech  and  of  the  press. 
However  both  the  citizen  and 
the  newspaper  are  held  to  the 
same  liability  for  the  abuse  of 
these  rights.  .  .  . 

“The  great  majority  of  Amer¬ 
ican  courts  hold  that  no  com¬ 
ment  can  be  fair  if  it  is  based 
on  misstatements  of  fact.  We 
agree  in  this  view  and  align  our¬ 
selves  with  the  majority.  It  is 
our  view  that  the  better  view 
supports  the  holding  that  the 
defense  does  not  embrace  the 
right  to  falsely  impute  one’s 
motives,  want  of  loyalty  or  mis¬ 
conduct  in  office. 

“To  excuse  such  an  attack  the 
critic  must  show  the  truth  of 
what  he  has  uttered.  This,  of 
course,  does  not  include  those  in¬ 
stances  described  as  ‘mere  ex¬ 
aggeration,  slight  irony  or  wit 
or  all  those  delightful  touches 
of  style  which  go  to  make  an 
article  readable,  and  do  not  push 
beyond  the  limitation  of  fair 
comment.  Facts  do  not  cease  to 
be  facts  because  they  are  mixed 
with  the  fair  and  expectant 
comment  of  the  story  teller  who 
adds  to  the  recital  a  little  touch 
of  his  piquant  pen’.” 

*  «  * 

SnPLL.4TION  OF  NO  MALICE 

On  a  stipulation  that  the  of¬ 
fending  article  contained  no 
malice,  dismissal  of  a  libel  suit 


NEWS-JOURNAL 

Papers 

SELL 

DELAWARE 

. . .  America's  only 
single  state  market, 
where  buying  power 
zoom^  94% 
in  past  10  years! 

Coitfoc#:  Story*  Brooks  &  Finloy* 
Inc  or  News-Journgl  Popers* 
Wilaiinglon*  Oelowore 


When  you  want 
best  sales  results  in 
Cleveland y  Ohio  .  .  .  just 
advertise  to  the  people 
who  buy  of  all 
retail  goods! 

WRITE 

WIRE 

PHONE 

CLEVELAND 

Plain  Dealer 

Represented  by  Cresmer  &  Woodward 


against  the  Norfolk  Virginian- 
Pilot  has  been  affirmed  by  an 
appellate  court.  (118  S.E.  2d 
668).  This  case  involved  a  letter 
to  the  editor  about  a  decision  of 
the  School  Board  to  vacate  a 
school. 

The  letter  said,  in  part: 

“If  it  is  their  intention  to 
abandon  this  school,  declare 
these  buildings  excess  school 
property  and  make  them  avail¬ 
able  for  purchase  by  a  private 
school  concern,  how  can  we  as 
citizens  protect  our  public 
school  property  from  unscrupu¬ 
lous  leaders?  We  are  tired  of 
his  (the  superintendent’s)  con¬ 
tinuous  crusading  and  having 
our  children  suffer  from  his 
hastily  conceived  and  impulsive 
recommendations  and  decisions.” 

William  J.  Story,  the  superin¬ 
tendent,  sued  on  the  ground  that 
the  words  “unscrupulous”  and 
“having  our  children  suffer” 
were  libelous  per  se.  The  pub¬ 
lisher  insisted  that  the  official 
conduct  of  the  superintendent  of 
schools  was  a  subject  for  fair 
comment  and  criticism. 

The  Virginia  court  declared: 
“If  strong  or  violent  language 
disproportionate  to  the  occasion, 
is  used  an  inference  of  malice 
arises  and  the  privilege  that 
would  otherwise  attach,  is  lost. 
On  privileged  occasions  there 
is  a  tendency  of  the  courts  not 
to  subject  the  words  to  a  very 
strict  scrutiny  but  to  consider 
them  in  the  light  of  facts  as 
they  appear  to  the  author. 

“It  is  not  a  question  of 
whether  the  imputations  are  true 
but  whether  the  words  are  such 
as  the  author  might  have  hon¬ 
estly  used  under  the  circum¬ 
stances.”  The  school  superin¬ 
tendent  conceded  that  a  qualified 
privilege  existed  and  conceded 
there  was  no  malice  on  the  edi¬ 
tor’s  part.  He  insisted  however 
that  the  words  of  which  he  com¬ 
plained  had  forfeited  that  ex¬ 
emption  and  that  the  malice 
implied  by  law  was  sufficient  to 
support  a  recovery. 

This  conclusion  the  court  re¬ 
fused  to  adopt:  “Here  we  are 
confronted  with  a  stipulation 
in  which  the  plaintiff  admits 
‘there  was  no  actual  or  expressed 
malice  or  malice  in  fact’  on  the 
defendant’s  part.  Malice  is  an 
essential  and  ultimate  fact  to 
be  proved  and  it  cannot  be  im¬ 
plied  where  it  has  been  stipu¬ 
lated  that  there  was  none.” 

«  *  « 

SEXY  TELEPHONE  VOICE 

A  Florida  court  has  held  that, 
“Wanna  hear  a  sexy  telephone 
voice?  Call  *  *  *  and  ask  for 
Louise,”  published  by  the  Miami 
Newx,  violated  the  right  of 
privacy  of  the  individual  named. 
(127  So.  2d  715) 

In  her  complaint  the  subject 


of  that  item  alleged  that  she 
had  been  besieged  by  hundreds 
of  telephone  calls  that  caused 
her  mental  suffering,  shame  and 
humiliation. 

In  its  defense,  the  publisher 
argued  that  her  acceptance  of 
employment  in  a  business  office 
had  engaged  her  in  public  affairs 
and  public  life  to  the  extent  that 
she  had  abandoned  her  right  to 
a  strict  application  of  this  ban 
against  her  right  of  privacy. 

The  Florida  Supreme  Court 
said,  “It  would  not  appear  that 
employment  in  a  business  office 
would  render  this  woman  a  pub¬ 
lic  personage.  This  is  essentially 
true  since  the  statements  were 
not  directed  to  news  or  informa¬ 
tion  about  the  business  office. 

“In  determining  the  extent 
of  the  right  of  privacy,  the 
standard  by  which  the  right  is 
measured  is  based  upon  the  con¬ 
cept  of  the  man  of  reasonable 
sensibility.  The  hypersensitive 
individual  will  not  be  protected. 
Whether  the  remarks  published 
would  be  objectionable  to  a  rea¬ 
sonable  person  is  a  question  for 
the  jury  to  decide.” 

Government  Drops 
Sedition  Charges 

San  Francisco 

The  government  dropped  its 
sedition  case  against  John  W. 
Powell,  his  wife,  Sylvia,  and 
Julius  Schuman  by  moving  for 
dismissal  of  a  five-year-old  in¬ 
dictment  last  week. 

The  three  had  been  accused 
of  printing  false  accounts  of 
U.S.  war  casualties  and  of 
American  use  of  germ  warfare 
in  the  China  Monthly  Review, 
which  they  published  in  Shang¬ 
hai  during  the  Korean  War. 

Federal  attorneys  said  dis¬ 
missal  was  asked  because  the 
testimony  of  American  war 
prisoners  could  not  be  used. 

The  dismissal  was  granted  by 
Judge  Louis  E.  Goodman.  He 
had  ruled  the  case  a  mistrial  in 
1959  because  of  headlines  in  a 
San  Francisco  area  newspaper 
over  a  report  on  his  comment  in 
open  court,  with  the  jury  absent. 
Judge  Goodman  said  the  head¬ 
lines  were  flamboyant  or  in¬ 
accurate  and  would  prevent  a 
fair  trial. 

DAR  Citation 
To  Globe-Democrat 

St.  Louis 

A  Citation  of  Merit  from  the 
Daughters  of  the  American 
Revolution  was  presented  to 
Richard  H.  Amberg,  publisher 
of  the  Globe-Democrat,  “for  the 
outstanding  presentation  of  pa¬ 
triotic,  historical  and  educa¬ 
tional  features  of  our  American 
heritage  in  the  public  press.” 
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news 


Drug  News  Weekly,  the  new  weekly 
newspaper  covering  the  retail  and 
merchandising  aspects  of  the  drug 
store  industry,  will  be  launched  by 
Fairchild  Publications,  Inc.,  in  Octo¬ 
ber,  1%1.  Morton  Stark  will  be  edi¬ 
tor  of  the  new  weekly,  Robert  D. 
Stainton,  advertising  manager;  Mil- 
ton  Williams,  circulation  director. 


Jerome  P.  Frank,  editor  of  METAL¬ 
WORKING  NEWS,  will  attend  the 
59th  Spring  meeting  of  the  Na¬ 
tional  Machine  Tool  Builders  Assn. 
June  1  at  the  Mayflower  Hotel, 
Washington,  D.  C.  He  will  work 
with  members  of  the  Washington 
bureau  in  covering  the  meeting. 
Lynn  Hudson,  METALWORKING 
NEWS  staffer  handling  the  Parts 
and  Components  section,  will  cover 
the  annual  parley  of  the  .American 
Gear  Manufacturers  .Assn.  June  4-7 
at  The  Homestead.  Hot  .Springs,  Va. 


Marilyn  Riley  has  joined  the  Fair- 
child  News  Service  correspondents’ 
staff  to  handle  cwerage  for  SUPER¬ 
MARKET  NEWS  and  FOOTWEAR 
NEWS  in  Saginaw,  Mich.  Patricia 
Smee  has  joined  Fairchild  in  New 
Orleans  to  cover  that  area  for  the 
four  Fairchild  weeklies.  Correspond¬ 
ent  Winona  McKennon  will  now 
concentrate  on  coverage  of  the  three 
dailies  in  New  Orleans. 


ELECTRONIC  NEWS  editors  were 
kept  hopping  last  week  covering 
three  major  industrv'  events  running 
concurrently  in  Chicago.  Alfred 
Cook,  editor,  and  James  Lydon  of 
the  New  York  news  staff,  were  in 
Chicago  to  give  the  local  Fairchild 
bureau  their  assistance  in  reporting 
the  Electronic  Parts  Distributors 
Show  at  the  Conrad  Hilton,  the 
5th  National  Symposium  on  Global 
Communications  at  the  Sherman 
Hotel,  the  National  Telemetering 
Conference  at  the  Hotel  Morrison, 
all  held  May  22-24. 


!  Otto  C.  Doelling,  Frankfurt 
j  (Ger.)  Army  Times — to  Associ- 
I  ated  Press  bureau,  Albany,  N.Y’. 
*  ♦  * 

Tom  Werner,  reporter-desk- 
man,  Levittown  (Pa.)  Times- 
Bristol  Courier  to  city  editor, 
Reading  (Pa.)  Berks  County 
Record,  a  weekly.  Roy  (Bud) 
Steiger,  formerly  with  the 
I  Eighth  Army  newspaper,  Japan 
j  — to  reporter-photoffrapher. 
Record. 

*  *  * 

WiLLiA.M  W.  Sorrels,  form¬ 
erly  assistant  city  editor,  Mem¬ 
phis  (Tenn.)  Commercial  Appeal 
— to  managing  editor,  St.  Peters¬ 
burg  (Fla.)  Evening  Independ¬ 
ent,  succeeding  H.arold  F. 
Ballew,  resigned. 

*  *  ♦ 

Larry  Hart,  Schenectady 
(N.  Y.)  Union-Star  reporter — 
■  to  Schenectady  (N.  Y.)  Gazette. 

*  «  * 

I  Arthur  J.  Potts,  Schenectady 
I  (N.  Y.)  Gazette  copy  reader — 
I  married  Marilyn  Hyde. 

!  *  ]|c  4: 

!  Gale  W.  Cosgrove,  formerly 
i  reporter-photographer.  Battle 
i  Creek  (Mich.)  Enquirer  and 
1  News — to  managing  editor.  Big 
;  Rapids  (Mich.)  Pioneer,  succeed- 
i  ing  COURTLAND  C.  SMITH  JR.. 
j  resigned.  Keith  Ellibee  —  to 
I  general  manager.  Lillian 
I  Palmer — to  news  editor. 

«  ♦  « 

! 

!  Jules  Wagman,  former  man- 
'  aging  editor,  Cadillac  (Mich.) 
Evening  News — to  new’S  editor, 
Niles  (Mich.)  Daily  Star.  John 
R.  SCAMEHORN  Jr.,  formerly 
j  with  Battle  Creek  (Mich.)  En¬ 
quirer  and  News — to  city  editor, 
1  Daily  Star. 

«  «  i|e 

!  R.  G.  Peddie — to  manager, 
Montreal  Office,  Thomson  News¬ 
papers  Limited,  succeeding  J.  R. 
j  Hamilton,  who  remains  with 
1  Montreal  office  on  special  assign- 
I  ments. 

*  *  * 

Paul  Tovey — to  assistant  re- 
I  tail  advertising  manager,  Toledo 
(Ohio)  Blade  and  Times. 
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Lance  Zavitz  lo  Run 
Graham  News  Bureau 

Buffalo 

Lance  Zavitz,  Buffalo  Evening 
News  reporter  for  29  years,  will 
l)ecome  associated  with  the  Billy 
Graham  Evangelistic  Associa¬ 
tion,  effective  June  1. 

He  will  organize  and  direct 
the  Billy  Graham  News  Bureau 
with  headquarters  in  Minne¬ 
apolis.  He  returned  recently 
from  Miami,  where  he  was  news 
secretary  of  the  Billy  Graham 
Team  during  the  Miami  Cru¬ 
sade.  He  had  1  en  on  leave  of 
absence  fror>  the  News  since 
last  Dec.  1. 

During  most  of  his  years  with 
the  News,  Mr.  Zavitz  specialized 
in  religion  news  writing.  How¬ 
ever,  his  byline  also  appeared 
on  articles  dealing  with  many 
facets  of  American  and  inter¬ 
national  life. 

Until  last  June,  when  he  re¬ 
tired  from  the  pulpit  ministry, 
he  had  serv’ed  for  15  years  as 
part-time  minister  of  the  First 
Congregational  Church  in  El¬ 
lington. 

• 

Matson  to  Manage 
Copley  Film  Service 

La  JoLiiA,  Calif, 

G.  Howard  Matson  Jr.,  30, 
office  manager  of  Copley  Produc¬ 
tions,  has  been  named  acting 
manager  of  this  motion  picture 
producing  division  of  the  Copley 
Press,  Inc.  He  succeeds  the  late 
Nor\’al  L.  (Mike)  Hazelip  Jr. 

A  graduate  of  the  Army  Sig¬ 
nal  Corps  motion  picture  produc¬ 
tion  school  at  Fort  Monmouth, 
N.  J.,  Mr.  Matson  serv'ed  in  the 
Army  as  a  cameraman  in  1954- 
55  in  Korea  and  Hawaii.  He 
joined  Copley  Productions  in 
1957.  Copley  Productions  has 
made  nearly  a  score  of  films 
dealing  with  newspaper  subjects. 


Leula  Rogers,  who  has  been  in  , 
charge  of  the  Men’s  &  Boys’  Wear  i 
Retailer  and  Utilitv  and  Work  ! 
Qothes  Sections  of  DAILY  NEWS 
RECORD,  has  been  named  editor  i 
of  the  College-Career  .Section.  She 
replaces  Clara  Hancox,  who  has  re¬ 
signed. 


FAIRCHILD 
Publications,  Ine. 

7  East  12th  St..  New  York.  N.  Y. 
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MotaiwoiUng  Nowt,  Elactronk  Now,,  Mote. 


What  (listiiiguishes 

SOUND  EDITORIAL  WRITING 

is  the  understanding  of  what  in  the  past  is  related  to  a 
news  event,  and  how  the  single  event  relates  to  others 
yet  to  come.  News  research — Editorial  Research  Re¬ 
ports  and  Congressional  Quarterly  Service — is  a  sys¬ 
tematic  way  of  enhancing  that  understanding. 
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Productions  has  Jack  O.  Baldwin — from  man- 
a  score  of  films  aging  editor  to  assistant  pub- 
ewspaper  subjects,  lisher,  Santa  Clara  (Calif.) 

_  Journal.  Mel  Cheney,  Haywood 

(Calif.)  Daily  Review  classified 
advertising  manager — to  Jour¬ 
nal  advertising  director.  LiNN 
Brown — from  city  hall  reporter 
TINP  to  news  editor.  Dick  Flood — 

from  general  assignment  to  city 
editor.  Dave  Uribe — from  dis¬ 
play  advertising  salesman  to  re- 
s  re  a  ed  o  a  promotion  manager,  a 

tes  to  others  newly-created  post.  Becky 

White,  Honolulu  (Haw.)  Ad- 
lesearch  Re-  vertiser  and  Star-Bulletin  — 

je _ is  a  sys-  to  Journal  reporting  staff. 

*  ♦  ♦ 

Mario  Rossi,  night  editor, 
Syracuse  (N.  Y.)  Post-Standard 
Federal  8-4660  — to  managing  editor,  succeed¬ 

ing  Philip  A.  Hofmann,  re- 
_  signed  because  of  ill  health. 
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PROMOTED — Robert  J.  Leeney  !s 
the  new  executive  editor  of  the 
New  Haven  (Conn.)  Register,  He 
has  been  chief  editorial  writer;  a 
member  of  the  staff  since  1940. 
He  is  president  of  the  New  Eng¬ 
land  Society  of  Newspaper  Editors. 

Clyde  D.  Lowery  —  from 
new.s  t'ditor  to  assistant  man¬ 
aging  editor,  Tucson  (Ariz.) 
Daily  Citizen.  Tom  Duddleston 
—  from  reporter  to  assistant 
city  editor,  succeeding  Dave 
Feldman,  now  on  Stars  and 
Stripes  copydesk,  Darmstadt, 
Germany, 

*  *  ♦ 

Jay  Steed,  general  manager, 
Ely  Daily  Times  —  new  presi¬ 
dent,  Nevada  State  Press  Asso¬ 
ciation,  succeeding  Paul  Leon¬ 
ard,  editor,  Reno  Xevada  State 
Journal. 

*  *  * 

Beeman  Fisher,  former  A.s- 
sociated  Press  reporter  and  edi¬ 
tor  —  new  president  of  Texas 
Electric  Ser\’ice  Company,  Fort 
Worth  utility  firm.  He  joined 
j  Texas  Electric  in  1938. 

*  «  * 

George  E.  Clark,  member 
of  the  Scranton  (Pa.)  Times 
news  staff  for  22  years  —  to 
director  of  development  and 
public  relations  for  Keystone 
Junior  College,  Laplume,  Pa. 

♦  «  « 

John  J.  Green  —  from  labor 
relations  manager  to  assistant 
business  manager,  Xew  York 
World-Telegnim  and  Sun,  a 
newly-created  post. 

«  *  * 

John  B.  Oakes,  editorial  page 
editor.  New  York  Times  —  to 
serve  one  more  year  beyond  the 
conclusion  of  his  six-year  term 
(ending  this  June)  as  a  member 
of  the  Advisory  Board  on  Na¬ 
tional  Parks.  He  agreed  to  the 
extension  at  the  request  of  Sec¬ 
retary  of  the  Interior  Stewart 
!  L.  Udall. 

editor  at  PUBLISHER 


Janies  Gray  Retires 
From  Publisher  Post 

Winston-Salem,  N.  C. 

James  A.  Gray,  president  and 
publisher  of  the  Journal  and 
Sentinel,  has  announced  he  is 
resigning  as  of  June  1  for  rea- 
•sons  of  health.  He  will  continue 
his  association  with  the  Pied¬ 
mont  Publishing  Co.  as  a  direc¬ 
tor. 

His  resignation  was  accepted 
with  regret  by  Gordon  Gray, 
lK)ard  chairman  of  the  Piedmont 
Publishing  Co.,  who  .said  the 
Journal  and  Sentinel  will  be 
under  the  direction  of  Donald  J. 
Chipman,  general  manager. 

James  A.  Gray  Ijecame  pub¬ 
lisher  on  May  1,  1959.  He  began 
his  association  with  the  Journal 
and  Sentinel  on  Jan.  7,  1949,  in 
the  circulation  department. 

Gordon  Gray  previously  an¬ 
nounced  he  plans  to  devote  more 
of  his  time  to  the  newspapers 
than  has  been  possible  in  the 
past.  He  left  fulltime  govern¬ 
ment  sendee  on  Jan.  20. 

Problems  of  Olil  Ape 
Series  Takes  Prize 

University’  Park,  Pa. 

Mrs.  Cecilia  S.  McCue,  a 
Yvriter  for  the  New  Kensington 
(Pa.)  Daily  Dispatch  and  Tar- 
entum  (Pa.)  Valley  Daily  News, 
won  first  prize  in  a  writing 
contest  sponsored  by  the  Penn¬ 
sylvania  Women’s  Press  Associ¬ 
ation.  She  won  the  “best  in 
news”  for  an  article  on  emotion¬ 
al  problems  of  old  age. 

Winners  in  other  categories 
were  Jane  Bietzel,  Clearfield 
Progress;  Barbara  Miller 
Mitchell,  Selinsgrove  Times 
Tribune;  Dorothy  Hagee,  Coats- 
ville  Record;  Georgia  Reed,  Oak- 
mont  Advance  Ledger;  and  Mrs. 
Gene  Brislin,  Scranton  Tribune 
and  Scrantonian. 

• 

Dan  O’Brien  to  Edit 
Editors’  Magazine 

Boston 

Daniel  J.  O’Brien  has  been 
appointed  editor-in-chief  of  the 
American  Editor,  quarterly 
magazine  published  by  the  New 
England  Society  of  Newspaper 
Editors  in  conjunction  with 
Boston  University’s  Division  of 
Journalism. 

Mr,  O’Brien,  Sunday  editor 
of  the  Boston  Globe,  will  take 
over  the  post  vacated  by  William 
H.  Heath,  editorial  writer  for 
the  Lawrence  Eagle-Tribune. 
Mr.  O’Brien  has  been  a  member 
of  the  staff  of  the  Globe  for  37 
years. 
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EASY  CHAIR  received  on  his  60th 
birthday  is  tested  by  Don  O'Kane, 
president  of  Eureka  Newspapers, 
Inc.  He  has  been  associated  with 
the  Humboldt  (Calif.)  Standard 
and  Times  for  40  years. 

J.  A.  Ayexs  —  to  editor-in- 
chief  and  general  manager. 
Prince  Rupert  (B.  C.)  Daily 
News. 

a  *  « 

Bill  Gibson  —  From  Asso¬ 
ciated  Press  Harrisburg  (Pa.) 
bureau  to  AP  photo  desk.  New 
York  City. 

*  ♦  ♦ 

Al  Goldfarb,  former  assist¬ 
ant  sports  editor,  Stockton 
(Calif.)  Record  —  to  city  side, 
Pasadena  (Calif.)  Independent 
Star-Netvs. 

*  * 

STiaiLiNG  Bemis  —  from  Sun¬ 
day  editor.  Long  Beach  (Calif.) 
Independent,  Press-Telegram  to 
assistant  managing  editor,  both 
newspapers.  Everett  Hosking 
—  from  city  editor,  Press-Tele¬ 
gram  to  Sunday  editor,  Inde- 
l)endent,  Press-Telegram.  Bax- 
TFJi  Omohundro  —  from  South 
Bay  bureau  chief  to  city  editor, 
Press-Telegram.  Don  Ohl  — 
from  executive  city  editor,  both 
papers,  to  special  assignment 
and  editorial  page,  succeeding 
Harry  Fulton,  now  public  re¬ 
lations  official  for  the  city  of 
Long  Beach. 


Fire  Stories  Win 
Several  Awards 

The  New  York  Uniformed 
Firemen’s  Association  presented 
a  plaque  and  a  $100  bond  to 
Edward  V.  McCarthy,  Uniterl 
Press  International,  for  his 
story  on  a  fire. 

Other  awards  by  the  UEA 
went  to  Al  Clark,  New  York 
Times;  John  Paschal,  New  York 
Journal  -  American;  Edward 
O’Neill,  New  York  Daily  News. 
Service  awards  went  to  Thomas 
D.  Zumbo,  city  editor  of  the 
New  York  bureau  of  United 
Press  International,  and  Harold 
Phelan,  New  York  World-Tele¬ 
gram  &  Sun. 

The  presentations  were  made 
at  the  annual  installation  din¬ 
ner  of  the  Newspaper  Reporters 
Association  of  New  York  City. 

• 

1*  Newsmen  Honored 

Chicago 

Three  Chicago  Daily  News 
staffers  and  one  member  of  the 
Chicago  Sun-Times  have  been 
honored  with  John  Howard  As- 
•sociation  Awards  for  1961.  Hugh 
Hough  of  the  Sun-Times  was 
singled  out  for  reporting  in  the 
field  of  social  welfare.  The  award 
to  the  Daily  News  went  to 
Maurice  Fischer  and  Nicholas 
Shuman  for  a  series  on  Illinois 
prisons,  and  to  Ted  Smart  for  a 
series  on  Chicago’s  House  of 
Correction. 

• 

Ray  Mills  Retires 
From  Hearst  Service 

Ray  Mills  has  retired  after 
almost  40  years  of  service  with 
the  Hearst  organization.  Since 
1945  he  has  been  manager  of 
alcoholic  beverage  sales  at 
Hearst  Advertising  Service. 

Early  in  his  career  he  de¬ 
veloped  the  market  concept  that 
related  consumption  of  liquor 
by  types  to  specific  newspaper 
maricets.  His  brand  studies  of 
liquor  sales  in  individual  mar¬ 
kets  were  the  first  of  their  kind 
in  the  industry. 


The  unique  weekend  feature  for  your  church  page  that  highlights 
all  the  interesting  facets  of  the  world’s  major  religions. 

DAYS  AND  CUSTOMS 
OF  ALL  FAITHS 

By  Rev.  Howard  V.  Harper 
Non-sectarian  and  authoritative,  DAYS  AND 
CUSTOMS  OF  ALL  FAITHS  is  an  inviting 
and  informative  attraction  for  every  newspaper. 

It  is  a  religious  weekend  feature  with  high 
readership  that  everyone  appreciates. 

Write,  Wire  or  Phone 

GENERAL  FEATURES  CORPORATION 

250  Park  Ave.,  New  York  17,  YUkon  6-7625 
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James  J.  Packman,  former 
manag'ing  editor,  San  Francisco 
(Calif.)  Call^Bulletin  and  more 
recently  editor,  San  Francisco 
Progress  —  to  director,  public 
relations.  Golden  Gate  National 
Bank,  San  Francisco. 

*  *  >K 

Robekt  L.  Flannes,  an  as¬ 
sistant  director  of  personnel  for 
the  Los  Angeles  (Calif.)  Times- 
Mirror  Co.  since  December  — 
promoted  to  director  of  person¬ 
nel. 

*  «  * 

James  R.  Sutphen,  managing 
editor  of  the  Hackensack  Record 

—  elected  president  of  the  New 
Jersey  Associated  Press. 

4c  «  « 

William  J.  Fidati  —  from 

Army  service  to  South  Bend 

(Ind.)  Tribune.  He  was  former¬ 
ly  with  the  Tribune  as  reporter. 

*  *  * 

Lyle  W.  Nash,  columnist, 
Pasadenn  (Calif.)  Independent 

—  to  featured  columnist.  North 
Hollywood  (Calif.)  Valley  Times 
T  oday. 

♦  ♦  ♦ 

Regina  G.  Celenza  —  to  so¬ 
ciety  editor.  Union  City  (N.  J.) 
Hudson  Disixitch,  succeeding 
Lillian  Dennegar,  retired. 

if  *  * 

Lewis  E.  Jordan,  news  edi¬ 
tor  of  the  New  York  Times  — 
an  honorary  Doctor  of  Letters 
degree  from  Marietta  (Ohio) 
College,  where  he  graduated  in 
1934. 

«  *  « 

James  A.  Dunlap,  managing 
editor,  Sharon  (Pa.)  Herald  — 
new  president  of  the  Pennsyl¬ 
vania  Society  of  Newspaper 
Editors. 

*  *  * 

Gibson  Prather,  Fayetteville 
Observer  —  elected  president  of 
the  United  Press  International 
Newspapers  of  North  Carolina. 
«  « 

Walter  Coyne,  Newspaper 
Enterprise  Association,  Cleve¬ 
land — to  Carl  Byoir  &  Associ¬ 
ates,  Minneapolis,  as  public  re¬ 
lations  consultant  to  Minne- 
apolis-Honeywell. 

*  «  « 

David  A.  Beliles,  circulation 
manager,  Independence  (Mo.) 
Examiner — to  general  manager, 
York  (Neb.)  Daily  News-Times, 
succeeding  William  Stauffer, 
now  general  manager.  Grand 
Island  (Neb.)  Independent.  All 
three  papers  are  owned  by 
Stauffer  Publications. 

*  *  * 

May  Ann  Connctis,  John  W. 
Tierney  Associates,  Hartford 
(Ckinn.)  public  relations  agency 
—  to  advertising  sales  staff, 
weekly  Simbsbury  ( Conn.) 
Farmington  Valley  Herald,  suc¬ 
ceeding  Albert  G.  Kamm,  re¬ 
signed. 


JohnM)n  to  Tearh 
Journalism  at  UCLA 

Los  Angeles 
William  W.  Johnson,  author 
and  correspondent  for  Time  and 
Life  magazines,  has  been  ap¬ 
pointed  professor  of  journalism 
at  University  of  California — Los 
Angeles. 

He  wrote  the  book,  “Kelly 
Blue,”  now  in  its  second  print¬ 
ing.  He  also  wrote  a  number  of 
books  for  pre-teenagers,  in¬ 
cluding  “Sam  Houston,  the  Tall¬ 
est  Texan,”  which  has  sold 
approximately  100,000  copies 
and  is  in  its  tenth  printing,  “The 
Birth  of  Texas,”  “Captain 
Cortes”  and  others.  He  is 
writing  text  for  a  book  on  Mexi¬ 
co  to  be  published  by  Time,  Inc. 

With  Time,  Inc.,  since  1941, 
Mr.  Johnson  started  his  jour¬ 
nalism  career  as  a  reporter  on 
the  Decatur  (Ill.)  Herald  and 
Review.  Later  he  worked  for 
Associated  Press  and  the  N.  W. 
Ayer  advertising  agency. 

• 

Elxecutives  Named 
For  Ogden  Group 

Wheeling,  W.  Va. 
Executive  appointments  have 
l)een  announced  by  the  News 
Publishing  Co.,  parent  company 
of  the  Ogden  Group  of  news¬ 
papers. 

Newly  elected  vicepresidents 
are  G.  Ogden  Nutting  and  John 
R.  Williams.  Mr.  Williams, 
formerly  business  manager,  has 
been  named  assistant  general 
manager,  and  Mr.  Nutting  be¬ 
comes  business  manager.  Mr. 
Williams  continues  as  secretary. 
Charles  W.  Rahr  is  treasurer. 

Austin  V.  Wood,  executive 
vicepresident  and  general  man¬ 
ager,  is  designated  as  publisher. 

• 

In  Hall  of  Fame 

Great  Falls,  Mont. 
Capt.  James  Hamilton  Mills, 
editor  of  the  Montana  Post  in 
the  state’s  territorial  days,  was 
installed  in  the  Montana  News¬ 
paper  Hall  of  Fame  at  cere¬ 
monies  at  Montana  State  Uni¬ 
versity  recently.  He  died  Sept.  5, 
1904. 

• 

Joseph  Heapy,  Sterling  As¬ 
sociates,  New  Haven  (Gonn.) 
advertising  public  relations 
agency  —  returns  to  Ansonia 
(Conn.)  Evening  Sentinel  as 
columnist  and  feature  writer. 

»  *  « 

Norman  Rosenthal,  adver¬ 
tising  manager,  Antioch  (Calif.) 
Daily  Ledger — to  advertising  di¬ 
rector,  Merced  (Calif.)  Sun- 
Star.  Zack  Horrell,  retail 
advertising  manager,  Sun-Star 
— to  advertising  manager.  Daily 
Ledger. 


Industrial  Editors 
Salute  Canham 

Chicago 

Erwin  D.  Canham,  editor  of 
the  Christian  Science  Monitor, 
was  awarded  the  Clement  E. 
Trout  Memorial  Award  as  the 
“communicator  of  the  year”  for 
1960  by  the  International  Coun¬ 
cil  of  Industrial  Editors  here 
last  week. 

The  award  was  given  to  Mr. 
Canham  for  his  activities  as  an 
editor  and  writer  and  for  his 
panel  program,  “Starring  the 
Editors,”  as  well  as  for  his  pre¬ 
vious  term  as  president  of  the 
United  States  Chamber  of  Com¬ 
merce. 

• 

Mana^sement  Board 
For  Montana  Dailies 

Butte,  Mont. 

A  Standard-Post  Management 
Board  has  been  formed  to  draft 
and  implement  policies  of  the 
Lee  Group’s  newspapers  at  Butte 
and  Anaconda. 

Richard  E.  Morrison  was 
elected  chairman  of  the  board; 
Ward  Fanning,  vicechairman; 
and  T.  Kenneth  Conway,  secre¬ 
tary. 

Other  members  of  the  board 
are  George  C.  Adams,  Thomas 
E.  Monney,  Joseph  F.  Stocke, 
Richard  R.  Miller  and  Walter 
L.  Nelson. 

• 

Tliailand  Adviser 

Missoula,  Mont. 

Dean  Nathan  B.  Blumberg  of 
the  Montana  State  University 
School  of  Journalism  will  leave 
soon  for  Bangkok,  Thailand,  on 
a  cultural  mission  for  the  U.  S. 
government.  He  will  serve  as  a 
specialist  in  Thammasat  Uni¬ 
versity  for  two  months. 


Obituary 

Walter  Judge,  56,  San  Fran¬ 
cisco  (Calif.)  Examiner  sports 
writer  for  25  years;  May  7.  A 
Judge  memorial  trophy  will  be 
awarded  on  the  eve  of  the  July 
10  All-Star  game. 

«  «  « 

Mary  E.  Kelly,  58,  once  a 
columnist  for  the  Marcus  (Iowa) 
News,  and  later  an  author;  May 
9. 

*  ♦  « 

Theodore  Pragbr,  61,  assist¬ 
ant  city  editor.  New  York  Daily 
News;  May  18.  He  joined  the 
News  in  1929,  and  twice  won 
the  “Big  Story”  radio  program 
award.  He  was  author  of  “Police 
Reporter,”  in  collaboration  with 
Donald  D.  McLennan,  and  sev¬ 
eral  other  books  on  organized 
crime. 
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Henry  N.  Balelt  Jr., 
Florida  NewHiuaii 

Orlanix),  Fla. 
Henry  N.  Balch  Jr.,  54,  as¬ 
sociate  editor  of  Orlando  (Fla.) 
Daily  Newspaiiers  Inc.,  and 
“Hush  Puppies”  columnist  for 
the  Orlando  Sentinel,  died  on 
May  17. 

He  previously  worked  for  the 
New  Bedford  (Mass.)  Standard- 
Times  and  Providence  (R.  1.) 
Journal.  It  was  with  the  Journal 
that  Mr.  Balch  won  national 
acclaim  for  his  reporting  of  the 
Coconut  Grove  nightclub  trag-  ! 
edy  in  the  early  1940’s. 

Among  the  survivors  is  his 
father,  Henry  N.  Balch  Sr., 
who  once  published  the  Orange 
(N.  J.)  Lemler. 

• 

Wilton  Sherwood  (Preach¬ 
er)  Allen,  47,  assistant  city 
editor.  New  Orleans  (La.) 
Times-Picayune;  May  15. 

*  *  « 

Webster  Seely,  56,  Cleveland 
(Ohio)  News  rejxirter  from  1925 
until  it  folded  in  1960;  May  10. 

♦  «  * 

Benjamin  Macomber,  84,  a 
San  Francisco  (Calif.)  Chroni¬ 
cle  .staffer  from  1913  until  his 
1952  retirement  as  an  editorial 
writer;  May  9. 

*  *  * 

J.  Francis  Cullen,  81,  form¬ 
er  busines  manager  of  the 
New  York  Daily  Mirror  and 
chairman  of  the  New  York  Pub¬ 
lishers  Association;  May  12.  He 
was  business  manager  of  the 
Mirror  from  1930  until  his 
retirement  in  1953. 

«  «  * 

Philip  Burchman,  62,  presi¬ 
dent  of  Pictorial  Parade;  May 
15.  He  spent  32  years  with  the 
Hearst  International  Film  Serv¬ 
ice  as  a  salesman  in  the  New 
York  metropolitan  area,  leaving 
in  1950  to  establish  Pictorial 
Parade. 

*  *  * 

Earl  F.  Vanderyacht,  67, 
national  advertising  manager, 
Duluth  (Minn  '  Herald  and 
News-Tribune  until  February, 
1957;  He  joined  the  paper  in 
1922. 

*  *  * 

Heinz  Hoffmann,  63,  Detroit 
(Mich.)  News  photographer  for 
32  years;  May  16.  He  suffered 
a  fatal  heart  attack  while  on 
assignment. 

*  *  * 

John  Temple  Gravtis,  69, 
Birmingham  (Ala.)  Post-Her¬ 
ald  columnist  for  17  years,  au¬ 
thor  and  lecturer;  May  19.  His 
column  was  syndicated  to  many 
other  newspapers  in  the  South 
and  West.  He  died  of  a  heart 
attack  in  the  midst  of  an  ad¬ 
dress  to  the  Mobile  Bar  Asso¬ 
ciation. 
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if... the  picture  above  suggests  that  you  could  profit  by  printing  papers  for 
neighboring  publishers,  as  well  as  yourself,  we’ve  made  our  point... which 
is... that  a  Hoe  Lithoinaster  offset  press  adds  new  profit  potentials  to  your 
pressroom... because... Li thoinaster  is  productive:  you  get  20,000  impressions 
per  hour  minimum... efficient:  you  can  change  over  plates  in  about  20  seconds 
each... versatile:  you  can  print  spot  color  with  no  sacrifice  in  black-and-white 
page  capacity... and  modern:  the  Lithoinaster  building-block  system  lets  you 
add  new  units  and/or  color  cylinders  when  you  need  them. ..see  your  Hoe 
representative  for  details.  R.  Hoe  8c  Co.,  Inc.,  910  E.  138th  St.,  New  York  54,  N.  Y. 
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White  Sells 
Winona  News 
To  His  Son 

Winona,  Minn. 

Majority  control  of  the  stock 
of  Republican  and  Herald  Pub¬ 
lishing  Co.,  publisher  of  the 
Winona  Daily  Newn,  has  been 
acquired  by  William  F.  White. 

His  father,  M.  H.  White,  pub¬ 
lisher  since  1934,  .sold  all  of  his 
newspaper  stock  in  the  trans¬ 
action  and  plans  to  retire  from 
business  life. 

William  White  replaces  M.  H. 
White  as  publisher  and  as  presi¬ 
dent  and  treasurer  of  the  pub¬ 
lishing  company.  Mrs.  William 
F.  White  becomes  vicepresident 
and  Miss  M.  Glee  Griswold  con¬ 
tinues  as  secretary. 


W.  F.  White  M.  H.  White 

Other  stockholders  in  the  com¬ 
pany  are  Gordon  R.  Closway, 
executive  editor;  Charles  E. 
Linden,  advertising  manager; 
Mrs.  William  F.  White  and  Miss 
Griswold,  head  of  the  accounting 
department. 

William  E.  Hall,  accountant, 
has  been  named  to  the  board  of 
directors  in  the  place  of  M.  H. 
White.  Continuing  as  directors 
are  William  F.  White  and  Miss 
Griswold. 

M.  H.  White  has  been  associ¬ 
ated  with  the  Daily  News  and 
its  predecessors — the  Winona 
Independent  and  the  Winona 
Republican-Herald  —  for  nearly 


•jO  years  and  worked  in  every 
dejiartment. 

His  father,  the  late  Horace 
Greeley  White,  grandfather  of 
the  new  publisher,  and  F.  J. 
Rucker  were  co-owners  of  the 
Independent,  a  morning  new’s- 
paper.  In  1926  Mr.  White  pur- 
cha.sed  Mr.  Rucker’s  intere.sts. 

William  White  started  his 
newspaper  training  while  at¬ 
tending  high  school  and  college 
and  became  a  full-time  employee 
after  graduation  from  the  Uni¬ 
versity  of  Minnesota  school  of 
journali.sm  in  1949. 

Conland  Buys 
Daily,  2  Weeklies 

Catskill,  N.  Y. 

Howard  E.  Silberstein  has 
sold  his  three  newspapers  in 
Greene  County  to  Henry  J.  Con- 
land,  vicepresident  of  the  Hart¬ 
ford  (Conn.)  Courant.  No  sale 
price  was  announced. 

The  newspapers  are  the  Cats¬ 
kill  Daily  Mail,  and  two  week¬ 
lies,  the  Greene  County  Exam¬ 
iner-Record,  of  Catskill,  and  the 
Coxsackie  Union-News,  A  publi¬ 
cation  and  commercial  printing 
business  here  was  included  in 
the  sale. 

Mr.  Conland  is  half  owner  of 
the  Greenfield  (Mass.)  Daily 
Recorder-Gazette. 

The  Daily  Mail  has  been  in 
the  Silberstein  family  since 
1906.  Mr.  Silberstein  said  he 
would  remain  as  an  officer  and 
consultant  of  the  publishing 
company. 

Circus  Press  Aide 

Arthur  M.  Concello,  executive 
producer  of  the  Ringling  Bros, 
and  Barnum  &  Bailey  Circus, 
has  appointed  Mae  Lyons  as 
general  press  representative  to 
.succeed  the  late  William  Fields. 
Miss  Lyons  was  for  10  years  a 
member  of  the  press  depart¬ 
ment  of  The  Playwrights’  Com¬ 
pany. 


rip  “I  went  to  Paducah,  Ky., 

1.  ©IlJ10SS0fl.ri  where  Eaton  was  accepting  de¬ 
livery  of  a  tow  boat.  He  was  just 
TJ  1  r  i  ^  ^  i  could  be.  Calling 

111  QIC fy  X  17UHX  me  ‘.son,’  he  said  that  there  was 

just  no  truth  to  what  I  had  been 

Case  in  ’55  Finally,  the  Landrum-Griffin 

Law’  w’as  passed  by  congress, 
Nashville,  Term,  and  the  UMW  filed  its  financial 
The  antitrust  verdict  here  reports  as  required, 
last  week  against  the  United  Lois  Laycock,  the  Tennes-  ' 
Mine  Workers  of  America  sean’s  Washington  correspond- 
stemmed  from  information  fir.st  ent,  found  that  the  UMW  report 


uncovered  by  the 
Tennessean  in  1955. 


Nashville  confirmed  the  union’s  tremend¬ 
ous  inve.stments,  including  those 


In  that  year  the  Tennessean  w’hich  had  l)een  disclosed  by  .Mr. 
printed  the  first  of  a  .series  of  Caldwell. 


disclo.sures  of  multi-million  dol- 


Ca  Id  well 


lar  investments  in  and  loans  by  Graham,  a  Tennes.sean  editorial 
UMW  to  the  private  coal  indus-  writer,  wrote  the  last  big  story 
tr>'.  after  obtaining  access  to  the 

Fir.st  disclo.sed  were  advances  first  full  report  filwl  by  UMW 
of  $10  million  by  the  union  to  as  a  deposition  in  the  antitrust 
Cyrus  W.  Eaton,  Cleveland  suit. 

industrialist  and  investment  That  story  showed  that 
banker,  for  use  in  purchasing  UMW’s  investments  in  Eaton’s 
control  of  W’est  Kentucky  Coal  comiianies  alone  had  risen  to 


Co.  That  story  was  broken  by 
Nat  Caldw’ell,  a  Tennessean 
reporter. 


$40  million. 

On  Sept.  18,  1960,  the  news¬ 
paper  published  a  copyrighted 


John  Amos,  president  of  Love  story  supplying  much  greater 
&  Amos  Coal  Co.,  w’ho  was  a  detail  of  loans  and  investments 
witness  in  the  antitrust  suit  by  the  union  and  its  Washington 
hearing,  said:  bank  to  Eaton  and  other  well 

“Nat  Caldwell  of  the  Nash-  l^nown  financiers. 


ville  Tennessean  broke  this  na¬ 
tional  financial  new’s  story’  first 
in  1955.  Eaton,  Mr.  John  L. 


The  growing  acceptance  of 
the  new’.spaper’s  factual  dis¬ 
closures  forced  the  union  to 


Lew’is,  and  other  spokesmen  for  >iiake  further  disclo.sures  of  its 
the  union  and  the  coal  company  financial  enterprises  at  its  con- 
denied  it.”  vention  at  Cincinnati  in  October, 

Mr.  Amos  .said  that  despite  ^ 

the  denials,  “fresh  e\’idence  was  _  ^  „ 

gathered  and  printed  from  time  Olcl  London  Lazetle 
to  time.  There  w’ere  fresh  de-  Copies  Given  to  School 
nials,  but  the  Nashville  new’s- 

paper  continued  to  inform  the  COLUMBIA,  Mo. 

people  of  the  nation  of  each  new  original  copi« 


Copies  Given  to  School 

Columbia,  Mo. 
Tw’o  complete  original  copies 


step  of  a  revolutionarv  new  de-  Gazette,  publish^ 

velopment  in  American  capital-  have  h^n  presented  to 

„  the  University  of  Missouri 

,  ,  .  ,  ,  School  of  Journalism  by  Tom 

.\  fe<leral  jury  found  the  union  Mahoney,  New  York  author  and 


and  trustees  of  its  w’elfare  fund 
guilty  of  conspiring  with  major 
coal  companies  to  monopolize  the 


public  relations  counsellor  who 
received  his  degree  here  in  1927.  i 
Dean  Earl  F.  English  .said  | 


.soft  coal  industpr  and  drive  Gazette 

■small  firms  out  of  business.  permanently  displayed 

Mr.  Caldwell  said  he  had  been  in  the  School’s  Museum, 
threatened  five  or  six  times  by  The  London  Gazette,  founded 
union  representatives  and  once  in  1665,  is  still  being  published, 
was  ordered  to  stay  off  an  East  on  Tuesday  and  Friday  as  the  1 
Tennessee  mountain  in  the  soft  organ  of  the  British  Court  and 
coal  area.  e'overnment  .services.  It  is  ac- 


»al  area.  government  serv’ices.  It  is  ac- 

Firsl  Ti  »  cepte<l  generally  as  the  oldest 

English-language  newspaper  in 
Recently  honored  at  a  dinner  continuous  publication. 


here  by  civic  and  industrial  • 

leaders  from  six  states  for  his  „  „ 

work  in  promoting  construction  r  rogresA  Keport 


of  dams  on  tw’o  rivers,  Mr.  Cald¬ 
well  told  how  he  got  the  first  tiji 


St.  Louis  j| 
“St.  Louis  Today  and  To-i 


on  the  antitrust  story  in  1955  morrow,”  a  48-page,  standard  | 
from  Justin  Potter  of  Nashville,  size  roto  supplement  was  pub-i 
who  sold  the  Nashville  Coal  Co.,  Hshed  by  the  St.  Louis  Post- 
the  biggest  non-union  coal  com-  Dispatch  on  May  7.  Color  was ' 


pany  in  the  South. 


used  on  22  pages.  Harry  Wilen- 


Continuing  to  work  on  the  sky  of  the  staff  edited  the  sec- 
stories,  Mr.  Caldwell  said:  tion. 
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We  at  Burgess  congratulate  the  New  York  Herald  Tribune  and  the  other  award  winners 
in  the  1961  Ayer  newspaper  judging. 

For  11  out  of  the  last  13  years  — 

the  AYER  CUP— symbol  of  excellence  in  printing,  typography  and  make-up— has 
been  won  by  regular  users  of  Burgess  Mats. 

Seven  out  of  the  ten  honorable  mention  awards  also  went  to  newspapers  which  use 
Burgess  Mats:  Des  Moines  Tribune,  Cincinnati  Enquirer*,  Rutland  (Vt.)  Herald,  Worth¬ 
ington  (Minn.)  Daily  Globe,  Emporia  (Kans.)  Gazette,  Pompano  Beach  Sun-Sentinel, 
and  the  Jamestown  (N.Y.)  Sun. 

*Uses  Burgess  No-Pac  Mats  100% 

SI cellulose  company 

FREEPORT,  ILUINOIS 

Canadian  Representative:  R.  M.  Louson  &  Co.,  Ltd.,  2575  Kennedy  Rd.,  Agincourt,  Ontario 


WINS  THE  1961 
AYER  CUP 


New  York  Herald  Tribune 

regular  user  of 

BURGESS  MATS 


PROMOTION 

Denver  Post 
Consumer 
Study  Out 

The  fifth  annual  Consumer 
Analysis  survey  of  the  Denver 
market  has  just  been  released 
by  the  Denver  (Colo.)  Poet. 

The  sur\’ey  showed  automo¬ 
bile  ownership  at  an  all-time 
high,  and  a  continuous  steady 
increase  in  ownership  of  auto¬ 
matic  washers,  dryers,  dish¬ 
washers  and  home  freezers. 

At  the  same  time,  the  num¬ 
ber  of  families  investing  in 
stocks  and  bonds  showed  an  in¬ 
crease  of  nearly  five  percent  to 
31.4%  of  the  248,700  families 
in  Denver  and  suburbs. 

The  sur\'ey  also  reflects  per¬ 
centage  of  use  and  ownership 
of  household  products,  buying 
habits,  shopping  and  brand 
preferences  covering  155  prod¬ 
uct  categories. 

The  survey  also  showed  that 
30%  of  housewives  in  the  Den¬ 
ver  market  report  they  have 
paid  jobs  outside  the  home,  and 
that  one  out  of  five  housewives 
is  employed  full  time. 

*  *  * 

EMPLOYEES  HANDBOOK— 
The  new  Volume  6  of  “Idea  Art 
Portfolio”  has  come  up  with  a 
time-and-money  saver  for  news¬ 
papers  (or  other  companies) 
getting  out  an  employees’  hand¬ 
book.  In  addition  to  the  usual 
100  black-and-white  line  draw¬ 
ings  ready  for  reproduction  in 
folders,  ads,  or  what  have  you, 
it  includes  a  series  of  drawings 
designed  for  a  handbook.  Illus¬ 
trations  are  visualized  for 
greetings,  promotions,  paydays, 
lunch  hours,  services,  vacations, 
suggestions,  retirement,  and 
other  industrial  situations.  The 
portfolio,  in  spiral-bound  loose- 
leaf  binding,  is  available  from 


Idea  Art,  30  East  10th  Street, 
New  York  3,  N.  Y.  Price  is 
$29.50. 

«  *  * 

SOUND  EFFECTS— At  a  re¬ 
cent  meeting  of  the  National 
Visual  Presentation  Association, 
we  heard  some  special  sound 
effects  and  background  music, 
prepared  for  slide,  stripfilm  and 
motion  picture  presentations. 
Available  from  Thomas  J.  Val¬ 
entino,  Inc.,  150  West  46th 
Street,  New  York,  they  include 
sounds  from  a  cat’s  meow  to  a 
lion’s  roar,  a  pistol  shot  to  a 
world  war,  as  well  as  music  for 
all  moods,  fanfares,  openings, 
endings,  and  what  have  you. 

^  * 

BRIGHT  SPOT  —  “Keep  this 
bright  spot .  .  .  buy  now-”  is  the 
theme  of  an  anti-recession  pro¬ 
motion  sponsored  by  the  Long 
Beach  (Calif.)  Independent- 
Press-Telegram,  in  cooperation 
with  the  Chamber  of  Commerce, 
retailers,  auto  dealers,  sales  ex¬ 
ecutives  club  and  other  organi¬ 
zations.  A  “Buy  Now”  slug  was 
designed  to  drop  in  adv'ertising. 
*  «  * 

NOT  RED  —  “The  color  isn’t 
red”  says  a  six-page  folder  from 
the  New  York  Mirror.  It  an¬ 
nounces  Mirror  ad  gains,  and 
pitches  the  paper’s  audience  for 
furniture  advertising.  P.S.  The 
color  is  a  hot  Vermillion,  says 
promotion  art  director  Jim 
O’Bryan. 

• 

Daily  Offers  to  Pay 
For  Parking  Survey 

South  Bend,  Ind. 

Mayor  Frank  J.  Bruggner  has 
accepted  an  offer  made  by  the 
South  Bend  Tribune  to  pay  the 
estimated  $16,000  cost  of  a 
municipal  parking  survey. 

The  Tribune  made  the  offer 
in  an  editorial  sigpied  by  Editor 
and  Publisher  Franklin  D. 
Schurz  after  South  Bend’s 
Common  Council  voted  5-4 
against  appropriating  the  neces¬ 
sary  funds. 


To:  BREAK-THRU,  77  North  Washington  Street,  Boston  14,  Mass. 

SEND  US  SAMPLES  of  your  monthly  ad-space  promotion  news¬ 
letter  —  and  tell  us  how  we  can  use  it  as  our  exclusive  mailing 
piece  to  advertisers  in  our  trade  area.  Include  complete  price 
data  —  without  obligation. 

Name _ 

Paper _ 

Address _ 


Editor’s  Trip  Writes 
Lesson  on  Civic  Gloom 


By  Weldon  Grimslej' 

Paducah,  Ky. 

The  Paducah  Sun-Democrat 
recently  published  a  series  of 
articles  that  appraised  reasons 
behind  the  success  of  a  number 
of  Kentucky  cities. 

In  an  attempt  to  spur  a  big¬ 
ger,  more  concentrate  drive  to 
attract  additional  industry  to 
Paducah  and  West  Kentucky, 
Bill  Powell,  Sun-Democrat  ex¬ 
ecutive  news  editor,  canvassed 
the  state  to  see  why  other  cities 
were  making  progress  in  this 
direction  \v  h  i  1  e  Paducah  was 
lagging. 

The  story  actually  started  a 
decade  ago  when  the  govern¬ 
ment  began  work  on  an  atomic 
plant  and  Paducah  became  a 
boom  town  overnight. 

For  several  years  Paducah 
grew  like  a  gold  town.  For  a 
time,  many  people  were  work¬ 
ing  two  shifts  a  day  and  ac¬ 
tually  were  making  more  money 
than  they  could  spend.  Housing 
developments  blossomed. 

Then  it  happened.  With  con¬ 
struction  at  the  new  plant  com¬ 
pleted,  the  work  force  was  cut 
drastically.  The  booming  econ¬ 
omy  of  Paducah  nosedived.  The 
day-by-day  operation  at  the 
atomic  plant,  and  other  indus¬ 
tries  like  the  new  chemical  town 
at  nearby  Calvert  City  and  the 
old  standby  Illinois  Central  Rail¬ 
road  yards  kept  the  boom  town 
from  becoming  a  ghost  town. 

A  Taste  of  Sur<‘ess 

Paducah  had  had  a  taste  of 
success  and  liked  it. 

For  nearly  10  years  though, 
the  town  stood  still.  Then  the 
Magnavox  plant  closed  its  doors 
and  other  industries  were  forced 
to  cut  back  on  employment. 

No  new  industries  moved  to 
town.  The  nearest  thing  to  a 
new  plant  for  Paducah  was  a 
large  tire  company  that  opened 
operations  at  Mayfield — 26  miles 
to  the  south. 

With  all  this  past,  and  hav¬ 
ing  watched  the  ups  and  downs 
of  ideally  located  Paducah,  Mr. 
Powell  wanted  to  know  why 
some  cities  grow  industrially 
while  others,  seemingly  on  a 
par,  continued  to  make  progress. 

He  visited  seven  “success 
story”  cities  —  Ashland,  Lex¬ 
ington,  Elizabethtown,  Bowling 
Green,  Franklin,  Russellville  and 
Owensboro  —  and  then  w'ent 
back  to  his  typewriter. 

In  the  final  article  summing 
up  his  findings,  Mr.  Powell  put 


his  finger  on  “community  atti-  I 
tude”  as  the  biggest  factor  in  I 
industrial  development  success.  I 
He  wrote:  ■ 

“Attitude  is  what  a  city  is, 
and  what  it  offers.  It  is  people; 
it  is  labor;  it  is  spirit,  coopera-; 
tion,  initiative  and  resourceful¬ 
ness;  it  is  history,  balance  and 
financial  means,  and  it  is  the 
promise  that  brings  faith  neces¬ 
sary  for  heav^y  investments  in 
plants,  machines  and  the  train¬ 
ing  it  takes  to  make  hands  pro^ 
ductive.” 

He  told  how,  and  w’hy,  the 
seven  other  cities  had  been  suc¬ 
cessful.  He  listed  physical  fac¬ 
tors  favorable  to  industrial 
growth  of  cities,  and  wound  up 
his  series  with  this  paragraph: 

“Those  whose  leaders  fail 
them  become  sad,  withering 
places  looking  into  the  past,  and 
seeing  only  past  glory.”  ' 
Partly  because  of  this,  Padu-i 
cah  civic  leaders  have  becoma 
more  aware  of  the  situation  they 
face  in  building  for  the  future. 
They  are  meeting  the  challenge 
with  a  more  determined  atti-^ 
tude.  i 

Not  long  after  Mr.  Powell’d 
series  appeared  in  print,  twot 
buses  were  chartered  by  the 
Chamber  of  Commerce  so  other 
Paducahans  —  about  50  in  all  — 
could  visit  many  of  these  same 
cities  to  see  conditions  there  for 
themselves. 

One  project,  long  in  the  plan¬ 
ning  stage,  got  renewed  vigor 
from  the  series.  It  is  an  indus¬ 
trial  park,  offering  prospective 
new  industry  a  ready-made 
home. 

Sigma  Delta  Chi 
Awartls  Presented  I 

Chicago 

Fifteen  awards  in  journalism 
were  presented  at  the  1961 
Sigma  Delta  Chi  National 
Awards  banquet,  sponsored  by 
the  Chicago  Headline  Club  and 
attended  by  more  than  400  per¬ 
sons  on  May  20. 

NBC  news  commentator  David 
Brinkley,  who  received  an  award 
for  television  newswriting,  was 
the  guest  speaker.  He  described 
the  Kennedy  administration  as 
composed  of  “mild-eyed  liberals 
.  .  .  the  most  conservative  group 
of  liberals  I  have  ever  seen.” 

SDX  President  E.  W.  Scripps! 

II  presented  the  awards.  (E&P, 
April  22,  page  24). 
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“If  we  can  develop  low-cost 
means  of  bringing  water  to 
thirsty  lands  and  people  of  the 
world,  we  shall  bring  a  boon 
to  mankind  that  is  even  more 
meaningftd  than  the  conquest 
of  outer  space  . .  ”—U.  S.  Sen- 
ale  Report. 

In  the  desert  sheikdom  of 
Kuwait,  a  Westinghouse  plant 
is  now  extracting  nearly  17 
million  gallons  of  fresh  water 
every  week  from  the  extra- 
salty  Persian  Gulf.  In  San 
Diego,  another  Westinghouse 
plant  will  soon  be  producing 


drinking  water  from  Pacific 
Ocean  water  —  seven  million 
gallons  a  week. 

Westinghouse  scientists 
foresee  “water  factories”  like 
these  going  up  in  seacoast 
cities  all  over  the  world.  For 
peoples  who  never  before  had 
enough  water,  a  new  kind  of 
abundant  life  will  be  created. 

Here  in  America  we  will 
need  “water  factories,”  too, 
because  the  growing  U.  S. 
must  double  its  fresh  water 
supply  in  the  next  20  years. 
You  can  be  sure  ...  if  it’s 


Westinghouse 


The  Weekly  Editor 

NOT  so  SUDDENLY  LAST  SUMMER 


By  Rick  Friedman 

Dudley  Lynch,  a  20-year-old 
junior  journalism  student  at 
Eastern  New  Mexico  University, 
will  start  his  second  summer  of 
internship  on  a  weekly  news¬ 
paper  in  a  few  weeks. 

He  was  employed  last  summer 
on  the  Hobbs  (N.  M.)  Flare, 
and  came  away  with  two  things. 
One  was  an  award  in  the  1960 
New  Mexico  Press  Association 
competition  for  his  feature  on 
an  historic  cemetery. 

The  second,  summed  up  in 
Dudley’s  own  words,  was  this 
conviction : 

Advice  to  high  school  and 
college  journalists  from  a  one- 
summer  expert  —  get  on  a 
weekly! 

Dudley  covered  police,  city 
hall,  city  council  meetings,  hos¬ 
pital  board  meetings,  and  in¬ 
terviewed  the  mayor,  dog  catcher 
and  sewage  disposal  manager. 

“Once  in  a  while,  a  wedding 
or  an  obituary,  or  an  engage¬ 
ment  needed  writing,”  he  relates, 
and  adds  that  he  even  drew  up 
display  and  classified  ads  on 
occasion  when  the  ad  and  busi¬ 
ness  managers  were  out  of  the 
office. 

“Before  long  you  think  that 
maybe  you  don’t  know  it  all,  but 
there’s  not  much  you  don’t  know 
something  about,”  Dudley  con¬ 
tinues.  “Then  you  get  sent  to 
the  Oil  Conservation  Office  to 
write  a  year’s  review  of  oil  and 
gas  development.” 

When  the  editor  went  on 
vacation,  Dudley  became  editor 
for  a  week.  He  claims  this  period 
was  the  hardest  he  worked  all 
summer.  Although  much  of  the 
copy  was  prepared  early  by  the 
editor,  Dudley  remembers  this 
issue  as  holding  “more  thrills 
than  any  I  might  ever  take  part 
in  publishing.” 


MR.  PUBLISHER 
You  are  SPECIAL— 
BECAUSE 


WITHOUT  WARNING  OR  PATTERN 
you're  open  to  claims  for  LIBEL,  by 
comment,  picture,  error  in  fact  or 
name;  for  Invasion  of  Privacy,  Piracy, 
Plaqiarism  or  Violation  of  Copyright. 


Dudley  gives  these  reasons 
for  working  summers  on  a 
weekly : 

•  Nowhere  else  in  journalism 
can  you  learn  so  much  so 
quickly. 

•  Nowhere  else  can  you  work 
from  the  lowest  to  the  highest 
staff  position  in  the  same  day. 

•  Deadlines  are  fewer  and 
further  between — a  blessing  to 
cubs. 

•  Only  resourcefulness,  imag¬ 
ination  and  the  normally  lenient 
supervision  of  an  amused  editor 
limit  your  opportunities. 

“In  towns  and  cities  where 
both  dailies  and  weeklies  exist,” 
he  says,  “competition  in  news 
coverage  creates  a  sense  of 
thoroughness  in  a  dedicated 
young  cub  as  he  searches 
through  the  facts  for  an  angle 
the  news  gatherers  missed.” 

Dudley  relates  how  an  at¬ 
tempted  pick-up  of  a  young  girl 
warranted  three  paragraphs  in 
the  daily.  After  spending  parts 
of  three  days  piecing  together  a 
description  which  both  the  daily 
and  the  police  had  ignored, 
Dudley  was  startled  one  after¬ 
noon  when  he  came  face-to-face 
with  an  18-year-old  boy  fitting 
the  description.  The  boy  con¬ 
fessed  to  police  that  “a  funny 
sex  urge”  led  him  to  pick  up 
young  girls,  Dudley  relates. 

“Stories  such  as  this  should 
challenge  the  young  reporter 
who  doesn’t  fight  the  daily  dead¬ 
line  and  can  look  for  hidden 
facts,”  Dudley  adds. 

He  warns  that  summer  work 
on  a  weekly  will  barely  cover 
expenses.  “But  for  the  journal¬ 
ism  student  the  weekly  newspa¬ 
per  is  a  God-sent  answer  to  the 
age-old  dream  of  being  paid  to 
go  to  school.” 

Here  is  a  place  to  test  theories 


Thinking  about 
WEB  OFFSET? 


Write  for  details  and  rates. 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W.  Tenth,  Kansas  City,  Mo. 

New  York,  Chicago,  San  Francisco. 
107  William  175  W.  100  Bush 
Sf.  Jackson  St. 


about  the  new 
Suburban  Press 


on  news  coverage,  column 
writing,  photography,  beats, 
make-up,  head  writing,  copy 
reading,  Dudley  points  out.  “You 
name  it  on  a  newspaper  and 
most  likely  you’ll  get  a  chance 
to  do  some  of  it  on  your  summer 
weekly  apprenticeship.” 

Dudley  concludes:  “After 
spending  a  summer  vacation  on 
the  endless,  frantic  beat  of  a 
small  town  weekly,  nothing  short 
of  a  job  on  the  New  York  dailies 
could  tear  this  writer  from  the 
Thursday  sheet.  I  start  my 
second  semester  of  weekly  jour¬ 
nalism  laboratory  in  June.  And 
I  love  it!” 

*  *  * 

WOMEN  ON  WEEKLIES 

A  recent  sur\’ey  out  of  Missis¬ 
sippi  State  College  for  Women, 
department  of  journalism,  has 
shown  that  both  women  and 
training  in  journalism  have  their 
place  in  the  weekly  newspaper 
field. 

Questionnaires  went  out  to  the 
113  weekly  newspapers  in  the 
state.  Replies  from  Mississippi 
weekly  publishers  unanimously 
endorsed  college  training  in 
journalism  and  debunked  the 
idea  that  “college  training  in 
journalism  often  spoils  an  other¬ 
wise  good  newspaper  person.” 

The  average  number  of  female 
employees  on  Mississippi  week¬ 
lies  is  four. 

Seventy-eight  percent  of  the 
editors  answering  indicated  in¬ 
terest  in  employing  women  with 
classroom  training  in  general 
news  reporting.  Fifty-six  per¬ 
cent  believed  advertising  courses 
would  be  helpful.  The  following 
courses  also  scored  high — college 
training  in  w’omen’s  page  tech¬ 
niques,  photography  and  feature 
writing. 

Beginning  salaries  on  Missis¬ 
sippi  weeklies  responding  ranged 
from  $40  to  $90. 


WEEKLY  .SALES 

Spen’CER,  Iowa 
Mr.  and  Mrs.  R.  R.  Jackson 
have  reached  a  preliminary 
agreement  for  purchase  of  the 
interest  in  the  Spencer  Publish¬ 
ing  Company,  held  by  Mr.  and 
Mrs.  George  H.  Williams. 

The  two  couples  have  been 
partners  since  1952  when  they 
purchased  the  company,  pub¬ 
lisher  of  the  Spencer  Reporter. 

Mr.  Jackson  has  been  vice- 
president  and  general  manager. 
He  will  succeed  Mr.  Williams 
as  president. 

*  *  * 

Peoria,  Ariz. 
Keith  Jensen,  sports  editor  of 
the  Watertoivn  (S.  D.)  Public 
Opinion,  has  purchased  the 
Peoria  Times.  He  will  become 
editor  and  publisher  June  16. 


THURSDATA 


WOMAN  EDITOR  —  Mrs. 
Marie  Engleman,  a  woman  who 
started  newspaper  work  as  a 
self-taught  linotype  operator  19* 
years  ago  has  received  the  Kan- 1 
sas  “Journalist  of  the  Year” 
award  from  the  Kansas  State 
University  chapter  of  Theta ! 
Sigma  Phi,  honorary  society  for ; 
women  in  journalism.  Mrs.  En-  ', 
gleman,  editor  of  the  Hill  City  t 
Times,  entered  newspaper  work 
during  World  War  II  when  she 
taught  herself  to  run  an  old 
Model  L  linotype  in  the  back 
shop  of  the  Times.  She  became 
a  partner  and  editor  of  the 
newspaper  in  1947  and  sole 
owner  in  1959.  She  has  won 
numerous  state  and  national 
awards  and  was  once  described ! 
as  a  “housewife,  mother,  farm-  £ 
hand,  schoolmarm,  printer,  lino- 1 
type  operator,  editor,  photog- 1 
rapher,  pilot.  .  .  .” 

*  «  * 

MOVING  AND  CIRCULA¬ 
TION  CO.  —  The  May  12  issue 
of  the  .Albuquerque  (N.  M.) 
Mews  Chieftain,  a  Friday  week¬ 
ly,  was  distributed  to  57,000 
persons.  The  Simons  Transfer 
and  Storage  Company  of  Albu¬ 
querque  delivered  32,000  house- 
to-house.  Some  3,500  were  mailed 
out  third  class,  and  the  paper 
has  18,400  regular  paid  sub-i 
scribers.  The  balance  was  dis¬ 
tributed  through  stores  and 
places  of  business.  Over  100 
carrier  boys  have  Chieftain 
routes.  Primary  purpose  of  the 
large  distribution  was  to  ac¬ 
quire  new  subscribers.  A  double¬ 
page  advertisement  in  the  May 
12  issue  offered  500  saving 
stamps  to  all  new  customers.  = 
Each  subscriber  also  could  desig¬ 
nate  an  additional  500  saving; 
stamps  to  his  favorite  charity: 
or  project.  (The  newspaper  isi 
aiding  a  small  school  to  buy  aj 
new  bus  plus  several  churches' 
to  acquire  etjuipment  they  need; 
through  a  community  service  ^ 
auxiliary  program  of  its  -sav-l 
ing  stamps  promotion.)  Each! 
new  subscriber  was  also  given  a 
5-10  word  want  ad  free.  The : 
subscription  rate  is  $3  per  year.  ■ 


THIRD  BOOK  —  Charlotte 
Paul,  co-publisher  and  co-editor! 
with  her  husband,  Ed  Groshell,i 
of  the  Snoqualmie  Valley] 
(Wash.)  Record,  will  soon  hav' 
her  third  book  on  the  market.] 
Random  House  is  publishing! 
And  Four  To  Grow,  the  story! 
of  the  Groshell  family’s  grow-i 
ing  pains.  Mrs.  Groshell  hasi 
authored  Minding  Our  Ov>*\ 
Business  and  Gold  Mountain. 
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Be  sure  to  see 


A  WORKING  DEMONSTRATION 

of  the 

PHOTON 

Photographic  Type  Composing  Machine 

Booths  51  and  52 

A.N.PA.  Production  Management  Conference 


The  most  versatile  and  flexible  photocomposing  machine 
for  newspaper  display  advertising  on  the  market. 


23  NEWSPAPERS  ARE  NOW  USING  PHOTONS 


Ask  for  the  new  Photon  Type  Face  Specimen  Book 
Showing  17  of  the  new  Univers  Type  Faces 


Photon,  Inc. 

58  CHARLES  STREET  CAMBRIDGE  41,  MASS. 


Photon  Photoset  in  the  new  Univers  Series 


CIRCULATION 


Prizemobile  Puts 
Kids  to  Selling 


Muncie,  Ind. 

The  Muncie  Star  and  Evening 
Prean'  “Prizemobile”  is  pro¬ 
ducing  fabulous  results,  thanks 
to  the  enthusiasm  shown  by 
school  children  in  getting  13- 
week  orders  for  prizes  offered 
by  the  newspapers. 

“Results  so  far  have  been 
amazing,”  said  Norman  W. 
Tischer,  Star  and  Press  circula¬ 
tion  director.  “The  Prizemobile 
is  only  out  for  about  three  hours 
daily  and  it  has  averaged  2212 
.starts  per  trip  (daily)  and  15 
Sunday  starts  per  trip.  The  cost 
per  order  has  been  running  be¬ 
tween  35c  and  40c  per  daily  start 
and  15c  per  Sunday  start.” 

Big  .Summer  Promutiun 

The  papers  converted  a  new 
Greenbriar  Chevrolet  into  a 
Prizemobile,  building  racks  on 
the  inside  to  display  prizes.  The 
Prizemobile  makes  daily  visits 
to  public  schools  in  the  Muncie 
area.  A  big  Summer  campaign 
is  being  built  around  the  Prize- 
mobile  in  the  country  area. 
Later,  the  Star  and  Press  plan 
to  use  the  Prizemobile  with  their 
carrier  boy  program. 

“During  the  last  three  months 
we  have  used  it  only  at  the 
public  schools,”  explained  Mr. 
Tischer.  “We  insert  notices  in 
the  paper  as  to  where  the  Prize- 
mobile  will  be  on  certain  days. 
We  contact  the  school  principals 
in  advance.  Marvin  Bex,  my  as¬ 
sistant,  explains  the  list  of 
prizes  on  display  and  how  they 
may  be  won  by  getting  13-week 
subscription  orders.  He  then 
waits  for  them  to  check  back. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

InvMtIgat*  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
succeseet  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $600,000,000  invested 
In  Australia. 

To  keep  in  touch  with  marketing, 
advartitlng,  pubiiihing  and  graphic 
arts  In  Australia  read 
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our  verifiers  are  awaiting  to 
check  all  new  orders  and  prizes 
are  given  out  right  after  the 
subscriptions  are  checked.” 

The  Star  and  Press  have  ex¬ 
panded  this  promotion  to  out¬ 
side  towns,  carrying  a  picture 
of  the  Prizemobile  in  the  paper 
and  announcing  when  it  will 
visit  nearby  towns.  The  circula¬ 
tion  men  go  into  a  town  the  day 
before  and  pass  out  bulletins  to 
school  kids,  telling  about  a  free 
gift  for  coming  to  see  the  Prize- 
mobile.  On  the  following  day 
the  Star  and  Press  are  back  with 
the  “prize  wagon”  at  the  desig¬ 
nated  place.  The  Prizemobile  in 
itself  is  gocKl  publicity  for  the 
Muncie  papers,  attracting  atten¬ 
tion  wherever  it  goes. 

Pays  for  Itself 

“The  Greenbriar  cost  us  $2,- 
500,  but  we  feel  that,  already, 
it  has  produced  enough  new 
business  to  give  us  a  good  por¬ 
tion  of  this  back,  because  our 
cost  per  order  is  so  low,”  said 
Mr.  'Tischer.  “We  have  also  ob¬ 
tained  names  of  some  very  fine 
boys,  who  are  of  carrier  age, 
through  this  program. 

“Along  with  our  expanded 
Vacation  Pack  plans  for  this 
Summer,  and  our  plans  for  the 
Prizemobile,  we  hope  to  hold 
our  circulation  figures  through 
the  Summer  season.” 

Prizes  are  awarded  on  a  point 
system : 

Each  new  daily  subscription  is 
worth  1  point;  each  new  Sunday 
subscription,  (4  point;  and  each 
new  daily  and  Sunday  subscrip¬ 
tion,  1*4  points.  Some  prizes 
require  only  one  point,  others 
2  to  9  points. 

The  Star  and  Evening  Press 


UTILITY  VEHICLE — Clyde  A.  Gentry,  circulation  director  of  Lindsay 
Newspapers  at  Sarasota,  Ra.,  uses  this  Cushman  truckster  to  expedite 
delivery  of  papers  to  stands.  During  an  average  750-mile  month  the 
vehicle  consumed  21  gallons  of  gasoline  and  4  quarts  of  oil.  Other 
maintenance  items  brought  the  cost  to  a  little  more  than  2c  a  mile. 


are  at  an  all-time  circulation 
high,  with  the  six  month  ARC 
Publisher’s  Statement,  ending 
March  31,  showing  an  average 
increase  of  1,231  daily  and  754 
Sunday.  “We  feel  and  know  that 
in  addition  to  our  regular  car¬ 
rier  campaigns,  our  Prizemobile 
has  helped  us  get  and  maintain 
this  figure,”  Mr.  Tischer  told 
E&P.  “With  our  new  Summer 
program,  the  number  of  kids 
knocking  on  doors  will  lie 
terrific.” 


PEBSONAI,  NOTE.S 

H.  Ted  Au.st  Jr.,  circulation 
manager,  \orth  Hollywood 
(Calif.)  Valley  Timen  Today  — 
to  circulation  manager,  Hay¬ 
ward  (Calif.)  Ret'iew,  succeed¬ 
ing  Ray  Truscott,  now  San 
Francisco  (Calif.)  dealer  at 
Hayward.  Otta  Shack,  Min¬ 
neapolis  (Calif.)  Star-Tribune 
—  to  circulation  manager.  Val¬ 
ley  Times  To<iay. 


Tests  For  Holding  Readers 


CIRCULATION 

CONSULTANT 

Recognized  as  an  authority  in  the 
Circulation  field.  Excellent  back¬ 
ground  with  outstanding  record. 
Winner  of  many  awards  in  Circu¬ 
lation  and  Promotion.  Past  Presi¬ 
dent  of  International  Circulation 
Managers’  Association.  .And  past 
President  of  Central  States  Circu¬ 
lation  Managers’  .Association.  .Avail¬ 
able  as  Consultant  to  a  few  more 
clients  in  the  United  .States  and 
Canada. 


WALTER  ARONOFF 

19280  Warrington  Dr. 

Detroit  21,  Michigan 


Los  Angeles 

In  an  effort  to  reduce  the 
mortality  among  new  subscrib¬ 
ers,  the  Los  Angeles  Times  is 
conducting  a  test  to  determine 
how  most  effectively  to  do  it. 

Twenty- thousand  new  sub¬ 
scribers  have  been  divided  into 
four  lists.  To  one  list  of  5,000, 
the  Times  is  sending  the  “What 
Your  Newspaper  Means  To  You 
and  Your  Family”,  a  booklet 
designed  to  familiarize  new 
readers  with  the  make-up  and 
features  of  the  Times. 

Another  group  of  5,000  new 
“starts,”  is  receiving  a  copy  of 
“History  In  Headlines,”  a  64- 
page  booklet  of  miniature  Times 
front  pages  of  the  biggest  news 
stories  of  the  past  80  years  — 
sinking  of  the  Maine,  Peary  at 
the  Pole,  Lindbergh,  etc. 

A  third  list  of  5,000  receives 
a  confirmation  letter  with  thanks 
for  the  subscription.  The  fourth 
list  receives  nothing  at  all.  Rec¬ 
ords  are  being  kept  to  deter¬ 
mine  if  such  follow-up  has  any 
measurable  effect  in  holding 
subscribers. 

Strong,  consistent  promotion, 
effective  dealer  contests  and  im¬ 
proved  dealer  organization  and 
important  changes  in  the  edi¬ 


torial  product  have  resulted  in 
gratifying  circulation  gains  for  j 
the  Times,  daily  and  Sunday,  ac¬ 
cording  to  John  Popham,  cir¬ 
culation  manager.  Sunday  cir¬ 
culation  exceeded  a  million 
copies  weekly  during  February 
and  March. 

February,  1961  showed  a  gain 
over  February,  1960,  81,000; 
March,  1961  gain  over  1960,  80,- 
000;  April,  1961  gain  over  1960, 
85,000. 

Principal  emphasis  in  the  cir¬ 
culation-building  campaign  has 
been  divided  between  consistent 
and  strong  efforts  to  build  home- 
delivered  circulation  and  special 
programs  to  encourage  dealers 
to  handle  Sunday-only  subscrip¬ 
tions. 

Mr.  Popham  said  Times  inde¬ 
pendent  street  sale  dealers  scored 
Sunday  sales  increases  compara¬ 
ble  to  those  tallied  for  home-de¬ 
livery.  The  Times  street  .sale 
division  succeeded  in  creating  a 
spirit  of  competition  and  stimu¬ 
lated  dealers  to  build  special 
store  and  newsstand  displays,  to 
secure  new  outlets  for  Sunday 
sales,  and  to  make  use  of  spe- ' 
cially  designed  Sunday  point-of- 
sale  racks  with  space  to  display 
the  current  TV  magazine  in¬ 
cluded  in  the  Sunday  editions. 
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These  men  have  flown  the  Atlantic  3  times  in  the  last  3  hours 


Every  Air  France  jet  crew  begins  final  preparations  at  least  three  hours  before  every  transatlantic  flight.  They 
begin  to  “fly  the  route”  in  the  flight  preparation  room— on  charts,  with  diagrams,  and  in  their  mind’s  eye.  They 
make  an  average  of  three  of  these  valuable  and  exacting  “trips”  before  they  ever  leave  the  ground.  Weather  re¬ 
ports  are  thoroughly  absorbed.  Every  detail  of  the  flight  is  completely  checked  out,  and  then  checked  out  again. 
Possible  alternate  courses  are  charted,  and  discussed.  All  to  assure  the  swiftest,  most  dependable  and  comfort¬ 
able  route  for  every  individual  Air  France  flight.  This  meticulous  advance  planning  explains  why  Air  France  holds 
the  speed  record  from  New  York  to  Paris.  Why  every  Air  France  flight  is  so  effortless,  relaxing  and  rewarding. 
Why  Air  France  is  the  world’s  largest  airline,  with  a  42-year  record  of  achievement,  flying  experience  and  service. 


JOLR\ALISM  EDUCATION 


Accredited  School 
List  Gets  3  More 


Hartford,  Conn. 

Three  universities  have  been 
added  to  the  list  of  those  ac¬ 
credited  in  journalism  by  the 
American  Council  on  Education 
for  Journalism. 

Herbert  Brucker,  editor  of 
the  Hartford  Courant  and  presi¬ 
dent  of  the  council,  announced 
that  accreditation  has  been 
granted  to  the  Departments  of 
Journalism  at  the  University  of 
Maryland  and  Southern  Illinois 
University  and  to  the  School  of 
Journalism  at  West  Virginia 
University. 

The  addition  of  three  schools 
brings  to  48  the  number  of  uni¬ 
versities  now  accredited  in  jour¬ 
nalism  and  106  the  number  of 
sequences  accredited  in  these 
schools. 

In  its  accrediting  action,  the 
council  specifically  accredited 
the  news-editorial  and  public  re¬ 
lation  sequences  at  Southern 
Illinois,  and  the  news-editorial 
and  advertising  management 
sequences  at  West  Virginia. 

The  council  also  renewed  ac¬ 


creditation  of  five  other  insti¬ 
tutions  on  the  basis  of  insjjec- 
tions  made  by  teams  of  educa¬ 
tors  and  men  from  various  me¬ 
dia  fields.  The  schools  and  the 
setiuences  reaccredited; 

Boston  University  —  Public 
Relations  and  photo  journalism. 

Columbia  University — News- 
editorial. 

University  of  Kentucky  — 
General  Editorial. 

University  of  South  Carolina 
— News-editorial. 

University  of  Tennessee  — 
News-editorial  and  advertising- 
management. 

Other  universities  currently 
on  the  accredited  list  are: 

Alabama,  Colorado,  Florida, 
Fresno  State,  Georgia,  Illinois, 
Indiana,  Iowa,  Iowa  State,  Kan¬ 
sas,  Kansas  State,  Louisiana 
State,  Marquette,  Michigan, 
^Michigan  State,  Minnesota,  Mis¬ 
souri,  Montana,  Nebraska,  New 
Mexico,  North  Carolina,  North¬ 
western,  Ohio,  Ohio  State,  Okla¬ 
homa,  Oklahoma  State,  Oregon, 
Rutgers,  San  Jose  State,  South 
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Dakota  State,  Stanfoi-d,  Syra¬ 
cuse,  Texas,  Texas  A.  &  M., 
Texas  Women’s,  Tulane,  Utah, 
Washington,  Washington  &  Lee, 
and  Wisconsin. 

• 

Faculty  Award 
To  Dean  O’Sullivan 

Milwaukee 
Dean  J.  L.  (Jerry)  O’Sullivan 
of  the  Marquette  University 
College  of  Journalism  has  re¬ 
ceived  a  $500  Faculty  Award. 
A  member  of  the  faculty  since 
1924,  Dean  O’Sullivan  was  de¬ 
scribed  as  a  man  with  “a  gleam 
in  his  eye,  printer’s  ink  in  his 
veins,  kindness  in  his  heart,  and 
teaching  on  his  mind.’’ 

• 

On  University  Board 

Minneatolis 
Otto  A.  Silha,  vicepresident 
and  business  manager  of  the 
Minneapolis  Star  and  Tribune 
Co.,  has  been  nametl  to  the  Uni¬ 
versity  of  Minnesota  board  of 
regents  by  Gov.  Elmer  L.  Ander¬ 
sen.  He  will  succeed  the  late 
James  Ford  Bell,  founder  of 
General  Mills. 

• 

Graduate  Cited 

Louisville,  Ky. 
Sam  Har\'ey,  city  hall  re¬ 
porter  for  the  Louisville  Times, 
has  been  honored  for  distin¬ 
guished  achievement  as  an  alum¬ 
nus  of  the  University  of  Ala¬ 
bama  School  of  Journalism.  He 
came  to  the  Louisville  Times  in 
1958  from  the  Columbus  (Ohio) 
Dispatch. 

m 

To  Teach  in  Taiwan 

Detroit 

Peter  H.  Prugh,  a  general 
assignment  reporter  for  the 
Detroit  News,  has  been  awarded 
the  Princeton  in  Asia  Teaching 
Fellowship  for  1961-63  at  Tung- 
hai  University  in  Taiwan.  He 
joined  the  News  staff  in  June, 
1960. 


ROP  color 

builds  readership 

Editorial  feature  and  ad  pages 
offered  to  newspaper  editors  and 
advertising  executives  without 
subscription  fees  or  fixed  charges. 
High  quality  Sta-Hi  direct-cast¬ 
ing  Colormats  supplied  with  sub¬ 
jects  positioned  to  any  desired 
page  layout.  You  retain  full  con¬ 
trol  of  your  black  page,  since 
Sta-Hi  Colormats  do  not  require 
black  ink.  Colormats  simple  to 
order,  used  by  more  than  2S0 
newspapers  in  U.S.  and  Canada. 
Free  brochure  available  on  letter¬ 
head  request. 

STA-HI  COLOR  SERVICE,  INC. 

1000  South  Pomona  Ave. 
Fullerton,  California 
16  East  52nd  St.  N.  Y.  22,  N.  Y. 
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Reporter  Burned 
In  Effipy  at  SIL 

Carbondale,  Ill. 

George  Thiem,  Chirngo  Daily 
Netvs  staff  writer,  was  hanged 
and  burnetl  in  effig>'  by  South¬ 
ern  Illinois  University  students 
here  last  week  in  protesting  his 
series  on  SIU’s  extravagance. 

Mr.  Thiem,  who  has  twice 
shared  in  the  winning  of  a 
Pulitzer  Prize,  has  been  writ¬ 
ing  altout  SIU,  jiointing  out 
the  spectacular  spread  of  the 
institution.  His  articles  were 
critical  of  the  school’s  lavish 
spending  of  tax  money  on  items 
only  remotely  connected  with 
higher  education. 

About  300  students  took  part 
in  the  “We  hate  George  Thiem’’ 
<lemonstration. 

Sellers  Honors  Father 
In  Texas  Scholarship 

Fort  Worth,  Tex. 

Wayne  C.  Sellers,  former  Fort 
Worth  Star-Telegram  staffer, 
has  established  a  scholarship  at 
the  University  of  Texas  school 
of  journali.sm  in  honor  of  his 
father,  M.  S.  (Doc)  Sellers,  re- 
tire<l  publisher  of  the  Rising 
Star  (Tex.)  Record. 

The  $2.50  annual  scholarship 
will  be  awarded  to  a  male  stu¬ 
dent  “to  whom  the  $250  might 
make  the  difference  between 
staying  in  school  and  dropping 
out.’’ 

Wayne  Sellers  is  now  assistant 
to  the  publisher  of  the  Rock 
Hill  (S.  C.)  Evening  Herald. 

• 

OutHtaiidiii^  Gradfv 
In  Journalism  Named 

University  Park,  Pa. 

Ian  E.  McNett,  a  reporter  on 
the  Harrisburg  Patroit,  has  been 
designated  by  Sigma  Delta  Chi 
as  the  outstanding  male  journal¬ 
ism  graduate  of  1961  at  the 
Pennsylvania  State  University. 
His  academic  average  was  above 
3.5. 

Two  others  cited  for  high 
scholarship  were:  Mrs.  Janet 
Durstine  Goodwin,  now  work¬ 
ing  for  TV  Guide  in  Seattle, 
and  Mrs.  Carole  Blakeslee  Meus- 
geier,  an  editor  for  General 
Electric  Company  at  Syracuse 
*  *  * 

Nearly  Perfect 

Urbana,  Ill. 

David  L.  Kuhn  has  been 
named  outstanding  male  gradu¬ 
ate  of  University  of  Illinois 
College  of  Journalism  in  recog¬ 
nition  of  his  nearly  perfect 
scholastic  average.  (4.9  based  on 
5.0  equals  A  scale).  He  is 
employed  as  a  part-time  re¬ 
porter  for  the  Champaign-Ur- 
bana  Courier. 
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We  re  a  clean 
country 
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Many  communities  have  already  ex¬ 
perienced  water  shortages.  Experts 
have  been  predicting  a  crisis  by  1980; 
now  they  feel  it  may  strike  within 
ten  years. 

The  American  public  remains  apa¬ 
thetic  to  this  grave  problem.  The  tired 
feeling  that  “it  can  happen  to  some¬ 
one  else”  prevails. 

They  must  be  told. 


An  advertising 
campaign 
that  helps  shoulder 
the  load 


You  can  take  an  active  part  in  waking 
up  your  community  by  making  use  of 
a  brand-new  advertising  campaign 
from  the  Cast  Iron  Pipe  Research 
Association. 

After  40  years  of  detailing  water 
problems  to  the  American  public,  the 
association  is  now  complementing  its 
national  program  with  a  local  cam¬ 
paign.  The  project  is  carefully  planned 
to  attack  any  town’s  water  problem  at 
whatever  stage  it  has  reached:  in¬ 
difference;  speculation  as  to  what  to 
do  next ;  actual  crisis. 

This  campaign  is  geared  for  your 
use.  Find  out  how  you  can  be  of 
public  service.  Write  the  Cast  Iron 
Pipe  Research  Association  today. 


CAST  IRON 


Cast  Iron  Pipe  Research  Association 
Thos.  F.  Wolfe,  Managing  Director 
3440  Prudential  Plaza,  Chicago  I,  III. 
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Agency  Work 

{Continued  from  page  15) 


rapher  for  the  Providence 
(R.  I.)  Journal.  This  photo 
shows  sculptor  Francisco  Baron 
from  Madrid,  Spain  as  he  moves 
a  piece  of  sculpture  made  from 
junk  steel  welded  together, 
through  the  streets  of  Provi¬ 
dence  where  it  is  destined  for 
an  alcove  specially  built  for  it. 
According  to  Baron,  in  its  angu¬ 
larity  and  tension  and  in  its 
hollowness,  the  figure  represents 
the  predicament  of  man. 

This  picture  was  also  sent  to 
Fix  on  speculation  and  has  not 
been  sold  as  yet.  The  agency’s 
file  on  Parks’  pictures,  however, 
is  crammed  with  beautiful 
prints  covering  a  wide  range 
of  subjects,  both  published  and 
unpublished. 

Southern  Li!<t 

Neal  V.  Clark  Jr.,  staff  pho¬ 
tographer  for  the  Norfolk  Vir¬ 
ginian  Pilot,  made  the  picture 


Space 

Mechanics 


Leon  Daniel 


it  takes  some  time  to  sell  a 
story,  the  photographer  likes  to 
know  what  is  going  on.  We  al¬ 
ways  answer  a  letter  or  ac¬ 
knowledge  a  shipment  of  photo¬ 
graphs  within  48  hours.” 

The  60  year  old  agency  chief 
has  been  in  the  photo  business 
for  some  36  years.  He  started 
out  in  1925  as  assistant  to  the 
sales  manager  of  Wide  World 
Photos  in  Berlin.  At  that  time 
WWP  was  owned  by  the  New 
York  Times.  In  1928  Mr.  Daniel 
became  central  European  Man¬ 
ager  of  Pacific  and  Atlantic, 
which  was  taken  over  by  the 
Associated  Press  in  1930.  Five 
years  later,  Mr.  Daniel  came 
to  the  U.  S.  and  started  Pix  ie 
partnership  with  Cecile  Kuchuk, 
who  is  still  business  manager  of 
the  agency.  ' 


of  three  representatives  of  the  are  very  often  given  to  photog- 
agency  in  that  state.  raphers  by  their  city  or  photo 

^  ■If  “Children’s  Modem  Dance  editor. 

Class,”  is  one  shot  in  a  series  Pix,  however,  is  very  fussy 
Y  made  by  Walters  on  specula-  about  how  its  assignments  are 

«  tion.  Under  the  general  theme  carried  out  and  they  instruct 

f  HB  “Can  Children  Learn  Creativity  the  photographer  in  everything 

B  ,  Through  Modem  Dance?”  Wal-  except  when  to  actually  push 

I  ters  photographed  an  eye-catch-  the  shutter  button.  The  agency 

I  ing  and  reveling  series  of  pic-  doesn’t  care  whether  film  is  de- 

tures,  made  especially  dramatic  veloped  by  the  photographer  or 

by  the  fact  the  integrated  class  sent  in  to  be  developed  by  Pix, 

is  held  in  North  Carolina.  Pix  “but  no  enlargements,  please 

has  not  yet  sold  this  story.  and  no  large  cameras  used,” 

I  u  I  TU  “Space  Mechanics”  was  made  Mr.  Daniel  emphatically  stated. 

j  by  a  Pix  staff  photographer,  The  agency  tells  the  photogra- 

Larry  Fried.  The  photo  shows  pher  whether  to  take  a  hori-  plant. 

“Candidate  and  Mob.”  It  was  a  mechanic  working  on  the  gon-  zontal  or  vertical  shot,  how  Mr.  Hardy  has  worked  on  th« 
published  in  the  Pilot  but  Clark  dola  of  a  centrifuge  at  Johns-  many  rolls  to  shoot,  what  kind  Canon  City  Record,  Colorado 
sent  it  on  to  Pix  after  the  pub-  ville.  Pa.  Part  of  a  series.  Fried  of  camera  to  use,  whether  the  Springs  Gazette  -  Telegraph. 
lication  rights  passed  to  the  photographed  the  story  for  the  picture  should  be  taken  indoors  Longmont  Times-Call,  and  pub- 
photographer.  This  striking  and  New  York  Times  Sunday  Maga-  or  outdoors,  behind  the  desk  or  lished  the  Monte  Vieta  Tribunt. 
powerful  photograph  showing  zine,  which  specifically  requested  not  (“Some  clients  detest  pic-  His  father,  the  late  Congress- 
Senator  Kennedy  practically  be-  Fried  for  the  job.  A  former  tures  behind  a  desk,”  Mr.  Daniel  man  Guy  U.  Hardy,  published 
ing  hauled  off  a  platform  by  a  newspaper  photographer.  Fried  explained).  the  Canon  City  Record  for  more 

crowd  of  hysterical  admirers,  began  his  career  working  for  Mr.  Daniel  said  the  agency  than  50  years,  and  Mr.  Hardy’! 
has  a  chance  of  being  sold  by  the  weekly  Rwiera  (Fla.)  Times  does  not  want  prints  from  a  brother,  Donald,  is  present  pub- 
the  agency  for  use  in  some  fu-  in  Coral  Gables.  He  did  Sunday  photographer.  “H  a  r  d  1  y  any  lisher. 

ture  anthology  or  history  of  the  features  for  the  Miami  Herald  print  coming  from  a  newspa-  Mr.  Hardy’s  purchase  of  th* 
political  campaign.  Clark,  too,  w'hile  a  student  at  the  Univer-  perman  or  his  lab  will  have  the  Independent  includes  the  minor 
is  a  prolific  photographer  with  sity  of  Miami.  He  travels  world-  quality  requested  by  the  client,”  ity  interest  of  George  Jones, 
a  wide  range  of  interests  and  wide  now  for  Pix  and  constant-  he  said.  “We  are  very  cautious  The  Cinnamons,  along  with 
his  Pix  file  is  loaded  with  fine  ly  has  photos  published  in  Sun-  and  very  demanding  about  H.  R.  Holliday,  purchased  tb 
prints.  day  supplements  and  the  na-  printing.”  paper  in  1948.  'They  bought  ou  j 

“Old  Marker,  New  Student”  tional  magazines.  Photographers  who  send  in  Mr.  Holliday  in  1954. 

was  shot  by  Fred  Powledge,  Pix  and  its  clients  are  very  work  on  speculation  usually  get  The  sale  was  negotiated  b;i 

staff  photographer  for  the  At-  conscious  of  photographic  talent  a  prompt  reply  from  Pix.  Mr.  Marion  R.  Krehbiel  of  Bailey 
lanta  (Ga.)  Journal.  We  se-  and  they  nurture  it  wherever  Daniel  said  the  agency  makes  Krehbiel  Newspapers  Servicf 
lected  this  photo  among  one  of  they  find  it.  Pix  likes  to  have  a  point  of  this  “because  even  if  Inc. 
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Itmrt — The  full-size  Dodge  priced  model  for  model  with 
Ford  and  Chevrolet  gives  you  fast  starts  on  cold  mornings. 
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tiiH  parking  tightn  arr  #m.  kin  motor  in  idling ••• 

bat  his  battery  is  chargiag 


Chrysler  Corporation' s  exclusive  Alternator 
saves  your  battery,  gives  you  faster  starts 

Unlike  the  old-fashioned  generator,  which  lets  down  on  the  job  when  your 
engine’s  idling,  the  amazing  new  Alternator  keeps  the  current  flowing 
even  when  you’re  standing  still  in  traffic. 

To  prove  this  point,  last  winter  we  sent  two  cars  from  Detroit  to  Chicago 
without  batteries.  328  miles  of  driving  in  all  kinds  of  traffic. 

We  don’t  suggest  you  try  this  with  your  car,  no  matter  what  make 
it  is.  But  we  do  think  it  demonstrates  how  the  Alternator  takes  a  load  off 
your  battery,  keeps  it  fully  cheurged,  helps  you  get  quick  starts. 

The  exclusive  Alternator  is  just  one  of  the  many  good  things  you 
get  in  Chrysler  Corporation  cars— things  like  Unibody  Construction, 
Torsion-Aire  Ride,  7-3oak  rustproofing.  And  you  get  them  all  at  no  extra 
(X)st.  See  your  dealer  soon.  Let  a  drive  bring  out  the  difference 
great  engineering  makes. 


Itmtirrm •  mmrimm  .\Urrmmtmr 

keeps  battery  charged  when  gener¬ 
ators  can't.  Many  police  and  taxi 
fleets  pay  extra  to  get  special  Alterna¬ 
tor  installations.  Yet  the  Alternator 
is  yours  at  no  extra  cost  on  all  1961 
Chrysler  Corporation  cars. 


Chrysler  Corporation  -r 

Serving  America's  new  quest  for  quality 
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SYNDICATES 


Columnist  Plans 


A  Boys^  Ranch 


Dan  Hallipan  (Box  66,  Kali- 
spell,  Mont.),  whose  syndicated 
advice  and  personal  opinion 
column,  “Under  21,”  is  published 
daily  in  North  American  news¬ 
papers  and  also  as  a  w’eekly 
feature  in  weekly  newspapers, 
has  filed  articles  of  incorporation 
for  the  “Under  21”  Boys’  Ranch 
with  Montana’s  secretary  of 
state. 


When  realized,  the  ranch  will 
offer  a  home  for  neglected,  de¬ 
pendent  and  homeless  youths  of 
any  race,  religion  or  nationality. 
As  it  is  w'ith  many  of  the  ranch 
homes  for  boys  throughout  the 
United  States,  Mr.  Halligan  says 
the  ranch  wdll  raise  its  own  beef, 
poultry  and  vegetables. 

“Under  21”  Boys  Ranch  is 
incorporated  as  a  non-profit 
organization  and  will  depend 
entirely  on  public  donations  and 
contributions  for  its  operation. 
The  ranch  will  be  located  in  the 
Kalispell,  Mont.,  area  and  will 
accommodate  at  least  50  boys 
when  fully  operative. 

Boys  accepted  at  the  ranch 
will  live  with  Mr.  Halligan  and 
his  family  until  after  gradua¬ 
tion  from  high  school  or  until 
their  local  juvenile  authorities 
believe  their  home  conditions 
have  improved  to  such  an  extent 
that  they  return  to  their 
families. 


HE  PAINTS,  TOO— Frank  Rob¬ 
bins,  who  draws  the  adventure 
strip,  "Johnny  Hazard"  for  King 
Features  Syndicate,  shows  son 
Mike  and  daughter  Laurie  his 
painting  "Flamenco,"  one  of  24 
oils  in  his  exhibition  at  New  York's 
Little  Studio.  Mr.  Robbins'  paint¬ 
ings  have  been  shown  at  the 
Metropolitan  Museum  of  Art, 
Whitney  Museum  and  the  Cor¬ 
coran  Gallery  in  Washington. 


Mr.  Halligan  has  worker!  with 
young  people  in  various  capaci¬ 
ties  during  his  10-year  newspa¬ 
per  career  and  for  the  last  four 
years  has  written  the  column. 


Laii^li  «*oppor! 


■•ottsv 


by  Jay  Irving  ...  is  the  world's  funniest  cop  .  .  .  big  in  heart 
and  circumference  .  .  .  (j\ery body's  friend,  from  toddlers  up! 
Available  as  a  .’Sunday -oidy  feature  in'statidard  third  and  tabloid 
half  pages — popular  with  the  make-up  man  with  variabit' volume, 
as  well  as  with  the  general  public!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott.  Matiager  .  .  . 


Vhivuffo  Tribun4*^\t*wYork  AV*fr» 

.V«fra  BuiliHi»0,  .Vetr  York 
*ft€  •  Trtbuno  Totror.  CMraao 
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syndicate 

iOentences 


News  Syndicate),  has  been  hit¬ 
ting  the  lecture  circuit  on  botk 
coasts,  including  a  talk  on  thf 
campus  of  the  University  of 
California  at  San  Diego. 


iHiiiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiiin 


— Barney  (ilazer,  syndicated 
newspaper  columnist,  won  a 
prize  radio  in  a  television  con¬ 
test  in  California  in  which  view¬ 
ers  Kuessed  how  long  it  takes 
a  2,560-pound  block  of  ice  to 
melt  under  normal  condition.s. 
(.Vctual  time:  120  hours,  39 
minutes,  23  seconds). 


— Mctiraw-llill  has  signed  a 
contract  with  Senator  Barry 
Coldwater  (R.-Ariz.)  to  publish 
a  collection  of  his  columns  in 
b«M>k  form  soon.  The  thricr- 
weekly  column  is  distributed  by 
the  Times-Mirror  Syndicate,  law 
.Angeles. 


— Jane  .Mc.Masters  (.Mrs.  Don 
Roehrs),  who  conducted  this 
syndicate  news  page  some  years 
ago,  is  now  on  the  staff  of 
Family  Circle  magazine. 


This  year,  through  “Under 
21,”  Mr.  Halligan  is  offering  two 
$300  college  scholarships  to  the 
two  graduating  seniors  submit¬ 
ting  letters  whom  he  believes  are 
the  most  w’orthy  and  needy. 

The  writer  also  intends  to 
take  a  10-year-old  Ixiy  from  a 
large  city  this  .summer  to  spend 
a  month’s  vacation  with  his 
family  in  the  Glacier  Park  area 
of  Western  Montana.  Although 
not  a  contest,  the  winning  boy 
w’ill  be  chosen  on  a  letter  he  or 
his  parents  w’rite  telling  w’hy  he 
would  like  such  a  vacation. 

North  American  teen-agers  of 
1961  are  no  different  than  teen¬ 
agers  of  any  other  era.  That’s 
the  impression  Mr.  Halligan 
obtained  during  a  more  than 
6,500-mile  speaking  tour  of 
schools  during  the  last  .several 
w'eeks.  “The  big  problem  with 
girls  is  boys,  and  with  boys,  it’s 
girls,”  Mr.  Halligan  .says. 


A  certain  laugh  copper,  he  is  a  ccjinic  character,  but 
not  a  caricature  -rellwtiiig  the  humor  of  the  folks 
on  the  beat,  the  lujich  w  agon,  harher  shop,  hamburger 
eatery,  tavern,  all  the  places  people  go  for  fun  .  .  . 
and  his  gags  cross-.section  the  community  .  .  . 


Solon  Questions 


Rent-Free  Space 
For  Press  Corps 


— The  “.Ask  Andy”  newspaper 
column  announced  winners  of 
five  scholarships  made  available 
by  the  World  Book  Encyclopedia 
and  the  names  of  122  children 
who  received  honorable  mention 
in  a  contest  throughout  the  U.  S. 
and  Canada.  The  winners  were 
selected  from  thousands  of  chil¬ 
dren  who  participated  in  the 
“.A.sk  .Andy"  column  during  the 
last  year.  The  column  selects 
and  answers  two  questions  from 
children  each  day  and  makes  u 
daily  award.  The  column  is 
written  by  Ellen  Walpole  of 
I^enahan  Feature  Service,  Santa 
Barbara,  Calif.,  and  sold  through 
the  Times- .Mirror  Syndicate,  Los 
-Angeles. 


Bitffalo,  N.  Y. 

Councilman  Wilbur  P.  Tram¬ 
mell  says  he  will  push  his  cam¬ 
paign  to  determine  whether 
newspapers  can — or  should- 
get  free  office  space  in  public 
buildings. 

He  wants  to  know  (a)  if  th* 
city  can  legally  provide  rent- 
free  offices  to  anyone  and  (b) 
if  the  city  can  legally  charge 
rent  to  newspapers. 


The  Real  Ouestion 


— Richard  Quincy  Yardley, 
Baltimore  San  political  cartoon¬ 
ist,  who  has  begun  a  new  car¬ 
toon  panel,  "Our  -Ancestors” 
(Newspaper  Enterprise  -Associa¬ 
tion),  is  a  giant  (230  pounds  and 
six  feet  and  three  inches)  and 
a  trencherman.  His  nickname 
down  in  Maryland  is  “Moco.” 
The  panel  is  signed  “Quincy.” 


/ 


N 


— -Arlene  Dahl,  film  actress 
and  tri-weekly  beauty  columnist 
(Chicago  Tribune  -  New  York 


“The  real  question,”  he  said, 
“is  whether  the  newspapers  are 
quasi- public  bodies  or  profit¬ 
making  organizations. 

“Tradition  and  custom  would 
say  that  this  privilege  should 
be  granted  to  them,”  he  stated 
“But  with  every  privilege  there 
-should  be  an  obligation.  And  if 
they  accept  free  space  at  thei 
taxpayers’  expense,  then  they 
.should  represent  the  views  of! 
all  the  taxpayers.” 

Mr.  Trammell  said  new.spa- 
pers  have  not  been  “totally  ob-- 
jective”  in  at  least  two  areas—: 
])olitics  and  I’ace  relations. 

Daily  newspapers  here  halt 
rent-free  offices  at  City  Ha^j 
City  Court,  County  Hall,  I’olidl 
Headquarters  and  the  Federd(| 
Bldg. 
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SYNDICATES 


Burt  Boyar’s  Show 
‘Biz’  Column  Ready 


By  Ray  Erwin 

“Burt  Boyar’s  Live  People,’’ 
an  ex-entertainer’s  column  alx)ut 
entertainers,  portraying  show 
l)ersonalities  as  real  people  in¬ 
stead  of  glamorous  figments  of 
non  -  perceptive  press  agents’ 
imaginations,  is  to  be  nationally 
syndicated. 

The  column,  already  popular 
w'ith  readers  of  four  Newhouse 
Newspapers,  now  will  be  dis¬ 
tributed  nationally  by  the  Regis¬ 
ter  and  Tribune  Syndicate. 
There  are  three  columns  week¬ 
ly;  two  are  oOO-fiOO  words  long; 
the  third  weekend  column  is 
al)out  800  words  of  fictionized 
entertainment  world  copy  illus¬ 
trated  with  a  drawing  by  car¬ 
toonist  John  Pierotti,  New  York 
Post. 

Burt  Boyar’s  column  is  at 
once  sophisticated  and  satiric, 
natural  and  realistic. 

Anii-Dol-Uasli  (iossip 

Mr.  Boyar,  a  showman-writer 
with  a  showman’s  handsome 
profile  and  easy  poise  and  a 
writer’s  gift  for  the  apt  phrase 
and  insight  into  complex  per¬ 
sonalities,  has  an  abiding  aver¬ 
sion  for  the  now  old-fashioned, 
Broadway -type,  dot-and-dash 
gossip  column. 

Such  columns,  he  asserts, 
merely  purvey  press  agents’ 
gags  and  g^ossip,  most  of  which 
are  manufactured,  silly  and  un¬ 
true.  Today’s  newspaper  read¬ 
ers,  he  believes  are  more  dis¬ 
cerning  and  adult  in  their  read¬ 
ing  demands  than  formerly  and 
they  want  truthful  and  reason¬ 
able  reporting  about  the  vast 
entertainment  world,  in  which 
they  genuinely  are  interested. 

Boyar  essays,  on  the  contrarJ^ 
deal  with  a  single  personality 
or  subject  usually.  He  tries  to 
profile  stage  and  screen  stars 
in  depth  and  detail,  giving  in¬ 
side  facts  about  showmen  and 
show  business. 

Different  .Approach 

“I  really  believe  I  am  writing 
something  different  about  the 
entertainment  field,’’  declared 
Mr.  Boyar  with  engaging  smile 
and  frank  fervor.  “I  believe  that 
show  business  has  changed  in 
every  way  and  the  approach  to 
writing  about  it  must  neces¬ 
sarily  change.  Readers’  mail  and 
editors’  comments  assure  me  I 
am  on  the  right  track.  The  old 
three-dot  Broadway  column  of 


gossip  furnishc<l  by  press  agents 
is  po.s.sc.  People  know  that  kind 
of  frothy  life  does  not  exist  any 
more. 

“Readers  are  far  too  knowl¬ 
edgeable  now  for  that  .sort  of 
stuff,’’  he  continued.  “I  go  back- 
stage  and  I  try  to  look  inside 
a  personality,  who  realizes  that 
in  show  business  he  may  become 
a  has-been  at  any  time  and  who 
has  to  live  up  to  being  a  living 
legend.  The  breathless  three-dot 
item  simi)ly  is  not  breathless 
anymore.  Readers  understand 
l)ress  agentry  now  and  they 
know  when  an  item  is  wrong.” 

Example:  When  Burt  Boyar 
goes  to  a  press  party,  he  kids 
It  and  tells  who  paid  the  bill 
instead  of  }K)ntificating  ponder¬ 
ously  about  who  was  there  with 
whom. 

In  his  Sunday  columns,  Burt 


COLUMNIST  AT  WORK— In  this 
John  Pierotti  drawing  for  Burt 
Boyar's  column,  a  Broadway  col¬ 
umnist  is  shown  dashing  off  notes 
in  a  nightclub,  while  a  press  agent 
whispers  a  "secret"  he  wants  pub¬ 
licized  to  a  doll,  presumably  a 
showgirl  or  a  cafe  society  celeb¬ 
rity — what's  the  difference? 

turns  fiction  writer  but  bases 
the  stories  on  real  show  busi¬ 
ness.  His  characters  include  Col. 
Thurston  Three  Dots  and  his 
wife.  Madcap;  Big  Bill  Buildup, 
a  press  agent;  Philip  McFront, 
a  cafe  society  phony  with  a 
heart  of  gold,  replete  with  such 
schemes  as  building  barns  at 
Westport,  Conn.,  to  sell  to  city 
folk  for  conversion  into  homes, 
and  various  stage  stars.  The 
colonel,  of  course,  is  a  Broad¬ 
way  columnist,  a  sort  of  auto¬ 
biographical  character  with 
Burt  Boyar. 

One-Subject  Essays 

One-person,  one-subject  Boyar 
columns  might  deal  with  a  shop¬ 


Burf  Boyar 

ping  tour  with  Cary  Grant,  a 
gentleman  who  has  to  maintain 
an  international  sartorial  repu¬ 
tation;  a  .serious  philosoi)hy-of- 
life  discussion  with  Jimmy  Dur¬ 
ante,  a  man  the  columnist  says 
has  great  basic  ideas;  a  discus¬ 
sion  of  Frank  Sinatra’s  fear  of 
a  second  fall  from  public  adula¬ 
tion  as  he  faces  opening  night 
at  the  Fontainebleu  in  Miami 
Beach,  a  $30,()00-a-week  engage¬ 
ment. 

“Broadway  is  not  just  a  street 
—  the  word  covers  entertain¬ 
ment  all  over  the  world,  so 
Broadway  column  is  a  misnomer 
for  ‘Liv’e  People,’  which  deals 
with  that  sort  of  subjects  from 
everywhere,”  explained  Mr. 
Boyar.  “It’s  an  entertainment 
column  about  interesting  enter¬ 
tainment  iMjople.  It  purports  to 
give  the  inside  of  things.  It 
might  cov'er  the  closing  of  a 
show  instead  of  the  opening  — 
the  drama  and  heartache  and 
broken  plans  and  smashed 
dreams  of  the  cast. 

“Publicity  is  not  a  mystery 
anymore,”  he  added.  “People 
have  grown  up  and  understand 
and  see  through  it.  The  aura  of 
glamor  surrounding  the  press 
agent  stunt  has  vanished.  Peo¬ 
ple  understand  taxes  and  high 
cost  of  high  living.  They  know 
that  a  star  who  earns  $10,000 
a  week  does  not  actually  receive 
it  —  that  tax  collectors,  booking 
agents,  press  agents  take  their 
heavy  tolls.  They  know  that  hir¬ 
ing  limousines  for  opening 
nights  and  occupying  expensive 
hotel  suites  is  mandatory,  part 
of  the  star’s  buildup  and  part 
of  the  reason  many  stars  end 
up  broke.” 

Never-Never  laind 

Incidentally,  the  Register  and 
Tribune  Syndicate  promotion 
sheet  for  the  column  asks  some 
intriguing  questions : 

“Where  else  does  the  hired 
hand  get  paid  up  to  $1,000  a 
minute?  And  second-raters  take 
home  $3,000  per  week?  Where 
else  do  jokesters  live  like  kings 


and  kings  live  or  die  by  the 
applau.se  meter?  Where  else  but 
in  the  topsy-turvy,  fabulouj 
world  of  entertainment?  Where 
ability  to  make  you  laugh  or 
cry  has  l)een  built  into  the  big 
gest  business  on  earth  —  .iii’ 
keeps  on  Ixximing!” 

Burt  Boyar  was  liom  into  tht 
world  of  make-l»elieve,  lived  ii 
it  and  writes  alK)Ut  it  witlf 
buoyancy,  humor  and  intelli  ’ 
gence.  He  was  a  child  radio  starf 
a  stage  actor,  in  his  teens  anc| 
an  intimate  of  the  great  an 
near-great,  as  they  say,  of  teh 
vision,  movies  and  the  theater 
Burt’s  father,  Ben  A.  Boyar.; 
was  general  manager  for  Marj 
Gordon,  Broadway  producer,  forj 
;5()  years,  and  Burt  entered  showj 
business  as  a  radio  actor  at  12.  j 

Big  Pay  Sarriliced 

A  few  years  ago,  he  gave  up- 
his  $35,000  a  year  income  as- 
a  theatrical  press  agent  to  be-; 
come  a  $75-a-week  theatrical; 
columnist  for  the  Morning  Telt-\ 
graph  in  New  York  and  he  has! 
never  regretted  the  “demotion’’! 
for  a  minute.  His  columns  al.S' 
appeared  in  other  Triangle  Pub¬ 
lications  —  the  Philadelphia 
(Pa.)  Inquirer,  Racing  Fort 
and  T’V'^  Guide.  • 

He  joined  the  Newhoust 
Newspapers  a  year  and  a  hal; 
ago  and  the  Boyar  column  nov 
appears  in  the  Long  Islaai 
(N.  Y.)  Press,  Long  Islam 
Star- Journal,  Newark  (N.  J.l 
Star -Ledger  and  Harrisburj 
(Pa.)  Patriot-News.  He  frej 
quently  contributes  articles  t 
Esquire  magazine.  He  is  no¬ 
writing  an  autobiography  n: 
Sammy  Davis  Jr.,  which  will  1^ 
published  in  the  late  Fall  b; 
Bernard  Geis  &  Associates. 


Hall  of  Fame 

Yosemite,  Cali’ 
The  State  Library  will  becor. 
the  official  depository  for  th| 
California  Press  Association’’ 
Hall  of  Fame  collection,  Ix)we:| 
Jessen  told  the  organ ization’d 
annual  outing  here  last  wed! 
CPA’s  meeting  in  conjunctio  . 
with  the  quarterly  meeting  ^ 
the  California  Newspaper  Pul; 
lishers  Association  resulted  : 
an  attendance  of  250  ix-isor, 


Firm  Cliartered 

Harrisbi:rg,  r 
A  charter  has  been  issued  1‘ 
the  Department  of  State 
Citizen  News,  Inc.,  Latrobe,  P; 
authorizing  the  new  firm 
capitalize  at  $100,000  to  enga., 
in  the  printing  and  publishi: 
business.  Incorporators  are  Jof 
Denney,  Albert  Pagliasotti  a.  ' 
Lynnewood  Celdon. 
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That’s  why  important  buyers  of  newspaper  space  among  the  nation’s  leading 
advertising  agencies  and  among  blue-chip  advertisers  read  EDITOR  &  PUB¬ 
LISHER.  Your  promotion  message  in  E&P  reaches  the  big  spenders  who  want, 
and  need  to  know  about  newspapers.  And  it  comes  across  loud  and  clear  to  your 
best  advertising  prospects  in  a  climate  that’s  100%  newspapers,  without  dis¬ 
tracting  news  or  advertising  from  competing  media.  Why,  even  EDITOR  & 
PUBLISHER’S  editorial  content  helps  sell  newspapers... and  your  newspaper! 
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Fleet  Street 

(Continued  from  page  13) 


on  the  products  of  our  Ameri¬ 
can  colleagfues.  “Fifty  years  be¬ 
hind  the  times,”  “Ninety,  you 
clot.”  “Hey,  look  at  the  cliches 
in  this  story.  I’ve  marked  27 
and  I’m  only  half  way  througrh.” 

Years  later  I  shudder  to  think 
about  this.  I’ve  come  to  recog¬ 
nize  the  full  value  of  American 
papers  and  I  no  longer  judge 
them  by  purely  Fleet  Street 
standards. 


cannot  understand  the  gap  be¬ 
tween  the  superb  magazine  pho¬ 
tographs  one  sees  in  America 
and  the  tatty  repetitive  cuts 
which  appear  in  all  the  dailies. 
For  the  most  part  I  suppose  it 
is  lack  of  any  skilled  presenta¬ 
tion. 

As  for  the  reiiorting  itself,  it 
is  stereotyped  formula  work. 
Really  good  colour  reporting  is 
not  attempted. 


Full  of  ‘Typos’ 


By  Fleet  Street  Standards 


But  to  begin,  let  me  criticize 
American  newspapers  by  these 
standards. 

First  of  all  the  makeup  (or 
layout)  of  American  newspa¬ 
pers  is  just  an  amateur  joke. 
Pages  are  not  balanced.  They 
are  not  made  to  look  busy  and 
exciting.  The  tremendously  pre¬ 
cise  British  standards  which  dic¬ 
tate  headlines  of  descending 
size  in  order  of  importance  and 
the  length  of  the  story,  has  no 
meaning.  Attempts  to  achieve 
harmony  through  balance  of 
type  faces  seems  beyond  com¬ 
prehension. 

Stories  wander  all  over  the 
place.  Cross  heads  seem  to  be 
forgotten  on  many.  Often  there 
is  only  a  two  column  head  on  a 
four  column  story  and  the  body 
matter  goes  up  to  the  top  of  the 
page  without  any  headline  to 
cover  it. 

Most  body  matter  is  set  full 
out.  No  one  seems  to  have  heard 
of  indention  and  the  use  of 
white  space  to  throw  up  a  .story 
and  dramatise  it.  The  general 
effect  is  a  dull  grey  mass. 

Headlines  are  pathetic.  For 
the  mo.st  part  they  are  just 
hackneyed  labels.  Dreary  cliches 
are  dragged  out  time  and  time 
again,  until  one  feels  that  there 
are  no  copy  readers  or  headline 
writers  in  American  journalism, 
only  rudimentary  machines.  You 
put  the  copy  in  and  the  robot 
selects  the  appropriate  heading 
from  a  stock  list  of  500. 


Stone  .subbing,  as  we  call  it, 
apparently  does  not  exist,  judg¬ 
ing  by  the  number  of  literals, 
missed  lines,  unlinked  turns 
that  one  finds  frequently  in  all 
the  major  New  York  papers. 
This  coupled  with  spelling  mis¬ 
takes,  incorrectly  spelled  names, 
and  bad  punctuation  gives  the 
overall  impression  of  monumen¬ 
tal  inefficiency. 

In  Britain  if  a  line  is  dropped 
out  or  a  name  mis-spelt,  or  any 
typographical  error  made,  the 
press  run  is  stopped  as  soon  as 
possible  for  the  page  to  l)e  re¬ 
made  and  recast. 

Finally  this  seems  little  or 
no  attempt  to  really  balance  and 
integrate  a  paper  to  make  point 
and  counterpoint  from  the  news. 

Just  take  a  look  at  the  masses 
in  the  subway,  their  heads  sunk 
in  the  daily  gloom  of  the  Daily 
News.  No  wonder  they  look  so 
depressed  and  miserable.  The 
News  is  a  fine  newspaper  but 
literally  no  news  is  good  news 
in  that  paper.  Precinct  by  pre¬ 
cinct  it  reports  the  rapes, 
snatches,  murders,  muggings 
and  extortions  from  the  police 
blotters.  The  world  is  certainly  a 
harsh  savage  place  as  reflected 
in  the  columns  of  that  paper. 


British  sub-editors  strive  and 
sweat  for  hours  to  write  head¬ 
lines  which  are  intriguingly  dif¬ 
ferent.  After  all  it  is  only  by 
straining  on  all  fronts  and  by 
being  different  —  and  better 
that  one  paper  can  take  cir¬ 
culation  from  another. 

The  obvious  question  is:  “How 
would  a  British  newspaper  han¬ 
dle  such  a  page  of  news?” 

One  answer  is  that  since 
there  were  so  many  stories  of 
that  sort,  a  whole  page  should 
be  devoted  to  them,  and  no  other 
stories  allowed  to  intrude  on  the 
page. 

The  page  should  be  projected 
by  one  main  banner  headline 
of  the  dramatic  type:  For  ex¬ 
ample,  “Day  of  Decisions  in  the 
White  House”  and  each  sepa¬ 
rate  storj"  should  have  a  news 
head  without  reference  to  Ken¬ 
nedy. 

Each  story  could  be  lal)elle<l: 
“Agriculture”  “Finance”  “Cuba” 
—  with  the  main  news  head 
coming  under  this  side  head. 


are  still  vast  areas  of  desert  on 
its  own  pages. 
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Dramatic  Display 


Perhaps  if  the  paper  was  more 
dramatic,  and  very  much  in 
favour  of  Kennedy,  wishing  to 
project  the  Administration  in 
dramatic  terms,  the  stories  could 
be  numbered  “Decision  number 
one,”  “Decision  number  two,” 


It’s  a  Strange  World 


Splendid  Exception 


The  Xew  York  Daily  Neu<s 
is  a  splendid  and  outstanding 
exception  to  this.  But  it  is  the 
only  exception. 

The  standard  of  writing  is 
absolutely  characterless.  It  con¬ 
sists  of  verbose  journalese 
heavily  larded  with  outdated 
cliches. 

The  standard  of  writing  (as 
opposed  to  reporting)  in  most 
American  newspapers  would  not 
gain  the  writer  an  office  boy’s 
job  in  Britain. 

The  picture  selection  is,  as 
Mr.  King  says,  “ludicrous!”  I 


For  all  its  sensationalism,  the 
British  press  does  try  to  present 
the  happy  and  amusing  side  of 
life  as  well.  It  sets  out  to  tell 
its  readers  each  morning:  “Well, 
it’s  a  strange  world,  but  it’s 
certainly  worth  living  in.” 

This  lack  of  planning,  balance 
and  integration  goes  to  the  big¬ 
ger  papers,  too. 

Not  so  long  ago  I  picked  up 
a  copy  of  the  Sew  York  Herald 
Tribune  in  which  six  out  of  nine 
news  stories  on  Page  3  were 
political  ones,  and  five  out  of 
the  six  headlines  began,  “Ken¬ 
nedy  says  - ”  or  Kennedy 

backs  — ”  or  “ - says  Ken¬ 

nedy.” 


etc.  Small  white  on  black  cuts 
with  a  clock  face  cut  in  to  denote 
various  times  could  be  used. 

I  am  not  suggesting  that 
American  newspapers  should 
copy  this  technique.  But  I  do 
suggest  that  it  is  sloppy  and 
careless  to  have  six  Kennedy 
stories  scattered  alwut  a  general 
newspaper  each  with  a  dreary 
label  type  heading. 

Incidentally,  I  watch  the  Her¬ 
ald  Tribune  with  tremendous 
interest  at  the  moment.  John 
Denson  with  his  newspaper 
training  and  his  Netvsweek  ex¬ 
perience  IS  a  new  dynamic  force 
in  journalism.  And  the  Trib  is 
showing  new  ideas. 

Denson  obviously  understands 
pictures.  The  Trib  is  way  ahead 
of  all  comjmtition  in  picture 
projection.  Denson  understands 
headlines.  His  banners  are  col¬ 
loquial  and  active,  not  the 
dreary  journalistic  cliches  which 
are  dragged  daily  from  the  rag 
bag  by  other  pai)ers. 


choicf 
news, 
goes  I 


Thi 


repor 

world 


The  inside  sub-editing  is  poor. 

The  woman’s  pages  are  im|K)s- 
sibly  dreary  and  outdated  — 
they  certainly  haven’t  had  a 
new  idea  since  Emily  Post. 

There  is  a  great  deal  more  to 
women’s  pages,  than  cooking;|  ll**^*^ 
recipes  and  big  pictures  of  the 
latest  fashions.  And  finally  thef 
front  page  of  the  second  section  I 
—  a  wonderful  platform  —  has  I 
no  impact  at  all  and  is  complete- 1 
ly  wasted.  This  page  should  be 
used  as  a  .showcase  for  the  day’s 
major  feature. 

I  suspect  that  Mr.  Denson  is 
well  aware  of  all  this,  and  that 
his  major  difficulty  is  getting 
his  assistants  around  to  his  pro¬ 
gressive  way  of  newspaper 
thinking.  .American  journalists 
are  by  tradition  great  conserva¬ 
tives  and  that  is  why  there 
have  been  very  little  few  in 
newspaper  rejiorting,  sub-edit¬ 
ing  and  layout  here. 

The  Daily  News  after  the 
spread,  which  it  has  no  idea 
how  to  use  —  l>eing  completely 
wasted  each  day  on  a  series  of 
dreary  pictures  with  even 
drearier  captions  .  .  .  liecomes 
like  “Pegs  Pajier”  circa  1907. 
Maudlin  short  .stories,  ridicu¬ 
lous  little  1)0 xes  about  etiquette, 
domestic  chit  chat,  of  the  ‘how 
to  make  a  woolen  vest’  category 
and  .stupid  letters  about  “the 
funniest  thing  that  happened 
to  me.” 

How  odd  that  a  paper,  the 
first  half  of  which  is  good  hard! 
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hitting  yellow  journalism,  should)  ency 


suddenly  appear  as  if  it  was 
produced  exclusiv'ely'  for  maiden 
aunts,  once  past  the 
l»age. 

These  criticisms  seem  to  have 
gone  even  further  an  harder 
than  Mr.  King’s.  But  I  repeat 
they  are  made  from  Fleet  Street 
standards. 


THA 
by  de 


middle!  cause 
thouf 


The  .Saving  Grace 


.Away  From  Tradition 


To  British  eyes,  this  is  hack¬ 
neyed  headline  writing  in  its 
worst  form.  Our  criticism  would 
be  that  all  these  headlines  were 
written  by  lazy  men,  because 
they  were  the  obvious  headlines 
and  therefore  the  easiest,  but 
also  the  dullest. 


Denson’s  approach  is  wider 
than  a  mere  professional  tech¬ 
nical  clean  up  job,  of  better 
headlines,  more  impact  in  pic¬ 
tures.  He  backgrounds  impor¬ 
tant  stories  with  terse  factual 
little  “break  downs”  ...  he 
breaks  away  from  the  tradi¬ 
tional  front  page  by  running 
his  major  feature  series  there. 

The  Trib  shows  all  the  signs 
of  getting  American  journalism 
moving  again,  although  there 


What  is  the  saving  grace  of 
American  newspapers  which 
after  a  time  one  realizes,  out¬ 
weighs  the  heavy  load  of  criti¬ 
cism  above. 

First,  the  in-depth  reporting. 
Verbose?  Possibly.  Repetitive! 
Perhaps.  But  the  story  is  there 
in  every  intrinsic  detail.  Whe« 
a  .squad  of  American  reporters 
are  turned  loose  on  a  subject 
with  instructions  to  put  the 
s|)otlight  on  it  —  they  do  just 
that.  There  is  nothing  to  touch 
them. 

I  think  this  is  why  the  great 
tradition  in  American  journal 
ism  has  been  for  campaign- 
type  exjsosure  series.  And  in 
this  respect  I  have  no  hesitatioa, 
in  saying  that  the  Americ»Bjs“b-t 
journalist,  socially  does  a  much 

EDITOR  ac  PUBLISHER  for  May  27,  19«| 


THA 
“Wri 
in  ar 
room 
daily 
In 
so  m 
the 
displ 


large 
Th 
by  A 
a  pel 

whip 
line 
the  I 
his  a 
page 
ishes 


He 

Bont 

motii 

Th 

edito 


them 

EDI 


54 


more  important  job  than  his 
British  collea^rue.  Libel  law  in 
each  land  could  explain  the  dif¬ 
ference,  but  again  I  cannot  say 
enough  about  the  tremendous, 
force,  honesty  and  impact  of 
American  reporting  in  depth. 

Secondly,  the  very  fact  that 
American  papers  are  so  uncon¬ 
cerned  about  makeup  allows 
1  them  to  be  unrestricted  in  their 


editor,  approved  by  the  night 
editor  and  their  destiny  finally 
settled  by  the  editor. 

I  hav'e  seen  pages  changed  to 
alter  one  word  in  a  headline. 
I  have  seen  30  to  40  minutes  of 
conference  time  given  to  dis¬ 
cussing  one  headline.  Each 
morning  in  Fleet  Street  there 
is  a  daily  inquest  on  .stories 
missed,  or  scooi)ed.  Often  the 


thing  if  there  was  a  real  ex¬ 
change  of  British  and  .Ameri¬ 
can  journalists. 

Each  can  learn  from  the 
other. 

Frequently,  in  the  morning  I 
pick  up  an  American  newspaper 
and  go  mad  with  frustration  at 
the  layout  and  headlines.  How 
I  long  to  rush  to  that  city  room 
and  use  a  few  British  tech- 


Blames  Press 
For  Stirring 
Cuban  Mess 

.Ann  Arbor,  Mich. 
Herbert  Matthews  of  the  New 


choice,  display  and  length  of  t>est  part  of  an  hour  is  given  niques. 


news.  If  the  news  is  there  it  discussing  the  previous  day’s 
goes  m  column  after  column.  headlines  against  the  opponents. 


Y’lirk  Times  declared  (May  3) 


But  equally  when  I  get  home  at  the  University  of  Michigan 
headlines  against  the  opponents,  to  England,  I  shall  most  cer-  that  “once  Fidel  Castro’s  regime 
.Vor  is  this  pre-occupation  tainly  try  to  persuade  my  col-  was  labeled  Communistic,  for 
with  layout,  typefaces  and  head-  leagues  as  to  the  ver>'  real  merit  the  most  part  it  became  almost 


i’oliliral  Reporting 


Thirdlv  American  nolitical  ‘•onfi'^ed  to  the  iiopular  of  American  reportorial  tech-  impossible  for  the  American 

reporting’  is  the  Tst  Tn  the  all  levels,  niques  journalists  and  editors  to  go 

world.  British  journalists  who  ^  ^  succeed.  against  the  overwhelming  pub- 

come  over  here  for  any  length  opinion,  although  it  was  the 

of  time  cannot  express  the  full  ‘Observer’  for  example  •  that  .r^at^d  the  hostile 


for  example 


extent  of  their  adm'iration  of 


the  Washington  press  corps. 

The  organization,  technique 
and  attack  that  go  into  this 
vast  jKtlitical  coverage  is  a  piece 


tures  Editor  of  the  Daily  Ex¬ 
press  and  given  him  the  title  of 
“design  editor”  with  control 
over  the  look  of  all  their  pages. 

Ijondon’s  .superb  technical  ef- 


0  journa  is  ic  riumph  which  flcjenpy  usually  staggers  Ameri- 
as  K-en  re^war  pres-  when  they  see  it.  Pages  are 

ige  an  s  a  ure  o  e  great  remade,  editions  changed  at  in- 
Amencan  commentators. 

Britain  has  no  Reston,  no  comma  is  misplaced. 

Lipmann,  no  Alsop  brothers.  However,  blinded  as  it  is  by 


journalists  and  editors  to  go 
I  succeed.  against  the  overwhelming  pub¬ 

lic  opinion,  although  it  was  the 
*  press  that  created  the  hostile 

opinion  —  like  Frankenstein’s 
monster.” 

He  deplored  that  in  our  rela¬ 
tions  with  Cuba,  bad  journalism 
made  history  during  the  period 
t  leading  up  to  the  Spanish- Amer¬ 

ican  War,  and  it  is  again  mak- 
ing  history.  “There  is  no  sure 
I,  anchor  for  the  journalist  in  this 
stormy  world  except  his  integ- 
BfRLlNGTON,  Vt.  rity,”  he  said. 

Vermont  no  longer  has  a  two-  Though  the  Cuban  revolution 


Loeb  Closes 
Daily  Paper 
In  Vermont 


The  art  and  status  of  political  its  own  science.  Fleet  Street  newspaper  city.  Burlington  was  is  becoming  more  and  more  dan- 
reportmg  is  still  in  the  trades-  tends  to  put  the  means  before  added  to  the  one-newspaper  list  gerous  to  the  U.  S.,  it  did  not 

ITldn  S  <1^6  tnGr0.  th^  fhic  ItovrA  fViA  ar^ 


‘  ^  *.  the  end.  this  week  after  the  Vermont  have  to  develop  toward  the  so- 

Finally,  there  is  for  the  most  Publishing  Co.,  of  which  William  cialistic  and  totalitarian  lines 

part,  no  iirtificial  professional  Always  an  Angle  Loeb  is  president,  discontinued  the  way  it  has  gone,  he  .said, 

ysteria  about  American  jour-  Stories  have  to  have  an  angle,  IhirUnyton  Daily  News,  an  Using  the  strict  definition  of  a 
♦  writer  here  is  as-  fj.j^^uj.es  must  have  a  news  peg!  evening  paper  with  3,«88  circu-  Communist  regime  as  being  a 

T  Reporters  are  encouraged  to  Nation.  regime  whose  leaders  are  Com- 

.  arcnes  It,  when  he  is  ready  .story  as  far  as  they  -Mr.  Loeb  .said  it  was  “a  .sound  munists  taking  orders  from 

ft  .safely  can  to  make  it  look  bet-  business  decision”  to  concentrate  Moscow,  he  said  he  did  not  be- 

tes.  When  the  series  is  done,  opposition.  And  efforts  on  the  profitable  aspects  lieve  this  is  the  case  in  Cuba 


Finally,  there  is  for  the  most 
l>art,  no  artificial  professional 
hysteria  about  American  jour¬ 
nalism.  A  writer  here  is  as¬ 
signed  to  a  feature,  he  re- 
.searches  it,  when  he  is  ready 


if  VL  .  .  V  ’  ter  than  the  opposition.  And  elforts  on  the  profitable  aspects  lieve  this  is  the  case  in  t.uba 

■I  yie  paper.  Even  on  sometimes  stories  do  get  ex-  <>f  the  publishing  company— the  even  today.  Certainly,  this  was 

tie  IS  given  time.  aegerated  out  of  all  proportion.  Vermont  Siinday  News,  which  not  the  case  in  July,  1959,  when 

In  Britain,  there  is  a  tend-  rf-written  —  the  only  Sunday  paper  pub-  he  wrote  in  the  New  York  Times 

ency  to  always  want  articles  y  1>  ,  ,  ,  .  lishf-rl  in  the  stjite.  jind  the  St.  that  Castro  was  decidedly  anti- 

and  usually  extended  by  the  pa- 


THAT  day.  If  you  don’t  finish  it 
by  deadline,  it  never  gets  in,  be¬ 
cause  by  tomorrow,  they’ll  have 


Vermont  Sumtay  News,  which  not  the  case  in  July,  1959,  when 
is  the  only  Sunday  paper  pub-  he  wrote  in  the  New  York  Times 


lished  in  the  state,  and  the  St.  that  Castro  was  decidedly  anti- 


vAtenueu  U,  Messenger,  eve-  Communist.  “It  has  been  thrown 

pers  own  reporters,  who  make  ,  frvr  .  .  *  u 

expensive  ph^e  calls  to  people  circulation  of  3,000.  up  at  me,  but  it  happens  to  be 


thought  of  another  idea  and  .stories. 


The  Sunday  News  circulation  true  for  that  time,”  he  said. 


THAT’S  the  idea  for  that  day. 


just  to  get  different  phrasing  nearly  12,000,  Mr.  L^b  .said  “The  American  press  made 


Write  it  now.”  “Must  have  ‘it  person  quotation  in  or- 


and  it  is  carrying  a  substantial  the  mistake  in  trying  to  inter¬ 


in  an  hour.”  Fleet  Street  news 
rooms  ring  with  these  cries 
daily. 


der  to  give  a  story  a  “personal” 
stamp. 

It  is  often  .said  that  Fleet 


volume  of  advertising. 


pret  the  Cuban  revolution  in 


.Mr.  Loeb’s  other  newspaper  terms  of  our  Anglo-Saxon,  ma- 
interests  are  at  .Manchester,  ture,  democratic,  and  capitalis- 
N.  H.  and  Haverhill.  .Mass.  tic  way  of  life,”  he  went  on. 


\  .  T  H.  and  Haverhill,  .Mass.  tic  way  ot  me,  he  went  on. 

In  Britain  newspapers  are  not  street  papers  are  produced  only  Mpvvs  here  has  The  press  failed  to  report  what 

»  much  a  daily  pnaluction  of  '■«"  ™oaine  second  to  the  really  happeninK  In  Cuba, 

the  news  but  a  pyrotechnical  them,  lhat  the  busi-  pre.ss  (32  549  “which  is  a  social  revolution, 

display  put  on  by  the  editors  P^fely  a  |)ersonal  com-  years.  David  Latin  American  phenomenon 

•  •  .  to  see  who  can  dazzle  the  petition.  Howe,  a  former  president  of  et  the  first  order, 

largest  chunk  of  the  public.  It  is  certainly  a  hard  one.  American  Newspaper  Pub-  ^ost  correspondents  covering 

The  makeup  man,  highly  paid  Professional  tenure  of  a  Fleet  Ughprs  Association,  and  J.  War-  Cuba  did  not  have  the  right 
hy  American  .standards,  must  lie  Street  editor  is  about  a  fifth  ren  .McClure  are  co-publishers  of  qualifications,  Mr.  Matthews 


a  perfectionist,  a  little  too  much  American  editor’s  life,  the  Free  Press, 

white  here,  a  wrong  size  head-  .  i-  •  u-  •  .  u  ■ 

line  there,  and  he  is  lashe<l  in  Lx.hange  Might  Help  , 

t^he  ^itorial  conference,  while  Curiously  enough  there  are  •.  i  c  i 

his  aids,  frantically  remake  the  dozens  of  British  reporters  over  Hospital  Senes  Cited 
**.k*^^  remove  those  “blem-  here  who  have  come  and  settled  St.  1 

ISneS.  A  ;  ^ii  A 1  1 0  «Vk  Alt U  _ 1.  I\ 


down  to  American  journalism 


e  Free  Press.  The  press  as  a  whole,  in 

his  view,  was  “ridiculous”  dur- 
•  ing  the  first  48  hours  of  inva- 

•  .  1  o  •  I  siuh  by  the  anti-Castro  force, 

ospital  Senes  Cited  ^  handful  knew  how 

St.  I»l'is  strong  the  Cuban  regime  was 
Marsh  Clark,  Globe-Democrat  or  how  much  {wpular  following 


Time  on  Headlines 


and  are  doing  very  well.  Yet  I  political  editor;  Bob  Briggs,  Castro  still  had  in  Cuba, 
can  hanlly  recall  one  American  chief  photoj^pher  and  the  ^he  intense  emotionalism  with 


Headlines  are  all  important,  who  has  successfully  adapted  newspaper  itself  have  been  u-  u  *1,  a 

Bonuses  for  good  headlines;  de-  to  Fleet  Street’s  ways.  given  awards  for  pointing  out 


motion  for  bad.  This  is  a  great  pity.  In  these  conditions  in  Missouri’s  mental  ®  pxeou  ions  Y* 

They  are  written  by  a  sub-  rlays  of  heightened  transporta-  institutions.  The  awards  were  Lastro  s  triumph  has  had  a  last- 

^itor,  looked  at  by  the  revise  tion,  the  journeyman  newspaper  presented  by  the  Citizens  Clom-  *ug  adverse  impact  on  Ameri- 

sub-editor,  (who  may  change  man  should  work  round  the  mittee  for  the  Missouri  Mental  can-Cuban  relations,  he  con- 

them),  ]>assed  by  the  chief  su^  world.  I  think  it  would  be  a  good  Health  Conference.  eluded. 
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CLASSIFIED  CLINIC 


Seattle  Times  Favors 
Tabs  for  ‘Specials’ 


Promotion  beffan  with  a  teaser  Advocate  goes  to  press  at  1:30 
campaign  and  then  blossomed  a.m.  with  results  of  night  West 
into  color  copy  showing  peaches.  Coast  baseball  and  night  high 
Badges  showing  the  slogan  were  school  football  games. 


worn  by  sales  people  making 
calls. 


By  Daniel  L.  Lionel 

CAM,  New  Ytirk  Herald  Tribune 


Sales  Tools 

{Continued  from  pn<je  10) 


A1  Sorge,  promotion  manager, 
Jfu-k'Kon  (Miss.)  Clarion-Ledfier 
and  Daily  News,  gave  a  detailed 
report  on  a  NNPA  surv'ey  of 
the  newspaper  in  the  classroom. 
He  said  no  newspaper  is  too 
small  to  hav’e  such  a  program 
and  a  promotion  manager  is  not 


When  CAM  Lester  P.  Jenkins, 
Seattle  (Wash.)  Times,  runs  a 
“special”  he  pulls  out  all  the 
stops. 

Take,  for  example,  his  Spring 
Guide  for  Better  Living.  For 
this  feature,  he  offers  a  tabloid 
section  in  place  of  his  paper’s 
normal  standard  size.  To  add  a 
further  note  of  distinction 
prints  it  on  yellow  paper 
to  keep  the  jingle  in  the  cash 
register  at  just  the  right  profit 
pitch,  he  manages  to  juggle  the 
tabloid  into  a  seven-column 
format. 


.SLOW  IMPROVEMENT 

In  the  face  of  reports  of  im- 


lation  is  the  only  field  that  has  necessarj’.  Some  of  the  programs 
not  been  really  explored.  There  ^^^e  operated  by  the  publisher, 


,  .  ,  ,  .  .  IS  meaiocrity  in  tins  neia, 

proved  auto  sales  and  home  buv-  u  ^  •  i  ,i  i 

?  ,  ,  ,  j  j  i  ■  although  it  provides  the  onlv 

ing,  help  wanted  ad  count  is  ,.  .  .  '  ... 

^  direct  contact  with 


taking  its  time  about  moving 
upward.  In  April  this  vital  sta¬ 
tistic  still  remainetl  at  2()'7f  .  •  ’  x- 

below  the  level  of  1980.  This  «‘’^r«hing  questions: 


our  cus- 


editor  or  circulation  manager. 
One  iiaper  has  only  8,00(1  circu¬ 
lation. 

At  a  luncheon.  Dr.  David  Man¬ 
ning  White,  research  professor 
of  journalism,  Boston  Univer- 
How  many  of  you  knocked  reported  on  progress  in  a 


contact 

tomers.’ 

Mr.  Couey  then  asked  some 


aciii  a  A.  •  1.  iiuw  iiiaiiv  ui  vuu  v  ^ 

ion  he  an  improvement  of  „„  doors?  What  do  people  think  three-year  research  project  on 

•  And,  K  newspapers?  What  sort  strips  for  the  Newspaper 

,  According  to  the  B.  K.  Davis  ^ _ _ _  . _ ,  Gomic.s  Conned. 


&  Bro.  Help  Wanted  Trend,  the  .‘■i»-‘'«lation 

men?  What  .sort  of  image  does 


Comics  Council. 

One  of  the  findings  in  a  .sur- 


usual  Spring  hiring  spurt  was  vey  as  to  comics  reading  by 

wniy  _  _ 1  rt  rx  __  1  npw.Qnan^^r  rpjinpn 


notably  absent  this  year,  "uniy  i  no  von  have  -i  sophisticated  newspaper  readers 

41  papers  of  the  114  queried  denar^menr  establishes  Peanuts,  Li’l  Abner 

showed  improvements  in  ad  reader  service  department. 

The  result  is  a  crisply  printed  compared  to  71  in  March. 


48-page  section  which  the  reader  Conversely,  58V,  .showed  ad 
will  surely  be  tempte<l  to  pull  declines.  Only  5  news- 

out  and  pore  through.  Publishe<l  papers  of  the  total  reporting 
on  a  Friday  it  bore  the  legend  ^^ins  over  1960. 

on  page  1 — “The  largest  Classi¬ 
fied  Advertising  Section  Under  largest  declines  are  Detroit, 
The  Sun  T^ay  and  well  it  Pittsburgh  and  St.  Louis  show- 
might  have  been.  losges  of  54V-,  and 

Evidently  the  Spring  Guide  respectively, 

rang  the  bell  because  shortly  *  *  * 

afterward,  on  April  28th,  Mr. 

Jenkins  brought  forth  an  Auto-  PERSONAL  NOTES 


He  said  newspapers  make  Pogo  as  the  darlings  of 

surv’eys  and  then  do  nothing  .  foll<^P-^u<^dted  set.  Dr. 


about  the  findings. 

Fred  N.  Lowe,  promotion 
manager.  New  York  Jounial- 

■The"thr^"key  rities  with  the  Amcricaw  .said  his  paper  has 

researched  circulation  for  20 


White  reported. 

“This  research  suggests,”  he 
.said,  “that  just  l>ecause  the 
comics  are  limited  to  a  fairly 
rigid  format  is  no  reason  to 


motive  Shopping  Guide,  also  in  Charles  Sterbenz,  with  La 

tabloid  format,  on  white  paper  Prensa,  New  York  City  Spanish  year  since  it  went  from 

with  the  lead  off  page  in  blue,  language  daily,  for  41  years _  A  Social  Security 

The  16-page  section  carried  no  to  classified  advertising  man-  number  contest  brought  a  re-  column  distrib- 

factory  copy.  Editorial  matter  ager.  He  continues  to  serv’e  the  sponse  of  12,000,00(1  numbers  in  *»  financial  news  column  distno- 

conceming  safe  driving  tips,  advertising  production  and  ad-  n  little  over  a  >’ear  and  3,000 

maintenance  suggestion  etc.,  vertising  publication  desks  in  claimed  prizes. 


years  and  for  the  most  part  has  t^^'nk  highly  educated  readers 
done  a  good  pob.  The  paper  down  their  noses  at  the 

maintained  the  largest  circula-  medium.  This  type  of  reader 
tion  in  the  evening  field  in  New’  looks  for,  and  apparently  finds, 
York  for  60  years.  The  paper  the  kind  of  stimulating  humor 
makes  much  use  of  reader  con-  that  he  enjoys  whether  it  be  in 
tests.  Its  circulation  has  grown  ^  newspaper  or  in  some  other 

medium. 

Speaker  at  another  luncheon 
was  Sylvia  Porter,  w’ho  wndtes 


added  interest  to  the  pages. 


FOUND— WH.\LE  OIL 
Jack  Level,  of  Elmhurst,  Long 
Island,  collects  items  relating  to 
golf.  Over  the  years  he  has 
advised  antique  and  curio  dealers 


an  advisory  capacity  while  as¬ 
suming  full  charge  of  all  classi¬ 
fied  advertising  and  promotion. 


FRUITFUL  IDEA 


Laurie  Cavanaugh,  promotion 
manager,  Minneapolis  (Minn.) 
Star  and  Tribune,  reported  on 
“Liquid  Assets.”  By  that  he 
meant  w’ater  ski  training  as 
prizes  for  carrierboys  and  a 
Oakland,  Calif,  houseboat  colony  w’ith  1,400  boys 


uted  by  the  Hall  Syndicate.  She 
is  the  wife  of  Sumner  Collins, 
Hearst  Newspapers  promotion 
man  and  a  member  of  NNPA. 

“We  in  America,”  she  said, 
“are  living  through  the  most 
profound,  glorious  income  revo¬ 
lution  in  all  history — which 
means  that  for  the  first  time 


“A  Peach  of  a  Buy”  promotion  enjoying  fishing  and  .swimming  vast  majority  of  Americans 
with  whom  he  has  a  wide  corre-  yielded  added  classified  linage  from  houseboats  this  year.  are  earning  enough  income  to  be 

spondence  of  his  interest.  About  for  the  Oakland  Tribune  and  Robert  E.  Reese,  public  rela-  acutely  interested  in  reading  in 

a  month  or  so  ago,  he  was  able  proved  worthy  of  repeat  cam-  tions  director,  Detroit  (Mich.)  simple  language  about  trends  in 

to  purchase  a  rare  whale  oil  paigns,  possibly  on  a  .semi-  News,  describevl  promotion  for  a  Johs,  paychecks,  living  costs  and 


lamp  from  a  dealer  in  New  Eng-  annual  basis. 


new  TV  Magazine  in  1959.  The  taxes. 


land  that  bore  a  golf  motif.  It  The  promotion  also  was  of  paper  gained  112,000  new  sub- 


The  American  woman  is  as 


was  the  culmination  of  his  great  benefit  in  developing  sales  scriptions  in  53  weeks.  Three  knowledge  alwut  jolw 

collecting  triumphs.  He  described  staff  enthusiasm  and  in  creating  sports  cars  w-ere  given  aw’ay  in  Paycheck  trends,  swial  swun  y 

it  to  this  writer  as  having  a  buyer  interest,  reported  CAM  a  carrier  contest.  changes,  taxes  and  the  like  as 

base  made  by  Lennox  in  the ’90s,  Fred  Dunster.  Circulation  promotion  for  any  American  man. 

a  brass  top,  a  brass  beadetl  Cooperative  efforts  on  the  smaller  newspapers  near  metro-  Robert  M.  Feemster,  11  w 
handle  and  a  brass  snuffer.  Only  advertising  and  promotional  de-  politan  areas  was  described  by  Street  Journal  executive,  oe 

one  thing  was  needed  to  complete  partments  assured  this  success  James  W.  Sasser,  Baton  Rouge  elRr^^d  at  the  annual  dinner  that 

his  happiness — whale  oil.  from  the  start,  Mr.  Dunster  said.  (La.)  Advocate  and  State-  publishers  should  realize  the 

He  finally  placed  a  public  The  idea  was  developed  by  J.  O.  Times.  Circulation  of  his  papers  prospects  for  their  jobs  are  tm 

notice  ad  in  the  New  York  Wright,  advertising  director,  in  increased  70 Vf  in  the  last  10  promotion  men  bwause  they  p?' 

Herald  Tribune.  The  ad  read  response  to  classified’s  request  years.  fhe  finest  on-the-job  training  it 

“Wanted,  whale  oil  for  antique  for  a  linage  stimulant.  “We  stay  on  friendly  terms  aspects  of  the  newspaptt| 

whale  oil  lamp  with  golf  motif.  The  promotional  idea  was  to  w'ith  the  weekly  newspapers  in  business. 

Jack  Level — etc.”  The  ad  ran  develop  the  “peach  of  a  buy”  our  area  and  find  it  helps  us  get 

one  day  and  Jack  Level  received  opportunities  in  classified.  These  news  and  circulation,”  he  said.  .. 

a  phone  call  from  an  individual  were  indicated  in  the  classified  Mr.  Sasser  advocated  late  tising  promotion  manager  of  thij 

in  Sherburn,  Mass,  with  whale  section  by  the  use  of  small  peach  deadlines  and  no  bulldog  edi-  Cincinnati  (Ohio)  Enquirer 

oil  to  bum!  cuts  in  separate  ads.  tions  for  a  morning  naner.  The  who  is  moving  to  Honolulu. 


The  Association  gave  a  iiart 
ing  gift  to  Joel  L.  Irwin,  adver 
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REAL  Detroit 

hiph 

a^er,  Magazioe  Is 
Staff  Project 

Detroit 

II  Al  ter  two  months’  preparation 

a  sjieoial  magazine,  “The  RKAL 
Detroit,”  w  a  s  distributed  to 
nearly  1,000,000  Sunday  sub- 
scrilx'rs  of  the  Detroit  Xewst 
May  21.  The  .‘Ifi-page  magazine 
circu-  was  without  advertising.  It  was 
prepared  by  the  News  staff  in 
Man-  co-operation  with  the  Mayor’s 
fessor  Committee  for  Economic 
niver-  Growth. 

in  a  Martin  S.  Hayden,  editor  of 
ct  on  the  News,  told  how  the  idea 
paper  for  the  magazine  came  about. 

“I  was  having  dinner  with 
1  sur-  Walker  Cisler  (jiresident  of  the 
iR  by  Detroit  Edison  Co.  and  chair- 
?ader8  man  of  the  mayor’s  commit- 
Abner  tee),”  he  said.  “We  discussed 
fs”  of  the  bad  publicity  which  Detroit 
,  Dr.  and  Michigan  had  been  getting. 

“I  suggested  that  business 
s,”  he  ought  to  ))ublicize  the  assets  of 
e  the  the  area.” 

fairly  .A  scoie  of  Detroit  News  re- 
son  to  porters,  26  jihotographers  and 
eaders  a  dozen  editors,  artists  and  tech- 
it  the  nicians  teamed  to  produce  the 
reader  magazine.  It  has  79  jihoto- 
hnds,  graphs,  many  in  four  colors,  and 
humor  stories  covering  practically 
;  be  in  every  phase  of  Detroit  life, 
other  TTip  task  was  not  without 
problems,  however,  including 
ncheon  that  of  taking  a  color  jihoto 
write*  of  the  city’s  Civic  Center  and 
listrib-  the  downtown  area  from  the 
te.  She 

Monroe  D.  B.  Stroe<-ker,  News 
chief  photographer,  waited  21 
days  through  a  rainy  spring 
e  said,  itefore  the  weather  cleared  suffi- 
e  most  cjpntly  for  work  from  a  heli- 
^  copter.  The  result  was  a  cover 

—which  photo,  i-emarkable  for  clarity, 
it  tune  (lotail  and  size. 

i^tTbe  than  1100,000  copies  of 

d'  sr  in  magazine  will  l)e  made  avail- 
ends  is  throughout  the  nation  by 

the  mayor’s  committee  and  by 
the  more  than  110  companies 
^  which  joined  the  News  in  under- 
.  writing  the  cost  of  the  jiublica- 

tion. 

security 

like  as  Copies  also  will  be  sent  by 
the  News  to  every  school  prin- 
H’dil  *^**^^^  superintendent  in  the 
ve  dfr  "'®tfopolitan  area  and  4,000 
aer  that  executives  in  1,000  corporations, 
the  best  • 

are  tht  Meiliral  Wriliiig  Prizes 

they  get 

ining  it  Austin,  Tex. 

wspapei  Texas  Medical  Association 
has  awarded  Anson  Jones  prizes 
a  part  excellence  in  residing  pub- 
\  adver  1**^  health  information  to  Mar- 
sr  of  the  Clapp,  San  Antonio  Light; 
'nniiirer  Tom  Rasco,  Amarillo 

I  ’  Globe-\ew8;  and  Jack  Stengler, 
Alice  Echo. 
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Chicago  Repur1i» 

CHICAGO 

The  City  of  Chicago  presented 
its  annual  report  in  a  40-page 
advertising  supplement  carried 
by  the  Chicago  Sunday  Tribune 
and  Chicago’^  Sunday  American. 
The  supplement  marked  the  first 
time  the  city  has  presented  a 
report  to  citizens  in  newspapers. 
It  is  understoorl  the  city  plans 
to  use  the  Chicago  Siin-TimcH 
and  Daily  Scw.<t  next  year  to 
present  its  1961  report. 


April  Linage  Down 

.A  sharp  decline  in  automotive 
advertising  figured  largely  in 
the  April  dip  in  total  linage, 
according  to  the  Media  Records 
52  Cities  measurements.  After 
a  slight  comeback  in  March, 
total  advertising  dropjied  in 
.April  to  94.3,  or  5.7%  liehind 
the  linage  for  April,  1960.  Gen¬ 
eral  was  off  1.6%  and  Classified 
was  down  8.3%  .  Details  will  be 
published  in  E&P  next  week. 

• 

Defense  Fund  Voled 

Members  of  the  International 
Printing  Pressmen  and  Assist¬ 
ants  Union  of  North  America 
have  approved  the  creation  of 
a  defense  fund.  Monthly  assess¬ 
ments  of  $1  will  lie  made  until 
the  fund  reaches  $1  million.  No 
disbursements  can  be  made  un¬ 
til  the  fund  reaches  $500,000 
and  then  only  for  strike  bene¬ 
fits  of  $50  weekly, 

• 

To  Make  ‘Pin  Boys’ 

Manufacture  of  automatic 
pin-setting  machines  for  lx)wl- 
ing  alleys  will  be  started  this 
year  by  Mergenthaler  Linotype 
Company,  if  test  models  win 
approval  of  the  American  Bowl¬ 
ing  Congress.  The  company 
plans  a  sales  arrangement  with 
Strike  King,  Ltd.,  of  Los 
Angeles. 

• 

.Minimum  to  $133 

Denver 

The  Rocky  .Mountain  NeW8 
unit  of  the  Denver  Newspaper 
Guild  and  the  Denver  Publish¬ 
ing  Co.  have  signed  a  2-year 
agreement  raising  .salary  mini- 
mums  $2  to  $5  the  first  year  and 
$1.50  to  $5  the  second.  The  top 
minimum  for  reyiorters  now  be¬ 
comes  $135.  The  contract  is 
retroactive  to  Jan.  22. 


Color  in  the  Home 

St.  Louis 

The  St.  Louis  Post-Dispatch 
published  its  semi-annual  Home 
'  Furnishings  rotogravure  April 
16.  It  contained  40  pages,  with 
color  used  on  10  of  them. 
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Kids’  Page  Sparks 
.A  Serious  Interest 

Lawrence,  Mass. 

Teen-agers  in  this  community 
showed  more  interest  in  civ'il 
rights  than  any  other  topic  when 
the  Lawrence  Sunday  Sun  ran  a 
letter- writing  contest  recently. 

Publisher  John  Patrick  Shields 
.Mahoney  Jr.  built  the  competi¬ 
tion  around  a  Presidential  fea¬ 
ture  supplied  by  Newspaper  En¬ 
terprise  Association.  The  11,000 
circulation  paper,  Mr.  Mahoney 
-said,  makes  a  play  to  the  school- 
age  readers  with  a  page  which 
they  write  themselves.  The  prin¬ 
cipal  attractions  are  names  and 
more  names,  with  little  gossipy 
items  from  the  schools. 

“I  was  really  surprised,”  Mr. 
Mahoney  said,  “when  I  found 
that  most  of  the  kids  were  con¬ 
cerned  with  the  segregation  and 
civil  rights  in  their  letter  topics.” 
• 

.\niesbury  News 
Buys  2  Weeklies 

Amesbury,  Mass. 

Amesbury  Daily  News,  Inc. 
has  purchased  two  Essex  County 
weeklies:  the  90-year-old  Ips¬ 
wich  Chronicle  and  the  12-year- 
old  Hamilton-Wenham  Chron¬ 
icle.  They  have  been  owned  by 
Mr.  and  Mrs.  Gurth  F. 
Chambers. 

John  D.  Curran,  formerly 
with  newspapers  here  and  at 
Newburyport  and  Worcester, 
will  become  publisher-editor  of 
the  weeklies  in  June.  In  the 
interim,  William  G.  Miller,  as¬ 
sistant  publisher  of  the  Ames- 
hury  News,  will  manage  the 
properties.  William  Wasserman 
is  publisher  of  the  Daily  News. 

The  Amesbury  company  al¬ 
ready  prints  two  weeklies,  the 
Merrimac  Independent  and  the 
Salisbury-Seabrook  Sun. 

• 

'  Hall  to  Write  Column 

,  St.  Paul,  Minn. 

Halsey  Hall,  longtime  Minne¬ 
apolis  Star  and  Tribune  sports- 
writer,  will  write  a  weekly 
sports  column  in  the  St.  Paul 
Sunday  Pioneer  Press. 

Mr.  Hall  recently  joined  the 
radio-TV  broadcasting  team 
which  is  covering  the  new 
Minnesota  Twins  baseball  entry. 


Sunday  Editions 
Will  Be  Added 
In  Wisconsin 

Green  Bay-Appi.eton,  Wis. 

Northeastern  Wisconsin  will 
have  two  new  Sunday  news¬ 
papers  this  Fall. 

Sunday  editions  will  lie  pub¬ 
lished  by  the  Green  Bay  Press- 
Gazette  and  the  Appleton  Post- 
Crescent. 

.Announcement  of  the  dual 
moves  was  by  the  Post  Pub¬ 
lishing  Company,  publishers  of 
the  Appleton  Post-Crescent  and 
by  the  Green  Bay  Newspaper 
Company,  publishers  of  the 
Green  Bay  Press-Gazette.  The 
decision  to  protluce  a  Sunday 
newspaper  was  reached  inde- 
jiendently  by  the  boards  of  direc¬ 
tors  of  the  two  organizations. 

Both  newspapers  will  include 
Family  Weekly. 

The  Appleton  Post-Crescent 
has  been  a  six-day  newspaper 
since  1920,  when  the  Appleton 
Post  and  the  Appleton  Crescent 
were  merged. 

Five  years  earlier,  in  1915, 
the  Press-Gazette  came  into  ex¬ 
istence  through  the  merger  of 
the  Green  Bay  Gazette  and  the 
Green  Bay  Free-Press. 

The  daily  circulation  of  the 
Press-Gazette  is  more  than  43,- 
000,  and  that  of  the  Post- 
Crescent  more  than  40,000. 

• 

Bii^li  Will  Retire 

Stanford,  Calif. 

Dr.  Chilton  R.  Bush,  since 
1934  the  head  of  Stanford  Uni¬ 
versity’s  department  of  com¬ 
munications  and  journalism,  will 
retire  next  September.  He  plans 
to  retain  his  campus  residence 
and  to  work  as  consultant  in 
public  opinion  polling  and  in 
the  measurement  of  audience 
and  reader  behavior.  Clifford 
F.  Weigle  is  associate  director 
of  the  department. 


JR.  I 

NEWSPAPER  SALES,  I 
PURCHASES.  LEASES  I 


Roberts  to  Whitlock 

Whitlock  and  Company,  Inc. 
announces  the  appointment  of 
E.  H.  “Ed”  Roberts  as  a  news¬ 
paper  account  representative 
with  headquarters  in  the  San 
Francisco  Bay  area.  Mr.  Roberts 
was  circulation  manager  for  the 
San  Francisco  (Calif.)  Exam¬ 
iner,  San  Francisco  Chronicle, 
and  the  Denver  (Colo.)  Post. 


FINANCIAL  consultant 
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Monitor  Idea 
Broached  at 


White  House 


White  House  Press  Secretary 
Pierre  Saling’er’s  sug-gfestion  that 
newspapers  create  a  security 
news  monitor  developed  out  of 
an  idea  which  President  Ken¬ 
nedy  broached  at  his  conference 
May  5)  with  a  committee  of  edi¬ 
tors  and  publishers. 

Mr.  Salinger  carried  the  ball 
on  the  proposal  in  a  talk  to 
Olean,  N.  Y.  high  school  jour¬ 
nalists  on  May  11.  (E&P,  May 
20).  Some  reports  had  it  that 
the  White  House  was  advocat¬ 
ing  establishment  of  a  “news 
czar”  but  Mr.  Salinger  declare<l 
this  description  was  too  strong 
for  the  plan  the  President  had 
in  mind. 

Some  members  of  the  group 
from  the  American  Newsjiajier 
Publishers  Association  and 
American  Society  of  Newspai)er 
Editors  which  met  with  Presi¬ 
dent  Kennedy  rejteated  that  no 
form  of  censorship  had  been  re¬ 
quested  nor  offered  during  the 
70-minute  conversation  alxiut 
the  President’s  bid  for  self- 
discipline  by  the  press  to  safe¬ 
guard  security. 


(iasual  Reference 


Benjamin  M.  McKelway,  edi¬ 
tor  of  the  WfUiliinf/tun  Star  and 
president  of  the  Associated 
Press,  said  he  recalled  only  that 
the  President  made  “some  casual 
reference  to  the  idea  of  estab¬ 
lishing  an  authority  of  .some 
sort  empowered  to  answer 
queries  from  newspapers  as 
to  whether  information  they 
planned  to  print  would  violate 
security.” 

Felix  R.  McKnight,  executive 
editor  of  the  Dallas  Thnes-Her- 
ald  and  president  of  ASNE, 
admitted  that  “one  brief  refer¬ 
ence”  was  made  concerning  the 
possibility  of  an  advisory  cen¬ 
ter  for  information  involving 
national  security.  But  the  Presi¬ 
dent,  he  said,  did  not  submit  it 
as  a  firm  proposal  or  offer  a 
blueprint  for  its  operation. 

Lee  Hills,  executive  editor  of 
Knight  Newspapers,  an  ASNE 
director,  also  said  it  was  a 
“casual  reference”  by  the  Presi¬ 
dent  which  was  passed  over 
without  discussion.  Both  he  and 
Mr.  McKnight  emphasized  that 
no  such  plan  as  that  described 
by  Mr.  Salinger  could  be  made 
to  work  unless  there  was  strict 
censorship  of  the  mail,  tele¬ 
phones,  travelers,  etc. 


tional,  said  he  left  the  Wash¬ 
ington  conference  with  the  feel¬ 
ing  that  a  program  for  chan¬ 
nelizing  government  news  con¬ 
cerning  defense  matters  was  by 
no  means  a  dead  issue  in  the 
President’s  mind. 

Washington  reporters  were 
di.sturbed  this  wet'k  when  the 
President  received  a  group  of 
Soviet  joumali.sts,  who  are  tour¬ 
ing  the  country  as  guests  of 
ASNE,  and  did  not  permit  regu¬ 
lar  White  Hou.se  corresjxmdents 
to  attend  the  session.  Two  Tass 
newsmen  attended  and  filed 
lengthy  stories  before  the  White 
House  issued  a  memo  on  the 
President’s  remarks.  The  only 
U.  S.  newsman  present  was 
Harri.son  Salisbury',  .\ew  York 
Titties,  who  has  been  escorting 
the  Russians  for  ASNE. 

Commenting  on  the  Presi¬ 
dent’s  re<iue.st  for  self-restraint 
by  the  press,  .John  Hay  Whit¬ 
ney,  publisher  of  the  .Vcic  York 
Herald  Tribune,  said  he  was 
sympathetic  with  the  ap|)eal.  It 
was  one,  he  said,  that  every 
President  has  made. 

The  former  .\mbassador  to 
Great  Britain  told  the  newspa- 
l)er  promotion  managers’  con¬ 
vention  in  New  York:  “He 
wishes,  and  so  would  I  in  his 
place,  that  the  press  would  print 
only  what  the  gov'emment  would 
like  it  to  print  without  having 
to  l)e  told.  Specifically,  he 
wantetl  editors  to  ask  of  each 
story  whether  to  print  it  would 
be  in  the  interest  of  national 
security. 


us  in  Washington  walked  around 
with  secrets  given  us  by  Gen¬ 
eral  Marshall,  Admiral  King 
and  General  Arnold  that  often 
we  wished  we  did  not  know. 


CJiiirchill  Favored  Fog 


“One  day  General  Marshall 
.stood  before  the  ASNE  and 
talked  for  !M)  minutes  l>efore 
41M)  editors  on  the  strictest  kind 
of  off-the-record  matters.  There 
was  never  a  single  reference  to 
it. 

“Nor  can  I  forget  the  day 
Winston  Churchill  came  to 
Washington  and  agreed  to  a 
press  conference  luncheon  at- 
ten<led  by  500  people.  It  was  ju.st 
l)efore  the  time  of  El  Alamein 
and  the  Montgomery  push. 
Someone  asked  a  (luestion.  Gen. 
Alexander  Surles,  .\rm>'  infor¬ 
mation  chief,  jumped  to  his  feet 
and  told  the  Prime  Minister  he 
did  not  have  to  answer  it  as  it 
involved  security. 

“  ‘Oh,  I  don’t  mind  answering 
that  question,’  Churchill  replied. 
‘Just  so  long  as  you  ladies  and 
gentlemen  don’t  come  to  any 
agreement  as  to  what  I  said.  Let 
there  be  fog,  plenty  of  fog.’ 

“Believe  me  there  was  plenty 
of  fog  the  following  day. 

“If  ever  there  was  a  case  of 
.setting  up  a  straw  man  and 
knocking  it  down  with  a  blast 
of  trumpets,  it  was  the  Kennedy 
statement  on  the  press  imperil¬ 
ling  national  .security  by  pub¬ 
lishing  matter  valuable  to  an 
enemy.” 


Imp<t^^ibl(■  TcM 


“The  trouble  is  that  it  is 
really  an  impossible  test.  If 
there  were  any  possible  agree¬ 
ment  on  what  is  in  the  interest 
of  .security  and  what  is  not  we 
should  never  had  had  the  pres¬ 
sures  for  censorship,  nor  on  the 
other  hand  the  constant  struggle 
of  newsmen  for  access  to  legiti¬ 
mate  news.” 


$270,000  Cash 


{Continued  from  /wipe  1(») 


pany  which  publishes  the 
Sprinfffield  Daily  Netvs  and  the 
Sunday  Republican.  The  New- 
house  attorney  observed  that  the 


cash  fund  had  l)een  increased 
from  $210,0{)0  to  $270,000  in 
1960. 

“Mr.  Cook  must  have  In-en 
more  afraid  of  bank  failures 
last  year  than  in  1933,”  he  com¬ 
mented. 

The  w'itness  said  the  money 
was  drawn  from  the  payroll  I 
accounts  at  a  bank  which  was 
accustomed  to  handling  large 
withdrawals  by  the  company. 

Before  a  recess  was  taken 
until  June  1,  Mr.  Burstein 
brought  out  that  the  company 
books  had  been  rewritten  by  a  : 
team  of  six  accountants,  work¬ 
ing  from  July  3,  1960  to  a  week 
ago,  to  reconcile  them  with  In¬ 
ternal  Revenue  Service  require-  ! 
ments.  The  company  .settled  a 
tax  case  in  1959. 

The  No.  1  ledger,  l)efore  ad¬ 
justments,  showed  a  surplus  of 
$13,500,000.  The  No.  2  ledger 
was  not  yet  introduced  into  the 
court  record  but  testimony  by  | 
Mr.  Crosby  indicated  it  would 
show  a  greatly  reduced  surplus. 

Mr.  Crosby,  a  onetime  truck 
driver  for  the  newspapers  who 
.studied  accounting  at  night, 
was  the  first  fulltime  employee 
called  to  the  .stand.  Three  pre¬ 
vious  witnesses  were  experts  on 
pension  funds.  Mr.  Burstein 
examined  them  on  the  manner 
in  which  the  publishing  com¬ 
panies’  profits  have  been  con¬ 
tributed  to  the  funds. 

In  a  new  action  filed  this 
week,  the  Newhouse  group  asked 
for  a  {lermanent  order  to  stop 
further  payments  to  the  funds, 
to  enjoin  the  trustees  from  ap-  ■ 
)K)inting  their  successors,  and 
to  require  the  individual  de¬ 
fendants  to  indemnify  the 
corporation  for  any  damages 
resulting  from  1961  amend¬ 
ments  to  the  pension  trust.  A 
hearing  on  this  matter  has  been 
set  for  June  5. 


>01  a  Dead  lM>ue 


Frank  H.  Bartholomew,  pres¬ 
ident  of  United  Press  Interna¬ 


Alexander  F.  Jones,  executive 
editor  of  the  Syrrunise  (N.  Y.) 
Herald- Journal,  a  former  ASNE 
president,  declared  at  the  Penn- 
•sylvania  Press  Conference,  May 
19,  that  the  press  is  proud  of 
its  record  in  regard  to  the  pub¬ 
lication  of  military'  secrets.  He 
recalled  experiences  under  the 
v'oluntary  censorship  code  which 
was  administered  by  Byron 
Price  during  World  War  II. 

Mr.  Jones,  who  was  managing 
editor  of  the  Washinyton  Post 
in  the  war  years,  said:  “The 
only  questionable  incident  of 
the  entire  war  was  the  Chicago 
Tribune’s  publication  of  the 
breaking  of  the  Japanese  code 
before  the  great  U.  S.  naval 
triumph. 

“Byron  Price  was  the  direct 
op|>osite  of  a  censor  trying  to 
hide  military  mistakes.  Many  of 
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^  Benefit  from  our  Vast  Newspaper  Audience 
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Netespaper  Brokers 


kit  30  years’  on  the  Pacific  Coast  ★★  '  DEAN  SELLERS  sells  Arizona  asi  f 
ARTHUR  W.  STYPES  |  Southwest  newspaiwrs.  6‘35  E.  Main.  ^ 

I  625  Market  St..  San  Francisco.  Calif.  I  Mesa.  Ariz.,  c/o  Cummins  Trust  Co.  j. 


WE  HAVE  SEVERAL  GOOD  WEEK-  ,  MAY  BROTHERS.  Bimthamton.  N.  Y. 


LIES  in  $25,000  to  $200,000  class,  ex- 


Establishe)!  1914.  Newspaiiers 


elusive  several  with  low  down  pay-  BOUGHT  and  SOLD  without  publicitll 
ments.  New8pa|»er  Service  Co..  Inc..  '  -  - - 1 


408  S.  Bonita  Dr..  Panama  City, 
Florida. 


:  IF  YOU  ARE  CAPABLE  and  finan¬ 
cially  able,  we  will  find  you  a  Cali- 
;  fornia  or  Arizona  newBpai>er  proi)erty 
where  you  will  lie  lioth  successful  and 


.SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishen 
Service,  Box  3132,  Greensboro.  N.  & 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 


happy.  We  handle  both  larite  and  small  W.  H.  Glover  Co.  Ventura.  Calit| 
pro|)ertie8.  GABBERT  &  HANCOCK.  " 

I  3709-B  Arlinirton  Ave..  Riverside.  Calif.  IT'S  NOT  the  down  payment  that  bi^ 

; -  -  the  newspaper — it’s  the  personality  ass 


-  -  the  newspaper — it  s  tne  personality  »w!l 

Licensed  Broker  Ore..  Wash..  Idaho  ability  of  the  buyer.  This  is  why  aaM| 
Sound  Newspaiier  Projierties  insist  on  personal  contact  selling.  I 

HARRIS  ELLSWORTH  LEN  FEIGHNER  AGENCY  I 

P.O.  Box  .'»t)9.  Roseburg,  Oregon  ,  P.O.  Box  192  Mt.  Pleasant,  Michigsl||^^ 
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NEWSPAPER  EXECUTIVE  SEARCH 
A  nominal  fee  for  results  produced. 
giOr  CONSULTANTS  ★★★  ! 
Um-W  Rox  7206,  Jacksonville  10.  Florida 

Newspapers  For  Sale 

CAUKORNIA  EXCLUSIVE  WEEKLY 
Earned  $28,796  in  1960.  $25,000  down 
includes  buildinfl:  and  receivables.  Mini« 
num  working  capital  needed.  Jos.  A. 
Snyder.  Newspaper  Broker,  2234  E. 
Eomneya  Dr.,  Anaheim,  Calif.  | 

VES  l  ERN  WEEKLIES  AND  DAILIES  ! 
nrerywhere.  JACK  L.  STOLL  &  ASSO-  I 
CIATES.  Suite  600-601,  6381  Hollywood  | 
Blvd.,  Los  Anireles  27,  California. 

AN  EXCEPTIONAL  PROPERTY  ' 

NORTHERN  CALIF.  PAID  WKLY.  i 
in  delightful  suburban  community 
ihowing  consistently  high  returns  ap¬ 
proximating  $60,000  annually.  $266,000 
with  29%  down,  bal.  over  10  yrs. 
Properties  like  this  not  often  avble.  i 
Don  C.  Matchan,  The  Krause  Co.,  130  I 
Main  St..  Los  Altos,  Calif. 

INFLUENTIAL  WEEKLY  business 
nswspaper  in  metropolitan  area,  groes- 
ing  $100,000.00  and  growing.  I^wn 
payment  equals  accounts  receivable.  ' 
Total  price  $76,000;  details  to  qualified 
persons  only.  Other  interests.  Chart  ’ 
Area  6.  Write  or  wire  Box  1440,  E  &  P. 

I  NEWSPAPER  PUBLICATION  in 
I  Texas  doing  two  hundred  thousand 
I  dollars  a  year  in  a  growing  market. 
Write  to  Box  1482,  Elditor  St  Publisher.  , 
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KUIKIPA  EAST  COAST  WEEKLY 
Prositerintr  resort  area  on  Ocean.  Only 
$K-10.000  <!o\vn.  Present  owner  retirinir 
after  ten  years.  Unusual  iKitentials  for 
job  work.  This  \von*t  last! 

LYLE  HOSIER  &  ASSOCIATES 

Publication  Brokers 
P.d.  B<»x  48-351  Miami  48.  Fla. 

INQUIRIES  INVITED  .  .  .  from  able  j 
buyers  who  wouhl  l>e  seriously  inter¬ 
ested  in  an  impressive  weekly  news-  ' 
I>aper  ^rrou|)  in  the  Deep  South.  $300.-  | 
JM)0-iero»s  class.  All  country  |>ar>er8.  no 
suburban  locations.  Write  fully  in  con-  ■ 
tidence  to  ,  .  .  | 

DIAL  , 

KalamazcKi  8.  Mich.  <Ph.  FI  2-69221.  | 

ID.\HO  EXCLUaSIVE  WEEKLIES  at  i 
IT.OCHl,  $62,000  and  $73,500,  all  county 
»wt8.  All  29%  <»r  less  down  in  cash. 
Krehbiel.  Bo.\  88,  Norton,  Kansas.  1 


HUNT,  FLSH  &  HAVE  FUN!  (Make 
money,  too.)  Owner  states  $13,700 
profit  on  $22,800  ^ross  last  year. 
Small.  uno|>|H>sed.  isolated  county-seat 
weekly  in  Michittan.  $5,000  down  han¬ 
dles.  Buyer  should  printer.  DIAL. 
Kalamazotp  8,  Mich. 

PART  OR  CONTROLLING  INTER¬ 
EST  in  buhurhnn  weekly  with  own 
plant  and  job  shop  in  Tampa  Bay  area. 
Choice  Florida  location  and  op|>ortunity  : 
for  >fix)d  ad  man  or  active  weekly  man- 
HKer.  Florida  Publishintr  Properties. 
620  Times  Bid)?.,  St,  Petersbursr. 

EXCLUSIVE  CALIF. 
RURALWEEKLY 

In  orchard  and  dairy  area.  Very  fine 
plant,  rapidly  ^rowin^r  town.  Lar^e 
non-farm  income,  (xinsistent  ]>rotits. 
$100,000  with  $25,000  down.  We  have 
sold  seven  pai>er8  in  past  60  days.  , 
Hurry  for  this  one.  Jos.  A.  Snyder,  • 
Newspa|)er  Broker.  2234  E.  Romneya 
Dr.,  Anaheim,  Calif. _ 

Newspapers  Wanted 

$600,000  CASH  AVAILABLE  for  i>ur- 
chaM  of  newspaper  property.  ^nd 
complete  details  which  will  be  held 
in  strict  confidence.  We  are  not 
brokers.  Box  1288,  Editor  St  Publisher. 

EXPERIENCED  I 

PUBLISHER-PRINTER 
has  $10,000  down  payment  for  good  | 
weekly.  Chart  Areas  12.  11,  10.  9.  7  | 
and  Florida.  Write  Box  1588.  Editor  &  ' 
Publisher. 

JUST  SOLI) -IOWA  WEEKLY— Want 
other  papers,  any  state,  any  price.  i 
EM>erience<l.  own^  St  sold  many  |>a-  I 
liers.  B-K.  Box  396,  Salina.  Kansas.  , 


■MR.  NEW  ENGLAND  PUBLISHER.  | 
Will  swap  $25,000  down  for  your  ’ 
weekly.  Box  I.'>87,  Editor  St  Publisher.  | 

Puhlieations  for  Sale 


TRADE  JOURNALS 


Delawsre  semi-monthly  . $80,000^ 

Mass.  Weekly  .  $t0.o(M)*A' 

N.  J.  Quarterly  .  $15,000'^' 

Florida  Monthly  . $15,090 


★Terms  I 

CHAPMAN  COMPANY 

1182  W.  Peachtree,  Atlanta  9.  Ga. 


IN  SAN  JOAQUIN  VALLEY. 
CALIFORNIA 

Well-equip|>ed  l-ietterpress  Shop 
Most  equipment  less  than  ten  years 
old  includes  C-4  Intertype,  10x15  Hei- 
(lell>erfr.  12x18  KluKe.  30*/^  inch  fully 
automatic  cutter,  stitcher,  drill,  rotary 
lierforator.  metal  saw,  monotabular 
broach,  etc.  A  money  maker  for  thir¬ 
teen  years  without  solicitation.  Priced 
at  ISO.OOO.  Lloyd  S.  Custle,  Castle 
Printers.  528  E.  18th  St.,  Bakersfield. 
California. 

Investment  Opportunities 

NATIONAL  TRADE  PITBLICATION 
with  Latin-American  circulation  needs 
$75,000  min.  for  expansion.  Part  own¬ 
ership  available.  Box  1593,  Editor  & 
Publisher. 

NEWSPAPER  SERVICES 

Features— Syndicates 

FINANCIAL  —  Money  news  out  of 
Washington:  26-year  news  service,  spe¬ 
cializing  in  Government  financial  copy, 
haa  opening  for  a  limited  number  of 
new  clients — daily  or  weekly.  Syndi¬ 
cated  letter  alio  available.  Sample  sent 
on  request. 

Box  1518,  Editor  &  Publisher 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 

66-69  Fourth  Street 
Brooklyn  31,  New  York 
JAekson  2-6106 


Newspaper  Preeaes  and  Conveyers 

THE  EDWARDS  TRANSFER 
CO..  INC. 

1100  Ross  Ave.  -  1316  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING. 
TRUCKING.  REPAIRING. 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900. 


MACHINERY  and  SUPPUES 

Composing  Room 

CAMERAS  OFFSET— USED  A  demon¬ 
strators,  8^  X  11  to  24'  negs.  Lacey- 
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EDITOR  AND  PUBLISHER’S  CHART  AREA 
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NCING 

[*ublI^cT* 
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Um  CHART  AREA  Number  in  Ad  Copy  for  showing 
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Luei  Prod.,  Inc.,  62-68  Arlington  St..  I 
Newark  2.  N.  J. 


UNIVERSAL  STRIP  CASTER 
Electric.  Excellent  condition 
Write  Box  892  Editor  A  Publisher  , 

LINOTYPE  MODEL  14  NO.  61896.  I 
quadder,  blower,  gas  pot.  4  molds. 
30,  24,  2  letter  24,  and  14  pt.  Margach  ^ 
Feeder,  Mohr  Saw.  type  and  sixes  are.  ; 
36  pt.  and  30  pt.  Square  Gothic,  caps 
and  figures,  48  pt.  Erbar  caps  and 
figrures,  36  pt.  Mod.  Gothic.  24  pt.  : 
Square  Gothic  and  24  pt.  Vogue  with 
Italic,  all  with  magazines.  Nordmann  ' 
Printing  Co.,  4210  Chippewa,  St.  | 
Louis  16,  Missouri.  PR  3-3000. 


MODEL  8  LINOTYPE  to  be  rebuilt  1 
to  your  specifications.  Save  money  on  ! 
unnecessary  parts.  Also  Model  26.  two  | 
magazine  mixer  to  be  rebuilt  or  recon-  j 
ditioned.  Graphic  Arts  Engineering,  86 
Fountain  St..  Pawtucket.  R.  I.  617-  ; 
SO-17873.  ! 


MONOTYPE  MATERIAL  MAKER, 
molds  and  mats;  Hammond  Glider 
Saw;  Jr.  Autoplate.  For  details  write  ! 
Purchasing  Agent,  Courier-Journal  A  , 
Times,  Louisville  2,  Ky.  i 


HARTCO  SPACEBANI)  MACHINE. 
Excellent  condition.  $250.  Daily  Leader-  j 
Times,  Kittanning.  Penna. 


THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  A  B.  Heavy  Duty  Newspaper 
Turtles  $84.50  to  $97. .60.  fob  Elkin. 
Write  for  literature.  LAB  SALES 
COMPANY.  113  West  Market  Street. 
Elkin,  North  Carolina. 


REORGANIZATION  SALE 
W.  H.  Wilton  Inc.,  Chicago 

E<iuipnient  includes  Ludlow  and  Blue 
Streak  Linotyi>e,  galley  and  tyi>e  cabi¬ 
nets,  Rouse  slug  cutters  and  miter,  saw 
trimmer.  Hamilton  61x75  steel  impos¬ 
ing  table  with  S^ixl3  galleys.  Miehia 
Verticals,  No.  2  Kellys  for  as  little 
as  $500.  Offset  presses  include  Model 
12,50  .Multilith.  ATF  Chief  22  (17>.ix 
22V4).  Current  Model  36  Miehle  Offset. 
Practically  new  I,uwson  electronic  46" 
'Leadership'  cutter,  Oswego  32"  cutter. 
Rosback  Pony  gang  stitcher.  Lift 
trucks  lioth  is>wer  anil  manual  hydrau¬ 
lic.  Complete  detailed  list  on  request. 
lnH|>ect  under  |K>wer. 

Selling  Agents 

Tyi>e  A  Press  Of  Illinois  Inc. 

3312  N.  Ravenswood.  Chicago 


Mail  Room 

SIGNODE  WIRE  TYING  MACHINB 
available  for  lease  or  sale  at  substantial 
savings.  J.  Spero  A  Co.,  B49  W.  Ran¬ 
dolph  St..  Chicago  6,  HI.  Tel:  AN  34683 

Press  Room 

GOSS 

8  Units  with  Color 
(or  2  complete  4  Unit  Presses) 
22%"  Cotoff 

2  Units  with  color  cylinders  A  re¬ 
versing  gears 
2  Double  Folders 

2  Almost  new  150  H.P.  fully  auto¬ 
matic  A.C.  drives 
2  Late  style  Pony  Autoplates 
2  I.rfite  style  Sta-Hi  Master 
Formers 

Substructure  roll  stands  with  tension 
controls 

Midwest  laicstion 
Available  sboet  O't.  16^.  1961 

Will  sell  delivered,  installed  and 
guaranteed,  complete  with  all  need¬ 
ed  accessories  —  at  contract  pricel 
Write  for  Details 
INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  SI. 

Kansas  City  H.  Mo. 

HA.  I-536S 


16-PAGE  DUPLEX  TUBULAR.  2-to.l 
newspaper  preee  with  tubular  stereo 
equipment,  including  Ludwick  metal 
pot  with  pump,  complete  extra  color 
fountain  arrangement.  Long  frame, 
serial  #219.  60HP  with  complete  con¬ 
trol  panel.  Being  replaced  with  larger 
preee.  Available  September.  1961.  Can 
te  moved,  erected  and  oompletad.  Priead 
below  market.  May  be  seen  running 
on  daily  edition.  S^ooaa,  Deaart  Sun. 
Palm  Springs,  California. 


WEB  OFFSET  Vanguard  Newspaper 
Press — 16  tab  or  8  full  page.  Us^ 
very  little,  perfect  condition.  We  will 
train  your  crew  in  the  complete  offset 
process  (camera,  platea,  preaa  etc.) 
Must  move  faat  to  make  room  for 
larger  equipment.  New  price  $60,063.60 
—our  price  $36,000.  Contact — K.  Jobn- 
sen,  200  Main  St..  Lemont.  Illinois. 


DUPLEX  TWO-WAY  FLATBED  8- 
page  press.  Well  maintained  under 
Gou  ^rvice  Plan.  Rebuilt  when  moved 
in  1936.  Extras  included  are  spare 
rollers,  roll  shafts,  spare  parts,  extra 
chases  and  chase  clamps.  Now  in  op¬ 
eration.  Available  late  summer  when 
replaced  by  rotary  press.  Evening 
News.  Cadillac,  Michigan. 


FOR  SALE.  32-PAGE  GOSS.  Will 
print  16  straight  or  32  collect  with 
one  color  or  up  to  24  with  full  color. 
22%"  cut-off.  Metal  pot,  pump  and 
pony  and  other  auxiliary  equipment. 
Available  now.  Write  for  full  particu- 
I  lars.  News-Dispatch.  Michigan  City, 
.  Indiana. 
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E&P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Press  Room 


PRESSES 


GOSS  DEK-A-TUBE 
16  Pages — 8  years  old — A.C.  Stereo. 
Available  90  days.  South  Carolina. 


DUPLEX  TUBULARS 
20  and  24  Page  Presses  2-to-l  Models — 
Twinned  A.C.  Complete  Stereo.  Will 
separate. 


6  TOIT  SCOTT  23-9/16" 

Steel  Cylinder,  Roller  Bearing;  2  double 
Folders;  A.C.  Drives ;  Knoxville  Jour¬ 
nal.  Attractive  Terms. 


DUPLEX  METROPOLITAN  23-9/16" 
Any  Combination  of  Units  and  Folders; 
21  total  Units,  6  Folders  with  Balloon 
Formers;  6  extra  color  Cylinders;  6 
Driyea  and  Controls;  3-arm  Reels  & 
Tensions  End  Feed  or  on  substructure. 
Available  at  once  due  to  Mechanical 
Plant  Merger  of  St.  Louis  Post  Dis¬ 
patch  and  Globe  Democrat. 


3-UNIT  HOE  22%" 

Has  extra  Color  Cylinder;  End  Feed; 
A.C.  Drive;  Locate  Lebanon,  Pa. 


MODEL  AB  DUPLEX 
FLATBED 


Salt  Lake  City,  Utah 


STEREOTYPE 


COMPOSING 


3  MODEL  31  LINOTYPES 
Electric  Pots,  A.  C.  Motors. 


MAILROOM 


BUNN  TYING  MACHINES 
JAMPOL  AUTOMATIC  BUNDLE 
PUSHERS 

TELESCOPIC  BUNDLE  LOADERS 
BELT  CONVEYORS 
JAMPOL  TURNS  WITH 
HINGED  GATE 


BEN  SHULMAN 
ASSOCIATES 


Press  Room 


NEWSPAPER  PRESSES 


3-UNIT  HOE  22%'' 

End  Fed ;  A.C.  Drive.  Iiocated  Greene- 
borSs  Pa.  Available  at  once. 


Monotype  Material  Maker  complete 
with  Molds.  A.C.  Motor. 


Will  sell  either  “As  is.  Where  is**  or  | 
installed  and  >ruaranlee»i  with  all  ! 
nee<led  accessorie.s! 

8  Fnits  Goss.  22%"  ciitotf.  2  color 
cylinders,  almost  new  drives  and 
Autoplates.  2  Double  folders.  Will 
sell  4  units! 

8  I'nits  (toss.  23-9  ir»"  cutoff.  Double 
folders.  Will  sell  4  units! 

32  Paae  (toss  Sinale  W'idth.  Also  has 
color  ileck.  Miniern  drive,  all  stereo, 
mat  roller  optional! 

Duplex  Standard  Tubulars.  2  to  1 
Mo<lel  Presses,  Hi.  20  or  21  payees, 
complete  with  mat  roller,  fully  auto¬ 
matic  drive,  all  stereo  etiuipment. 
Model  K  Duplex.  Ser.  1388.  Double 
acting  press-var.  s|k1. 

(i!oss  Comet.  Ser.  KB312.  Beautiful 
cemdition.  Recently  rebuilt. 


Write  for  DetaiU 


INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St. 
Kansas  City  8,  .Mo. 
HA.  l-.>365 


SCOTT  UNIT  223/4" 

Arch  Type,  60"  Web 
Sleeve  bearings,  rubber  rollers 


DUPLEX  UNITS  223/4’ 


Goss  Twin  Screw  Flat  Shaven  with 
Shell  Plate  Hold  Down  Device;  extra 
Knife;  A.C.  Motor. 

Wood  Jr.,  Autoplatee  and  Automatics 
with  Vacuum  Backs,  A.C.  Moton. 
Wood  Standard  Autoshaven 
Wood  Pre-Register  Machine 
Kemp  Goes  Metal  Furnaces  complete 
with  Controls;  8  and  10  ton  capacity. 
Jampot  Plate  Conveyor — 260' 

Jampol  Raised  Plate  Return — 16' 
Wesel  Flat  Router  Like  New;  D.C. 
Motor. 


SuperDuty  model.  60"  Web 
Substructure,  Rubber  Rollers 


HOE  UNITS  223/4" 


Straight  pattern,  Roller  Bearing 
60"  Web,  substructure 


JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  17,  N.Y. 
MU  5-4774 


Monotype  Type  Caster  complete  with 
Molds  and  60  Matrix  Fonts. 


PROOF  PRESSES 

Vandercook  Electric  Powered  Models 
22,  23.  326 


Model  F  4/4  Intertype  Mixer,  No. 
16861;  6  Molds,  Blower.  Quadder,  Saw, 
A.C.  Motor. 


MODEL  32  LINOTYPE 
2/90—1/72—2/34;  No.  62810;  Six 
Molds,  Electric  Pot,  Feeder;  A.C. 
Motor. 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  STATIONARY, 
Adaptable  all  rotary  presses, 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 


OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main,  Oklahoma  City, 
Oklahoma.  Call  CE  G-8841. 


60  East  42nd  St.,  New  York  17 
Oxford  7-4590 


Press  Hoorn 


FOR  SALE 


GOSS 


ANTI-FRICTION 
"A-SS"  PRESS 

22 %"  Cutoff 

Now  operating  at 

STAR  &  TRIBUNE 
MINNEAPOLIS 


4  High-Speed  Units 
2  Color  Cylinders 
Double  Folder  with 
Upper  Formers 
Angle  Bars 
Cline  RTF 

A.C.  —  Unit  Drives 


Geared  Speed  48,000 
IPH 


CAN  BE  SEEN  IN  OPERATION 
UNTIL  JUNE  I,  1961 


Available  through 


THE  GOSS  COMPANY 

560 1  West  3  I  st  Street 
Chicago  50,  Illinois 
Phone:  Bishop  2-3300 


DISTREISS  sale: — Whitlock  cylinder 
press.  30  x  44,  S-phase  motor.  Omaha 
folder,  excellent  condition,  $1,600  book 
value,  priced  $460  cash  or  $600  terms. 
Dick  Howard,  Messenger,  Hillsboro, 
N.  H. 


AC  MOTOR  PRESS  DRIVES  30.  40. 
60,  76  and  100  HP  available  now. 
CMrga  C.  Oxford.  Box  903,  Boise. 
Idaho. 


DUPLEX  4-page,  standard  tubular 
deck,  2  to  1  model,  long  side  frames. 


Wanted  to  Buy 


DUPLEX  8-page,  standard  tubular 
deck,  2  to  1  model,  long  side  frames. 


DUPLEIX  16-page,  standard  tubular, 
2  to  1  model,  stereo-mat  roller.  30  H.P. 
AC,  drive. 


GOSS  2-unit8,  arch  type,  double  folder. 
22%"  End  Fed,  stereo-mat  roller,  60 
H.P.  AC.  drive. 


LOYAL  S.  DIXON  CO. 

“Newspaiwr  Press  Eh^tor” 

11164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  6-0610  TRiangle  7-3871 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


FOR  SALE 

3  unit  Vanguard  Web  Offset  Press, 
complete  with  ^  and  ^4  folder,  drive 
sufficient  for  4  units.  Will  print  24 
tab  or  12  standard  pages  at  12,000 
per  hour.  Available  ^ptember. 
CEDARTOWN  STANDARD 
Cedartown,  Georgia 


MAT  ROLLERS  Duplex  and  Goss 
Heavy  Duty,  AC  motors,  George  C. 
Oxford,  Box  903,  Boise,  Idaho. 


HELP  WANTED 


—  .  I 

e  to  fill  I 
th.  .iiKh  1 
Ibiisota,  I 


NEWSMAN  with  M.A.  Degree  to  fillll 
one  year's  vacancy — September  th  iiKhll 
June — nt  University  of  South  Da I'Otal  | 
Vermillion.  Courses  adjustable.  Initl 
probably  would  include  advance*!  ie-| 
|H>rting,  journali.sm  history,  feaiurtt  __ 
writing  and  public  relations.  Senol 
backgrounii.  salary  in  first  letter  icI 
Richard  A.  Carver,  Department 
Journalism.  [ 

.STUDENT  PUBLICATIONS  .Mipei.j  ^ritt, 
visor.  Business  side  emphasis  but  other  i  jtss4 
ex|)erience  tlesirable.  Man,  25  or  over.; 

minimum  3  years  exi>erience,  l»ach*  _ _ 

elor’s  de»rree.  Opportunity  for  ad\anoed  CI^AJ 
study.  $6000  12  months.  Send  full  data.  voni« 
John  V.  Webb,  School  of  Journalim  jon 
and  (^'ommunications.  University  (tf  |  fieij, 
Florida,  (jainesville,  Florida.  i 

Administrative  yrar^' 

""  -  '  vestiv 

.ME:DIUM-SIZED  printing  and  piihliih.  Daily 
ing  plant  in  Chicago's  Northwest  sub  lows, 
urban  area  desires  Controller  with  goa4  ^ 
linanrial  and  cost  background.  H<Kl 
of  volume  stems  from  14  weekly  newt-  ___ 
pai>er8.  Salary  commensurate  witk 
qualifications.  Semi  resume  to  Stii 
Paddock.  PADDOCK  PUBLICATIONS,  eri,. 
Arlington  Heights,  III.  wseki 

-  ^  ^ 

RESIDENT  AUDITOR 

EVENING  DAILY  of  30.000  circula-  who 
tion  has  vacancy  for  man  under  44  ehidii 
with  heavy  backgrountl  in  accniintiaf  |  jm 
and  iiersonnel  management.  Positia  large 
offers  opiKxrtunity  to  ailvance  into  Us  (or  a 
management.  Bo.x  1 60S,  Ekiitor  &  Pub  a  fai 
lisher.  Talout 

— — ^  tha  w 

All  Departments  am  i 

— .  -  I  Edito 

WE  NEED  HELP!  — 

A  newly  formed  daily  in  Chart  Area  i 
seeks  virtually  an  entire  staff  for  thi 
following  departments: 

NEWS 

ADVERTISING 

AND  SHOP  ^pi 

Resume  should  include  full  details  o( 
education,  experience,  desired  salair. 
availability  date,  and  references.  All 
resumes  will  be  considered  promittlj. 
and  held  confidential. 

Box  1601  EMitor  &  Piiblishe  ADVl 

-  erenii 

Circulation 

.  tion  I 
Publii 


WANTED:  Four  high-speed  Teletype¬ 
setter  operating  units  for  use  on  Lino¬ 
type  Comet.  A.  H.  Pepper,  Westchester 
County  Publishers,  White  Plains.  N.Y. 


IF  THERE  IS  A  . 


MODERN  STEREO  PRESS.  24  pages 
or  more  with  stereo  equipment.  Will 
pay  cash.  Box  1638.  ^itor  &  Pub¬ 
lisher. 


GOSS  Anti  Friction  Press  Units  and 
Folders.  22%"  cutoff.  Delivery  within 
one  year.  John  Griffiths  Co.,  420  Lex¬ 
ington  Ave.,  New  York  17,  N.  Y. 


Home  Delivery  Supervisor  or  ;  P, 
District  Manager  around  who  can  j  i-i„  ' 
handle  rough  city  territory.  I  | 
am  looking  for  him.  Ehccellent 
salary  and  car  allowance,  plus  j 

bonus.  Tremendous  opportunity  I - 

for  advancement.  I 


EMitor  &  Publisbe; 


CIRCULATION  MANAGER  for  » 
small,  growing  daily  in  New  Yon 
Metroiwlitan  area.  Must  have  had  o- 
I>erience  managing  carrier  lioys  a* 
their  adult  supervisors.  Good  salon 
and  unusually  generous  Iwnus  for  tb 
man  who  can  produce.  Write  Boi 
1610.  Eklitor  &  Publisher. 


Li  notyi>es — I  ntertyi>ee — Ludlowa 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  New  York  7,  N.  Y. 


NEW  YflRK  CITY  PM  DAILY  esUb 
lishing  Carrier  Home  Delivery  in  Wm- 
Chester  County  will  pay  top  salary  a* 
car  allowance  to  seasoned  Distris 
Manager  who  is  thoroughly  experience- 
in  Little  Merchant  Plan.  All  replie 
confidential.  Bo.x  1605,  Eklitor  &  Pub 
liiiher. 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  Oxford  7-4690 


DUPLEX  STANDARD  TUBULAR  or 
Unit  Style  Press  16  to  24  pages  with 
stereotype  machinery.  John  Griffiths 
Co.  Inc.,  420  Lexington  Ave.,  New 
York  17. 


EMPLOYMENT  OPPORTUNITIES  eoea,' 
...  happen  erery  day  in  Editor  A 


Pablishcr’s  claasified  section.  WhM  I 


adding  or  replacing  personnel  fiai  I 


WANTED:  USED  PERFORATOR  for 
teletyire  tyi>e8etter,  in  good  condition, 
cash  terms.  Write  Box  1597,  Ekiitor  & 
Publisher. 


the  “First  Uners”  through  an  E  &  P  |j^  * 


Help  Wanted  ad. 
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EDITOR  ac  PUBLISHER  for  May  27,  1' 


HELP  WANTED 


t(»  fill 
fhr  uvrf> 
I)akota, 
e.  but| 
cwl 
fcatii 


A  national  guide  to  positions  in  publishing  and  related  fields. 


C.lassified  Adrertising 


Editorial 


Editorial 


Vromotion 


tter  \> 
ent  of 

CLvXSSIFIED  ADVTG.  SALESMEN: 
Tariei>  of  o|>eninir8  itOttHible  for  experi- 
tnoefl  .salesman  or  qualiAed  Itetrinners 
with  jfaily  ne\vHpai>er8  in  Chart  Areas 

J,  7.  10  and  11.  Send  full  tyi»e- 

vritten  details  to  Inland  Daily  Press 
AssfN'iation,  T  South  DearUirn  St.. 
Chicauo  No  rhar^es. 

>upei- 
lit  othet 
»r  over, 

diancsd 
ill  data, 
rnalinn 
sity  of 

fLASSiKIED  SALESMAN- Man  or 
voman.  A  >roo<l  opp<»rtunity  for  a  |^er- 
*on  who  can  sell  and  service  classic 
All  fringe  Itenehts.  plus  a  liberal 
jfuarantee,  plus  a  ^renerous  commission 

year's  exi>erience  who  can  stand  in- 

imbliah* 
est  8U^ 

Daily  Freeman-Journal.  Webster  City. 
Iowa. 

d  SOq 
y  newt, 
e  witk 
to  Stu 
ITIONS, 

Display  Advertising 

3125— WEEK  PLUS  BONUS 

IN  CAXJFORNIA 

Prize-winning,  large  suburban  semi- 
weekly  near  San  Francisco  needs  sec¬ 
ond  man  to  Adv.  Mgr.  Would  prefer 
married  man  around  30  with  family 
wto  it  now  employed  in  display  and 
who  has  had  3-6  years  experience,  in¬ 
cluding  food.  Our  groan  has  tripled  in 
3  ytart.  Will  bo  daily  in  near  future — 
large  daily  in  20  years.  A  fine  spot 
for  a  young  man  interested  in  joining 

1  a  fast-growing  newspaper  in  a  mar- 

OR 

rircu  la¬ 
nder 
countinn 
Positka 
into  tos 
&  Puk- 

TiloiM  suburb*!!  eotninunity  in  "one  of 
the  world’s  T  best  climates”.  Four  i>er- 
■m  ad-de()t.  Modem  plant.  Box  1444 
Editor  &  Publisher. 

EXPERIBINCED  RCTAIL  advertisintr 
•alesman  for  daily  newspaper  in  south¬ 
east  section.  Modern  plant,  newest 
equipment.  Salesman  must  he  able  to 
prepare  copy,  sell  and  service  estab¬ 
lish  accounts,  as  well  as,  new  busi¬ 
ness.  Salary  plus  excellent  bonus  plans, 
company  benefits;  exceptional.  Our 
staff  knows  of  this  ad.  Apply  by  letter 
with  full  particulars  to:  ^tail  Ad- 
vtrtiain;r  Manairer,  The  Ledirer-En- 
quirer  Company,  Columbus,  GeorRia. 


t  Area  I 
r  for  thi 


G 


letails  li 

1  salan. 
nces.  AD 
prompts. 


EDITOR — for  Sunday  newspaper.  We 
are  an  established  Sunday  newspaper — 
we  are  Krowing  and  are  looking  for 
an  editor  with  a  Sunday  newspaper 
editing  background.  Our  plans  and 
the  area  we  serve  indicate  a  60,000 
circulation  potential.  Location,  eastern 
area.  This  is  a  challengpng  opportunity, 
wo  are  prepared  to  pay  well  for  the 
right  man.  Please  send  complete  de¬ 
tails  in  your  reply,  which  will  be  held 
in  strict  confidence.  Box  1614,  Editor 
it  Publisher. 

SPORTS  EDITOR  for  community 
newspaper  in  Chart  Area  2.  Benefits. 
Box  1616,  Editor  &  Publisher. 

WIRE  EDITOR  and  reporter  i>ositions 
open.  Wire  editor  must  have  makeup 
experience — reporter  for  general  as¬ 
signment.  Hunting,  fishing  finel  Box 
1490,  Editor  &  Publisher. 

CITY  EDITOR  -19.000  afternoon  daily 
in  Southern  university  community 
(Chart  Area  3)  wants  imaginative  man 
with  ideas,  ability  to  develop  best 
qualities  of  staff.  Permanent  position — 
excellent  future.  Box  1660,  Editor  & 
Publisher, 

CONSCIENTIOUS  DESKMAN  RE¬ 
PORTER  wanted  by  mid-August.  Must 
know  how  to  handle  TTS  tape  and 
be  fast  to  meet  early  deadline.  (Camera, 
darkroom,  Fairchild  procedure  desir¬ 
able.  Friendly  western  type  personality 
preferred  in  26-early  60  age  group. 
Must  be  able  to  direct  two  reporters; 
dependable.  3106  plus  benefits  for  6^ 
days.'  No  boozer  or  floater.  Send  pix. 
details  first  letter;  no  calls.  Healthful 
climate;  scenery,  mountains,  trout  fish¬ 
ing,  'camping,  big  game  hunting.  Area 
has  bright  future  with  dams.  Montrose 
Daily  Press,  Montrose,  (3olo. 


EDITOR  for  prize-winning  weekly  in 
beautiful,  thriving  town  in  upstate  New 
York.  Spacious  apartment  goes  with 
job.  Write  full  details  to  George  R. 
Little,  CJourier-Freeman.  Potsdam,  N.Y. 


Piiblishel 


ADVERTISING  MANAGER  for  T-day 
evening  ne\v»pa|)er  :10.UOO  cir.  in  Chart 
Area  9.  Please  give  complete  informa¬ 
tion  in  first  letter.  B<i.\  1570.  Editor  Si 
Publisher. 


or  or 
ho  can 
ory.  I 
cellent 
plus 
rtunitj 


DISPLAY  SALESMEN  for  daily  news-  i 
papers  in  Chart  .Areas  6.  7,  S.  10  and 

i'  11.  Send  full  tyiiewritten  details  to 
Inland  Daily  Press  Association.  7  ' 
.■iouth  Dearlairn  St..  Chicago  3.  No 
charges. 


Publishe 


SALES  REPRESENTATIVE 


;  for  » 
lew  Yon 
e  had  eJ- 
lioys  aa 
od  salsT 
IS  for  th 
frite  Bci 


LY  esUb 
y  in  We«- 
salary  a« 
1  Distria 
xperienea 
All  leplie 
)r  &  I’u'- 


JNl'nBS 
Editor  * 
a.  When 
uiel  fiW 
uiEftP 


National  Advertising  Dep.art- 
ment  of  Metroi>olitan  daily  op¬ 
eration  (morning  and  evening! 
in  Chart  Area  3  offers  opiair- 
tunity  for  enterprising,  ex|>eri- 
enced  man.  Newspapers  located 
in  progressive  growing  area: 
experienced  in  national  sales 
preferred,  but  retail  experience 
also  helpful.  Organization  offers 
liberal  insurance  and  pension 
l>enefits,  and  opportunity  for  de¬ 
velopment  of  full  potential  for 
right  man.  Write,  giving  full 
liackground  and  experience  to: 

Box  1573  Editor  &  Publisher 


Editorial 


beginning  REPORTERS— Male  and 
ranale.  Jobs  available  from  Coaat  to 
u>ait.  Send  reeumes,  location  prefer- 
5«s,  availability  date,  (intact:  Bill 
JJeKee,  BIRCH  PERSONNEL,  67  E. 
“••Bson  St.,  Chicago  2,  Illinoia. 
CE  6-6679. 


YOU  A  CITY  EDITOR  on  a 
15-30,000  daily  and  want  a  step-up 
^a  more  challenging,  better-paying 
WoT  Why  not  inquire  about  this  East¬ 
ern  daily  city  editorship?  AH  replies 
confidential.  Box  1622,  Elditor  &  Pub¬ 
lisher. 


EDITOR 

FOR  MONTHLY  MAGAZINE  with 
large  circulation,  published  by  national 
association  with  headquarters  in  Day- 
ton,  Ohio;  excellent  opportunity  for 
man  with  experience  in  magazine  lay¬ 
out  and  copy.  Industrial  editors  with 
management  background  considered. 
Replies  kept  confidential.  Box  1666. 
Elditor  &  Publisher. 


MIDWHST  26.000  DAILY  seeks  ma¬ 
ture,  conscientious  all-around  newsman 
with  broad  exiterience  for  permanent 
position  Sept.  1st,  with  future.  Top 
quality  required.  Some  photo  work. 
Progressive,  independent  paper  in  clean 
city  resort  area.  Give  full  informa¬ 
tion.  Box  1629,  Editor  &  Publisher. 


NEED  REPORTER  to  complete  young, 
top-quality  staff  of  small  daily.  Send 
resume  and  salary  expected  to:  Editor, 
Times-Gazette,  Ashland,  Ohio, 


NEWS  BUREAU  HEAD;  also  teach 
reporting  or  photography.  Oklahoma 
Baptist  University,  Shawnee.  Okla. 


REPORTER  for  women’s  page.  Cen¬ 
tral  Penna.  daily.  16.000  circulation. 
Start  June  16.  Good  salary,  benefits. 
Write  full  background  Box  1640.  Editor 
&  Publisher. 


WOMEN’S  EDITOR  WANTED  to  do 
a  page  of  interest — not  just  social 
notes.  Skagit  Valley  Herald,  Mt. 
Vernon.  Wash. 


ALERT  DESKMAN  for  key  job  on 
5,000  circulation  Buy  Area  daily;  ex- 
lierience  in  editing,  make-up,  report¬ 
ing;  will  help  plan,  supervise.  Full 
resume,  salary  requirements,  to  Man¬ 
aging  Editor,  Antioch.  Calif..  Daily 
Letlger. 


BEGINNING  REPORTER  (male  or  fe¬ 
male!  for  all-around  bureau  slot  in 
Chart  Area  1.  A  June  graduate — or 
-some  exiwrience — single,  has  car  and 
camera.  Box  1599,  Editor  &  Publisher. 


editor  ac  PUBLISHER  for  May  27,  1961 


CHART  AREA  6  P.M.  DAILY  of 
60,000  .seeking  city  editor  for  numlier 
2  |K>sition  in  news  room.  .Must  l>e 
exiwrienced  in  makeup,  copy  e<liting, 
liersonnel  development.  Expanding  sub¬ 
urban  -  industrial  community.  Write 
resume  including  salary  rniuirements 
to  Box  1580,  E<litor  &  Publisher. 


EDITOR.  reiMirter-photographer,  want- 
e<l  by  offset  daily  Chart  Area  4.  Top 
Iiay  for  i>ro<lucer.  Send  details  to  Box 
1600,  Editor  &  Publisher. 


EXPERIENCED  EDITOR  who  enjoys 
“newspaiwring”  to  head  staff  of  5  on 
good  7,0t)0  daily  in  Penna.  Anthracite 
Region.  Outline  exi>erience.  references, 
salary  neetls.  first  letter.  Box  1565. 
Editor  &  Publisher. 

GENERAL  REPORTER  to  join  g.s>d 
staff.  At  least  one  year,  preferably 
more,  of  exiierience.  Aggressive,  grow¬ 
ing  morning  daily  of  nearly  11.000. 
Must  have  genuine  interest  in  local 
news  and  a  passion  for  accuracy.  Make 
this  your  move  up!  Send  iletails  at 
once  to  William  Baltel.  Eilitor,  Press- 
Republican,  Plattsburgh,  New  York. 

INSPIRATIONAL  MAGAZINE  (New 
York!  has  an  o|>ening  for  a  young  man 
with  a  sense  of  imagination  and  cre¬ 
ative  outlook.  Needs  some  experience 
in  editing,  proofing  and  writing — plus 
good  English  liackground.  Salary  o|ien 
deiiending  on  exiierience  and  iiersonal 
qualifications.  Box  1585,  Etlitor  &  Puli- 
lisher. 


REPORTERS.  DESKMEN.  for  edito¬ 
rial  departments  on  daily  newspaiiers 
in  Chart  Areas  6,  7.  8,  10  and  11. 
Ext>erience<l  or  qualified  lieginners. 
Send  full  typewritten  details  to  Inlanil 
Daily  Press  Association.  7  South  Dear- 
Isirn  St.,  Chicago  3.  No  charges. 


I  nUr  action 


INSTRUfTTOR.  half-time,  to  teach  pic- 
I  torial  journalism  and  related  courses, 
beginning  September,  one  year  only; 
can  take  graduate  work.  School  of 
I  Journalism.  University  of  Iowa,  Iowa 
I  City,  Iowa. 


Mechanical 


EXPERIENCED  MEN  for  daily  news- 
I  paiier  mechanical  departments.  Chart 
j  Areas  6.  7.  8.  and  Rocky  Mountain 
states.  Type  full  details  to  Inland  Daily 
Press  A.ssociation,  7  South  Dearborn 
I  St..  Chicago  3.  No  charges. 


1  PRODUCTION  MANAGER  —  Beauti¬ 
fully  equipi>e<l  new  offset — letterpress, 
weekly  newspaper-commercial  printing 
plant  needs  young,  aggressive,  experi- 
,  enced  manager  who  knows  costs  and 
I  can  get  results.  Permanent  job.  Detail 
;  exiierience.  references,  availability,  sal- 
I  ary  exiiected  in  first  letter.  Mason 
I  Rossiter  Smith.  Inc.,  Gouverneur,  New 
I  York. 


Photography 


j  PHOTOGRAPHER  with  imagination 
;  to  head  two-man  department  for  Great 
Lakes  Daily.  This  is  an  opportunity 
!  for  a  young  lensman  caught  in  the 
accident-fire-handshaking  rut  to  show 
what  he  can  do  with  offbeat,  human 
interest,  available  light  photography, 
working  for  a  paper  which  runs  a  full 
page  of  local  pictures  each  week,  sel¬ 
dom  has  a  wire  photo  on  page  one. 
and  wants  every  shot  to  count.  Must 
I  have  technical  competence,  some  ex¬ 
perience.  Send  photos  or  tearsheets. 
,  Write  ^x  1606,  Editor  A  Publisher. 


I  PHOTOGRAPHER-WRITER  with  cre- 
I  ative  flair  for  camera  and  words,  ready 
I  for  new  dimension — filmmaking.  Small 
;  internal  film  unit  needs  feature  pho¬ 
tographer — writer  with  deep  desire  to 
put  talents  to  full  use.  Good  salary. 
Resume,  samples  to; 

R.  L.  Applegate,  Manager 
Audio-Visual  Department 
BURROUGHS  CORPORATION 
6071  Second  Avenue 
I  Detroit  32.  Michigan 


NO.  2  PROMOTION  MAN  is  sought 
by  well-known  Southern  newspaper. 
Duties  wouUI  include  preparing  in-pa- 
per  promotion  :uls,  advertising  sales 
material,  and  directing  such  enterprises 
as  Spelling  Bee.  Newspaper-in-Class- 
r<Him,  Science  Fair,  etc.  Excellent  op- 
|H>rtunity  to  grow  with  aggressive 
newspaiier  in  progressive  city  of  200.- 
(!00-plus.  Newspaper  exiierience  is  es¬ 
sential:  preference  to  individual  with 
Imth  advertising  an<l  eilitorial  liack- 
grounds.  First  letter  should  contain 
complete  resume  of  exiierience.  e«luca- 
tional  and  iiersonal  background.  Give 
current  salary.  Reply  to  Box  1590. 
Editor  &  Pubiisher. 


Public  Relations 


PUBLICI’TY  ASSISTANT.  Faat-mov- 
ing,  well-publicized  N.Y.C.  public  serv¬ 
ice  agency  seeks  news  man  (or  woman) 
who  can  plan,  dig,  develop,  write  and 
follow  through  in  prostyle.  Good  op¬ 
portunity  for  career  with  tenure,  bene¬ 
fits,  pension  in  vitally  essential  grow¬ 
ing  field.  Box  1626,  Editor  &  Pub¬ 
lisher, 


EXPERIENCED  WOMAN,  publicity 
writer  for  permanent  position  in  ex¬ 
clusive  Bahamian  resort.  Will  be  ex- 
I  pected  to  use  camera  for  home-town 
society  pictures  hut  no  lab  work.  Box 
1630,  Editor  &  Publisher. 


PR  STAFF  MAN  for  Chicago-based 
national  health  organization.  Oppor¬ 
tunity  to  undertake  full  range  of  writ- 
ing-PR  assignments.  Considerable  trav¬ 
el.  Salary  baaed  on  qualifications.  Send 
resume,  samples  to  Box  1646,  Elditor 
St  Publisher. 


MANAGER,  Chart  Area  2,  for  nntion- 
;  ally-known  educational  imstitution,  to 
i  develop  efficient  public  information 
services  program,  i^nd  non-returnable 
resume,  references,  salary  exiiected. 
Box  1595,  Editor  St  Publisher. 


Ssdasmon 


FAIRCHILD  COLOR  KING 
PRINTING  PRESS  SALES 

Excellent  opportunity  for  experienced 
Salesmen  or  men  who  would  like  to 
sell  and  know  they  can — to  sell  the 
NEW  FAIRCHILD  COLOR  KING 
WEB  OFFSET  PRINTING  PRESS  to 
.  Newspapers  and  Commercial  Printers. 

^  Press  or  equipment  sales,  lithographic 
background,  web  or  sheet  offset  experi¬ 
ence  or  familiarity  desirable,  but  not 
.  essential.  Free  to  travel.  Training  pro¬ 
gram,  car,  expenses,  liberal  employee 
benefits.  Write  to  E.  P.  Tracht.  Man¬ 
ager,  Marketing  and  Sales.  Fairchild 
Graphic  Elquipment,  Fairchild  Drive, 
Plainview,  N.  Y.  giving  experience, 
Iiersonal  background,  salary  require¬ 
ments  and  references. 

Openings  available  in  E.  P.  Chart 
Areas— 2-3-4-6-6-8-9-1 2. 


Syndicate  Salesmen 


Lucrative  sideline  for  you.  Kohr  Enter- 
'  prises.  Box  111,  Clearwater,  Florida. 


INSTRUCTION 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype.  Intortyps  Instruction 
Free  Information 


Teletype  School 


TELETYPESETTER 
Practical  training  on  live  machines 
Tslstyps  School.  261  W.  42,  NYC.  LO 
3-3239. 
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Administrative 


CONTROLLER-BUSINESS  MANAGER  ; 
seeks  position  with  challenf^  in  Metro¬ 
politan  New  York.  Background  of  di-  | 
versified  publishing  experience,  includ¬ 
ing  accounting,  advertising,  circulation, 

I.  B.  M.,  personnel,  purchasing,  sub¬ 
scription  fulfillment,  etc.  BBA 
LLB.  Box  1431,  Editor  &  Publisher. 

ACTIVE  NEWSPAPERMAN  43  years  ] 
of  age.  Now  employed  me<liiim  si7.e  ' 
daily  Chart  Area  9.  Numl)er  two  man 
(next  to  publisher)  for  13  of  24  years  i 
in  business.  Have  had  well-rounded 
experience  all  <lei)ts.  of  combination 
daily.  Full  knowle<lge  of  lalvm.  Exiieri- 
ence  includes  negotiating  with  ITU.  ! 
PRESS.  STEREO.  Adopiate  reasons 
for  making  change.  If  you  need  exi>eri- 
ence  and  offer  an  opiH)rtunity  for  mak¬ 
ing  a  place  in  your  organization,  please 
write  Box  I.')82.  Esiitor  &  Publisher. 


YOUNG  NEWSPAPER  EXECUTIVE 
moving  u)).  Experienced  publisher  with 
complete  knowledge  of  administration, 
front  to  back.  A  promoter,  with  Drive 
and  Determination.  If  you  have  an 
opiKirtunity  in  the  $20.0(10  bracket, 
write  Box  1484,  Editor  &  Publisher. 


Circulation 


CIRCULATION  DIRECTOR 

Creative,  sales-promotion  minded  pro¬ 
fessional  seeking  highly  competitive 
newspaper.  Nineteen  years  successful 
record  of  achievements  in  management, 
promotion  and  labor  relations.  Re¬ 
cently  Business  Manager,  desirous  to 
return  to  circulation  field.  Age  42, 
married.  Top  references.  Available  im¬ 
mediate  interview.  Box  1564,  Editor  & 
Publisher. 


CIRCULATION  POSITION 

Top  or  good  second.  Personnel  leader. 
Believe  direct  selling  produces.  19 
years  A.M.  and  P.M.  metropolitan 
field.  Now  employed.  Know  Little  Mer¬ 
chant  Plan  Etc.  Complete  qualifica¬ 
tions  and  6  C.M.  references  in  answer 
to  your  inquiry.  Write  Box  1642,  £>li-  I 
tor  &  Publisher. 


CIRCULATION  EXECUTIVE 

15  years  of  leadership  in  the  circulation  1 
field.  Prefer  comi»etitive  area  where 
constant  results  are  required.  Excellent 
orf^anizational  and  promotional  ability. 
Exceptionally  stronjf  Home  Delivery 
specialist.  Married.  Outstanding  record  ' 
confirmed  by  leaders  in  our  industry,  j 
Available  for  interview  immediately! 
Chart  Area  11  or  12  preferred.  Box 
1569,  Eklitor  &  Publisher. 


CIRCULATION  POSITION  DESIRED. 
Now  suburban  Circulation  Manager  of  , 
29.000  pai>er.  Metropolitan  experience;  \ 
able  promoter  —  knows  all  phases. 
Strong  on  carriers,  promotion.  Family 
man.  age  30.  Prefer  Chart  Areas  3, 

4  or  5;  will  consider  any  location. 
Box  1571,  Eklitor  &  Publisher. 


GREATEST  CONTEST  EXPERT  de¬ 
sires  opportunity  to  double  circulation 
of  daily,  weekly  or  monthly.  Free  sur¬ 
vey.  Hudson  De  Priest.  P.  O.  Box 
979,  Washington  4,  D.  C. 


LITTLE  MERCHANT  PLAN  SPE¬ 
CIALIST.  35  years  experience.  Mature 
self-starter.  Recruit  &  train  carriers  & 
men.  Prepare  promotion  campaign  & 
copy  for  permai\ent  circulation,  nomi¬ 
nal  cost.  Relocate.  Salary  open.  Waive 
fringes.  Available  two  weeks.  Phone 
or  write:  William  H.  Benjamin,  2306 
Evans  Drive,  Silver  Spring,  Md.  Jun. 
5-5629. 


WEST  COAST.  Permanent,  congenial 
atmosphere.  Profitable  operation. 
PLENTY  ABLE.  Box  1566.  Editor  & 
Publisher. 


CHECK  THAT  LETTER  ONCE 
MORE  TO  BE  SURE  YOU  HAVE 
ADDRESSED  IT  TO  THE  COR¬ 
RECT  BOX  NUBfBER  I  !  1 


Classified  Advertising 


AMBITIOUS,  intelligent,  i)ersonable — 
over  7  years  newspaper  experience, 
including  competitive  classifi^  sales. 
Heady  tor  position  as  assistant  or  man¬ 
ager  on  small  paper.  Age  32,  BS 
Degree.  Top  references,  record.  Box 
I  1537,  ^itor  &  Publisher. 


READY  TO  MOVE  UP! 

CLASSIFIED  &  DISPLAY 
.SALESMAN 

Eleven  years  experience.  Excellent  9 
year  record  with  Southern  California 
daily.  Seeking  growth  opportunity  in 
Chart  Area  2.  35  years  old.  family. 
AVAILABLE  JULY  1 
Box  1562,  Editor  &  Publisher 


Correspondents 


LONDON  JOURNALIST  —  London, 
New  York  experience — wishes  to  string 
for  newspapers,  magazines,  on  return 
to  London,  in  June.  Box  1499.  Editor 
&  Publisher. 


Display  Advertising 


ADVERTISING  MANAGER 

16  years  eoqTerlence,  2(>0M  to  400M 
Meftropolitan  dailies  as  assistant  to 
advertising  manager.  Can  show  results 
of  ability  and  effeetivenees,  on  any 
daily  25M  to  500M,  Age  40,  married. 
Box  1463  Editor  &  Publisher. 


I  AD  DIRECTOR,  efficient,  capable,  now 
employed;  intelligent,  constructive  ex¬ 
perience.  Proven  record,  best  of  refer¬ 
ences.  Relocate  in  west.  Box  1496, 
Editor  &  Publisher, 


EXPERIENCED  SALESMAN— 6  years 
in  sales,  layout,  finished  art,  special 
promotions.  Large  metropolitan  daily. 
Age  31.  single,  college.  Relocate  in 
Chart  Areas  4.  10,  12,  6.  Box  1489, 
I  Editor  &  Publisher. 


ADVANCEMENT  .  .  , 

...  is  my  goal  .  .  .  profits  your  gain. 
Successful  classified  manager  presently, 
previously  retail,  classifi^  managerial 
exi)erience.  14  years,  seeks  challenging 
position  as  advertising  manager  in 
Chart  Areas  1,  2  or  6.  Would  also 
consider  classified,  where  reorganiza¬ 
tion  desire<l.  Present  employer  knows 
my  aims,  qualifications.  Will  recom¬ 
mend.  BSJ  degree,  age  39,  married, 
j  Joseph  R.  Knapik.  960  Pine  St.,  Burl- 
j  ington,  Vt.  Call  collect  UNiversity 
2-9323  or  Burlington  Free  Press. 
UN  3-3441. 


SEASONED  RETAIL  MANAGER, 
well-rounded  in  display,  national  and 
classifie<l  advertising.  Agency  plus 
strong  industrial  advertising  back¬ 
ground.  Seeks  advertising  director’s 
spot  on  daily  or  with  manufacturer. 
College  graduate.  Personable,  aggres¬ 
sive.  Now’  in  Chart  Area  7,  but  will 
locate  where  opportunity  greatest.  Box 
1598,  Editor  &  Publisher. 


WEST  COAST  COMPANIES! 

Looking  for  a  versatile,  young,  suc¬ 
cessful  ad%-ertising  man  with  excellent 
sales  &  promotional  record  ? 

5  years  on  present  job;  A-1  refer¬ 
ences:  Single:  Will  travel.  S|>ecialist 
on  retail  promotions  .  .  .  with  some 
I  wholesale  experience.  Adept  at  copy, 

!  layout,  budget,  detail,  campaigns  & 
I  idea  planning. 

I  Intereste<l  in  promotional  work  in  ad- 
I  vertising  media  (Newspa|>er-T.V.-Mag- 
;  azine)  ...  or  general  advertising 
I  department.  .  .  .  Write. 

j  CHARLES  EDWARDS 

I  425  Connecticut  Street, 

Gary,  Indiana 


Editorial 


ABLE  NEWSMAN,  28,  has  grant  in 
aid  to  complete  education;  wants  night 
work  in  college  university  city  or  col¬ 
lege  news  bureau  post.  Family  man, 
7  yeiun  on  dailies,  all  phases;  2  years 
PR.  Available  now!  Box  1471,  E  &  P. 

ASSISTANT  CITY  EDITOR  for  me¬ 
dium-sized  daily.  Experienced  large 
daily,  wire  service,  prize  weekly.  Mis¬ 
souri  grrad.,  36,  se^s  No.  2  news  spot 
with  room  to  grow.  Will  travel  to  inter¬ 
view,  Box  1406,  ^itor  &  Publisher. 

^  EDITORS  &  REPORTERS  ** 

National  clearing  house  for  competent 
l>er8onnel  coast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
66  W.  46  St.,  New  York,  OXford  7-6728 

FEMALE  DESKMAN  on  Metropolitan 
daily.  Chart  Area  2,  desires  change. 
Background:  news,  wire,  managing 
editor;  society,  featurea,  columns,  ad¬ 
vertising.  Strong  on  heads,  layout, 
news  judgmnent.  College,  references. 
Box  1479,  Editor  &  Publisher. 


SPORTS  EDITOR 

Experienced,  versatile.  Wants  to  escape 
dead-end  desk  job  on  met  for  return 
to  challenging  sports  job  with  26.000 
to  100,000  daily  anywhere.  Skilled  lay¬ 
out,  features,  top  local  emphasis,  out¬ 
doors,  art.  Available  at  oneel  Best 
references.  Box  1429,  E  &  P. 


PR  MASTER’S  CANDIDATE:  (27)  7 
yrs.  newspaper  experience  in  India. 
Presently  free-lance  for  metropolitan 
>  daily.  BA  Liberal  Arts.  Seeks  addi- 
i  tional  experience  on  American  news¬ 
paper.  Salary  open.  Box  1494,  Editor 
&  Publisher. 

I  WRITER:  Ex-freelance  (NEA  -|-  Col- 
!  liers).  Women’s  pages  L.I.  N.Y.  Press 
B’kiyn  Eagle;  nationally  published 
“Family  Circle.”  features,  PR,  etc, 

'  Seeks  spot  Chart  Area  2.  3  (12?),  Box 
1627.  Editor  &  Publisher. 


AGGRESSIVE  NEWSMAN.  28.  now 
slotman  100,000  multi  daily,  seeks  city 
editor  spot  leading  to  No.  1  iXMt. 
j  Getting  top  pay  for  ability,  not 
’’time.’’  Have  definite  ideas;  am  no 
“yes”  man.  Box  1663,  Editor  &  Pub¬ 
lisher. 


COLLEGE  STUDENT  EDITOR  desiree 
full  summer  time  newspaper  employ¬ 
ment  in  New  York,  (jonnecticut  or 
Philadelphia  area.  Address  replies  to 
Stewart  Davis,  Theta  Delti  Chi,  Wil- 
liamstown,  Massachusetts. 


Experienced,  A-1  man,  MODEIST 
SALARY,  Box  1661,  ^itor  &  Pub¬ 
lisher. 


!  FLORIDA  PUBLISHERS:  Managing 
Editor  experienced  in  daily  and  Sunday 
'  newspaper  field  (60,000)  circulation, 
'  trade  magazines,  house  organs,  ready 
I  to  join  your  team  Augrust  1.  Seeks 
I  permanent  location.  Box  1552,  Editor 
'  &  Publisher. 


FULBRIGHT  SCHOLAR,  21.  leaving 
I  for  New  Zealand  in  March,  seeks  news 
post  June-February.  Experienced  as  re- 
I  porter  55,000  daily ;  former  editor  col¬ 
lege  daily;  J-degree  on  way.  Box  1656, 
Editor  &  Publisher. 


1  MANAGING  EDITOR  of  6,000  daily 
I  &  wife  seek  opportunity.  Top  editing, 
layout,  photos,  features,  editorials.  Box 
I  1631,  Editor  &  Publisher, 


i  REPORTER-DESKMAN  with  4  years 
I  on  25,000  class  daily  seeks  Metropoli- 
;  tan  spot.  Experienced  all  beats,  re- 
I  write.  Will  go  ansnwhere.  Vet:  mar- 
<  ried,  child,  ^x  1636,  Editor  &  Pub- 
{  Usher. 


Editorial 


REPORTER-PHOTOGRAPHER  —  can 
handle  city  desk.  Ten  years  experience. 
Seeking  spot  on  PM  daily.  Chart  Areas 
9-10-12.  ^x  1558,  Editor  &  Publisher. 


ni’c 
Colle>;< 
'  iUcly 
Inents 
land  pi 
Jjne. 
I«'7. 


REWRITE— Man.  31.  with  1%  years 
of  reporting  and  editorial  exi>erienee 
wants  chance  to  show  what  he  can  do 
on  rewrite  desk.  Box  1634,  Editor  t 
Publisher. 

SEEK  SPORTS  JOB  from  Ga.  to 
Texas.  Now  in  general  news — want 
hack  in  sports.  2  years  experience. 
Salary  about  $90  week.  For  resume 
contact  Phil  Maclin,  1115  Kenwood 
Dr..  Florence,  S.C.  (Phone  662-3104) 


YOUNG.  HARD-WORKING,  intelligent 
’61  AB  journalism  grad,  draft-free,  for 
general  inosition  on  Florida  daily.  Reso. 
me.  references.  Eric  Allen,  6418  S.W. 
22  St.,  Miami.  Florida. 

YOUNG  MAN  (32)  WHO  WENT 
WEST  REGRETS  IT;  WIFE  DITTO 

Formerly  with  top  Chicago,  New  York 
copy  desks.  Seek  editing/ writing  chal¬ 
lenge,  Chart  Area  2.  Available  in  East 
Aug.  1.  ^x  1644,  Editor  &  Publisher. 


ALL  AROUND  GAL 

12  years  on  all  lieats.  Good  on  fea¬ 
tures.  women’s  news,  foixl,  layout. 
Imaginative,  steady,  neat.  Best  refer¬ 
ences.  Box  1683.  Editor  &  Publisher. 


I  ALL-AROUND  NEWSMAN  desk. 

makeup  -all  tyjies  of  rei>orting,  fea- 
I  tures:  wants  to  advance  in  newspapers 
!  or  PR  in  Southern  California.  Six 
years’  exiierience.  Young,  family  man. 
Box  1694,  Editor  &  Publisher. 

I  CITY  EDITOR.  39.  wants  Chart  Arm 
!  1 .  2  job.  Fast,  seller,  reliable.  Will 
j  take  spot  on  local,  wire  or  siairts  desk. 

\  Top  references.  Box  1574,  Editor  t 
I  Publisher. 

!  CONSCIENTIOUS  COLLEGE  GRAD. 
I  22.  seeks  lieginning  reiiorting  position. 

Editor  of  college  (10.000)  paper.  Stronr 
I  on  siwrts.  Service  completeil.  Write 
I  Box  1606.  Editor  &  Publisher. 
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EDITOR  -  PHOTOGRAPHER  i  xper- 
enced  in  writing,  photo-eiliting.  layout 
European  travel.  public  relations; 
wants  $7(00  job  New  York  City.  Box| 
1.672,  Editor  &  Publisher. 


1  EXPERIENCED  WASHINGTON  jourJ 
nalist  desires  job  as  Cai>itol  correspond-' 
I  ent  or  stringer;  also  free-lance  work 
I  Box  1676.  Editor  &  Publisher. 


HEY.  LOOK  ME  OVER!  Award 
Winner  is  ready  to  l>e  a  top-notfbi 
reporter  on  your  newspaiier.  A 
ixirter  4  years,  now  in  direct-msil 
fundraising.  M.S.  with  high  honorx 
Columbia  Journalism,  won  scholarsh* 
and  award  for  best  reiiorter  in  cIs* 
Female.  28.  Chart  Areas  10,  11  or  11 
Want  to  lie  near  mountains.  Box  15M, 
Editor  &  Publisher. 


MANAGING  EDITOR  - 

seeks  similar  post  on  medium-siseil 
p.m.  daily.  11  years’  exiierience  (ul 
phases  of  news  coverage.  Available  i* 
June.  Box  1567,  Editor  &  Publisher. 


NEWSMAN,  now  reporter-rewrite  p’ 
medium  daily,  ready  to  move  up.  J_ 
grad,  4  years  solid  exiierience.  An!i 
(ihart  Area.  Quick  reply  to  all 
quiries.  Box  1578.  Editor  &  Publisher* 


i  NEWSMAN,  27,  seeks  job  on  ArizonI 
!  or  New  Mexico  daily.  Experienced 
I  porting,  desk,  editorials.  Traveling  I* 
I  Southwest  late  June.  Box  1579,  Editr^ 
I  &  Publisher. 
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I  REPORTER-EDITOR-REWRITE.  i  PACIFIC  NORTHWEST  I  — 

I  Four  years  Metropolitan  N.Y.  Journal-  I  location  desirerl  by  young  all-arOTis  I 

Iism.  retailing  degrees.  Business  expert-  I  newsman.  J-grad,  experience  in  eh*  I  — 

ence.  Interested  music,  politics,  travel,  ing,  reporting,  photo.  layout.  MarrW  I 
sports,  theatre.  Seek  spot  NYC.  Box  !  27.  Excellent  references.  Box  1604,  B®  ' 

1641,  Editor  &  Publisher.  I  tor  &  Publisher.  •■■■( 
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SITUATIONS  WANTED 


Editorial 


()veksf:as  employment  wanted 

BY  REPORTER  -  DE8KMAN.  BOX 
l«(ll,  EDITOR  &  PUBLISHER. 

*  REr**KTER — Two  years  solul  ex|>eri- 
eaoe  with  newspaiier  aru!  wire  ser\’ioe. 
ColleKe  vrraduat«  and  some  graduate 
study  in  journalism.  Military  require* 

7  nsents  «*omi)leted.  Know  >rovernment 
lenoe.  IK)lic*e  reportinjc.  Available  end  of 
Areas  jn,*-.  .Any  location!  Salary  oi>en.  Box 
usher.  (•Alitor  &  Publisher. 

years  kepuHTEK-COPY  EDITOR  SEEKS 
rience  uf:VV  (OPPORTUNITY.  BOX  1592. 
ando  giiTOK  &  PUBLISHER, 
tor  &  -  ! 

_ REPOKTER-DESKMAN.  35.  16  years’  I 

«perienoe.  Allan  Wejtemer,  414  Em- 
to  net  St..  Petoskey.  Michijran.  Telephone  I 
—waat  liamond  7*3263.  | 

IrEPORTER  -  FEATURE  WRITER  —  1 

'EMiri  ,.  ni  l'll  |K>lice.  t-ourU.  iioliticR,  and  : 
**^*”^^  ^neral  news.  Colletre.  car,  Itesi  refer-  : 

?nce8.  Prefer  East  or  Mklwest.  Box  i 
Higent  1589.  Editor  &  Publisher.  i 

ee,  for  -  --  -  | 

,  iHARP.  DEPENDABLE  wire  editor- 

dotman.  Top  references.  Box  1573, 
Editor  &  Publisher.  | 

SOUTHERN  EDITOR 

Yo,*  *’’*  tv)uth’»  heat  known  conserva- 
ive  editor*,  (ireaently  earning  114.000 
n  •’>0-000-cireulation  PM.  seeks  new 

-halleniie.  Now  47.  has  28  years  solid 
Diisner.  .^perience.  all  phases.  Box  l.ISl.  EMitor 
i  Publisher. 

m  rnOROUCHLY  EXPERIENCED  week- 
layout  1  y.  semi-weekly  newspai>er  editor-puh- 
refsr-  |  isher  seeks  new  opportunity.  Ptib- 
blisher.  jshed  national  prize  winners.  Familiar 

- -  «ith  back  shop.  Can  invest.  Write 

-  desk,  box  I.iSl.  Editor  &  Publisher. 

K.  fes-  - 

spapen  WIRE  EDITOR,  solid  makeup  experi- 
ia.  Six  pnce.  new's  judKment.  paRe-one  work, 
y  man.  iiesires  similar  iiosition  on  afternoon 
.  liiiily.  Write  Box  1586.  Editor  &  Pub- 

- 'isher. 


SITUATIONS  WANTED 


WOMAN  JOURNALISM  GRADUATE, 
nine  years’  weekly  experience— three 
years’  teachintr-  desires  employment  on 
daily  or  trade  paper.  Have  car.  Box 
1602.  Editor  &  Publisher. 


WRITER  FOR  HIRE  My  backaround 
includes  magazine  editinK.  editorial  j 
writing.  Kuneral  newspaper  work.  PR  ! 
writing,  some  colletre  teaching.  Have  I 
won  national  awards.  Excellent  refer-  | 
encex.  1  seek  either  a  vtood  (lositiun  I 
or  contractual  writing  assignments. 

MARK  CLUTTER  ' 

1617  North  Vassar.  Wichita  8.  Kansas 

YOUNG  WOMAN.  B.S.J..  ex|>erienceil.  j 
seeks  iKHiition  as  women’s  editor.  Box  i 
1568,  Editor  &  Publisher.  ' 

Free  Lance 

CHICAGO  PHOTOJOURNALIST 

can  cover  your  local  VIP’s  who  make 
news  while  they’re  here.  Quality  pix 
and  taped  quotes  at  top  si>eed.  Phone 
Bill  Rofrers  at  Midwest  Newspictures. 
24  hours — Fl^nklin  2-8200,  Unit  149. 

Mechanical 

PRESS  ROOM  FOREMAN 

seeks  similar  post.  Twelve  years  expe¬ 
rience  with  spot  and  process  colors  on 
Hoe  Convertible  Units,  color  press; 
Kood  knowledge  of  new  Goss.  licperi- 
enced  new  press  erection.  36.  married. 

3  children.  A-1  references.  Box  1481, 
Editor  &  Publisher. 

PRODUCTION  MANAGYfT 

.  .  .  with  composinir  and  press  room 
background.  26  years  on  small  and 
large  dailies;  last  16  supervision.  New 
process  experience.  Presently  employed. 
Former  employers  for  references.  Box 
1612.  Editor  &  Publisher, 

EXP.  OPER.,  1>{!  Gal.  hr.,  clean.  Ck> 
anywhere.  Age  20.  draft  exempt.  Sam 
McAfee.  159  E.  6th  Ave..  Lancaster. 
Ohio.  OL  3-7382. 


SITUATIONS  WANTED 


Mechanical 


composing- 

mechanical  SUPERINTENDENT 

Do  you  need  and  want  a  good  man? 
Seek  change  for  opportunity  and  chal¬ 
lenge.  Attending  ANPA  Research  In¬ 
stitute  Production  Management  Confer¬ 
ence,  Palmer  House,  Chicago.  Box 
1663.  Editor  &  Publisher. 

I  - 

I  Promotion 

PROMOTION  PRO  —Wants  top  slot  on 
'  I>romotion-minded  daily.  Now  in  14th 
year,  metro  field.  Strong  on  circula¬ 
tion.  ad.  feature  promotion;  .special 
]  events;  P.R.:  Radio-TV;  in-paper  pro- 
I  motion;  lay-out.  copy;  some  research. 

'  Editorial  and  ad  sales  ex|>erience.  Box 
I  1607,  Editor  &  Publisher. 

I  Photography 

I  PHOTOGRAPHER — “You  name  it  and 
I  I’ve  done  it.”  Six  years  experience 
I  with  New  York  daily  plus  8  years  free 
lance.  Own  equipment.  Married,  23. 

:  car.  Samples  on  request.  Would  prefer 
I  Chart  Area  1  or  2.  Box  1497,  ^itor  A 
Publisher. 


ENGLISH  PHOTOGRAPHER,  experi¬ 
enced  all  facets  of  newspaper,  maga¬ 
zine,  'TV  work.  Own  several  cameras 
— can  handle  any  type.  Will  furnish 
samples.  Age  27.  married,  3  children. 
Prefer  Chart  Areas  4,  9  or  12.  ^x 
1667,  Eiditor  &  Publisher, 


PHOTOGRAPHER,  ten  years  experi¬ 
ence,  Journalism  degree.  Expert  most 
phases  photography,  main  background 
news,  industrial.  Now  employed,  look¬ 
ing  for  challenge,  opportunity.  Prefer 
south,  southwest.  RMume,  samples  on 
request.  Box  1647,  Editor  &  Publisher. 

PHOTOGRAPHER  eight  years  with 
meilium-size  daily— two  years  negative 
color  work — one  year  color  photog¬ 
rapher  for  large  i>ackaging  firm.  I^ 
sires  return  to  photo  journalism.  Sam¬ 
ples  on  request.  Box  1591,  Editor  & 
Publisher. 


I  SITUATIONS  WANTED 


Photography 


PHOTOGRAPHER:  Los  Angeles  area; 

I  Exiwrienced  news,  commercial,  adver- 
I  tising;  have  studio.  Formally  with  top 
national  magazine  for  12  years  cover- 
ing  HOLLYWOOD.  Highest  references. 

I  Box  1491,  Editor  &  Publisher. 

Publie  Relations 

PUBLIC  RELA’nONS 
We  have  hundreds  of  publicity,  public 
relations  and  employee  communications 
people  on  file.  Send  us  your  job  specs. 
We’ll  send  you  resumee  to  match.  Con- 
I  tact.  Bill  McKee.  BIRCH  PERSON- 
NEX,  6  E.  Madison  St.,  Chicago  2. 

I  Illinois.  CE  6-6670. 

IMAGE  MAKER:  (26)  4  years  experi- 
'  ence  BA  Journalism — MS  Public  Re- 
;  lations,  publicity,  news,  sports,  adver¬ 
tising.  Single,  Veteran.  Seeks  oppor- 
I  tunity  in  PR  or  sportswriting  position 
with  daily.  Prefers  West  Cmist  area. 

Box  1486.  Eiditor  A  Publisher. 

COMMUNICATOR-ADMINISTRA'TOR 
!  Thirteen  years  writing-sales-adminis- 
■  trative  exi>erience  in  local  new8pai>er, 

'  radio,  television,  including  news  rc|M>rt- 
i  ing,  editing,  articles,  sales  letters,  bro- 
I  chures.  layouts,  commercials,  public 
I  speaking,  successful  sales  and  sales 
management.  Journalism  graduate.  33. 

,  Married.  Employed.  Seeking  broader 
use  of  communication  skills  in  public 
relations,  sales  promotion,  advertising, 
business.  Box  1609,  Eiditor  &  Publisher. 

I  Creative  .  .  .  imaginative  .  .  . 

'  An  aippreciation  for  detail  .  .  . 
j  E’ive  years  in  all  phases  of  newspaper 
I  reiKirting.  four  years  free-lance  (maga- 
'  zine  writing.  PR.  house  organ  editing). 

!  one  year  college  publications  supervis- 
I  ion.  Seek  opi>ortunity  in  PR.  magazine 
writing  or  editing,  feature  eilitorial 
j  work.  Box  1577,  Editor  &  Publisher. 

I  E’AMILY  MAN  desires  public  relations 
work.  AB  journalism.  Managing  Eilitor 
I  11  years  teaching  news  work,  advising 
I  publications,  photography.  B.  G.  Bar- 
1  nett.  Box  46,  Magnolia.  Ark. 
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Editor  Asks:  Do  We  Lead,  or  Vice  Versa? 


By  Tom  Ellit^ 

It  has  been  said  that  “Some 
achieve  neatness;  others  have 
jrreatness  thrust  upon  them.” 

You  tell  me  here  that  my 
newspapers  have  achieved  great¬ 
ness.  But  I  insist  we  are  having 
greatness  thrust  upon  us — great¬ 
ness  in  a  magnificent  chunk. 

There  are  several  reasons  why 
Springfield  Newspapers  treasure 
the  Human  Relations  award  be¬ 
stowed  by  Lincoln  University. 
For  one,  it  is  a  great  honor 
usually  reserved  for  only  great 
newspapers.  For  another,  it 
came  as  a  complete  surprise — 
we  had  no  idea  we  were  even 
candidates,  and  we  have  never 
consciously  striven  for  any 
award.  Finally,  honors  and 
praise  are  scarce  commodities 
for  the  daily  newspaper.  Any 
paper  that  is  worth  its  salt  is 
almost  certain  to  be  the  damned¬ 
est  institution  in  the  community, 
damned  by  almost  everyl)ody 
and  for  almost  everything — 
except,  of  course,  those  seeking 
favors. 

It’s  surprising  how  many 
organizations  and  how  many 
individuals  would  gladly  give  a 
wolf’s  bounty  for  my  scalp, 
mangey  and  hairless  as  it  is,  for 
the  things  I  have  written  and 
shall  continue  to  write.  And  so  it 
is  with  others  on  our  staff — on 
almost  any  newspaper  staff. 

Did  We  Lead  the  People? 

I’ve  wondered:  Did  Spring- 
field  Newspapers  win  this  award, 
or  did  our  community  win  it 
for  us?  Did  we  lead  our  people, 
or  did  they  lead  us? 

When  I  first  moved  to  Spring- 
field,  Mo.,  16  years  ago,  it  was 
a  city  that  prided  itself  on  being 
southern  in  atmosphere  and 
tradition.  I  was  promptly  ad¬ 
vised  to  buy  a  home  in  the 
southeast  part  of  the  city — the 
city  was  growing  that  way ;  and, 
what  apparently  seemed  equally 
important — and  this  was  almost 
whispered  to  me:  “You  never 
see  a  Negro  out  in  that  section 
after  dark.” 

“Here,  they  know  their  place,” 
I  was  told. 

There’s  nothing  a  white  man 
can  say  that  so  infuriates  a 


(Part  of  an  address  which  the 
editor  of  the  Springfield,  Mo. 
Daily  News  and  Leader  Press, 
delivered  recently  at  Lincoln 
University,  Jefferson  City,  on 
the  occasion  of  receiving  the 
Curators’  Award  of  the  Depart¬ 
ment  of  Journalism  for  Signifi¬ 
cant  Contributions  to  Better 
Human  Relations.) 


TOM  A.  ELLIS,  editor,  Springfield  (Mo.)  Daily  News  and  News  Leader, 
receives  from  Lincoln  University  President  Earl  E.  Dawson  the  award 
for  significant  contributions  to  better  human  relations  at  13th  Headliner 
Banquet  on  the  Lincoln  campus. 


colored  man.  To  an  understand¬ 
ing  man,  regardles  of  color,  there 
is  nothing  so  ignorant.  What  is 
a  Negro’s  place?  To  the  white 
who  is  prejudiced  on  race,  it’s 
any  place  he  isn’t  likely  to  be — 
in  other  words,  not  in  America; 
perhaps  in  Africa.  It  makes  no 
difference  to  the  white  who  says 
it  that  the  Negro’s  ancestors  in 
America  date  back  to  James¬ 
town,  in  the  early  17th  century; 
certainly  no  later  than  more 
than  a  century  ago.  It  makes 
no  difference  that  the  black  man 
was  brought  in  chains  and 
against  his  will  into  the  most 
evil  institution  of  all  civilization 
— slavery.  Nor  does  it  make  any 
difference  if  the  white  man’s 
parents  came  over  on  a  cattle 
boat  to  escape  virtual  slavery' 
into  the  freedom  of  America.  If 
he’s  an  ignorant  boor,  he  can 
say  it  with  impunity  and  make 
his  spindly  soul  look  big  in  his 
own  little  eyes. 

But  back  to  Springfield. 

A  few  years  ago,  our  schools 
integrated  quietly,  peacefully 
and — voluntarily.  That  was  be¬ 
fore  civil  suits,  federal  court 
orders  and  enforced  integration. 

The  day  integration  was  an¬ 
nounced  in  Central  High  stu¬ 
dents  applauded.  And  a  couple 
of  years  later,  the  student  body 
— still  preponderantly  white — 
elected  a  colored  boy  as  presi¬ 
dent. 

My  church  is  Methodist,  and 
occasionally  we  have  exchanged 
pastors  for  a  Sunday  with 
Negro  churches  in  Springfield.  If 
there  was  any  grumbling  about 
it,  I  never  heard  it. 

Our  biggest  hotels  and  several 
of  our  larger  stores  announced 
a  few  months  ago,  rather  quietly, 
that  they  were  dropping  segre¬ 
gation. 


Colore<l  boys  play  on  the 
athletic  teams  of  our  city' 
schools.  In  both  college  and  high 
.schools,  those  boys’  parents  and 
friends  come  to  watch  them — 
sit  unsegregated  and  uncriti- 
cizetl,  and  their  sons  are  cheered 
impartially. 

(Jianges  in  16  Years 

Were  our  newspapers  instru¬ 
mental  in  this  change?  Honestly’, 

I  don’t  think  so.  I  believe  we 
were  unconsciously  caught  in  the 
transition.  For  we,  too,  have 
changed. 

When  I  first  joined  the  .staff, 
a  Negro’s  picture  was  nev’er 
published,  nor  a  story  run  in 
our  pages — unless  they  were 
derogatory,  as  in  crime  news. 

All  obituaries  of  Negroes  were 
marked  “last  add,  deaths,:  to 
run  at  the  bottom  of  the  column. 

It’s  been  many  years  since  an 
obituary’  was  slugged  that  way 
in  our  news  room. 

True,  colored  peoples’  names  turn,  helping  to  move  the  nation'j 
never  make  the  society  page;  Or  is  it  vice  versa?  I’m  incline 
but  neither  do  the  names  of  90  to  believe  it’s  vice  versa. 


percent  of  the  rest  of  Spring¬ 
field’s  population — never. 

Editorially,  we’ve  been  movinct 
to  the  liberal  side  for  the  na.'-t 
four  or  five  years  only.  It  cam(( 
as  quite  a  shock  to  some  of  ouil 
readers  when  we  lambastecj 
“Little  Orvie”  Faubus,  govemoii 
or  Arkansas,  for  his  jackass; 
stand — hit  him  not  once,  but' 
time  and  again  for  ojjjxising 
integration  and  defying  the 
Supreme  Court. 

Of  tbe  Negro  sit-ins  in  the' 
South,  we’ve  .said  little,  but  that 
little  w’as  sympathetic.  We  ap¬ 
plauded — well,  at  least  approved 
— school  integration.  Slowly',  bit 
by  reluctant  bit,  our  newspapers  | 
have  swung  more  and  more  to| 
the  side  of  our  colored  people. 
If  they  haven’t  swung  far 
enough,  give  us  time;  we’re  still | 
moving. 

There  are  other  evidences  of| 
our  liberalizing  policy.  Wheni 
John  Kennedy  ran  for  Presi-I 
dent  last  fall,  we  opposed  him,! 
but  only  because  he  w’as  a  Demo¬ 
crat.  And  despite  our  pro- 
Nixon  policy,  we  deplored  time 
after  time — and  this,  deep  it 
the  Baptist  Bible  Belt,  mind  you 
— we  deplored  discriminatior. 
against  Mr.  Kennedy’  because  f': 
his  religion;  urged  our  readers 
to  vote  their  political,  not  their 
religious  thinking. 

We  w'ouldn’t  have  done  tha’ 
five  years  ago. 

Do  you  think  we  don’t  knov 
discrimination? 

We’re  learning  to  w’alk  in  iir( 
tow'n — both  the  people  and  the! 
paper.  We’re  moving  fast— 
Springfield  and  its  newspaper.-; 
But  w'e’re  caught  up  in  a  na| 
tional  trend  which  is  also  movir.i;’ 
closer  to  real  democracy.  Now  'i 
ask  you — and  this  is  the  wholn 
point  of  my  original  contentioR 
.  .  .  are  Springfield  Newspaper?' 
mov’ing  the  city,  and  the  city, ; 
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A  hurricane  has  no  respect  for  deadlines.  Rangemaster  Model  35  Linotype 
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normal  36-  and  condensed  48-point,  without  side  magazines.  Change  sizes  just 
by  touching  the  mixing  lever.  Heads  and  decks  are  set  from  one  keyboard! 

Underpinning  and  hand  distribution  are  eliminated.  The  Rangemaster  35 
also  sets  display  advertising  or  switches  to  fine  straight  matter  when  needed! 

To  get  the  whole  story  of  Headlines  from  the  Keyboard,  ask  your  Linotype 
Production  Engineer.  Or  write  for  our  free  ^ 

Rangemaster  booklet.  Mergenthaler  Linotype  (  •  LINOTYPE  •  ) 
Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y.  v  ^ 


Big  News  Needs  Big  Type  Fast! 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  .  World- r«/*srom  i  Th»  Sun 
CLEVELAND . Prosi  and  Ntws 


COLUMBUS . Cdfroft-Journo/ 

aNONNATI  ....  Poll  i  Timoi-Slor 


DENVER  .  .  .  Rocky  Mountain  Nowi 
BIRMINGHAM  ....  Peil-Horo/d 


EVANSVIUE. 
HOUSTON  . 


KENTUCKY . Kontuckyodilion  MEMPHIS . Proii-Scimilor  FORT  WORTH . .  .  ProM 


Cincinnati  Rod  S  Timoi-Slor 
KNOXVIUE . Nowi-SmIiVwI 


MEMPHIS  .  . 
WASHINGTON 


Commorcial  Appool 
.  .  .  Doily  Nowi 


ALBUQUERQUE . TribuM 

EL  PASO . HoraU  Rod 


SAN  FRANOSCO  .  .  Nowi-CoH  SuJ/ofin*  KNOXVIUE . Nowi-SmIiVwI  WASHINGTON  ....  Doily  Now,  EL  PASO . Horald  Rod 

’Alfiliolod 

Ganaral  Advartitins  Dapartmant  .  .  .  330  Park  Avamia.  Naw  Tark  City— Chkapa  San  Francitca  La*  Anpala*  DatraW  Cincinnati  PtiiladalpMa  DaHa* 


The  Spelling  Bee  Spells  Public  Service 


In  a  matter  of  days,  73  of  America’s  finest  young  spelli 
will  compete  for  the  National  Spelling  Bee  championshii 

Symbolic  of  the  youngsters  who  will  gather  in  Washingtoi 
D.  C.  for  the  34th  Annual  National  Spelling  Bee,  spoi 
sored  by  Scripps-Howard  and  54  other  daily  and  Sundaj 
new.spapers,  are  Betty-Jean  Alt.schul  and  Henry  Feldmai 
The  picture  at  the  left,  taken  at  the  1960  finals  last  Jun( 
captures  .some  of  the  drama  after  the  field  had  narrowi 
to  two  spellers  and  the  championship  rode  on  every  won 
A  few  moments  later  Henry  won. 

No  one  knows,  of  course,  who  will  be  this  year’s  winni 
as  new  spellers  compete  for  the  national  crown  and  thri 
to  Spelling  Bee  Week  in  the  nation’s  capital. 

But  win  or  lose,  the  outstanding  young  people  who  real 
the  finals— and  they  will  come  from  as  far  away  as  Haw. 
and  Alaska — share  a  feeling  of  genuine  accomplishmeni 

So  do  the  newspapers  who  each  year  bring  the  Spellii 
Bee  to  millions  of  children  in  their  own  communities.  H( 
at  Scripps-Howard  we  enjoy  the  responsibility  of  workii 
with  Young  America,  and  are  proud  because  every  chi 
who  participates  in  this  wholesome  public  service  proj 
is  a  better  citizen  for  it. 


